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ABSTRACT

Turkey has an extremely rich product diversity as well as its unique natural and cultural beauties. Local cheeses,
which are among these products, are important in terms of gastronomy tourism and economically contribute to
the region by supporting the promotion of the region where they are located. This study aims to reveal the
importance of local cheeses by considering the existing potential of local cheeses and to emphasise the relationship
between the intention to purchase geographical marked foods and local cheeses for consumers. It also emphasises
the status of local cheeses in the market as an important and valuable food product and their status and importances
within the scope of gastronomy tourism. In this direction, as a result of the questionnaire study applied in the
purpose-oriented bazaars in Konya. It was investiagted that consumers have confidence in geographically marked
products and that they are able to be keen on pay more for these local cheeses and food products. According to
the findings in this study, most of the participants (78 %) accepted to pay more money for local foods, 77% of the
participants confirmed that the friendships was more affective way for the preference of local cheeses whereas
media had no affective on the preference of local cheeses according to 26% of the participants. 96% of the
participants found that local cheeses were also more delicious and healthier. As a result, advertising of the local
cheeses should be popularized and developed. Therefore, cooperation for local foods between producers and
advertising agencies may be carried out by using media effectively.

** The abstract of this study was presented at International Symposium of Local Artisanal Cheeses in Turkey and
the World 2016, July 15"-16M.

Introduction cultural structure of a country or region. It
is a phenomenon that includes the types of
food and beverages required for nutrition
and the preparation, cooking, preservation
and consumption process of these items,
also sheds light on the cuisine shaped
according to the food tradition, socio-
cultural and economic characteristics,
historical process, eating and drinking
styles and the tools used in food production
and agricultural production of the society in
which it is located (4skin Uzel, 2018;
Solmaz & Diilger Altiner, 2018, p.109). So
that, it is culturally important for countries
and regions, and contains traditional and
local products. Traditional products are an
important part of culinary culture (Sayn et
al., 2009; Karaca, 2016, p.18). Traditional
foods, the most important feature of which
is to vary according to each country and

The phenomenon of nutrition is seen as the
most important biological need of mankind.
This phenomenon has been used together
with the concept of culture in the historical
process, leading to the emergence of a
concept such as culinary culture (Irmak,
2019, p.113). Culture is the sum of all
material and spiritual characteristics that
belong to a society and are passed down
from generation to generation (Karakaya &
Tiske, 2009). These characteristics affect
the lifestyles of the societies in which it is
located and many elements such as eating
and drinking habits. Different societies
have different cultural elements (Alyakut &
Kiigiikkomiirler, 2017, p.83). One of these
elements is culinary culture. Culinary
culture is also a concept that describes the



Proceedings of the International Conference
“The Future of Tourism - Innovation and Sustainability”

ISBN: 978-9910-9409-0-3

region, are formed in line with various
natural conditions, economic conditions,
traditions and habits that are stereotyped in
society (Demirbas et al., 2006; Kocatepe &
Twil, 2015, p.56). Traditional and local
foods have also become important for
tourists who want to have different
experiences in recent years. The importance
of the traditional foods in a region increases
day by day because traditional foods reflect
their fames, their food qualities and their
regions as well. This situation creates an
advantage for destinations with traditional
and local foods. Because these products
provide competitive power to production
companies and destinations in the market
by responding to the changing demands of
consumers and contribute to the
sustainability of destinations (Coksoyler,
2009; Kugsat, 2012, p.62).

Gastronomy tourism, one of the alternative
tourism types, has become an increasing
trend in recent years. As mentioned before,
persons desire to have different
experiences. Gastronomy tourism offers
persons the opportunity to have these
experiences. In gastronomy tourism, where
the phenomenon of nutrition and culture are
presented together, persons have access to
new restaurants, local flavours and unique
dishes. Discovering local flavours and the
local cuisine culture of the region is the
main reason for gastro tourists to participate
in this type of tourism because local cuisine
gives tourists the opportunity to get to know
the region directly, as well as establishing
an authentic connection between the tourist
and the region (CBI, 2018:1; Koban, 2020).

Local foods are among the most important
building blocks for sustainable gastronomy
tourism and socio-economic development
of the region (Isi/dar, 2016). Local cheeses
which belong to each country and region
are known as food products that have an
important place among traditional foods.
The fact that countries where local cheeses
are at the forefront as a touristic product
earn significant income from gastronomy
tourism (Karaca, 2016, p.18). Local

cheeses have a great place in the field of
gastronomy.

Cheese, which is a reflection of a culinary
culture, has a very important value in the
world cuisine since ancient times. Cheese is
one of the most frequently consumed dairy
products in Turkey as in the world.
Nowadays, cheese is an indispensable
element of Kkitchens in Turkey (Hastaoglu,
Erdogan & Iskin, 2021, p.1086). The
variety of local cheeses in our country is
quite high and it is mentioned that at least
150 types of cheese are produced on
average. The protection of these values is
extremely important for tourism all over the
world because local values contribute
economically by supporting the promotion
of the region where they are located.
However, “Geographical Indication” has
been applied to such products in order to
eliminate the confusion between local
values with touristic value, (Orhan, 2010,
p.243). The concept of geographical
indication is basically defined as the
registration of products that are specific to
a region and locality. For our country, our
local cheeses are an important country
opportunity in increasing the diversity of
geographically marked products. In order
for these products to become important in
terms of tourism and to create an attraction
factor for cities, regions and the whole
country, the necessary importance should
be given to such values (Karaca, 2016,
p.19). For these mentioned reasons, the
concept of geographical indication, the
history of cheese and local cheeses are
emphasised in this study. In addition, in this
research, it is aimed to determine the place
of local cheeses, which are becoming
increasingly important, in gastronomy
tourism and the reasons for their preference.
It was also to investigate some preference
reasons of the local cheeses in Konya.

Conceptual Framework

Geographical Indication and

Importance
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Local products have strong ties with the
region where they are produced and are also
an important part of local culture. Legal
regulations have been made in many
countries in order to protect the originality
of such values against imitations and as a
result, to prevent unfair competition
(Tekelioglu & Demirer, 2008; Sahin &
Meral, 2012, p.88). The most important of
these regulations is geographical indication
registration. As  mentioned  before,
geographical indication refers to a series of
processes to turn a product specific to a
region or country with its own one or more
features into a brand (label, sign) with the
mentioned area (Sahin, 2013, p.24).
Geographical indication registration of
local values is extremely important in terms
of protection, sustainability, reaching future
generations, and development of local
economy and tourism (Yenipinar, Kosker
and Karacaoglu, 2014, p.14). The idea of
geographical indication application, which
was first put forward at the end of the 19"
century, was first put into practice in France
(Appellation D'origine Controlée-AOC-) at
the beginning of the 20" century (Suratno,
2004; Mercan & Uziilmez, 2014, p.69). The
concept of geographical indication
regarding the protection of the geographical
indication values of a good or product
belonging to a region or locality was
included for the first time on a global scale
in the Paris Convention signed on 20 March
1883 as a provision for the Protection of
Industrial Property (World Intellectual
Property Organization, 1967; Kantarct
Savag, 2017, p.205). When the
developments regarding this practice are
examined, the information regarding the
scope of this practice was finalised and
expanded with the Lisbon Agreement
signed in 1958. However, 17 countries
accepted a number of decisions prepared
under the name of “Geographical
Indications” and 170 products were
included in the scope of geographical
indications for the first time in this
agreement (Suratno, 2004; Sahin, 2013,
p.25). In the following years, the number of

countries which signing this agreement
became 160 and this agreement has an
international characteristic (Sahin, 2011,
p.5). In Turkey, the first studies carried out
within the scope of geographical indication
registration date back to the 19" century,
namely to the “Alameti Farika
Nizamnames” in 1871 (Sahin, 2013, p.25).
The fact that the geographical indication
application in Turkey was accepted as the
official start of the protection of
geographical indications with the Decree
Law No. 555 (K.H.K.) signed in 1995
(Gékovali, 2007, p.146) reveals that the
concept of geographical indication is a
fairly new phenomenon for Turkey (Pektas,
Kahraman and Alkan, 2018, p.67).

Geographical indication  application
provides many benefits for consumers as
well as the region, region and producers to
which it belongs. The application in
question guarantees the production source
of the product, its unique values and the
relationship between these values and the
geographical region in which it is located
by showing them to consumers. In addition,
the geographical indication registration
application undertakes the task of
protecting local products that are famous
for various characteristics. This practice is
divided into two as designation of origin
and designation of origin, and products that
are not included in the designation of origin
or designation of origin are defined as
traditional product names if they are
traditionally used in the market in question
for a maximum of thirty years and meet
certain conditions (Turkish Patent and
Trademark Office, 2018). Designation of
origin is a geographical indication that
requires all process phases, including the
production phase of a geographical
indication registered product, to take place
in a certain region (Turkish Patent Institute,
2009; Tanrtkulu, 2011, p.174). Products
such as Roquefort cheese and Ezine cheese,
which are produced only in the geography
where they are located, are able to be shown
as examples of designation of origin
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(Karaca, 2016, p.21). In another type of
geographical indication, the appellation of
origin, there is no obligation for all stages
of the product to take place only in a certain
region. A geographical indication is a
geographical indication that any of the
production, processing or other processes
of a product identified with a region with a
specific feature has taken place in the
designated region. In other words, when
one of the raw materials, production or
processing processes of a product is
realised in that region, the remaining
processes are able to take place outside that
region (4rikan and Tas¢ioglu, 2016, p.573).
Erzurum Civil Cheese, Diyarbakir Knitting
Cheese, Antep Squeezing Cheese and Izmir
Tulum Cheese are able to be given as
examples of the Mahre¢ sign. These
products are able to be produced outside the
region they are named after, but production
conditions must be complied with when
producing these products in another region
(Sanlibaba & Uymaz, 2014; Karaca, 2016,
p.22). The point where these two
geographical indications differ from each
other is the region, area or locality where
the products are produced, as mentioned
above. While there is no geographical
boundary in the production of products with
a geographical indication, all production
stages of products with a designation of
origin take place only within the borders of

the region where they are located.
Therefore, this situation gives more
flexibility to products with a designation of
origin and creates a wide production area
(Latik, 2022).

Turkey has also three different climate
zones as geographical structure. This
situation is an opportunity for Turkey
because each geographical region has
various characteristics, differences in soil
structure and diversity of cultural values
and human elements ensuring the
emergence of products and production
methods specific to these lands (Polat,
2017, p.21). This situation expands the area
of use of geographically marked products
and enables these products to play an
intermediary role in the development of
regions (Mercan & Uziilmez, 2014, p.71).
The scope of geographical indication is
analysed in 5 different categories as mining,
some animal  breeds, agriculture,
handicrafts and food products in Turkey. In
this direction, according to the data of
Turkish Patent and Trademark Office, there
are 1228 registered geographical indication
products in our country (Table 1.). There
are also 680 products in the application
process. The distribution of registered
geographical indications according to
product groups is given in Table 1.

Table 1. Distribution of Registered Geographical Indications by Product Groups

Product Group Product Number %

Tobacco 1 0.1
Beers and other alcoholic beverages 12 1

Processed and unprocessed fruit and vegetables and mushrooms 258 20.9
Cheeses 34 2.8
Handicraft products apart from carpets, rugs and weavings 65 5.3
Honey 24 1.9
Bakery and pastry products, pastries, desserts 239 19.4
Dairy products apart from cheeses and butters 16 1.3
Condiments/flavourings, sauces and salt for food 18 1.5
Carpets and rugs 39 3.2
Other products 66 5.4
Chocolate, confectionery and derivative products 35 2.8
Processed and unprocessed meat products 19 1.5
Dishes and soups 338 27.4
Fats and oils including butter 18 1.5
Weavings 33 2.7

10
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Soft drinks

14 11

Ice creams and edible ices

4 0.3

Source: Turkish Patent and Trademark Office (2022), Access Date: 10.20.2022

When Table 1 showing the distribution of
registered geographical indications
according to product categories is analysed,
it is seen that there are 338 products in the
“dishes and soups” product group. It is the
category with the highest percentage among
the product groups with 27.4%. The meals
and soups group are followed by the
“processed and unprocessed  fruits,
vegetables and mushrooms” product group
with 258 products and the “bakery and
pastry products, pastries and desserts”
product group with 239 products. In
addition, the categories “tobacco” and “ice
creams and edible ices” have the least
number of products with 0.1% and 0.3%
respectively.

Local Cheeses and Their Importance for
Gastronomy Tourism

Milk contains very useful nutrients in its
content. Milk, which is an excellent food
source for humans, has been one of the
basic foods of human nutrition for centuries
(O. Tekinsen & Tekinsen, 2005; Cetinkaya,
2010, p.74). Another important food for
humans is dairy products (Ormeci Kart &
Demircan, 2014, p.78). In the historical
process, cheese is accepted to be the first
product among the dairy products obtained
from milk (Yenipinar, Kosker and
Karacaoglu, 2014, p.15). According to
some studies carried out in the
Mesopotamia region between 7000-10.000
BC, the presence of inscriptions showing
that cheese was produced at that time
confirms this information (Durlu-Ozkaya &
Ilhan, 2007, p.486). However, when the
historical process of cheese production was
examined, it was determined that the
Romans carried out studies on the
development of cheese production and the
first cheese production facility was
established in 1851 (Seckin, Ergoniil, &
Tosun, 2009; Karaca, 2016, p.26).

11

When the etymological origin of the word
as cheese is examined, it is seen that this
word derives from the word panir, which
means obtained from milk in Persian and
passed into modern Turkish. It is thought
that the origin of the word cheese, which
passed into English from Latin caseus,
comes from the kwat root in Indo-European
languages, which means fermenting-
souring. It is suggested that the people
living in the Middle East region and the
nomadic Turks of Central Asia produced
the first cheese in history (Albak-Yalniz,
2019, p.656), and after the migration of
nomadic Turks from Central Asia. So that,
the word cheese passed to Anatolia and our
language (Durlu-Ozkaya & I[lhan, 2007,
p.487). The word cheese is also mentioned
as “udma- udhitma” in the book of Dede
Korkut and in the Divan-i Liigat-it Tiirk
book of Kashgarli Mahmut. In addition, the
benefits of cheese for the human body were
also mentioned in the holy book Torah
(Hastaoglu, Erdogan & Iskin, 2021,
p.1087).

There are many varieties of cheese which is
one of the most consumed and important
protein sources on the tables worldwide.
This diversity varies according to countries
and regions. It is known that cheese
diversity is directly related to the cheese
consumption habits of the regions (Ergiin,
Bostan and Sagun, 1992; Yenipinar et al.,
2014, p.16). As a result, this diversity has
resulted in approximately 4000 types of
cheese in the world. Countries such as
France, the Netherlands and Italy are seen
as highly developed countries in cheese.
However, Turkey is also among the
countries with the highest cheese diversity
(S. Ozdemir, Dagdemir, & Ozdemir, 2009;
Karaca, 2016, p.27). It is known that there
are 193 cheese varieties in Turkey and 31 of
these cheese varieties are characterised as
geographically registered products. Turkish
local cheeses that have received registered
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geographical indication by the Turkish
Patent and Trademark Office are given in

Table 2.

Table 2. Local Cheeses with Registered Geographical Indication

Name of Geographical Indication  Registration Type of Date of Geographical
Number Geographical Registration Boundary
Indication

Antakya Carra Cheese 679 Name of origin 02.18.2021 Hatay

Antakya Mouldy Fur (Coke) 359 Indication of 06.12.2018 Hatay
Origin

Antakya Kunefelik Cheese 979 Indication of 12.22.2021 Hatay
Origin

Antakya Surku (Antakya Coke) 330 Indication of 02.26.2018 Hatay
Origin

Antep Squeezing Cheese 356 Indication of 06.04.2018 Gaziantep
Origin

Diyarbakir Knitting Cheese 170 Indication of 02.22.2013 Diyarbakir
Origin

Edirne White Cheese 93 Indication of 10.23.2007 Edirne
Origin

Erzincan Tulum Cheese 30 Name of origin 08.29.2001 Erzincan

Erzurum Civil Cheese 116 Indication of 09.11.2009 Erzurum
Origin

Erzurum Mouldy Civil Cheese 164 Indication of 11.30.2012 Erzurum

(Gogermis Cheese) Origin

Ezine Cheese 86 Name of origin 04.10.2007 Canakkale

Gumushane Deleme Cheese 694 Indication of 03.17.2021 Gumushane
Origin

Karaman Divle Obrugu Tulum 270 Name of origin 12.08.2017 Karaman

Cheese

Kargi Tulum Cheese 933 Name of origin 10.26.2021 Corum

Kars Kashar 190 Name of origin 10.12.2015 Kars

Kirklareli White Cheese 636 Name of origin 12.23.2020 Kirklareli

Malatya Cheese 1164 Indication of 07.06.2022 Malatya
Origin

Malkara Old Kashkaval Cheese 261 Name of origin 12.06.2017 Tekirdag

Manyas Kelle Cheese 628 Indication of 12.16.2020 Balikesir
Origin

Maras Finger Cheese 727 Indication of 04.17.2021  Kahramanmaras
Origin

Pinarbasi  Uzunyayla  Circassian 724 Name of origin 04.14.2021 Kayseri

Cheese

Sakarya Abkhaz (Abaza) Cheese 746 Indication of 05.03.2021 Sakarya
Origin

Sanliurfa Cheese 807 Indication of 07.27.2021 Sanliurfa
Origin

Vakfikebir Kiilek Cheese 764 Indication of 05.25.2021 Trabzon
Origin

Van Herb Cheese 705 Name of origin 12.31.2018 Van

Yozgat Canak Cheese 281 Indication of 12.18.2017 Yozgat
Origin

Yuksekova Cirek Cheese 1086 Indication of 04.18.2022 Hakkari
Origin

Cankiri Kupecik Cheese 907 Indication of 10.01.2021 Cankiri
Origin

Cayeli Koloti Cheese 1199 Name of origin 08.24.2022 Rize

12
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Ivrindi Kelle Cheese 1025 Indication of 02.09.2022 Balikesir
Origin

Izmir Tulum Cheese 1006 Indication of 01.24.2022 Izmir
Origin

Grana Padano 336 Name of origin 03.28.2018 Abroad

Halloumi 133 Name of origin 05.24.2010 Cyprus Island

Parmigiano Reggiano (Parmesan 240 Name of origin 11.20.2017 Abroad

Cheese)

Source: Turkish Patent and Trademark Office (2022), Access Date:10.22.2022

The variety of local cheeses in Turkey
varies  depending on  geographical
conditions, lifestyles, animal species and
classes, and production methods (Cantiirk
and Cakmakci, 2019; Cakmakc¢t and Salik,
2021, p.327). The cheeses in Table 2, which
are produced in Turkey, are produced with
cow, goat, buffalo, ewe and mixed milk. A
total of 763,266 tonnes of cheese was
produced in 2021 according to the data of
Turkish Statistical Institute (TurkStat).
While 735733 tonnes of these cheeses are
cow cheese, 27533 of them are other
cheeses (goat, buffalo, ewe and mixed)
(TUIK, 2022). When Table 2, which
includes our local cheeses with registered
geographical indications, is analysed, it is
seen that there are 34 cheeses with
registered geographical indications in
Turkey, 3 of which are abroad. Of these
cheeses, 14 have a designation of origin and
23 have a geographical indication. All of
these cheeses have different chemical and
sensory qualities and have different taste
and appearance (Gezging & Koksalan,
2012; Karaca, 2016, p.28). Among these
cheeses, Erzincan Tulum cheese, which is
unique to Erzincan, is recorded as the first
geographically registered cheese in Turkey.
When the data on the origin regions of the
products are analysed, it is seen that Hatay
region has 4 registered geographically
marked cheeses. Hatay is followed by
Erzurum and Balikesir regions with 2
cheese types. In addition, when Table 2 is
analysed, it is seen that 3 of the cheeses with
geographical indication in Turkey are
cheeses of foreign origin. Halloumi cheese
specific to Cyprus is among these cheeses.
It is also known that this traditional cheese
is widely consumed in  Eastern
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Mediterranean countries (Erbay, Koca and
Ugiincii, 2010, p.348). Parmesan Cheese
(Parmigiano Reggiano), another cheese of
foreign origin, is a solid, cooked and
matured cheese obtained from cows grown
in the region where it is produced, produced
by taking the fat of raw cow's milk (Turkish
Patent and Trademark Office, 2017).
Finally, Grana Padano cheese is a hard
cheese produced from raw milk obtained
from cows grown all year round in the
Frisona Italiana and Bruna Italiana regions,
cooked, matured over time, with a unique
flavour and texture (Cakmak¢t & Salik,
2021, p.339).

There are many local cheese types
belonging to Konya province, which is
within the scope of the research. The most
famous of these cheeses is “Konya
Mouldy” cheese. This cheese is produced
from skimmed milk and is a mouldy tulum
cheese from Konya region. Akgabelen
(Cepni) Tulum Cheese produced from full
fat goat milk and named after Akgabelen
Plateau in Beysehir district of Konya draws
attention as a local cheese. Another cheese
belonging to Konya region is Eregli Tulum
Cheese. This cheese is produced from a
mixture of cow's and sheep's milk and
optionally matured in cloth overalls and
offered for consumption (7ekinsen and
Ugar, 2007, p. 36).

In line with these literature information, it
is clear that local cheeses in all four regions
of Turkey should be evaluated in terms of
gastronomy tourism. Promotion and
marketing of these cheeses are able to
increase the brand value of regions and
provinces and consequently contribute to
the national economy.
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Material and method

In this study, the main objectives of the
study are to determine the importance of
geographically marked foods and local
cheeses and to investigate the effect of this
importance on consumers during purchase,
to reveal the current potential of local
cheeses, to take its place in the market as an
important and valuable food product and to
emphasise its place and importance within
the scope of gastronomy tourism. In line
with these objectives, a quantitative
research approach was used in this study to
determine the factors affecting consumers'
knowledge on geographically marked foods
and the reasons for  preferring
geographically marked local cheeses.
Questionnaire technique was used as data
collection technique. Face-to-face
interview is  the application of
questionnaires in mutual interaction with
the respondents. Face-to-face interviewing
increases the researcher's control over the
application and provides significant savings
in terms of time and cost (Biiyiikoztiirk,
2005; Uniivar, Kiling, Gok, & Salvarci,
2018, p. 27). One of the limitations of the
study is that some individuals in the region
where the participants were selected did not
want to be included in the research and the
study was limited to the information
provided by the participants.

Sample and Participants

The population of the research consists of
the people in the “Women's Bazaar” in
Melike Hatun bazaar in Karatay district of
Konya and the “Ecological Organic Product
Bazaar” in Meliksah Street in Meram
district. In the selection of people to
represent the universe, a face-to-face
questionnaire was applied using the
convenience sampling method and the
sample consists of 100 people. 7 of the
participants are producers and 93 of them
are consumers.

Data Collection Tool
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The questionnaire form used in this study
was prepared by taking an example from
the study of Kelemci Schneider and
Ceritoglu (2010) titled “The Effect of Local
Product Image on Consumer Purchasing
Behaviour and High Price Payment
Tendency”. The questionnaire used in the
research consists of 3 parts. In the first part
of the study, questions about geographical
indication and local cheese (27 questions),
in the second part, questions (8 questions)
were asked to the participants in order to
obtain demographic information of the
surveyors. In the third part of the
questionnaire, 9 questions were asked to the
producer selling local cheese. The data
obtained from the questionnaire study,
which had 44 questions in total, were
analysed with the SPSS 20 programme and
statistical significance was tried to be
reached.

Hypotheses of the Research

The hypotheses of the research are given
below:

H1: There is a significant difference
between the marital status of the individuals
and their perspectives on the products with
geographical indications.

H2: There is a significant difference
between the age of the people and their
perspectives on geographical indication
products.

H3: There is a significant difference
between the reasons for preferring local
cheeses and the monthly income of the
people.

H4: There is a relationship between the
reasons why people prefer local cheeses
with  geographical indication  (sub-
dimensions of geographical indication
information, local cheese with geographical
indication).

Statistical Analyses

In this study, the reliability of the scales was
tested with Cronbach alpha coefficient. In
addition, Kolmogorov-Smirnov test was
applied to measure whether the data were
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normally distributed. In addition, the Chi-
Square test was used to determine whether
there is a difference between the groups

geographically marked products and their
intention to prefer local cheese according to
demographic variables.

according to their perspectives on
Table 3. Reliability and Normality Analysis
VARIABLE Question number o K-S
Geographical indications 6 0.791 Z=4.187, P=0.00<0.05

Local cheese 20

0.630 Z=1.087, P=0.18>0,05

Total 26

Cronbach Alpha coefficient between 0.60
and 0.80 shows that the scale is sufficiently
reliable. When the results in Table 3 are
analysed, itwas found that geographical
indications and local cheese dimensions
had acceptable reliability. In addition, while
geographical indications and overall total
dimension were not normally distributed,
local cheese dimension was normally
distributed.

Results

A total of 100 people participated in the
study. Demographic characteristics of the
participants were given in Table 4. 55% of
the participants were female, 85% were
married, 42% were in the 26-33 age range,
29% were high school graduates and 47%
had an income of 1500 TL (~510 $) or less.
In a similar study in the literature,
Yenipwinar et al. (2014) conducted a detailed
study on geographical labelling and Van

Table 4. Demographic Characteristics of Participants

0.747 Z=1.371, P=0.04<0.05
Herbed Cheese. For this study, a sample
group of 120 people working in cheese
producers, sellers, local tourists and official
institutions was formed. In addition,
Giindeger (2014), who examined the
contribution of geographical indications to
the development of regional tourism by
taking Canakkale province as an example,
interviewed 29 people from central
government, local government, non-
governmental organisations and private
sector representatives and created a
framework on the subject. Aiming to
determine the knowledge and behaviours of
consumers about geographically marked
products, Sahin (2019) applied a
questionnaire form to 769 people in his
study. Of these people, 53% were male, 361
were between the ages of 21-29, 272 were
students, 201 were teachers, 71% had
higher education and 191 had an income of
1801-2499 TL.

Demographic Characteristics of Participants %

Gender

Marital Status

-Woman 55 -Married 85

-Male 45 -Single 15

Age Education Level

-18-25 years old 5 -Primary school dropout 4

-26-33 years old 42 -Primary School 4

-34-41 years old 33 -Middle School 12

-42 years and over 20 -High School 29
-Associate Degree 28
-Bachelor 20
-Graduate 3

Profession

-Officer 15

-Student 5

-Pensioner 16

-Self-employment 28

-Manufacturer 7

-Housewife 29

15
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Difference  Tests  According to geographical indication products. In
Demographic Variables addition, it was also determined that people

whose marital status was single are more
knowledgeable about geographical
indication questions than married people.
Therefore, H1 was accepted. In a similar
study in the literature, Yalcin (2019)
reported that single participants had higher
scores on geographical indications in
parallel with the results of our study.

According to the data obtained in Table 5,
which analyses the marital status and
geographical indication knowledge of the
participants, it was determined that there
was a significant difference (P<0.05)
between the marital status of the
participants and their knowledge of

Table 5. Variation of Geographical Indication Knowledge according to Marital Status

Variable n a sd Testing p
Married 85 1.2255 37945 Z=-1,964 .049
Single 15 1.0556 21517

When Table 6 is analysed, it was found that was concluded that there is no significant
there was a significant difference (P<0.05) relationship between those who think that
between the age status of the participants geographically marked products may have
and their perspective on geographical a negative aspect according to the age
indications. In this case, H2 was accepted. variable, there is no significant relationship
In the study conducted by Oguz (2016), between age variables in the contribution of
who wanted to draw attention to the geographical indication to the region, and
importance of geographical indications in geographically marked products vary
transforming local products into tourism, it according to age variable.

Table 6. Changes in the Perspective on Geographical Indications by Age

Variable n a sd Testing p

18-25 5 1,1667 37268

26-33 42 1,1865 36848 Chi-square=28.006  .000
34-41 33 1,0303 14705

42 and over 20 1,5167 41850

In Table 7, which analyses the monthly increase in the income level of the people in
income of the participants and their reasons question, the number of those who will act
for preferring geographically marked local according to their current financial situation
cheeses, it was determined that there was no decreases and the rate of preference for
significant difference (P<0.05) between the expensive domestic goods increases. In the
monthly income of the participants and same study, 91 of the consumers with an
their reasons for preferring geographically income level of 4.000 TL and above stated
marked traditional cheese. Therefore, H3 that they would prefer the product covered
was rejected. In his study, Sahin (2019) by the Geographical Indication even if it is
stated that there is a consistency between expensive. However, 32 people stated that
the preferences of 581 people indicating they would act according to their financial
their income status according to their situation at that time.

income levels. He concluded that with the

16
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Table 7. Variation of Geographical Indication Traditional Cheese Preference according to Monthly Income

Variable n a sd Testing p
<1300 (~440 %) 47 1.3043 .19248

1301-2500 33 1.3242 17190

(between~441$ and F=0,488 .692
~845%)

2501-3500 14 1.2500 .18397

(between~846$ and

~1200%)

>3501 (~1201%) 6 1.3083 31051

In Table 8, which analyses the factors
affecting the preference of the consumers
participating in the research for local
products, it is seen that the wearing of local
clothes by the people who produce and sell
local products (93), the presence of local
elements as décor in the sales area (81) and
the use of local tools during the sale of the
product (86) are effective on the preference
of people to buy local products. In the study
conducted by COMERT and OZATA
(2016) on “Reasons for Consumers to
Prefer Local Restaurants and the Black Sea
Cuisine  Example”, 250 restaurant

customers participating in the survey form
used expressions similar to the results of
our study. While 86.80% of the sample
group selected strongly agree or agree with
the statement “The knowledge of the person
selling the local product about the region
affects my purchase preference”, 85.20% of
the participants selected strongly agree or
agree with the statement “The use of local
decoration affects my purchase
preference”. In addition, 88.0% of the
participants strongly agree or agree with the
statement “The use of local equipment
affects my purchase preference”.

Table 8. Factors Affecting Consumers' Purchase of Local Products

[v) =
Statements %0 (n=100)
Yes No I don't know

The knowledge of the person selling the local product about

. 93 7 N
the region affects my purchase preference.
The use of local decoration affects my purchase preference. 81 19 N
The use of local tools and equipment affects my purchase 86 1 3
preference.
In Table 9, the relationship between the geographical indication  knowledge.

reasons for preferring local cheeses with
geographical indication and the dimensions
of geographical indication knowledge is
analysed. According to this result, it is able
to be said that there is a positive relationship
between the reasons why the participants
prefer local cheeses with geographical
indication and the dimensions of

However, the level of this relationship was
low as seen in Table 9 (.433). Kelemci
Schneider and  Ceritoglu  (2010),
emphasised in their study that local
products are preferred due to their
freshness, flavour, being reliable and
healthy, as well as being more
environmentally friendly.

Table 9. The Relationship between Reasons for Preference of Local Cheeses and Sub-Dimensions

Geographical Preference for local cheese

indications

Pearson correlation 1

433"

Geographical indications

Meaningfulness

.000
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n 100 100
Pearson correlation .433™ 1
Preference for local cheese Meaningfulness  .000
n 100 100

Conclusion

With the increase in the living conditions of
people around the world, the tendency
towards natural and local products develops
in the same direction. Therefore, countries
also tend to review and evaluate their

that 78% of the consumers participating in
this study would pay more money for a
product with a geographical indication. The
local product is able to be made more
attractive with the knowledge and sales
strategy of the seller and customer

satisfaction is able to be prioritised. As a
result of the research, it was concluded that
the fact that the personnel selling the
products are dressed in local clothes and the
knowledge of the personnel about the
region are effective on the purchase
preference of the consumers. In addition,
according to the results of the research, it
has been observed that the effectiveness of
the media in the preference of local
products is not high. However, the media
element is an important factor in making
local flavour preference more widespread.
If various advertising and promotional
applications are used through the media, it
should be ensured that more than the
desired level is addressed.

product supplies. In line with the demands
shifting towards traditional products, it was
seen that the number of geographically
labelled products in Turkey is very low
compared to competing countries in the
tourism market. From this point of view, the
importance of this study, which reveals the
importance of geographically labelled
products, emerges. The geographical
indication phenomenon, which guarantees
the reliability of local products for
consumers and prevents imitation of
products, is the protection controls of these
products. This situation reflects that the
public's trust in the products within the
scope of geographical indications is
positive. In this context, it was determined
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ABSTRACT

Over the past 5 years, hotels have been opening in Uzbekistan, and new experiences in managing the quality of
service are being formed in them. This scientific article describes the current state of the guest service management

system in the country and its problems.

Introduction

Hotel business or hospitality industry is one
of the most important sectors of economy
not only in Uzbekistan, but also in the
whole world. It is one of the fastest growing
and most successful sectors of the
economy, growing by 15-20% annually [1].

The hospitality industry in our country has
many problems that are more obvious than
the those of the same industry in other
countries. The hotel industry is developing
slowly, and these problems of the hotel
business in Uzbekistan are related to the
fact that investors are mainly betting on the
construction of shopping and entertainment
complexes, office and residential centers.
Hotels are delayed because their payment
terms are longer. In this regard, even in new
hotels, as a result, service may be below the
level of demand, a clear guest protection
system has not been established, the issue
of seasonality has not been resolved, hotels
are crowded during the season, and there is
no demand for them in the off-season.

Problems and solutions

21

Therefore, we will consider the problems
that exist in hotel service management
today.

First, the most pressing problem is the
quality and level of service. Of course,
hotels that are part of large chains have less
negative reviews in this direction. In the
conditions of great competition, hotels that
do not pay enough attention to service will
quickly lose their customers and move to
the lower-class category, from which it will
be difficult to rise later. Accordingly,
minimal competition (a small number of
hotels with constant demand) has the worst
effect on service. Often, visitors complain
about dirty rooms and the negative attitude
of the staff, as well as the atmosphere of the
area where the hotel is located. Somewhere,
major repairs have not been carried out for
years, which certainly leaves a negative
impression on the hotel itself. In addition to
GOSTs, which describe the requirements
for hotel business and residential buildings,
many sanitary and fire regulations have not
changed for the past 30 years, so they do not
correspond to current conditions [1]. Also,
regarding the service, the lack of qualified
personnel among the employees is a big
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problem. This is especially noticeable in
regional hotels where the professional skills
of the employees do not meet the required
competence.

Also, due to the lack of maintenance or
cleanliness, a factor such as “price-quality
mismatch” appears. Guests who have paid
for their accommodation may be
dissatisfied because they feel they have
given more than they were asked for [2].
And accordingly, they will not return here a
second time and will not recommend this
place to anyone unless the conditions or
price change. In addition, many tourists can
compare the quality of foreign hotels with
those in Uzbekistan. Unfortunately, it often
happens that for the same money, the
quality of service in a hotel in another
country is much higher than in a hotel of the
same category.

A possible solution can be as follows: it is
important for the management of the hotel
to have professional staff, to constantly
support and encourage it to prevent the
quality of the tasks performed, theft and
other illegal activities. It is necessary for
hoteliers to train new specialists, to
constantly monitor how tasks are
performed. In fact, as a result, hotel
business owners lose money because of
negative feedback about employees,
because dissatisfied guests are unlikely to
return there next time. Also, to correct this
situation, it is important to check the
maintenance and cleanliness of all areas of
the hotel or hotel, as well as compliance
with all standards. It will be necessary to
resolve the problems that the guests
complain about and to apologize for such
situations with possible bonuses and future
discounts.
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The second issue to consider is
overbooking. It is not unusual for the
number of sold rooms to exceed the
available number. Therefore, there is a
reservation overlay, which leads to
unpleasant events, after which visitors have
a negative impression of the place itself.
This is due to the uncoordinated work of
automatic computer reservation systems or
the hotel employees themselves (the same
problem can occur if the hotel does not
automatically update the availability of
rooms on its website).

Hotels, as well as tour operators who book
places for their groups in advance, suffer
because they are not always able to refund
the booked rooms. Late cancellations (that
is, canceling reservations as soon as
possible without allowing rooms to be
relisted for sale) are one of the risk factors
in the hotel industry in general.

To solve this problem, it is necessary to
improve the computer systems and,
accordingly, the reservation system itself to
reduce such incidents to zero. Otherwise,
the hotel will lose its main source of
income, because now almost all bookings
are made through the Internet.

The third important problem is to expand
the system of two- and three-star hotels for
guests. In  Uzbekistan, tourists are
considered as a “rich layer” and expensive
services are constantly provided to them.
According to the data, 302,000 tourists
visited the country in 2000, and by 2019,
their number reached 6,749,000. But if you
look closely at the statistics, most of them
are over 60 and want to spend as much as
possible [3].

The solution to this problem is to increase
the number of medium-priced 2- and 3-star



Proceedings of the International Conference

“The Future of Tourism - Innovation and Sustainability”

ISBN: 978-9910-9409-0-3

hotels. It is necessary to improve the image
of such hotels.

However, it should be said that increasing
the number of 2 or 3-star hotels may in
some cases lead to a decrease in the
efficiency of the management system [4].

The fourth important problem is the task of
using ““green technologies”. The main goal
of “green” construction was to reduce the
consumption of energy and material
resources. At the same time, one of the tasks
is to provide comfortable conditions for
guests at all stages of the hotel's operation,
including engineering research, design,
construction, operation, capital repair,
reconstruction, demolition.

One of the bright examples of the
development of energy-saving ‘“green”
technologies is the Marriott Hotel in
Singapore. Covering almost 3 hectares of
the area adjacent to the hotel, the canopy
imitates the curve of an ocean wave. At the
same time, the bending angles of the
aluminum structure are designed in such a
way that the air flow provides cooling of the
area by 1-2 degrees without using any air
conditioning systems. The structure is also
designed to collect rainwater and is
equipped with solar panels that help
illuminate the building's facade. Spectral
glass also helps limit infrared waves,
reducing heat without limiting light
transmission. This means interiors stay
cooler without such cooling costs.

Not to mention other famous hotel
properties that use green technologies - this
Marina Bay Sands hotel requires 40% less
energy than the one that implemented a
smart control system for lighting, heating
and water supply, as well as regenerative
elevator motors [5].
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The principles of development of
ecological systems are widely used in the
construction and operation of hotels in our
country and abroad. In particular, the
analysis of construction projects based on
the concept of zero energy consumption,
using “green” technologies, is a proof of
this.

The fifth problem is to show the presence of
seasonality in hotels located in our country.
In particular, taking into account that the
average temperature in autumn and spring
in the country is in the range of +15-+35,
this period is considered a tourist season.
But in winter and summer, our country
attracts less visitors. It goes without saying
that most hotel rooms remain empty during
this period. Such a problem occurs not only
in Uzbekistan, but in all countries with four
seasons. In this case, it is possible to attract
customers to the hotel by offering hotel-
club service or SPA services.

Another thing to note is that the activities of
our country's hotels are focused on
attracting customers, and their official
websites do not have special programs for
the promotion or development of
employees.

Conclusion

So, we can see that all these problems are
very global because they are based across
the country. Because of this, the hospitality
sector itself is suffering for most of our
hotels cannot provide the level required to
effectively develop this sector in the future.
Accordingly, it takes a lot of work and
effort to establish a quality service and
eliminate all possible problems.
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ABSTRACT

This article examines trends in teleworking, e-commerce, and human labor automation accelerated by the
pandemic, and assesses the long-term impact of the pandemic on demand in various types of occupations and
types of activities, the mix of occupations and skills needed in countries with different economic models and labor
markets, and as well as the need for retraining or job change.

Introduction

The crisis caused by the COVID-19 has
caused significant social and economic
changes around the world, and most experts
are inclined to believe that the pandemic
will forever change the course of history
and its further development, which will
undoubtedly affect the labor market, and,
accordingly, education.

Back in 2019, The Future of Jobs report
from the World Economic Forum predicted
the disappearance of about 5 million jobs by
2020 due to labor automation. (Fidler,
2016) Devin Fidler, scientific director of
the Institute for the Future, a long-term
forecasting research organization, noted
that the world is undergoing an era of
fundamental shifts that will change the very
nature of work in the next decade, making
jobs that yesterday were considered stable
and safe, almost unclaimed. (Fidler and
Gorbis, 2016)

According to estimates given at the same
forum, over the next three years, up to 37%
of vacancies were planned to be created in
the service sector; 17% in sales, marketing
and content creation; 16% in the data and
Al industry; 12% in engineering and cloud
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computing; and 8% in the social and
cultural fields.

However, due to the pandemic, a significant
part of the forecasts underwent an
adjustment already at the beginning of
2020. For a separate number of professions,
this led to the transition to remote work. For
many service workers, these changes have
forced a reassessment of the relevance of
qualifications, providing a glimpse into a
future where machines and IT technologies
may displace humans as many companies
continue to consider opportunities to
increase productivity and reduce operating
costs.  Workforce  reductions  and
subsequent automation of production,
which in turn revealed a fundamental lack
of social protection and the precarious
nature of some types of work.

For those working in education and
medicine, this has led to a long overdue
global reassessment of the significance and
importance of the profession, as well as the
need for quality training in these areas.
Also, during the quarantine, the online
education industry faced a significant
increase in interest and active connection to
various online educational platforms, which
in turn revealed a number of shortcomings
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associated with overloads and insufficient
readiness and relevance of content.

In order to better prepare for the impacts of
the  coming industrial  revolution,
governments, companies and employees
themselves have begun to place greater
emphasis on upskilling and retraining. At
the moment, it has become clear that the
consequences of the pandemic will
significantly accelerate digitization and
automation in a number of industries and
sectors, which in turn will require new
investments and mechanisms for training
and retraining, taking into account the so-
called “soft and hard skills”.

So, what are the areas worth paying
attention to, and what experts should be
heeded?

John Williams, Co-Head of Global Human
Resources, Organizational Design and
Change Advisory Services at PwC, notes in
the organization's annual report: “What can
we as humans do to survive and thrive
despite the challenges brought by the new
reality? The secret to a brighter future for
me lies in flexibility and the ability to
rediscover and reinvent yourself. If it seems
to you that the future belongs to STEM
skills (skills in the field of science,
technology, engineering and mathematics)
and you are interested in this, study. But,
come to terms with the idea that the world
doesn't need a lot of programmers. If you're
an excellent accountant whose business
thrives on  building strong client
relationships, think about how you can use
those abilities without being an accountant.
Think of yourself as a “combination of
skills and abilities, not who you are by
profession and specialty”. (Brown and
Gosling, 2022)

Development of human resources and
project management.

Special attention of experts is paid to such
areas as: retraining and advanced training,
improvement of working conditions,
effective retraining and rotation of
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personnel within the organization, support
for the professions of the future and
direction of the education system in the
right direction, where students receive not
just a specific profession, but also a set of
skills, high adaptability and multitasking.

The World Economic Forum, also
highlights the global trend towards
telecommuting, increasing automation, and
the notable lack of social protection in the
gig economy, a modern economic model
that presupposes a free and short-term form
of employment - freelancing, where a huge
number of professionals with a wide variety
of skills are the driving force behind
economic growth.

No one doubts that the future lies in the
development of high technologies and
developments in all sectors of the economy.
At the same time, it is worth understanding
that even the most talented and advanced
specialists, as a rule, must first be “found”,
hired, and also comfortably arranged in a
team of like-minded people. Young talents,
in turn, need the right assessment,
development and direction of their abilities.
Otherwise, rough diamonds run the risk of
getting lost in the general mass of average
workers and never bring proper benefit to
society.

Of course, some talents are lucky, and they
meet attentive leaders and mentors who are
able to notice, evaluate and direct in the
right direction. But, alas, this happens quite
rarely or takes too much time, and often, a
highly motivated young university graduate
who has consciously studied his specialty
for 4-7 years, as a result, loses interest in the
profession and changes his place of work
and even occupation, or, goes freelance.

Why it happens? - the question is by no
means rhetorical. Moreover, it is relatively
easy to solve. To the question, “what is the
secret of the success of the organization and
its development?”, Almost anyone will
answer - in the effective selection of
specialists and competent management of
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properly selected personnel. After all, even
the most effective leader will not be able to
fully fulfill his key responsibilities for the
strategic development of the organization,
constantly engaging in micromanagement,
or eliminating the consequences of
incorrect personnel decisions.

It is an obvious fact that certain tasks in an
organization must be performed by
specially trained and trained professionals.
It would never occur to anyone to put a
graduate of the Faculty of Psychology in the
accounting or finance department, in the
hope that with time he will somehow orient
himself, learn “paper work™ and develop
the necessary skills. However, when it
comes to HR departments, this practice is
by no means uncommon. Moreover, often
many managers by “personnel
development” mean personnel records, not
suspecting what opportunities they are
depriving their organization and what
dangers they are exposing it to, just
entrusting such an important front of work
to a person without special education.

The same dangers lie in wait for any
organization in the process of performing
certain tasks and projects, for the execution
of which the best personnel in their narrow
specialization are sent. At the same time, it
is often not taken into account that project
management, first of all, requires a holistic
approach to solving problems, knowledge
and experience in a number of contiguous
disciplines, such as finance, management,
marketing and personnel management.
Only such a manager will be able to
properly plan, implement and complete the
project.
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What to do? - Learn from the best. Take a
cue from countries and organizations with
successful experience. After all, if this did
not work and did not bring profit to
companies, this would not exist, and the
professions of a project manager and a
human resources development specialist
would not be in the global ranking of the
most highly paid specialties (Standard &
Poors Global Ratings). Moreover, it is
worth noting that in the Western market,
these professions have been consistently
popular for many decades, and income is
growing exponentially (from $80,000 for
beginners to $200-350,000 for highly
qualified professionals who have proven
themselves). The Steps to be taken further
is a question that awaits future research.

Conclusion

This paper summarises factors and
emerging trends for higher education
following from the disruption caused by the
coronavirus pandemic and the responses of
providers and governments. It was framed
as a provocation to stimulate discussion
about futures for higher education in
Uzbekistan and beyond following the
immediate COVID-19 disruption. While
the evolving response to the pandemic
makes prediction fraught, to provide
concrete indication of the trajectory of
many trends this paper draws on research
into and past experience of similar
economic, political and social ‘shocks’ to
the provision of higher education in
advanced economies. It was examined how
the coronavirus pandemic magnifyed
existing pressures for universities and how
it is providing new possibilities.
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ABSTRACT

It is challenging to identify key conditions for the integration of sustainable tourism in public or environmental
policy, both in national and international context. Therefore, this article aims to contribute insight into how
sustainability can be integrated into environmental policy by studying a number of recent planning processes
related to tourism. Sustainable tourism concept has been assuming a lot of importance especially since late 1980s.
Tourism specialists are also doing ample researches on this topic. However, sustainability issues have not found
its exact solutions so far. Especially, environmental impact of tourism is an alarming issue in some parts of the
world. That is why, this study has been carried out being motivated by both existing issues and relevant
environmental policies which are being instituted by nationally and globally. Findings indicate that main clogs
for reaching sustainability in tourism are: A) Lack of responsibility by humans towards their surrounding world,
ecology, nature. B) Less promotion of sustainable travel in tourism industry. C) Lack of political or governmental
participation in reaching sustainability in tourism sector. The study targets analyzing the main issues and offering
some relevant solution.

Introduction and beverages demand, and other essential
services. Cities and villages which receive
a large number of tourists undergo this type
of challenges. A glance at the phenomenon
may show that these demands are positive
and it will help the development of
infrastructures in the site. However, how
much construction waste, how much
environmentally bad impact they create is a
serious issue. International tourist arrivals
are expected to reach 1.8 billion by 2030
[2]. This prediction can show that
sustainability is the main concern for
authorities all over the world. People only

“The development of sustainable tourism
meets the needs of the tourists and the
current hosts of the region, at the same time
as it protects and improves the
opportunities of the future. It is focused on
the management of all the resources in such
a way as to satisfy all the economic, social
and aesthetic needs, and at the same time as
it respects the -cultural integrity, the
essential  ecological  processes, the
biological diversity and the life support
systems” [1].

Tourism is a very complex sector, and it choose to visit the place which is clean,
greatly differs from other industries. comfortable and beautiful. If sustainability
Tourism can offer a variety of products to measures are not applied in time, many
the customers, from budget to luxury class. tourism destinations may suffer from
Its complexity can be seen in the great ecological problems. John De Vial
amount of tourist flow to the sites and their describes the case very clearly: “In the end
impact on the local community and the it's all about protecting our product. If the
location itself. More people require more product — our destinations — aren't protected
accommodation, more transportation, food in environmental and social terms, then
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people won't want to visit them; it is as
simple as that” [1].

The travel and tourism sector must show
how it can help economies to rebuild — and
stop being seen as victims or villains, say
industry  bosses. The sector must
demonstrate its importance in destinations
around the world, which are threatened by
instability because of job losses and
sustainability concerns [3]. Nowadays,
more people are traveling than ever before,
and 53% of global travellers want to travel
more sustainably in the future to reduce the
negative impact on local cultures and the
environment [4]. Of course, it is a good
understanding and approach by people.
However, we are not sure if this approach is
always put into practice or not. This study,
thus, focuses on analyzing the current role
of travelers and host communities
(including governments, stakeholders) on
the way towards sustainability.

The remaining part of the paper is
structured as follows: First, review of the
extant literature that led to the development
of our hypotheses. Second, representation
of our methodology, followed by analysis.
Fourth, discussion of our results in light of
theory development and managerial
implications. The final paragraph highlights
the conclusion with limitations and avenues
for future research.

Literature review

A systematic review of the literature related
to sustainable tourism, tourism
development, impact of  tourism,
environmental issues, government and
international  policies on sustainable
tourism was conducted during the research.
In addition, the authors used the online
research database to find relevant materials
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for the research: Social Sciences Citation
Index (SSCI), and Arts and Humanities
Citation Index (A & HCI). Around 300
papers and articles were analyzed and the
most relevant ones were used for the
research. Excluded papers were not directly
related to tourism or the data they contain
were not reliable. However, Scholars have
extensively shown the connection between
tourism and development theories in an
evolutionary manner, using well-known
development theories, such as
modernization, dependence, neo-
liberalism, and sustainable development

[5].

The term sustainable tourism emerged in
the late 1980s. Fennell described it as such:
“Ecotourism is a sustainable form of natural
resource-based tourism that focuses
primarily on experiencing and learning
about nature, and which is ethically
managed to Dbe low-impact, non-
consumptive, and locally-oriented. [6]
Sustainable Tourism refers to sustainable
practices in and by the tourism industry. It
is an aspiration to acknowledge all impacts
of tourism, both positive and negative. It
aims to minimize the negative impacts and
maximize the positive ones [6].

According to the UNWTO sustainable
tourism definition, it describes a tourism in
which the needs of today are not placed
before the needs of tomorrow. Since travel
experiences contain a wide range of
different activities and industries, all
sectors and stakeholders need to collaborate
in order for it to be successful [7]. The main
goal of sustainable tourism is to make the
best use of natural resources while having a
positive impact on the conservation of
natural heritage and biodiversity, the
economy and rural communities. This
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means that a truly responsible tourism
should provide more benefits than
negative impacts, considering the needs of
both visitors and residents of a destination,
and resulting in a mutual “give and take”
relationship [8].

Methodology

The method of analyzing previous
researches in the field has been used to
conduct this research. Apart from that,
some essential interviews have been carried
out with the university tourism professors
and specialists. Our choice of respondents
stems from several reasons. First,
professors, as those surveyed, have accurate
knowledge of the specifics of a given
destination, more so than tourists and other
stakeholders. Second, they have a deep
understanding of  tourists' behavior.
Tourists might have a better assessment of
the quality of tourism services, destinations
attractions, and resources. However,
destination  tourism  policy,  social
responsibility, and sustainable development
evaluation required a wider viewpoint
about the general business environment,
social elements, management, policy, and
destination issues, which are beyond
traditional  tourists' attributes.  Third,
tourists are more concerned about the
attractiveness of the destinations as
compared to the policy, management, and
social responsibility, or other supporting
factors of STD. Thus, their focus on
destination attractiveness may have an
impact on their evaluation, which could be
influenced by their set of preferences.
Finally, managers at tourism companies are
all residents and live in Langkawi/Penang
Island, therefore, they are bound to be more
concerned about the development of the
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tourism industry and its subsequent impacts
[9].
Findings

A socially responsible investment (SRI)
investor is constantly balancing the
potential profitability of an organisation
against how sustainable and responsible its
business model is. When it comes to the
tourism sector, this makes for a complex
investment strategy [10].

The tourism sector is heterogeneous and
segmented, encompassing catering, hotels
and resorts, and travel services. However,
there are common issues that affect the
whole sector. Trends such as climate
change, resource depletion and health and
wellness, have an impact on a companies'
attractiveness [1].

Here are the key issues an SRI investor
into the tourism sector should consider:

1. Carbon and other emissions

Although the tourism sector may not be one
of the major greenhouse gas contributors,
the development of international travel and
an increase in air traffic has contributed to
its carbon footprint. An increasing
regulatory burden may affect companies'
future profitability, while the elimination —
and eventually recycling of — restaurant
grease and efforts to limit cruise ship
exhausts illustrate  other operational
concerns that must be noted.

2. Energy consumption and water waste

The tourism sector tends to have high
energy consumption levels, particularly at
hotels. A strong positive correlation is
usually observed between a hotel's star
rating and the energy consumption per
room. While heating and cooling remain the
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main source of consumption, luxury
services such as a heated pool, spa, golf or
laundry services all increase energy bills.
Extra amenities, combined with changes in
consumer patterns, mean new hotels
consume twice as much energy as the
average hotel built in the 70s. Similar trends
are observed in tap water consumption
levels. As a consequence, an SRI investor
should better value hotels of a lower
standard (such as those in the budget or
economy category), having implemented
measures to monitor their energy and water
consumption.

3. Job creation and contribution to local
economy

The leisure industry is a major source of
income for many emerging and developed
countries. A recent report by The World
Travel Organisation found tourism
represented more than 9% of global GDP.
The quality of a company's ties to local
communities should also be under SRI
investors' scope. The stability of
partnerships with local authorities is often a
key competition factor.

4. Working conditions

While the tourism industry might be a
significant source of employment, it can
also be synonymous with tough working
conditions, low-level remuneration and
part-time contracts, particularly in the hotel
and restaurant segments. As a result,
companies often suffer from a shortage of
skilled workers and face difficulties in
retaining qualified staff. These challenges
can result in a high turnover rate (in some
cases 150% for employee position), which
is responsible for high recruitment costs
and declining productivity.
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5. Responsible sourcing

Consumers'  increased  interest  in
sustainability has driven the sector towards
more open communication on suppliers,
starting when some hotels explained the
water consumption of their laundry
suppliers. SRI Investors should definitively
consider companies' purchasing criteria,
with a particular focus on the restaurant and
catering segment. Looking at food
servicing, a major part of the environmental
footprint is at the upstream level.

6. Franchising and hotel network values

The hotel industry has experienced a great
deal of franchise development, cession of
walls and management contracts. Such
changes to ownership models are supposed
to be invisible to final clients, but they
influence the management of
environmental and social matters at local
level. SRI investors should consider how
hotels are monitoring these  risks,
considering clients' satisfaction is directly
correlated to hotel staff motivation.

7. Health and wellness

Obesity prevention and food allergies are
both driving new consumption patterns as
well as growing attention from health
authorities. Some big fast food restaurant
chains have even spent millions to offer
alternative cooking methods delivering
same taste with less salt, or guaranteeing
non-use of hydrogenated oils. Operations
and marketing practices are deeply affected
by these considerations, as companies don't
want to be targeted by regulators or miss a
new consumer trend.

8. Food safety

Catering and restaurant companies must
now ensure full product traceability and
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well implemented hygiene measures to
prevent outbreaks. Chemical and bacterial
contaminations are high-profile and
consequently impact companies'
reputations.

Conclusion

The present study contributes to the
sustainability literature by reporting the
unexplored relationships between
sustainable tourism policy and destination
management, destination social
responsibility, tourist value orientation, and
sustainable tourism development. The
study attempts to depict the dependency of
sustainable development of tourism on
effective  sustainable  policies and
management. As emerged from the tourism
literature review, there is a lack of
knowledge about the role of STPDM and
DSR for STD in presence of anti-
environmental behavior of tourists, and
there  were no prior frameworks
systematically presenting these
relationships. Moreover, as the globe
grapples with the reality of the COVID-19
pandemic, there is a chance to reconsider
the future of tourism and grasp the
opportunities  for  development  of
sustainable tourism [11]. Sustainable
development has enormous economic,
environmental and social implications as a
core principle of development. The
development of the tourism industry is also
tied with three aspects of sustainable
development linked to the modern world.

The analyses of new ways present in the
modern world are important for the tourism
industry, as global economic, social, and
environmental mechanisms are expanding.
It adopts that sustainable destination is best
conceived of as an upper-level competence
that involves the coordination of a range of
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different factors. STPDM and DSR intend
to reduce adverse effects of tourism and
tensions created by a complex interaction
between tourists, environment, and host
communities. Subsequently, development
of sustainable tourism facilitates host
community wellbeing, promotes
sustainability education, and protects the
environment, it also provides a better
tourism experience, and promotes cultural
exchange between tourists and natives.
Tourists perform many activities that
negatively influence destination
sustainability.  Hence, tourists’ anti-
environmental behavior needs to cope up
with better management and planning
strategies for sustainable development of
tourism destinations.

This study addressed a research gap by
establishing empirical evidence for the
development of sustainable tourism
through sustainable policies, management,
and DSR. Additionally, research indicates
that anti-environmental behavior of tourists
can be coped up with effective sustainable
management strategies. The findings of this
study reveals that sustainable tourism
policy and destination management
empower local communities and facilitate
tourist requirements via managing and
controlling tourism destination activities.
The results supported that STPDM
positively and significantly influences STD.
Moreover, DSR partially mediates the
relationship between STPDM and STD.
Although the theorized moderating effect of
tourist value orientation was not supported,
we vyielded an interesting result: the
relationship between destination social
responsibility and sustainable tourism
development becomes stronger when
tourist value orientation is high [12].
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ABSTRACT

This article examines the current state of the excursion business in the Republic of Kazakhstan, as well as its
potential for further development. The author mentioned what works are being carried out at this time to develop
excursion services and train workers in this area, also mentioned the shortcomings of this case.

Introduction

At this time, the excursion business is
gaining popularity and is developing day by
day in the Republic of Kazakhstan.
However, despite this, the excursion service
is not yet sufficiently developed for us to
compete with developed countries. The
designated vector of development entails
the need for the development of all types of
tourism, the improvement of excursion
services, the training of highly qualified
guides. In turn, all this is impossible
without the modernization of excursion
service methods, which is becoming
especially important at the present stage of
development of the Republic of
Kazakhstan.

In the course of the study, the ways of
developing excursions in the Republic of
Kazakhstan, the standards of excursion
service were analyzed. Thus, the task of this
research work is to show how relevant this
topic is, that is, excursion service, analyze
its current state and reveal further prospects
for the development of this business.

The first thing to say is that at this time in
the Republic of Kazakhstan, work is
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actively underway to improve tourism and
sightseeing. For example, professional
training courses are being created for the
tourism industry, and do not forget about
conferences and projects that are dedicated
to the development of this business. An
increase in the number of purchases of
sightseeing services via the Internet, an
increase in demand for tour packages is also
a good indicator for our country. On the
other hand, it is worth considering the fact
that until now the problem of preparing
students for excursion activities has not
received sufficient coverage in the domestic
pedagogical science. Considering the
statistics, it became known to us that for
many years Kazakhstan was not included in
the world market for tourism and
sightseeing. The shortage of workers in this
specialty is also one of the important
problems. Specialists in this field should
have certain skills and abilities, have
knowledge and  possess  excursion
management. The reason for this is that the
guide is the hallmark of the city and the
country, the image of the country depends
on him.
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It is difficult to come to terms with the fact
that at the moment we do not have an
integrated system of ideas and views on the
problem of training excursion personnel at
a university that meets modern standards in
the tourism industry, and this, of course, in
turn upsets. Many universities in our
country do not even have this specialty, not
to mention getting a quality education. In
the modern world, there are a lot of
companies that offer their services in this
area. However, do not forget that some of
them have low-quality tourist and excursion
services. In the course of research, it was
revealed that many guides of those
companies do not have access to the
excursions for which they undertake. This,
in turn, is a violation of the law and may

of sightseeing is our main task. Also, it is
important to understand that excursions
contribute to the expansion of horizons, so
it is worth paying attention to the
development of the excursion business. |
believe that if the government tries hard and
offers solutions to this problem, then our
country has a good chance of becoming
competitive in this area.

Cooperation between Kazakhstan and
Uzbekistan as a key to the development
of tourism and sightseeing services

It should be noted that at this time these
countries are popular among tourists,
especially Uzbekistan. Next, we will
compare the statistics of the busiest tourist
cities of these two countries, that is,

lead to a legal showdown. Samarkand and Turkistan, which are
. - . located on the Silk Road:
First of all, it is worth noting that the
training of qualified specialists in the field
Table 1. Data for 2021-2022
City Samarkand Turkistan

Number of tourists

1 million 204 thousand foreign tourists
and 4 million 247 thousand domestic
tourists (total: 5 million 451 thousand)

1.1 million people

Number of tour operators

250

131

As we can see, according to the results of
this table, Uzbekistan is one step ahead of
us in the field of tourism. The reason for this
is the good development of the service and
the level of service. The following
measures will help in the development of
tourism in the two countries:

1. Launch combined tours: gives you the
opportunity to visit several places in
two Republics in one trip;

2. Simplify border crossing rules. Thus, it
will be more convenient for tourists to
travel;
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3. Transport corridors. For example, the
Turkistan-Tashkent railway lines. It is
also worth sending our students future
tour guides to Uzbekistan in order to
improve their skills. The exchange of
students between these countries will
help young specialists gain new
experience.

Research methods and methodology:

In the course of research on this topic, it was
revealed that the excursion business in our
country is developing at a slow pace and not
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enough effort has been made. A theoretical
research method was used.

The main method of this research was the
logical method, that is, logical research,
based on the facts, terms, conclusions
gathered in the course of the work, and to
draw conclusions and conclusions from
this, there is also a method of analysis and
synthesis. With the help of the analysis, the
objects of the study were studied,
considering it in a partial way.

Research methods:

1. Bibliographic analysis of the literature;
2. System analysis;
3. Analysis of the received data.

Conclusion

This study shows the prospects of the
excursion business and reveals the concept
of “excursion service”, also reveals the
functions of the excursion. Based on all
this, 1 would like to offer my own solutions
to this problem:

Table 2. The swot analysis

1. Training of qualified specialists in the
field of sightseeing;

2. To interest young people in this science
and so that in the future they can give a
quality education to the next generation;

3. Pay more attention and budget to this
matter from the government;

4. To develop the internal and external
economy of the country (since the
economy is directly related to tourism
and sightseeing);

5. Restoration of historical sites;

6. Creating amenities for tourists and good
places to relax;

7. Historical places of course have their
own special place in the excursion
business, but the construction of new
interesting places will not hurt, but on
the contrary, there will be something to
show tourists and our compatriots.

Based on our analysis, a swot analysis was
carried out and the following table was
compiled:

Advantages:

Kazakhstan has a beautiful nature, a huge territory,
amazing historical places to attract tourists fromm all

over the world

Opportunities:
Our country has a huge potential for the development
of this business thanks to the resources that we have.

Weaknesses:

Lack of workers in the field of tourism and excursion

services; lack of qualifications, lack

professionalism of workers.

Threats:
The decline of the economy due to insufficient
coverage of this problem.

Despite all our efforts, we are lagging
behind some countries and we need to take
into account the fact that this business is not
as popular in our country as in other
countries. It is sad to realize that many
people consider this case to be frivolous, or
rather do not believe in the future of this
case and that it has further prospects. The
reason for this is many factors, perhaps one
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of them is that this business is starting to
gain popularity only recently, that is, it has
only begun to develop. Up to this point,
many people had no idea what kind of
profession it was. Plus, a few decades ago,
the economy of our country was not so well
developed and as a result, tourism and
sightseeing were not so in demand. The
number of tourists who visited our country
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was not so much. Of course, this negatively
affected the tour service in general.
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ABSTRACT

This article provides an overview of current trends in tourism for 2023, with a focus on sustainable trends in the
hospitality industry. With a rapidly changing global tourism landscape and heightened environmental and social
awareness among travelers, this study identifies key development trends impacting the industries. Current tourism
trends for 2023 are first examined, including changes in traveler preferences due to the COVID-19 pandemic. A
recovery in tourism activity and adaptation to new safety standards are highlighted, as well as increased digital
innovation in booking and travel. The focus is on sustainable trends in hospitality. The impact of environmental
and social responsibility on hospitality development strategies are analyzed. The growing interest in sustainable
travel and eco-travel is pointed out, where hotels and tour operators are actively adopting practices to reduce
negative environmental impact. The role of hotels in maintaining local cultural and traditional values and
providing authentic experiences for guests is examined. Additionally, technological innovations used to enhance
guest experience and optimize operational processes are discussed. Also discuss are measures to ensure the safety
and health of guests and staff in light of the ongoing pandemic. Additionally, ideas are offered. The final abstract
emphasizes that sustainability has become an integral part of tourism and hospitality development in 2023.
Environmental responsibility, authentic experiences, digital innovation, and concern for safety are creating new
standards for the industry to adapt to the changing dynamics of global tourism and remain attractive to today's
travelers.

Introduction discovered that two-thirds of vacationers
are ready “to make lifestyle trade-offs to

Green is beneficial for the environment and . . .
benefit the environment”;

for attracting today's (and tomorrow's)

visitors. Aside from the laudable objective Several elements have a detrimental impact
of decarbonization, economic forces are on the environment during the building
also pushing the industry's march toward phase of a hotel and during its life cycle,
sustainability. For an increasing number of such as the use of water, electricity, and
ecologically and socially concerned fossil fuels, as well as emissions to the
visitors, eco-friendliness has progressed environment. However, because to
from a nice-to-have to a must-have priority. technical advancements and increased
According to a Nielsen Company survey on environmental consciousness, it is now
millennial customer behavior, feasible to dramatically minimize CO:
sustainability is a buying priority among emissions and the environmental effect of
this powerful and travel-prone age. Indeed, creating a hotel using sustainable or eco
66% of worldwide respondents said they design. In order to fit into the surroundings
would “pay more for products and services and not impair the major architectural
from companies committed to positive feature, the hotel must consider the
social and environmental impact” (Nielsen, preservation of the surrounding natural and
2015). Similarly, a TUl worldwide poll built environment during the projection era.
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Furthermore, depending on the
development site, the hotel may be able to
requalify degraded regions and promote
historic protection.

More and more people are becoming aware
that the usage and production of sustainable
food and drinks contribute considerably to
global sustainability, with the hotel
business playing a key role due to the large
number of meals served each year. In this
sense, the author Walker (2012) defines
sustainable food and drinks as the use of
local goods, as this allows businesses to cut
transportation  expenses  while  also
contributing to the local economy. They
must also pay attention to the entire
manufacturing process in order to ensure
energy efficiency and minimal CO;
emissions. Sloan et al. (2009), on the other
hand, adds to his definition the notion that
sustainable  food  production  must
inherently respect natural resources, that is,
it cannot utilize these resources in an
unsustainable manner.

Because of this, the kitchen is regarded as
one of the most energy-intensive sections in
a hotel, the fact that, for the most part, there
is inefficiency in the food preparation and
storage processes. This use, however, may
be lowered by one-third by installing

For example, efficient energy equipment
and proper personnel training (Sloan et al.,
2009). As a result, there are three major
approaches to assure energy efficiency in a
kitchen: its layout, the equipment it utilizes,
and the activities of its staff.

Unfortunately, many managers today only
examine the initial investment of a
company without considering other
possibilities that might become far more
profitable in the long term, which is what
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happens with sustainability. Many of the
previously listed sustainable policies have a
high acquisition cost or demand higher
sensitivity on the part of managers, but in
the long term, they can provide more
advantages and even become a competitive
advantage. According to Matias and
Sardinha (2008), adopting sustainable
practices yields primarily two benefits: cost
reduction and distinction from the
competition. Lowering water use, as well as
more effective energy and waste
management, are two ways to cut costs.

The emergence of a new market sector
concerned with environmental and social
concerns, provides new prospects for
product and service growth; to do so,
businesses must fully exploit technology
breakthroughs, which increasingly offer
sustainable solutions.

Companies, on the other hand, must follow
government legislation addressing
environmental commitments not just to
avoid penalties, but also to demonstrate
their contribution to a contemporary and
sustainable society. In summary, the
competitive advantages derived from the
practice of a sustainable activity are the
consequence of the use of a set of measures
that require ongoing updating and
adaptability to new demands that occur.

There is also a focus on the growing
importance of a  well-maintained
destination image, which is critical for the
success of every hotel unit in the many
forms of tourism, with specific emphasis on
sustainable tourism. As previously said, the
tourist business has the potential to produce
mobility. Millions of people and, as a result,
contribute to the entrance of thousands of
currencies into tourist places, allowing
them to thrive. Uncontrolled tourism
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growth, on the other hand, can cause serious
harm, including environmental and cultural
degradation, the destruction of fragile
ecosystems, the appearance of pollution,
the generation of conflicts between tourists
and the local population, and overcrowding
in receiving communities (Hopkins, 2005).

The current state of global tourism raises
the question of sustainability to an even
higher level. At first glance, one may
conclude that this has become the final
priority of lodging units that are battling for
existence these days. This research focuses
on the function of digital communication.

Changing consumer behavior in distinct
tourism and territorial marketing scenarios.
In this regard, the communication approach
employed by Turismo do Centro de
Portugal and the Azores Tourism
Association yields rather excellent results.
The institutional communication strategy is
heavily focused on social networks in an
attempt to attract the public's (domestic and
foreign) attention and transmit the concept
that “everything will be fine” in a “post-
pandemic” situation and that we will all be
fine.

The major goal of this effort is to remind
people of the value of social detachment
and “knowing how to wait so that (in the
future) everyone can travel and spend their
vacations in the tourist destination
Portugal”. Future research should aim to
validate the findings presented here, and it
is suggested that quantitative methods (e.g.,
questionnaires with consumers) be used to
establish causal linkages between consumer
behavior factors (and their relationship with
the customer). Tourism-related socially
responsible  marketing). From  an
interdisciplinary standpoint, the current
study makes contributions to the fields of
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marketing (digital communication) and
tourism (in response to the COVID-19
pandemic).

Several hospitality trends can be roughly
classified as safety and hygiene-related.
These have become increasingly crucial in
the aftermath of COVID's appearance, as
the globe adjusts to the virus and attempts
to restrict its spread. Hotels, restaurants,
bars, and cafés must prioritize these themes.

Measures might include providing hand
gel, cleaning locations where consumers
will be, creating standards requiring the use
of masks or other protective equipment, and
ensuring social distance norms are
followed. To make people feel comfortable,
any particular restrictions must be made
plain ahead of time and implemented.

Furthermore, your hospitality marketing
efforts should stress the safety and sanitary
precautions you are doing. Explaining these
processes may make a difference.

Many of the biggest hospitality trends are
concerned with reducing friction, and
contactless payments have been one of the
biggest examples. Customers save time
sorting through cash or entering their PIN
when accepting contactless payments. The
emergence of things like Apple Pay and
Google Pay also removes the need even to
carry a wallet.

Aside from removing friction and
improving the customer experience, the
coronavirus pandemic has also increased
the demand for contactless payments. Many
customers and staff members feel
uncomfortable  handling cash, and
providing the option for contactless
payments may be seen by many as a
necessity rather than a luxury.
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Offering a mobile check-in service, which access to an app for this to work. Include a
is mostly linked with hotels and other kinds link on your website and QR codes on
of lodging, is one of the most effective company collateral.
hospitality trends for eliminating the need :

. : Conclusion
for human-to-human communication. This
is a critical idea in the context of the Taking a hospitality course is one of the
COVID epidemic and the concomitant finest methods to learn about significant
measures to contain the virus. hospitality trends while also enhancing

Having said that, even in more typical
times, smartphone check-ins may provide
consumers with self-service and make
arrivals a lot speedier portion of the
customer experience. Customers must have

your professional chances. These courses
can be broad or specific to the hotel
business, and there are opportunities for
management, marketing, and a variety of
other career pathways as well.
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ABSTRACT

Space tourism is one of the actively developing areas of commercializing space services. Currently, space
activities often receive government support, including investment, in many developed countries. At the same time,
the emergence of private companies is clearly visible in the world market for space technologies and services.
Some view the development of space tourism as a significant milestone in the history of mankind, while others

consider it a catastrophic mistake.

Introduction

For centuries, people have looked at the
celestial world with wonder and curiosity.
Over time, technology has advanced,
enabling humanity to conquer the skies and
venture into space. After the first successful
space flight in 1961, numerous astronauts
were continuously launched, initially by the
USA and the Soviet Union, and later by
other countries. This marked the beginning
of a new era for mankind. Many children
aspired to become astronauts, even though
most lacked the financial means or health
required. The first steps toward the
commercialization of space were taken in
1967. However, at that time, people were
not ready to accept space as a tourist
destination, leading to the abandonment of
these ideas. Nowadays, space travel is not
uncommon, often serving scientific
purposes. In the past two decades, the
progress of space tourism has been
relentless, with continuous technological
advancements and the establishment of
orbital space tourism stations and
specialized commercial missions.

Space tourism involves private space travel,
undertaken by people for various reasons,
such as entertainment or education. Space
tours are an exotic form of extreme tourism.
Before embarking on a flight, astronauts
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understand that the journey may not always
end in their return, and they acknowledge
the potential risks. However, this doesn't
deter them, as they believe the awe-
inspiring view is worth it. One of the many
astronauts, Sergei Korolev, stated, “The
time will come when the spaceship with
people will leave the Earth and go on a
journey. A reliable bridge from Earth to
space has already been thrown by the
launch of Soviet artificial satellites, and the
road to the stars is open!” [1].

Like many developments, space tourism
has two sides. While it is remarkable, the
environmental impact of rocket flights on
our planet cannot be ignored. Space tourism
has the potential to significantly affect the
environment, particularly in terms of
carbon emissions and waste management. It
will be crucial for the industry to prioritize
sustainability and responsible
environmental practices as it continues to
expand.

Almost all the processes of launching
spacecraft are approximately the same.
First, a load enters the rocket, and at its
stage ten to fifteen tons of fuel are refueled.
This burning propellant rises from the
surface of the earth, giving the rocket great
acceleration to lift itself off the surface of
the earth. The weight and size of the
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apparatus are also important, because the
higher these two indicators, the larger and
heavier the rocket launcher should be,
generally speaking, the more fuel it will
need to overcome gravity. The
environmental footprint of such launches is
rarely discussed, mainly because humans
use rockets much less frequently than
planes, cars, or trains, meaning that despite
the high carbon emissions of each rocket
launch, the benefits of rocket launches are
small due to the frequency with which other
daily cars are used. It is clear that in recent
years these concepts will change due to the
development of space tourism and the
capture of this area by private companies.

Several types of rocket fuels exist, each
with a similar yet distinct environmental
impact. The scale of missile launches,
launch frequency, and missile operating
altitude primarily ~ determine  the
environmental effects [2].

While individual launches might have
relatively localized impacts, the cumulative
effect of frequent spaceflights poses a
significant risk of air pollution and climate
change. The rise of mass tourism often
leads to pollution, causing adverse effects
on flora, fauna, and even soil erosion.
Tourism-related infrastructure construction
and the transformation of natural sites into
attractions further compound these issues.

Currently, to reduce the environmental
impact of rocket engines, space agencies
and companies are exploring environmental
alternatives such as methane-based fuels or
efficient propulsion systems that reduce
emissions. However, it is clear that the
development and implementation of such
alternatives are ongoing processes [3].

Newer fuels with less environmental impact
possible in space tourism are Metalox and
Hydrolox, which are used by Starship and
New Glenn, respectively. They are
considered very environmentally friendly
compared to the old hyperbole and
peroxides. In addition, rocket emissions
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account for less than 0.000006% of global
CO2 emissions. According to the astronauts'
summary data, the percentage of damage
from space flights is 0.0000059% of global
carbon emissions in 2018 [4].

Presently, besides Roscosmos, private
companies such as Space X, Space
Adventures, Virgin Galactic, Blue Origin,
Boeing, Zero2Infinity are engaged in space
tourism.

J. Spencer provides 4 stages of
development of space tourism from 2001 to
2040 and beyond. The pioneering phase
that began with Dennis Tito in 2001. It is
followed by an exclusive phase. Then a
phase of rapid growth (mature stage), when
costs are reduced due to technology,
economies of scale and competition. And
finally, it is the saturation stage (mass
market phase) when growth is driven by
economic expansion and new markets [5].

But rocket launches are not the only
environmental impact of the space industry,
which is a major part of space tourism.
What about when parts are thrown into the
oceans or onto land? What impact does this
have? Or what about space junk? Do we
need to worry about how much garbage we
place in space?

The number of space flights is on the rise,
which is positive from a political
standpoint. Nevertheless, we continually
confront several challenges. One of these
problems is the problem of space ecology,
that is, the question of its pollution by
objects of the so-called space debris.

Space debris is a big threat to spacecraft, as
we know their number is growing every
year. Space debris can pose a threat,
including to spacecraft with a crew, this is
one of the harms that poses to space
tourism. In addition, according to NASA,
almost every year individual fragments of
spacecraft reach the Earth's surface. On
Earth, we have a well-known place where
space debris is thrown. Point Nemo is the
most remote place on Earth from land, also
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called the oceanic pole of inaccessibility.
The Pole of Inaccessibility is the most
difficult location to reach due to its
remoteness, usually from the coastline [6].
No matter how they say that this place is
lifeless and although it is located far from
people, sooner or later we will have to face

Number of tracked objects in low Earth orbit, by type

the progressive pollution of the ocean.
Since mankind conquered space, space
debris has begun to grow over the years, as
shown in the “Our world in Data” website
(Figure 1) [7]. And, logically, the
development of space tourism also
increases the amount of space debris.

Our World
in Data

Objects are subtracted from the time series after they have reentered the Earth's atmosphere. Not all objects are
tracked: in 2021, the European Space Agency estimated there were more than 130 million space debris objects

larger than 1 millimeter.
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Note: Low Earth orbit’ is defined by a point of closest approach to Earth below 2,000 kilometers. Debris are assigned to the launch date of the

original cbject from which they were separated.

1. Low Earth orbit: A low Earth orbit (LEQ) is an orbit around Earth with a period of 128 minutes or less (making at least 11,25 orbits per day). Most of
the artificial objects in outer space are in LEO, with an altitude never more than about one-third of the radius of Earth.

Figure 1. Number of tracked objects in low Earth orbit
* According to the website Our World in Data. URL: www.ourworldindata.org.

The development of space tourism can be
seen as an inevitability that, despite its
shortcomings, will become the engine of
science and commerce. In any case, we are
the ones who continue history, and the
generation that will leave behind a glorious
history. Formation of the history of the
development of space tourism is currently
not without problems. While a number of
environmentalists argue that we do not need
space tourism, lovers of science and
innovation say that space tourism has a
great future. For companies that employ
engineers and other scientists working on
complex problems, the more money from
wealthy people, the better. In general, not
only for engineers and scientists, but also
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for generalists who can serve the industry.
As space tourism develops, new
destinations and new opportunities open up.
Tourism includes hospitality, advertising,
safety, waste management, and more
specialists are required, and there are even
some cities whose entire economy is based
on tourism. The number of sectors in the
space industry means that more engineers
and scientists are being trained in space
technology. This means that people will
have more opportunities to find work and
gain experience. One of the positive
consequences of this is that the more people
working in the space industry, the more
people will start their own space
companies.
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On the one hand, each new product, be it a
service, initially has a high price, and later,
when the demand for the product increases,
the price also decreases. That is, space
tourism is considered a new commodity
from an anomalous point of view.

In the process of writing the article, |
interviewed on social networks the Kazakh
astronaut, People's Hero of Kazakhstan,
Major General of the Air Force of
Kazakhstan Aidyn Aimbetov and amateur
astronomer, science popularizer and
founder of the “Astro astana” school Artur
Gaiduk.

| asked both of them only one important
question, which says: What is your opinion
about space tourism and its impact on the
environment?

Aidyn Aimbetov's answer: “Space tourism
involves mostly private businesses, and it
will be greatly developed in the future ”. He
briefly and clearly made it clear that the
development of space tourism is inevitable
and this is good.

Artur Daisuke's answer: “Space tourism is
cool and positive. The environment may
only be affected by rocket launches, but
space represents the future. Launches do
not cause as much damage as all other
activities on Earth. Space tourism is
beneficial in all aspects. It offers a new
study and experience, leading to a change
in worldview. As almost all astronauts note,
the view of our planet from space — without
borders, restrictions, or prejudices — alters
our perception of Earth as a whole and
encourages us to treat it with care. Our
planet is genuinely delicate, and it's
wonderful that many people now have the
opportunity to see it from this unique
perspective”. | think, could draw
conclusions on my article, and Artur
Daisuke says that there are more good sides
from the development of space tourism than
bad ones.

Such a new direction as space tourism
requires more time to develop in
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Kazakhstan. The topic of space is certainly
interesting, but not grateful, especially
when interesting people are at the head. We,
of course, have an assembly and testing
complex, but as you know, the equipment is
not in our hands. We do not have a space
program and this is the main problem. The
remaining problems, | think, are not the
main ones, since in Kazakhstan at the
present time there are a lot of educated
youth. As for our Baikonur cosmodrome, it
is known that the Russian Federation has
paid for the lease of the cosmodrome until
2050. If they returned now, it would be
difficult for our country to continue doing
business there. But | think before the end of
the lease we will have time to develop space
programs and be ready.

In space tourism, tourists cannot travel at
any time, as on earth, they undergo special
training before flying into space. Therefore,
it is necessary to conduct various effective
trainings for people involved in space
tourism in the course of training on
reducing environmental impact, explaining
how space tourism can cause environmental
problems in the future.

Conclusion

It's difficult to say which industry has the
greatest impact on the environment, as
different industries can have different types
of impacts. For example, the space industry
may have a smaller carbon footprint than
some manufacturing industries, but it may
have a greater impact on the atmosphere
due to rocket launches and other space-
related activities. Ultimately, | think it's
important for all industries to prioritize
sustainability and take steps to reduce their
environmental impact.

However, a rocket in flight should not be
taken as a simple stage of development, and
it should be borne in mind that if tourism
starts to grow to several flights a year, or
even a quarter, this can cause great damage.

There is a well-known fact that says that
nothing lasts forever and even the stars die.
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Based on spectral analysis, it has been news - you are the pilot of your time”. Each

established that our Sun has about 4-5 generation must contribute to development.

billion years left to live. This term may The time will come when our generations
seem so long to everyone, but as Michael will have to leave the Earth and only

Altshuler says “Time flies - bad news, good science and innovation will allow this.

References

1. Sergei Korolev: Father of Astronautics. The space techie. 2021. URL:
https://www.thespacetechie.com/sergei-korolev-father-of-astronautics/ (date of access: 08/02/2023).

2. The environmental impact of rocket launches: The “dirty” and the “green”. Tereza Pultarova. 2021. URL:
https://www.space.com/rocket-launches-environmental-impact (date of access: 08/02/2023).

3. Swiss institute for diruptive innovation. High environmental impact rocket propellants. 2022. URL:
https://universe.wiki/2022/09/13/high-environmental-impact-rocket-propellants/ (date of  access:
08/01/2023).

4. How much do rockets do pollute? Everyday Astranaut. Florian Kordina. 2020. URL:
https://everydayastronaut.com/rocket-
pollution/#:~:text=S0%20what%20about%20their%20ton,2%20per%20passenger%20per%20flight (date of
access: 08/05/2023).

5. Spencer J. Space tourism: Do you want to go? Burlington: Apogee Books Publication. 2004. URL.:
https://archive.org/details/spacetourismdoyo0000spen/mode/2up?g=space+tourism  (date  of  access:
07/30/2023).

6. Touka Hemo — MecTo, rae XOpOHAT KocMmuueckue kopabmu. ['eorpad um I['modyc. 2022. URL:
https://geoglob.ru/geo/tochka-nemo/?ysclid=lkxuikbhpv128839046 (date of access: 08/05/2023).

7. Number of tracked objects in low Earth orbit. Our world in Data. 2022. URL: www.ourworldindata.org.

48



Proceedings of the International Conference

“The Future of Tourism - Innovation and Sustainability”

ISBN: 978-9910-9409-0-3

SUSTAINABLE HERITAGE: HOW MUSEUM MANAGEMENT SUPPORTS

SUSTAINABLE TOURISM

Yerkenova Altynai*, Narbayeva Eliza Alibekovna**

* 41 year student IUTH, Turkistan, Kazakhstan
** Master's Graduate IUTH, Turkistan, Kazakhstan

ARTICLE INFO

Keywords: sustainable tourism, museum management, environmental awareness

Date: 22.12.2023
ISBN: 978-9910-9409-0-3

ABSTRACT

This article explores the significant role of modern museum management in supporting sustainable tourism and
preserving cultural heritage. Special attention is given to the museum's role as a platform for the preservation and
promotion of sustainable cultural heritage, as well as engaging society in this process. The importance of museum
exhibits as tools for education and communication is examined, contributing to the formation of environmental
awareness among visitors. The culmination of the study is a conclusion drawn from the practical example of the
successful initiative of the Nur Alem museum pavilion management.

Research Object

Museum  management focusing on
supporting and developing sustainable
tourism and managing cultural resources in
the context of environmental responsibility
and education.

The goal of this scientific work is to
identify the role of museum organizations
in  supporting  sustainable  tourism
development.

Main Objectives of the Work

e Analyze the evolution of museums from
cultural centers to active participants in
sustainable tourism, encompassing their
transformation from repositories of
cultural heritage to spaces of education
and innovation.

e Determine  which  methods and
activities of museum management
influence the formation of sustainable
tourism experience.

e Exploring how museums serve as
centers of education and inspiration for
visitors, particularly in the field of
sustainability.

e Examples of museums are analyzed,
including the Nur Alem Museum,
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demonstrating how museums become
platforms for promoting sustainable
new sources of energy and the
development of sustainable tourism.

e Investigating the role of museums in
preserving the cultural and natural
heritage of a region and how this
contributes to sustainable tourism.

The theoretical and methodological basis of
this scientific research includes works on
philosophy and art theory, aesthetics,
museology, psychology of art, and museum
pedagogy. In particular, key ideas for this
work were derived from these papers [1-3].

Introduction In the modern world,
museums play a role not only as
repositories of memory but also as active
agents of sustainable development,
especially in the context of tourism.
Museum management becomes a key tool
in supporting sustainable tourism and
preserving cultural heritage. These
institutions acquire a new status as
educational platforms, enriching public
awareness and contributing to the
sustainable exploration of historical and
cultural values [4].
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Image 1. Lecture in the “Kinetic Energy” hall at the Nur Alem museum

Museums combine education and culture,
inspiring the preservation of heritage and
the creation of a better future. Examples of
globally recognized practices demonstrate
how museums become centers of conscious
and responsible tourism, contributing to the
sustainable development of regions and the
global community as a whole. Museums
such as the Guggenheim, Indigenous
Culture, Nature and Science, as well as the
Louvre, illustrate the impact of museums on
sustainable tourism through innovation,
preservation, nature awareness, and the
fusion of art. The influence of museums on
the sustainability of tourism is felt through

the creation of a deeper connected
experience. Interactive exhibits and
educational programs, similar to the

aforementioned museum examples, can
engage visitors in practical activities related
to the preservation of cultural heritage.
Museum events dedicated to sustainable
development can inspire tourists to make
positive changes in their daily practices.

Museums, as custodians of cultural
heritage, now acquire an additional
function: they become active promoters of
sustainable practices among tourists and
local residents. Collections, exhibits, and
interactive events in museums contribute to
a conscious perception of the significance
of cultural values. This also fosters the
development of environmental awareness
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and understanding the importance of
preserving the environment.

The Essence of Museum Mission in
Ensuring the Preservation and
Sustainability of Cultural Heritage

In today's context, museums have
transcended their role as mere custodians of
cultural heritage and have become key
players in supporting sustainable tourism.
Alongside other cultural and educational
institutions like schools, libraries, and
universities, museums shape public and
cultural life, while also acting as custodians
of sustainable heritage. Museums undertake
several critical missions to advance
sustainable tourism:

1) Preservation and Popularization of
Cultural Heritage: Museums serve as
repositories and transmitters of cultural
heritage. One of their core missions is to
preserve, research, and popularize
historical, cultural, and national
treasures. This forms the foundation for
sustainable tourism by maintaining the
uniqueness and authenticity of local
communities, making regions appealing
to tourists [5].

2) Education and Enlightenment:
Museums play a vital role in education
and enlightenment. They provide
tourists with knowledge about culture,
history, art, and nature. Education
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fosters awareness and understanding
among tourists about local traditions,
ecological aspects, and the significance
of the places they visit.

3) Respect and Support for Local
Communities: Many museums actively

collaborate with local communities,
supporting  traditions, crafts, and
cultural expressions. This fosters

respect for cultural heritage and creates
economic opportunities for locals
through tourism development.

4) Economic Sustainability: Museums, by
developing cultural programs and
events, can stimulate regional economic
growth by attracting tourists. This
generates additional income sources
and jobs for local residents.

5) Research and Innovation: Museums
often engage in research related to
history, culture, science, and art. Their
research efforts can contribute to new

insights about sustainable tourism
preservation in the region.
6) Environmental = Awareness: Many

museums focus on enlightening tourists
about ecology, climate, and sustainable
development. This helps cultivate

tourists'  understanding  of  the
importance of environmental care.
7) Tolerance and Respect Formation:

Museums offer opportunities to explore
a variety of cultures and nationalities.
This promotes the development of
tolerant attitudes and respect for
diversity, which are crucial for
sustainable and harmonious tourism.

Overall, museums play numerous roles in
supporting sustainable tourism. They not
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only safeguard history and cultural heritage
but also influence various aspects of
regional development and the formation of
conscientious and responsible tourists.
They also contribute to cultural
reconciliation, tolerance, and diversity.
Their mission lies in creating a productive
platform where cultural heritage serves as a
bridge between the past and the future,
while sustainability becomes the key to the
harmonious development of regions and
constructive tourism experiences.

Advancing Sustainability: Museums as
a Shift from Simple Cultural Centers to
Driving Forces of Tourism

In contemporary times, museums have
undergone a noticeable  evolution,
transitioning from simple cultural centers to
significant sources of sustainable tourism.
This transformation is tied to changing
traveler preferences, educational
advancements, and the recognition of the
importance of preserving cultural heritage
and natural resources. Today, museums
offer a rich array of interactive and
educational programs, allowing visitors not
only to observe but actively engage with
exhibits [6].

The conversion of museums into sources of
sustainable tourism is also linked to their
ability to conserve cultural and natural
heritage. Many museums create exhibitions
dedicated to traditions, arts, and lifestyles
of past eras. This fosters respect for cultural
values and contributes to the preservation
of traditions that are vital for the
sustainability of local communities
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Image 2. “Discovering Kazakhstan” Hall

Collaboration between museums and other
entities within the tourism industry further
enhances their role in sustainable
development. They can become part of
tourist routes, attracting visitors to specific
regions. This promotes the distribution of
tourism activity and generates economic
opportunities in less developed areas.

It is worth noting that sustainability often
involves the utilization of innovations and
technologies to address ecological and
social issues. Museum managers are
incorporating new technologies for more
efficient resource management and to
create  interactive and  captivating
exhibitions. Museums have transformed,
entering an era where institutions aim to
design  exhibits using technological
resources. This can encompass the use of
eco-friendly materials, energy-efficient
lighting and air conditioning systems, as
well as a focus on waste recycling and
disposal. Based on the above, it can be
concluded that the pursuit of sustainability
now permeates all aspects of museum
management.

Museum “Nur Alem”: Source of
Inspiration and Impact on Sustainable
Tourism and Energy

In the context of the modern era, the Nur-
Alem Museum in Astana stands out as a
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unique space exerting a profound impact on
the development of tourism and the
popularization of sustainable new energy
sources. This museum transcends the role
of a mere tourist destination; it emerges as
a true center of enlightenment and
inspiration, inviting visitors to explore
cutting-edge technologies in the realm of
sustainable  energy. The  Nur-Alem
Museum, also known as the “Energy of the
Future” Exhibition Pavilion, occupies a
significant place in the itineraries of both
domestic and foreign tourists. Its influence
on tourism is palpable through the
burgeoning interest in ecological and
energy-related concerns [5].

The museum offers visitors a unique
opportunity to acquaint themselves with
contemporary technologies associated with
renewable energy sources, as well as to gain
a profound understanding of their role in a
sustainable future. For instance, within the
“Nur-Alem” museum, there are galleries
such as “Energy of the Future”, “Eco-City”,
“Natural Wealth of Kazakhstan”, and
“Sustainability and Culture”. These spaces
present interactive exhibitions showcasing
alternative energy sources, principles of

sustainable  construction, the natural
richness of Kazakhstan, and the
interconnection between culture and

sustainability. These knowledge-rich and
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inspiring halls impact the audience,
fostering understanding and advocating for
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Image 3. Pie Chart: Museum “Nur Alem” Visitor Survey

During the conducted research, feedback
was gathered from acquaintances and
online users regarding their experience
visiting the Nur Alem Museum. According
to the survey results, 62% of respondents
indicated that their museum visit allowed
them to acquire new knowledge; prior to
their visit, they had never heard about some
of the alternative energy sources presented
in the museum. Another 23% of visitors
expressed their enjoyment of the
interactivity of the exhibits, which inspired
them to share their impressions with
friends. Simultaneously, 8% of respondents
expressed interest in integrating such
energy sources into their daily lives and in
the development of similar initiatives in
Kazakhstan. Lastly, 7% expressed some
dissatisfaction, mentioning limited
interactivity and technical glitches in
certain museum halls.

Conclusion

In conclusion, it becomes evident that
modern museums serve not only as
repositories of cultural heritage but also as
crucial catalysts for sustainable tourism.
They have evolved into fountains of
education, inspiration, and enlightenment
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the practical implementation of sustainable
tourism.

-
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among Vvisitors. By directing attention
towards alternative energy  sources,
ecological responsibility, and cultural
diversity, museums actively contribute to
the propagation of conscious tourism [7].

The Nur-Alem Museum in Astana stands as
an exemplary testament to how museums
are metamorphosing into innovative centers
capable of impacting the tourism industry
and advocating  sustainability.  Its
interactive galleries and educational
programs not only enrich visitors'
knowledge about pivotal sustainability
matters but also impress upon them the
significance of incorporating practical
changes into their daily lives [8]. The
progression of museums dedicated to
fostering  sustainability  signifies a
substantial leap forward for Kazakhstan.
Such museums hold the potential to
transform into platforms showcasing the
wealth of sustainable practices,
innovations, and achievements to new
audiences. They can act as environmental
emissaries, illustrating the importance of
sustainable culture not just for the nation
but for the entire world. It is our hope that
these museums continue to evolve,
capturing the attention and interest of both
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local residents and international tourists,
thus contributing to the creation of a
sustainable and prosperous future for all.

The significant role of museums in
sustainable development encourages us to
anticipate that their potential will be further

unveiled through active collaboration
between Central Asian countries like
Kazakhstan and Uzbekistan. The

establishment of fruitful interaction among
museums can serve as a platform for
discussing pertinent sustainable
development issues and devising joint
strategies. Collaborative research
endeavors can broaden the understanding of
cultural heritage and ecological facets of
the region [9]. Simultaneously, the creation
of cultural projects and initiatives will
facilitate  the  enlightenment  and
involvement of a wide audience. The
exchange of exhibitions and artifacts
between Kazakhstani and Uzbekistani
museums has the potential to enrich
collections and provide visitors with a
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ABSTRACT

The fascinating world of artificial intelligence offers revolutionary innovations for the tourism industry. In this
paper, the author, a student and researcher in the field of neural networks from KSTU Razzakov, demonstrates
the creation of a virtual tour guide using advanced technologies such as Large Language Models (LLM) and text-
to-speech models. By going from textual description to live facial animation, we not only create a unique virtual
experience for the tourist, but also open the door to endless possibilities of personalization and interactivity. This
article is a dive into the possibilities of technology that will undoubtedly shape the future of tourism.

Introduction

Tourism has always been a reflection of
man's thirst for new discoveries, for
traveling and  exploring  uncharted
territories. Nowadays, with many corners of
the world made accessible by modern
means of transportation, the challenge is
how to make travel even more exciting and
unique. As we enter the age of
digitalization, we are on the cusp of a new
revolution in the world of tourism - a
revolution that will be ignited by artificial
intelligence technologies. These
innovations could revolutionize the way we
interact with historic places, cultures and
events.

Neural networks and other advanced Al
technologies are opening up possibilities
we could only dream of before. Imagine a
tour guide that adapts to your interests,
suggests itineraries based on your
preferences, and can even take you back in
time to historical events. Sounds fantastic,
doesn't it? However, it is no longer fantasy,
but reality, which | am happy to
demonstrate to you with practical
examples.
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Get ready to immerse yourself in a world
where the boundaries between reality and
virtuality are blurred and tourism becomes
not just a journey, but a real adventure!

Diving into the wonderful world of
Large Language Models (LLM)

One of the most remarkable innovations in
artificial intelligence in recent years has
been Large Language Models, or LLMs.
These are powerful language processing
tools capable of analyzing, understanding,
and generating text at a level that would
have seemed impossible just a few years
ago.

Perhaps one of the best-known
representatives among LLMs is ChatGPT.
Developed by experts from OpenAl,
ChatGPT has an uncanny ability to generate
meaningful, coherent, and human-like texts
on a variety of topics. But what is the
practical use of such models for our
project?

It is through the LLM that we can create a
virtual tour guide with in-depth knowledge
of tourism. Think of it as a guide who is
always with you, able to instantly provide
information tailored to your interests and
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questions and make your
enriching (Figure 1).

trip more

Tell me about the sights of Rome

Rome, the Eternal City, boasts a rich tapestry of historical and cultural sights. Key attractions

include the Colosseum, an ancient amphitheater that once hosted gladiatorial contests; the

Pantheon, a well-preserved temple dedicated to all the gods; Vatican City, home to St.

Peter's Basilica and the Sistine Chapel with its iconic ceiling painted by Michelangelo; the

Roman Forum, the heart of ancient Rome; and the Trevi Fountain, a barogue masterpiece

where visitors toss coins for luck. These are just a few highlights in a city teeming with

history at every corner.

Figure 1. ChatGPT's answer to the question
Revitalizing the guide: from text to voice

Text is undoubtedly a powerful tool for
conveying information, but in our daily
lives we are rarely limited to it. In
interactive environments such as tourism,
the presence of voice interaction can make
the user experience much more engaging
and realistic.

This is where text-to-speech (TTS), or text-
to-speech, technologies come to the rescue.
With today's TTS models, we can convert

nput Text

written text into natural-sounding speech.
This means that our virtual guide doesn't
just provide textual answers to your
questions, but also communicates with you
by voice, making it feel like a real
conversation.

This kind of technology paves the way for
truly compelling virtual assistants for
tourism. Imagine listening to a story about
an ancient castle directly from a guide who,
although virtual, sounds like he's standing
right next to you (Figure 2).

Rome is renowned for its rich history, with iconic landmarks like the Colosseum, Pantheon, and
St. Peter's Basilica drawing millions of visitors each year.

Generated Audio

» 0:00/0:10

Figure 2. Text-to-speech generation with ChatGPT support

Creating the illusion of a real tour guide
using Al

Voice assistant is certainly a great
technology, but in our quest to bring the
virtual tourist experience as close to reality
as possible, we can go even further. To truly
create the illusion of interacting with a live
guide, we need a visual representation.

This is where Metahuman, an innovative Al
facial animation model, enters the scene.
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O i

This technology allows us to visualize a
virtual guide who not only talks to you, but
also responds to your questions, expressing
his emotions through facial expressions and
gestures. By adding this element to our
system, we create the impression of a video
call with a real person.

The combination of Large Language
Models for text generation, text-to-speech
for voice interaction and Metahuman for



Proceedings of the International Conference

“The Future of Tourism - Innovation and Sustainability”

ISBN: 978-9910-9409-0-3

facial visualization gives us a powerful tool
— a personal guide available right on the
screen of your device. This combination of
gives

technologies a new level of

interaction with the user, immersing them
in a unique virtual travel experience (Figure
3).

Figure 3. Metahuman: ChatGPT-powered Al facial animation model

Empowering your personal guide

Our goal is not just to create a virtual guide
that tells interesting stories and facts. We
strive to create a complete travel assistant
that takes into account the individual needs
and desires of each user.

Personalized recommendations: Travel is
not only about sightseeing and sights, but
also about emotions and impressions. Our
recommendation system is based on
artificial intelligence and preference
analysis. If you like a certain tour or place,
the system will suggest other locations with
similar features or even inspiring reviews
from other users.

Customized itineraries: Based on your
interests and preferences, our virtual guide
will create a unique itinerary. Do you love
historical sites? Or perhaps natural scenery?
Your personal guide will take this into
account.

Selection of accommodations and
activities: Every traveler has a different
budget and plans. Based on your budget and
travel dates, our assistant will find hotels,
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restaurants and activities that best fit your
criteria.

Virtual Tours: Using augmented reality
technology, you can “resurrect” now-
defunct or destroyed sites right on your
phone screen. Imagine standing on a real
ruin and seeing it in its original form on
your phone.

Immerse yourself in history: Do you want
to walk through ancient Rome in the
company of Caesar or learn about the
culture of ancient civilizations? Your
virtual guide can embody any historical
person and give you a tour, immersing you
in the atmosphere of that era.

Instant translation: Modern translation
technology allows you to communicate
with any nation without a language barrier,
simply by talking into your phone. Your
guide will act as an instant translator,
helping you understand and be understood
in any country.

All of these capabilities are just the tip of
the iceberg in the world of Al and tourism.
And our job is to make the most of this
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potential, so that every trip you take is
unforgettable.

Conclusion

Modern technology, especially in the face
of artificial intelligence, opens up
astonishing horizons of possibilities. In the
field of tourism, this is becoming
particularly prominent. Thanks to the
application of neural networks and various
Al models, travelers are given the
opportunity not just to visit new places, but
to immerse themselves in them,
experiencing every detail, learning history
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ABSTRACT

Ymby MaKosnana ¥36eKHCTOHHIHT STHOTYPHCTHK CATOXMATH, YHH PHBOKIAHTHPHII OMUIIIAPU BA FOPTHMHU3IATH
STHOTYPM3M INAKIUIAPH TaXJIHJ STHITaH. Y30EKHCTOHHMHI KAIMMHil IIaxapiapH, XalKHHUHT OOH Tapuxi,
MaJIaHMATH, MHUUIME ypd onar Ba aHbaHaJapu Mamilakatia STHOTYPHU3MHU DPUBOXIJIAHTHPHUII HCTHKOOIMHH
Oenrmma® Oepumin acocimaHraH. MamilakaTAard STHOTYPUCTHK OOBEKTIAp Y3WHUHT TaOWHMiA reorpaduk Ba
TapUXHA-MaJaHUH XyCYCHATH KHUXAaTHIaH OMp HeuTa rypyxJjapra aKpaTuiraH.

This article analyzes the ethnotourism potential of Uzbekistan, the factors and forms of its development. It is
based on the fact that the ancient cities of Uzbekistan, the rich history, culture, national customs and traditions of
the people determine the prospects for the development of ethnotourism in the country. Ethnotourist objects in the
country are divided into several groups according to their natural geographical and historical-cultural

characteristics.

Kupum

Typusm coxacu OYryHru KyHOa >kajaanl
PHBOXIJIAHAETTaH coxajapaH oupu
XHUCOOJIaHaIH. Hyné MHUKECHUIA y
ajulakauoH  HedpTh  Ba  aBTOMOOWI
CaHOATHJAH KEHUH YYUHYU  YpUHTra
KYTapuiTaH. Keinnru HuIapaa
V36ekucTOR1a XaM HUKH Ba TAIIKH TYPH3M
muagaT OwilaH pHUBOXIIAHHO OOpMOKJA.
bynn byryHkaXxoH Typu3M TalKWIOTH
TOMOHUJAH OBJIOH KWIMHTAaH CYHITH
pefiTHHrIapaa Y36EKHCTOHHUHT TYpH3M
coXacu  DHI  Te3  PHUBOXKIAHACTIAH
MamilakaTiiap caduaaH YpuUH OJNTaHIUTU
xaM Tacmukmaiiau. IllyHra kapamait,
IOpTUMU3]A TypU3M coxacuaaru
MMKOHUSTIApAaH TYJIHK
doitnanaHuIMOKIA JeHUII MYILIKYII.
Macaias, V36exucTonna MaBxyn 7000
JaH OpPTUK Tapuxuil Ba ry3an Taluat-
UKJIUM  EaropaukiapuHuHr  ¢akar 1/3

! Kunuuosa, O. 3. AKTYaIbHOCTb U IyTH Pa3BUTHS
sTHOTpaduyeckoro Typusma B Y3oekucrane / O. 3.
Kummuosa, HI. Bb. Taddapos. — Tekcr
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KACMUTHHA  TypuU3M  YYyH  XH3Mar
KHJIMOK/Ia’.
VY30€KUCTOH XadKUHUHT OO  Tapuxw,

MaJaHUi MEpPOCH, MWIIMH aHbaHAJIApH
TYPU3MHUHT MaJaHui-Mabpuuii
coxararu Oup HedTa HYHaIMIIUIApHUHU,
STbHU  3UEpPAT TYpPU3MH, TacCTPOTYPH3M,
STHOTYpPHU3M KaOWJIapHU Xam
PUBOXKIAQHTUPUII ~ UMKOHMHM  Oepanu.
XycycaH, OTHOTYpU3M  Xakuga Cy3
IOpPHTAUraH OyiIcak, Y30eKHCTOH KyII
MWLIATIAM MaMjakat 06yiuo, ymoy coXaHu
PUBOXKJIAHTUPUII UMKOHUSTH KyJa KarTa.
UyHKH, FOPTUMHU3HUHT TypJd Tyliagapuja
amad kema€rraH ~MWUIaT  Ba  3JaT
BaKWIJIapyu  Y3JIapUHUHT  STHOMaJaHHM
XYyCyCHUSITIIapUHHU, KymilagaH ypd-oaar Ba
aHbaHAJIAPUHU caKyIab KenMoKaa. byrynru
KyHAa ymly axoidu MacKaHJIapUHUHT

HerocpeacTBeHHbIN // Mosonoii yuenstit. — 2020. -
Ne 13 (303). - C. 111-113. - URL:
https://moluch.ru/archive/303/68345/



Proceedings of the International Conference

“The Future of Tourism - Innovation and Sustainability”

ISBN: 978-9910-9409-0-3

V3

OTHOTYPU3M HMKOHUATIAPDUHHN YpraHHIIL

MYXHM aXaMHT KacO dTajIu.

V36exucTonHMHET THOTYPUCTHK
CAIOXUSTUHU YYKYpPpPOK TaJKUK OTHUII
OpKaJM YHU KEHI Tapru0 Ba TalIBUK
KWIWIIra CcoXa MyTaxaccuciapu Ba
TYPUCTUK  KOMIIAHUSJIAPAAH  TallKapu
WIMHI ~ KaMOaTYWJIMK  OpacuJa  Xam
KU3MKHII 10KopH. By 6opana O. Kunuuesa?,
2. Mupzaxnconosa® KaOWJIapHUHT
WIUIAPUHA  MHCOJI  KMJIUO — KeNTHPHII

MYMKHH.
Acocuil KHCM

OTtHOTYpU3M Oy — TaOuuil MyXuT OuWiaH
ViFyH XonAa smad KemaéTraH — Xalk
BaKWJUIAPUHUHT XaéTH, MaJaHUsITH, ypo-
oJlaT Ba aHbaHaJapu OuilaH SKUHIAH
TAHUILUII MaKcaauaaru caéxataup. DTHUK
XWiIMa XWUIMK  Kamaiub  Oopaérran
OyryHru rio6amamys IapOUTHIA
TYpU3MHHUHT YOy ¥3Wra Xoc TypHra
HucOaTtaH Tanmad Xam OpTHO OOpMOKia.
3amoHaBUN cailiéxjap caéXaTHU SHIH
OuIMM Ba TaaccypoTiap OJIMII OuWiaH
YUFYHJIAWTUPUIIHY  ad3al KYpUILIU Xam
THOTYpU3Mra  HHUcOaTaH  KU3UKUIIHU
Ky4aUTUPMOKJA.

Tabkuanad yTuiraHuaek, >THOTYPU3MHU
TAIIKWJT ATUIIHUHT MYXHUM JKHUXATH XaJK
Tapuxu, TYpMyII Tap3u, ypd-omar Ba
aHbaHajapy OWsaH IKUHAAH TAHUIIUIIIUD.
Mamnakatumusra KejnaérraH XOPHIKIIUK
CaléxJIApHUHT akcapusaTH byrok unak myam
yoppaxacuaa JKoMJIaIran KaIuMUUN
maxapjap Ba  yJapJard  MEbMOPHUH
EATOpINKIApPHA TOMOIIA KWIHII OWjaH
Oupra, XaJKHUHT TypMyII Tap3u, MUJUIMHA
aHbaHanapu Ba ypd-omarnapu OunaH xam
TaHMUIIWIOHU Makcal Kuinaau. YyHkw,
XOpWKIMM  caii€éxjlap Yy4yH IOPTHUMMU3
Mapkazuit Ocu€ nMBWIM3ALUICH Ba ypTa

2 Kunmuosa, O. 3. Kypcarunran acap.

8 Mup3axonoBa 2.T. CoBpeMeHHbIE NOIXOIbl K
pa3BUTHIO OJTHOTypH3Ma B  Y30ekucrtane //
V36ekncronma  (ammapapo HHHOBAIMsANAp Ba
WIMHIA TaJKUKOTIap XypHanu. - 2022, Ne 12. 32-
oer.
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acp  IApK PEHECCAHCHMHHUHI  acOCHH
MapkasiapuaaHn Oupu cudaTHga MyXUM
axaMusT KacO 3Taau.

V36eKuCTOHIa — STHOTYPH3MHHHT  OHp
HEYTa AaCOCHH INaKIUIApUHU  aXpaTuo
KYpCcaTHIIl MyMKHH: OYUK OCMOH OCTHJIaru
STHOTpapuK My3ei, STHOrpaduk My3ei-
KYPUKXOHA, apXEOJIOTUK Ba ASTHOrpaduK

Maxmyajap, OSTHOTpapuK KHUILIOKJIAp,
TeaTpiallTUPUITaH Oaifpammnap Ba
Mapocumiiap, TapuXxui Ba XaK
éaropiaukiapu  acocuga  3THOrpaduk
caéxarmiap. YiapHUHI Xap OupuHH
anoxuaa JacTypiap acocuja
PHUBOXIIAHTUPUII MYMKUH.

Kagumuit  Xusa, byxopo, Camapkann,

Kyxon, TOmKEHTHUHT 3CKH 1Iaxap KUCMU
KaOWjmapHU  OYMK OCMOH  OCTHJaru
STHOTpaUK My3enaapra KUPUTHIL
MYMKHH. Xap UKKU MW11a YTKAa3WIAIATaH
“boiicyn 6axopu’ Xalkapo 3THO(eCTUBAIH
sca TeaTplamTupuirad Oaiipamiiap cagura
KUpaau. AWPUM ITHOTYPU3M OOBEKTIApH
MaBCYMHI1 Oaifpam Ba Mapocumiiapra, XajiK
Vituanapura OOFJIMK XOJiJa MaBCyMHA
Xapaktep KacO »THIIM MyMKUH. Macanas,
@®aprona BwioATH OnTHapuK TyMaHU
yctm  Xynmo nupum 3UEpPATrOXUaru
ApFYBOH TyIMHUHT 0axopia MYIITH
paHrja OYMJIMIIM MyHOcabatu OuiaH
YTKa3unaaural “I'ymn apMyFoH”’
MapocuMu uciaomuil anbaHanap (Kypwvon
OSITIIAPUHMHT YKWINIIHN, KypOOHIIHK, 3UKD)
KOpMILYBH acocujaru TabuaT KyJbTUra
Oarunuianran aémjmapra XOC STHOJOKA
MapocuM  xucobmaHamu®. By  xam
caréxJyiapa Karra KU3uKUII YUFOTaIu.

V36ekuCcTOHIa  STHOTYPUSMHHHT  SHT
WCTUKOOIUTH IakK/Iapuian Oupu anbaTtTta
THOTpaUK KHUIUIOKJIAp XHCOOJIaHAIH.
bynpmail kuuuiokiap, oxartaa, Imaxap €ku
TyMaH MapKa3jlapuJiaH Y30Kla, acoCui

4 Kapumosa M.B. Participants of G’assols (Washers
of the Dead) in Morning Ceremonies (in the
Example Ferghana Valley) // Monomgoii ydeHblid.
2013. - No 1 (48). — C. 289-291.
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UMBWIM3AIUSL  MapKaszlapuaaH KUCMaH
y3WiIraH, Y3UHUHT aHbaHaBUW KuéhacuHu
caki1ad KOJITaH, 3aMOHaBHI
IaXapco3JIMKKa XO0C Y3rapuiuiap Aespiu
TabCHUpP KWJIMAraH TO¥, TOF OJIOU €KU 4yII-
JamT  Xyayajaapuga  okoinmamrad. by
KUIUIOKJIap/Aa axOoJIMHUHT XaéT Tap3u
KYIIPOK TaOMHI MyXHUT 6I/IJ'IaH60FJ'IaHFa,

1-pacm. Xydap KuIuIoru

AXonMcH TOXHKIapiaH ubopar OYyiran

ym0y KWNUIOK KaJuM Tapuxra ora.
Kumiok Y3UHUHT Typap KOU
MEBMOPYIIIUTH,  aXOJMHUHT  TYpPMYII

Tap3u, KUHUM Kedak Ba Taomjapu, ypod-
OJIaTJIAPU KUXATUIAH ATOXHUJA aXAMHUST
KacO dTaau.

AXOOpPOTUWJIApHUHT KAl 3TUIIIapHUya,
V36eKHCTOHHUAT OJIUC TOF KHUIITOKJIapHuaa
SIIIIOBYM aXOJIM Opacujia TypMYII Tap3ura
3aMOHABUM Y3rapuuuiap yMyMaH TabCHpP
9TMaraH KMIUIOKIap MaBxXyld. byHnan
KHUIUIOKJIapra caéxar Kwiuil HadakaT
KUIIMHA YTMHINTAa €TaKJIaWId, SK30THK
3aBK OaruIuIaiy, ITYHUHTJEK,
QXJIOJIAPHUHT Xa€THIAH XaM CYy3JIan/Iu.

V36exncronna STHUK TYpU3MHH
PUBOXKIAHTHPUII ~ Y4yH 3apyp IIapT-
HIapouTiap Kyiuaaruiaapad noopar:

1) nadakar MUJUTAN éxn
MaKpOMHMHTaKaBUi MHUKECHA, Oanku
ajoxXyJa MUHTAKanap/a Ba XaTTo Kynu

63

Xy)KalIMK HaTypa €KH sApUM Harypara

UXTHCOCTAILTaH, axoJu Y3UHUHT
STHOMAJaHWH  aHbaHAIAPUHH  CaKJad
KoiaraH. Mucon  yuyn, Cypxonupapé

Bunositu  Capuocué tymanumaru Xydap
KUIUIOFM TyMaH MapKasuJaH Yy30KIa
xoiinamras (1-pacm).

MabMypHii

OupiukIap
KUIIIOKJIAp) Japakacuia XaM HaMOEH
Oynagurad axoJMHUHI ATHHUK XHJIMa
XWUTHTHHUHT FOKOPH JTapakacu;

(Tymannap,

2) y30K MYJIaTIH MUIIaTIapapo
UHTETpalus,  aKKyJIbTypamus  Ba
accUMMIanus Kapa€HuJa aKIaHTaH
Typiu ATHHUK-MAIaHU N
Ma)XKMyaJJapHUHT, OMpUHYM HaBOaTIa,
VTpOK Imaxap axoJuMcura Xxoc Ba

4OpBaJ0p XankKjiapra X0C
MaIaHUS TIIAPHUHT y3ura X0C
KOMOUWHAIIHICH;

3) Mamakat/ia axOJMHUHT TYpMYIIH Ba
AIIan MaH3WUIapura ypoaHusamus Ba
3aMOHABUH y3rapuiuiap KaM TabCUpP
TraH  aHbaHaBUMl  KUIUIOK  Ba
OBYJUIAPHUHT MaBXKY U H.

Ky MWLIATIN V36exucTonEMHET
STHOrpaUK  aTjacMHM  fpaTUIl  Ba
STHOTpapuK  My3€dl  TallKuia  STHII
MaMJIaKaT/aa STHOTYpPU3MHH
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PUBOKIAHTHPUTITHHHT HUCTUKOOILIH
TamoupiapuaaH Oupy XUCOOIaHaIH.

XyJoca

V36exucTonHIHET THOTYPUCTHK
CAJIOXUATH FOKOPH XHCOOJIaHWO, YHUHT
STHOTpaUK KHIUIOK, apXEOoJOrMK Ba
STHOTpapUK  MakMyaslap,  MaBCyMHU
MapocuM Ba Oaiipamiap OwiaH OOFJIMK
IIAKIUTApH  alHUKCAa  MCTHKOOJLTHIUD.
OTHOTYpPH3M COXAcH axOJUHHM HII OHJIaH
TabMHHJIAII, XyAyJIapHA
PUBOXKIAHTHPHUII, XYHApPMaHIYUIUK Ba
MWUIMA aHbaHAJAPHU CaKjIa0d KOJIUIIL,

DoiigaJaHWITaH a1a0uéTaap

umapHu  Tapuxuid  Mepoc  OwiaH
TAHUIITUPHUINIA MYXHM axaMHAT KacO
ITAJIH.

Maxammii xankinap HOEO MagaHUAT Ba

UKTUCOAWMKA  TU3UMHUHI  TallyBUYMJIApU
xucobnmanumann. IllyHMHT ydyH STHHK
TYPU3MHU  aHbAaHABUUW  UKTUCOAUETHU

Cakjall Ba pPHUBOXJIAHTHPUIIA MYMKHH
OynraH CTpaTerHMK WyHaIHIUIApAaH OUpU

cudaruma Kypuimr ~ MyYMKHH.  ODTHHK
TYPU3MHU  PUBOXJIAHTHPHUIN  MaJaHUN
MEPOCHHM cakjalira Xucca KYIIMIIN Ba
SIIIIaI YKOMJIApUHUHT Gapkapop

PHUBOXIIAHUIITUHUHI' OMUJIN 6S'I'HI/IH_II/I KCpak.

1. KwmmuoBa O.3. AKTyaabHOCTh W IIyTH pa3BUTHS 3THOrpadudeckoro TypusMa B Y3zbekuctane / O.3.
Kunaosa, I1.B. Taddapos. — Tekcr: HenocpenctBenusiit // Mononoit yuaensiid. — 2020. - Ne 13 (303). — C.

111-113. — URL: https://moluch.ru/archive/303/68345/

2. Kapumosa M.B. Participants of G‘assols (Washers of the Dead) in Morning Ceremonies (in the Example
Ferghana Valley) / Monozo# yuensrit. 2013. - Ne 1 (48). — C. 289-291.
3. Mup3saxonosa J.T. CoBpeMeHHbIE TIOAXOBI K Pa3BUTHIO STHOTYpH3Ma B Y30ekuctane // Y36eKkucTonma

(hanmapapo HHHOBANMSIAP Ba WIMHN TaIKUKOTIAp sKypHAIH. - 2022, Ne 12, 32-6er.
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ABSTRACT

V36eKncTOHa TYpH3M COXACHHHM PHBOKIAHTHPHUIIIA THJ Ba SKCKYPCOBONAPHM TAaHEpIaIl Ba MalakacHHH
OIIMPUIITHAHT WHHOBAIIMOH METOJUIAPH, THUAJApHU Taiiépmam OmmaH OOFIMK MyaMMOJap Makoiaiga KEHT
éputunrad. Typusm coxacura KyWuiaaaurad xajakapo tajgabdiap, XycycaH Tl Ba 9KCKypcaBOIJapHU Taiépiamiga
TabIuM cU(ATHHU OLIMPHII, HA3apHil Ba aMajuii )KUXaTJaH OYIYHI'M KyH Tanabjapura »xaBo0O Oepa onagura
3aMOHaBHH, MHHOBAIIMOH YKYB KyJUIaHMa Ba JApPCIUKJIAPHU SIPATHUII MYXHUM axaMusT KacO JTHIIMra dbTHOOD

KapaTHIITaH.

The article broadly covered the role of guides and tour guides in the development of the tourism sector in
Uzbekistan. The importance of improving the quality of training in the preparation of guides was emphasized, in
particular the creation of modern — innovative textbooks and teaching aids that meet theoretical and practical

international requirements.

Kupum

TypusMm coxacuaa amanra OImIMPHIAETIaH
KEeHT KYJIaMJIM WCJIOXOTIapIaH Ky3JIaHTaH
MMUPOBaAP/I Makcas V36ekncTon
UKTUCOIUETHHHI PUBOKIIAHTHPHIII,
XaJKUMH3 TypMYIl (GapOBOHIUTUHH SHAAA
rokcantupuigad nbopat. Ly xymnanan,
TypuU3M cOXacura ajaoxuga 9IbTHOOP
KapaTWIraHu  XOJjia,  PEe3UJACHTUMU3
lllaskam Mup3uées TabKUIaraHIapucK,
TYypU3M —  UKTUCOJUETHUHT  MYXHUM
CTpaTeruk TapMOKJapuAaH Oupu OYmuo,
MaBXyJl ~ WMKOHHUATIApJAH  CaMapayd
doitnananum, ymlOy TapMOKHU sHajAa
TAaKOMWUIAIITAPHUIIT JKyJa MYXHMIATHHH
JABPHUHI y3U TaKO030 JATAETTaHIUTIUHU
TapKnuIamIap.

V36exucTon xaM caéxar, XaMm 3uépar yuyH
Oapua MMKOHHSTIApra ra Mamiakar, 3epo
OHa 3aMMHHMMH3/1a OYTyH QyHEra MabiIyM
Ba Mamxyp OyJraH akI0/UTapuMU3 MaHTyY

1 V36exucron Pecniy6mukacu IIpe3uieHTHHUHT
2019 i#tun 5 suBapaaru [19-5611-con dapmonu
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KYHUM TOITaH, YyJap KOJIUpPraH Oou
MabHAaBUM-MaJlaHuii  Mepocra  HadakaT
XalKapo MaljoHma, Oanku Maxauidd
aXOJMHUHT KU3MKHUIIM XaM KyH CailuH
omn6 Gopmokaa. Iy Gouc, cal€xJIUKHH
sHaJa PUBOKJIAHTHUPHIL, aBBAJIO, cOXara
3apyp OyiraH MyTaxacCUCIAapHU Ta&plarl
MyxuM  Basupa OTMO  Oearmmanmm.’
TabKuIa KOU3KH, Ma3Kyp COXaaa rapuu
WWutap  J1aBoMMJa  €Tapiud  TaxkpuoOa
Tymnanran Oyinca-na, Xaiau Y3 €YUMUHHU
KyTa€TraH MyamMMoJIap aH4YaruHa, Xycycas,
Kajpiap Macajacu.

Ymly wMakomaga Typu3M COXacH Y4YyH
3apyp OynraH MyTaXxacCHUCIapHU
Taiféprnamra  KOpHil  dTHITAaH  “V36ex
XaJKWUHUHT 3THUK TapUXHU Ba STHOTEHE3U ,
“V36eK XaJIKHHUHT MOJUIMH Ba MabHABUIi
MaJaHuATH “V36eKHCTOHHMHAT KaM COHJIH
THOcHapu” Kabu VYKyB KypCIapUHUHT
TaqOMK OSTWIWIIK, VYJIApPHUHT Ma3MyH-
MOXMATHA Ba Bazudanapu Xakuga aipum

2 Y36exucTon Pecry6aukacHHUHT
Konynu.18.07.2019 iiunga Y3K-549-comn.
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v

¢bukprapHn yprara TanUIallHA — HUAT

KHAJITUK.

T'ux xac6u GyryHru KyHjaa Y36eKHCToHra
tampud OyropaérraH MUHTIIA0 caiiéxiapra
XU3MaT Kypcarum Oapobapuma, y30ek
XaJIKW Tapuxu, HOE0 MOJIMi Ba MabHABUI
MaJIaHUATH XaKuIa eTapiu
MabIyMOTIApHU OCpUIIHM XaM  Ky3za
TyTaauraH kKacO sracuaup. 3epo, TUiap
Hadakat ¥3 Basudamapu, Oamku gyHE
MamJlakaTiiapu OwWwiaH y30K Ba SKHH
KYITHUYHIIHK, XaMKOPITUK
MyHOCA0ATIapUHU YIOIITHPHUINTA XHU3MAT
KHJIYBYH KaJ[piiap XaM JEeMaKIup.

I'upnapra wmyraxaccucnuk —(aHaapugan
TalKapu, Y30€K XaJKUHUHT ITHOTEHE3H,
MOJ/IMi1 Ba MAbHABUI MaJJaHUATH, OUJIaBUI
TYypMyIl — Tap3d  XamJa  KYyHJaJuK
daonuATHHU Kampad onaguraH TYpKyM
MaB3yJIapHU XaM YKYB >KapaéHura TagouK
STUII Makcaara MyBOQUK XHUCOOIaHAIH.
3epo, Ma3Kyp Kypciap Y30ek  xaiku
Xa€TUHUHT Oapya [aBpJapuHU: YTMHIIIH,
XO3UPTrU KyHU Ba KeJIaKaruHU YPTraHMII
aCHOCH/JA, XaJKUMM3HUHI y3ura Xoc
MEHTaJl XyCYCUSITIApUHH KEHT EPUTAUTaH
KOMIUIEKC MaB3yJapHH KaMpal® onai.
“Y36ek XaNKMHUHI OSTHMK TapuXd Ba
JSTHOr'eHE3n”, “V36eK XaJIKHHUHT MOJUINIA
Ba MabHAaBUM MaJaHUATH Ta JOoUp Oup
KaHYa WIMHH, HIMHI-oMMa0oI1 afaOuéT Ba
JApCIVKIIap HAIIp STUITaH, JEKUH Ma3Kyp
ama0uETIIapHUHT XaMMach XaMm OyryHru
KyH Tajnalura >kaBo0 Oepa onaau ned aifta
OJIMaMH3.

Tabnum cudaTUHM OLIMpUII, Ha3apuil Ba
amMaiuil skuxataaH OyryHI'M KyH Tana0ura
KaBoO Oepa osagurad VYKyB KyJJaHMa
XamJa JapCiIMKIApHU  SIpaTUIl  MYXHUM
axamusatra odra Oynaub, kyrapuiaérran
MyaMMOHHUHI yTa MYyXMMJIUTH Xamjaa
nomsaponurun  Tydaiam Oy  macamara
bpTHOO0p TyOAaH y3rapau. Cy3cus, cyHrTH
Wniapaa OJINIA VKYyB OpTIIapU
TasabajapuHu  YKyB KYJUIaHMayiap Ba
JTapciIvKiIap OWIaH TabMUHJIAI, Oopacua
aHyarvHa Xalpiau unuUiap KWIMHAA, Oy
TabBJIUM COXacCUJa amMaira OUMpUiIaérral
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9HI KUHMH Ba  Mypakkad amanuid
TanoupIIapaaH oupuIup. AMMo,
pecriyOnukana THJI-3KCKYPCOBOTAPHH

Ta€piaiiuran  KYMuuiuK OJUH  YKYB
IOpTIapy, YKyB MapKasjJapyuHU AapCiuK
Xamaa VKYB KYJlJTaHMasap Onian
TabMUHJIANI XOJATUHU OYT'YHTH KyH Tasad
napaxkacuna ae0 Oyiamaiiam Ba yHHHT
cababmapuHu  KyWujgarmua  M30XJall
MYMKHH:

— JIapCIIMK Ba KYJUTaHMajap sSpaTUIITHHHT
MYpaKKaOJUTH IIIYHJAKH, OJUMIIAp
3aMOH Tajlabura Moc JapciuK Ba YKyB
KyJUIaHMaJIap €3MIIIApH Y4yH, Ma3Kyp
dan coxacuna HadakaT pecnyOiHKa,
OaKy XOpMKJ1a amalira OmupuIaéTran
coxara OHJ SIHIHIIMKIApJaH KHCMaH
Oynca-na xabapaop Oynumuapu Tanad
stunanu. Ly Ounan Gupra, fapciuk Ba

KS/JIJIaHMaJIap TUHIJIOBYUJIAPHUHT
TanabJapuHd  KOHJOUpA  OJHUILIAPH,
KacOMii WMKOHHUSTIAPH  JIOMpACcH]Ia
YHJIaH camapaiu doiinanana

OJIMIIUIAPUHU TAbMUHIIALIY 3apYD;
— CYHITHM WWJUTapAa oJiMMiap TOMOHUJAH
é3unran  Kymiab acapiapnaa  y30ex
XaJIKU 3THUK TapUXHM Ba STHOTEHE3UTra
ol HOE0 MabJIyMOTJIap MaBKyJ, aMMO
yIapHU OKUAAUN  YpraHuO, TaxXJIHia
acHoOcHJa 3apyp KUCMIIApUHU JAPCIHK
Ba KYyJIJIaHMaapra Tag0uK dTUII 3apyp.
JlexuH, omkopa TaH OJMII KEPaKKH,

UTTU(DOK JlaBpua, JKyMJIaJaH,
HUCTHUKJION WWUIapuaa XaM €3uirad
JapcIMK Ba KYyJJlaHMaiapjaa Oup-
Ooupura yxuian, aHJI03aBUHU
MabJIyMOTJIApHU  KYIU1ad  yupaTuin
MyMKUH. Baxonmanku, ¢an moumuit
TapakKuETHA, YHJIarA FOS Ba
Hazapusulap  SHTHJAH  IIaKJIJIaHuoO,
pUBOXIAaHNO OOpMOKIa, 11y Oowmc

JapciIuK Ba KYJUIaHMajap Xam JaBp
Tamabura MOHaH OYITUIIH JIO3UM.

Vnakan  rinobanmuzanus — kapa€HU  Ba
uHpopManusIap aIMAIIMHYBUHUHT T€3ITUK

Ownan  xaérumm3ra Kupub®  Oopum,
JApClK, VYKYB KyJ/UIaHMalap spaTHII
Oopacuia WIMHHA OKUXaTAaH  SIHTUYA
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WHHOBAIMOH EHANIYBIAPHU Tallad 3Taju,
adcycku 6m3 Oy xxapaéHiiapra Te3 Mocialia
onmasnmuz. Iy Vpunga Oup QuxpHu
aloXHJa Kaila STHUIl 3apypKH, “V30eK
XaJIKU 3THUK TapUXU Ba 3THOTE€HE3U  YKYB
KypCH y30K Huutapaad OyeH kymiabd omuit
VKyB I0pTiapuaa Maxcyc (Ganaap Karopuaa
VKUTWIMIIUMIa KapaMa, Tuiap y4dyH
Tapux Ba dTHOTrpadusra ouj OUpPOHTa YKYB
KyJUlaHMa SipaTUJIMaranjiurd a4uHapiu
X0J1, ajidaTTa.

Tabkuaian >KOU3KH, IIYpoiap JaBpHjaa
€3unraH WIMUH acapiap Ba JapCiuKiap
“madKypaBHil KOJMUNTa CONMHUO’ HHUMa
XaKJaa KaHJall €3MIl KEpaKIUIW KaTbui
Oenrminabd KyWWIraHJIurura Kapamau, yiap

opacuja WXKOOMHM  HaTmXKajmapra ora
acapyiap xam HYK smac. LlyHuHr yuyH
yTran nusap HalIpiaapugaru
MabJIyMOTJIAPHUHT XO3Upru KYH,

KOJlaBepca KeJakak aBJoJl y4yH Kalcu
KUXATJIapy OMIaH KMMMATIW SKAHJIUTHHU
aHUKJIAI, TaxJIMJI dTUII Ba yJApHU
JapciMK XaMmJla KyJUIaHMaJlapHU —Halip
STUIIIA (ONTATAHNATIT MYMKHH.

Kyrybxonanapna cakjiaHaérran aWpum
HAIIpJIADHUHT Tapud WIMHA  Kuiimatu
I0KopHu Oyiica-nia, ynapaard MabiyMOTJIap
JCKUpraH, 0ab3aH METOJIOJIOTHK JKUXATAaH
HOOOon xamaup. byryHru kyHna OyHpaaii
HYKCOHJIapJIlaH XOJM OynaraH, oy KyH
Tanmabyiapura kaBoO OepamuraH, AyHE
¢bannapu SpUIIAETTaH UIMHUHI
HaTWKalapJaH KeHr  (¢oiijanaHuirad
X0ija THUIap  y4yH ~ JapciMK  Ba
KYJ1aHManap SIpaTHIL acocuit
Bazu(anapaan 6upu 6ynub Typudan.

XX acpHHHT 2-uu sipMuAaH Oomuiad y30ex
XaJKUHUHT ~ KeIMO0  YMKHMIIUra  JOup
acaplIapHMHI KaJaJl Ccypbamiap OwiaH
HAIlp 3TWIALIK Ty()aian 3THOrpaduSHIUHT
OomIKa MaB3yjlapura XaM OaFuIllJIaHTaH
Kyad wuiamuid amgabuériap, Makosaigap
€3unau, amMmmo Oy HallIpJIapHUHT KYNuAaH
TOp COXa BaKWJUIApH, XYyCycaH, TypHU3M
coxacu MyTaxaccuciapu (oiganaHuIl
UMKOHMATIA 3ra 5Mac, YyHKH yjap
aKaJIeMUK WIMHN MaKcaJuiap/a sipaTHiTaH.
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busra MabJlyMKH, XaJKHHHT KEJTUO YUKHII
TapuXWHU JTHOrpadus daHu YpraHaim,
ban aca KYTITHHA COIIMOJIOTHSI,
neMorpadusi, apxeoJoTus, THIIIYHOCIHUK,
(ONBKIIOPIIYHOCTUK Ba Oomikanap OuiiaH
XaMKODPJIMKIAa PUBOXKJIAHWII  ACHOCHJIA
yJaapra OuJ 3aMOHAaBHH TaJKHKOTIapAaH
KkeHr (oitnananagu. BaxonaHku, X03upru
robamtamys  kapaéHuma  Qanmapapo
XaMKOPJIMK 3aMOH Taja0W, NIYHHHT y4YyH
rujjapra Tal€pIaHaIural YKyB
a1abuETIapu XaM KEHI' KaMpPOBIIU, XO3UPTH
KyH Tamabnapura kaBo0 Oepa oyaguran
OYIIMILN JTO3UM.

OtHorpad osMMiIap CYHITH WuWuiapaa

acocui YBTUOOPHU y30ek XaJKU
STHOTPAPHUSCUHUHT non3apo
MyaMMoOJlapura  KapaTHIIA-I0,  aMMO

Yikamu3a simaéTrad KaM COHJIM 3THOCIIAP
Ounan OOFIMK Macajanap OHpMyHUa
SBTHOOPIAH YeTaa KOMAH. Y30eK Xajku
Oounan xamHadac smabd kemaérraH Typiu
MWUIAT Ba dJaTiap dTHOTpapUACHHH
Yypranuii, TaAKUKOTIAp oiaud Oopuin
OyryHru KyHaa [oi3apd MacajanapiaH
OWpyM  OSKAHIUTMHUA  YHYTMAaCJIHTHMU3
ao3uM.  3epo,  yikamu3ra  Tampud
Oytopaérran  caiiéxymap, Oy 3amMHHIA
amacTtrad  Typiad MUWUIaT Ba  dJaTiap
xaétura Xam KarTa KU3UKHUII
OWJITUPUTIIMOK/IA.

XyJoca

IOxkopuna  kentupuiarad — QuUKpiapAaH
XyJjoca KUiaub alTHIl MyMKUHKH, MaBXy/
MyaMMOJIApHU XaJl 3TUII Y4YH:

e 1aBp Tanabu Ba *aXOH CTaHIApTIIapH
acOCHJ1a SIHTH IAPCIIUK Ba KyJUIaHMaIap
SApaTULL,

e MaBXyJ JApCIIHMK Ba KyJUIAHMAJIAPHUHT
panuoHal Ma3MyHHMJAaH Ba amaiaa
CHHAJITaH MaTepUaUlapUJiaH KEHI Ba
TYFpu (oiinananu;

e ruIap ¢oHaNaHUIIN Y4YyH KyJai,
aMMO 3apyp MabIyMOTJIapHU Yy3HIa
MyXaccaMJIaIITUpraH ajgaOuérnap Ba
KYJUIAHMAQJIAPHU SIPATULI )KYAd MYXUM.
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V36exucron Pecrybinkacu MagaHuST Ba
TYpU3M BasUpJINTU Xy3ypuaara ManaHuid
MEpOC  OOBEKTIapu  MyaMMOJIAPHHHU
VpraHuin Ba TYPU3MHH PHBOXJIAHTHPHIII
WIMHI-TaJKUKOT HWHCTUTYTH TOMOHUIAH
rHUIapra Taa0WK JTWIAéTraH  WIMHA
anabuérinap OM3HMHI MHMHTAaKara Tampud
Oyropaérran caiéxyapra JKaxXOH
CTaHJapTJIapu Tanabimapu Japakacujia
XM3MarT Kypcatuil, Oy coxalxa eTapiu
OWIMM Ba KYHUKMAaJTapHU XOCWJI KHJIUIIIH
XaMmJaa Xap TOMOHJIaMa eTyK KajpJiap
Taii€piamra  Xu3maT ~ KWIAaad ~ JeraH
ymuaamus. Anbarra 3aMoH  Tanalura
*aBoO Oepaauran anaObuETIap KaTopuna,
WHHOBAIOH YKUTHII yCyJLIapuHU
Y3JIyKCH3 pAaBHIIJA TaKOMIJLIAIITHPHII,
THJUTADHUHT  KH3WKHUIIUTADHHA ~ KOHIUPA
ONaJUMraH  yKyB  MaTepuajjiapu  Ba

doiinaaHmiIran agaduériaap

3aMOHABUH  TEXHOJIOTUSICHHU
TabMUHJIAIIT 3apyp. MyamMmmonapHu
WKOOMI Xain »THII  ydyH (aHJIapHU
VKUTUIIHUHT SHTH YCITYOHi Ba KOHIENTYal
EHIaIIyBIapHHA aHUK OENrnial oM JKy/1a
MyxuM, 3epo Oy danmmap kanmpmap
CaJIOXUATHTa, KYHUKMa Ba OMIIMMIIapura 3
TabCUPUHU KypcaTa OJIUIIU yTa MyXUM
axaMusT KacO 3Taju.

YJIApHUHT

V36ekucronra  Tampud — GylopadTraH
caiiéxnapra y30eK XaJIKUHUHT O0W Tapuxu
MaJIaHU{ Ba MabHaBUM MEPOCHUHHUHT Yy3Ura
XOC XYCYCHUATIApUHU €TKa3ullga, YKyB
KapaéHUTa KUPUTUIITaH XaM Hazapui, Xam
aMaJIni )KUXAT/AaH yMyMOalapuii Tapuxui
XKapaHIApHUHT MOXHUSTUHU Ba TapUXHM
MUCCHUSICUHU aHTJIaira épaam oepau.
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ABSTRACT

Maxona Byxopo BOXaCHHHHT HaKMIOAHIWS TapUKATH aBIUENApH XaKuaa MabIymMoT O0epysun 7 PIR” moOwmn
wioBacura OaruIlTaHraH. MasKyp 3JCKTPOH NACTYPHUHT SIPATHIHUINK, YHUHI UMKOHHUAT Ba ad3a/uIMKIapH,
Y30€eKUCTOHUHT 3UEPAT TYPU3MH TapFUOOTHIATH YPHH 04HO OepuiIraH.

The article is devoted to the mobile application “7 PIR”, which provides information about the saints of the

Nakshbandi sect of the Bukhara oasis. The creation of this electronic program, its capabilities and advantages, the
role of Uzbekistan in promoting pilgrimage tourism are disclosed.

Kupum 3u€parywiapra MykKaaaac 3uEparrox Ba
KaJaM>KOJIapHU Tapru0 KUJIUII MaKcaauaa
JaBJIaT MUKECH]Ia caMmapaJId NIUIAp amara
omupunmMokaa. Coxa pUBOXH yUyH SIHTU
WHHOBAIMOH  JacTypiap Ba  WIMHUH
MIJTAaHMAJIAPHU SIPATUII XamJa amaauérra
TaI[6I/IK OTUIO Y4YYH KCHI' HUMKOHHATIIAP
OYMJIMOKJIA.

Typusm MamnakaTiiap UKTUCOAUETUHUHT
MYyXHUM Ba ceplapoMaj] TapMOFHUTra ailylanuo
OopaéTraHiuru oowuc, V36exucTon
PecniyOnmkacu xunma-Xuia Xamaa HHITHUHT
Typnu  ¢daciura Moc  pakobaTdapaom
TYPUCTUK  MaxCyJIOTJIapUHU  spaTHILra
aloxuaa YbTUOOp KapaTMoKkaa. MamiakaTt
XyAyalapuaa TEMaThuK TYPUCTHUK 30HaJap Acocuii KucM
Ba  KJAcTepJapHU  SApAaTUII  OPKalIH
TYPU3MHHUHT MCTUKOOIIN TypiapH,
XyCycaH DKOJIOTHK, STHOTpadUK,
racTPOHOMUK TYpJapHU XucoOra oJra
X012, 3uépar TypU3MH KaOu MyXUM
WyHaNUIuIapra ouj JacTypiiapHU HIuiad
YUKWl ~ OYyIrYHI'M  KyHHUHT  J10n13ap0
MyaMMOJIapHTa aiIaHn’.

Typusm ¢aonusatuHu wirop axoopor
TEXHOJIOTHSUIapH Ba TEJIEKOMMYHHUKALMOH
TU3UMJIAp OpKaJd amaira OILIMpHIIIa
pakamiIu TypU3MJIaH KEHT
¢doitnanaHmIMoOKIa. ByXOpOHUHT €TTu nup
3U€paTroxJapyu TapUXUHU Y3 WUMra OJIraH
“7 PIR” moOun unoBacu xam 3u€pardyul Ba
caéxylap y4yp Maxycyc spaTWiraH
byryn 3uépar Typusmu OuiaH OOFIHK nacTypaup>.

aHbaHAJAPHU  cakjam, O0apXaéTIUIUHU

o o b néparu rag BB Ky
TabMUHJIANI, MaXaJUIMA Ba  XOPWXKHUHU yX0po  3uepa ACTaHla aBBallO  Ky3

oJiiuMu3ra CTTU MUpJap, HaKH_I6aH,Z[I/IH

! Soatova S. Comparative Analysis of Upbringing Conference on Korean Studies. — Tashkent, 2011
Customs in Korean and Uzbek Families // July.

Uzbekistan and Korea: Historical, Cultural and 2 Bobojonov Sh. “7 PIR” mobil ilovasi beshta tilda
Economic Relations. The 11 th International ishga tushirildi // www.xs.uz. 2021 vyil, 26 aprel.
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TapUKATHHUHT aBIuEnapu KEJIUILIN
myoxacusz. MybOopak  3uépaTroxJiapHu
o100u Oyiinya KeTMa-KeT 3uépar KHJIHIL,
00BEKTIIapHU TOMUO OOpHIN MallaKKaTH,
ynap Ttapuxu Ba xaétu Ounan Oartadcun
TaHUIIAa OJIMACIHUK 3u€paTuuiapra Kymiaod
KUAMHYWIMKIApHU TyFaupap oHam. ly
MakcaJia €TTH Iupiap, yJIapHUHT XaéTu Ba
MEpOCH, Ma3Kyp HYHaIUIIJArd KaMUKU
uHppaTy3uimMa Xakuga axOopoTiiapHH
YKamJlarad WIMHI nluUIaHMa Talu€piian]in.

1-pacm. “7 PIR” nnoBacu J0roTunu

“7 PIR” osnekTpoH miar@opMacHHU
ApaTUll OpKaJdM 3uEpaT TYPUSMHUHUHT
(baonuATuHU sTHa/1a KEHTalTUPHIII,
NUpOBap/] HaTWXajla MasKyp Xyayulapraa
MaxaJuInn aXOJIMHUHT TypMyLI
JapaXacUHM  SXIIWIAI,  TYPU3MHHUHT
Oapkapop PHUBOKJIAHWILIMHU TabMHHJIALI,
TypU3M CaJIOXUATH]IAH OKHJIOHA
¢oiinanaHuil caMapaOpJIUTMHNA OLIUPHUII,
aHbaHAJIAp Ba MaJaHUAT cakiam Oyinua
yCTyBOp  BasudasapHd  Xaja  JITHUIITa
KapaTHiITaH’,

“7 PIR” moOun wiioBacu ycTuaa Oesipiu S
oif JaBoMua UILIaHIU. Xap Oup OOBEKT,
cepBHUC XH3MaT KypcaTuil
1axo0YaJapuHUHT  aHUK  JKOWJIalIlyB
KoopauHatasiapu aHukianau. Mnosaga 10
JaH OpPTHK XHM3MaT TypJapHu >KOpUH Huil

3 Buxorodagi ziyoratgohlar hagida ma’lumot
beruvchi «7 PIR» mobil ilova ishga tushirildi //
www.kun.uz. 2021 iiw, 27 anper.

4 Bob6oxonos II. 3uépar Typusmuma Byxopo
3U€paTroxJjapyuia TAIIKWI 3TUITaH My3€HIapHUHT
Vpuu // My3seitmyHocouk XXI acpaa: TaakukoTiap,
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KWIMHIaH. Maxamumii 3uépatdn  EXyn
XOpWKUK  caiéx Oymamumu  Byxopo
XaJIKapo a’pONOpPTUIa KUPTyHUJAH TO
miaxapiaH yuyu0 KeTryHura Kajap Kepak
Oymagurad >kaMd XHM3MaT KypCaTHII
coXajlapy KHPUTHIITaH.

Hactyp ¥y30ex (OTMH Ba KHUPWILI), PYC,
UHITIM3 Ba TypK TWUIAPHJA XU3Mar
Kypcatanu. MoOw1 wujaoBa TyMmaHjap
Tapuxu, 3U€paTroxjap, My3emnap Tapuxu,
KyTyOXOHa XamJa MEXMOHXOHajap Ba
OomIKa XM3MaT KypcaTHII TypJapUHUHT
MabIyMOTiap 0a3acHHU ¥3 WYHUra OJITaH.
Tymannap Ttapuxu Oynumuaa byxopo
maxpu, Frkxnyson, [lopupkon, BoOkeHr,
Pomutan Ba KoOron TymaHIapuHUHT
KMCKa4ya TapuXy OWJIaH TAHUIINAIT MyMKHH.
XorkaroH-HakuOaHus TapUKATUHUHT
nupiapu A6xyxonuk FroxmyBonuii, Xoxa
Opud Peprapmii, Xoxxa Maxmyn AHXKUp
®arnaBuii, Xoxa Amm Pomwuranwuii,
Bbob6oiiu Camocuii, Caiiiing Amup Kynon Ba
baxoynnuu HakmbannmapHuHr xaéTu Ba
MabHABHI MEPOCHU 3UEPATIOXJIap KUCMUIA
0aén oTwirad. Xap Oup 3UEPATTOXHUHT
¢dorocypatiapu 6upma-Oup akc Tra.

150 xunomerpiuk MacopaHH —TaIIKHUI
9TyBYM 7 NHP 3UEPATH WYHAIUIINAA UKKH
Tapuxuii Myseit Mapxyn”’. Ilemky Tymanu

Ac¢mona  xunmorugaru W6  Cuno
MEBMOpHAIl My3eWH xamaa baxoynanH
Haxkm6ann TapUXHI MaXKMyacuIaru

Hakmbanaust TapukaTd MyseHmapuaup°.
Maskyp MKKH My3el Xakuaa Myseinap
KHCMHJIa MabIyMOT OepHJITraH.

3uépar JaBOMM /1A Tampud
OyropyBumMiapra Kynail OYmumm ydyH
MEXMOHXOHAJap,  YJNapHUHT  XH3MaT
TypJjlapy, TEMUPHUYI BOK3alH, aj’poIopT,
TYPH3M MOJUIHSCH, yaap OWaH OOFIaHUII
MaH3WIapy, MAacCKUJap, OBKATJIAHUII,
0aHK, JOpuXOHa, MMH(POXOHA, EKWIFU

aHbaHaJap Ba MHHOBalMsNap. XalaKapo HIMHIA-
aMaJIMi aWKyMaH TYIiamu. 3-Kuto0. — TomKeHT,
2023. - B.373.

5 Kagumuii ByxopoHuHT Myseiinapu (Ty3yB4miap:
ApcnanoBa @., Anues P). — Byxopo., 2015. — 95 6.
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KyHHUII maxoouanapu, 3UEPATTOX
TaXOpaTXOHAJIAPUHUHT aHUK JKOWUJIAIIyB
KOOp/AMHATANIApU AACTypJlaH YPUH OJITaH.

MobOwi  wmioBa  JacTypujia  TapuUXUd
éaropyMkiIap, Myseilapaa ypHaTWITaH
QR-komnmapHu  YKUII UMKOHMSITH —XaMm
gpaTwirad. 3uéparywiap €TTH [P,
HaKIIOaH IS TAPUKATH, TABIUMOTHUHT acll
MOXMSTH Xycycuaa KYIpOK MabIyMOT
ONUIUIAPH Y4yH KyTyOXOHa KUCMHJA

¥30ek, pyc Ba WHINIA3 TWUIAPUAArU
KuToOap YKOWJIAIITUPHUIITaH.
QoiianaHyBUM  3€PUKMACINATU  y4yH
sApaTUIral KyoiMM4a  MabJIyMOTJap

0azacuma byxopo Tapuxu, HCIOM IUHH,
Hakm6anaus TapUKaTH, MYKaJ[J1ac
MaHOanmapra JoMup Typiau  THIUIapia
AIIEKTPOH MaTepralIap XKOMIAII THPUITaH.

Maskyp pactypuil unuianMa byXxopoHUHT
€TTH Thp  3uéparroxjapuga  3u€par
Typu3MH (DaONHUSATUHU PUBOMKIIAHTHUPHILTA
KapaTwirad  Oynu0,  3uépaTdumiiapHu
MYyKaJ11ac MacKaHJIapUMH3 Oounan
TAHUILITUPATA xamzaa 3u€parroxJjiap
XaKuJIard MabIyMOTJIAPHUHI aHUK Ba
XaKKOHUWJIUTUHU TabMUHJIAW]IN.

Mob6un  unoBa  BJEKTPOH  XHcOOJall
MallMHATAPH YYyH SpaTWIraH JacTyp
cudatuna V3bexucron PecrnyGnukacu
A Ba3UPIIUTU Xy3ypumaru

doiinaaHmiIrad agaduériaap

Nurennexryan MYJIK areHTJIUTU
TOMOHHJIAH pacMuit pyiixataaH
YTKa3MIraH.

Mamnakarumuzga  3u€paT  TypU3MHUHU

PUBOKIIAHTHPUIN, SHTH WII YPUHIAPUHU
SpaTHIL, MUJUTHUIA TYPU3M COXACHHU €Tapiu
axOopoT OwujaH TabMUHJAIL, XaJKapo
MUKECa MaMIIAKATUMHU3HUHT  XAKHUKHMA
VMUHKAHA MIAKJUTAHTUPHUIIIA
WHHOBAIIMOH  JapTypiap KaTrra  poil
Vitnamokna. Illynnan kenmu®  uyukuo,
kenrycuna “7 PIR” nactypunu 3uépatun Ba
canéxyiap  oxtuéxkiapu, Tamab  Ba
TaKkIuQIapuIaH KeJimo quKu0
PUBOKIIAHTHPHII, UMKOHUSTIAPUHU
KEHTaUTUPUII pexKalallTUPUIITaH.

XyJoca

MoOwi1 iacTyp MamilakaTUMHU3ra Tampud
OyropaéTran XOpw>Kui canéxjap, aiHUKCa
MYCYJIMOH MamJlakaTlIapy 3uépaTdyuiapura
HynKypcarkuy, Tampud KOFO3U
Ba3u(pacuHU Vramm Oapobapwua,
V36eKHCTOHMHT TYpU3M CAlOXHATH Ba
MUWLTHH UIMUADKAHU TAPFUO ATUIITA XMU3MAT
kwiaaa.  3epo, 7 PIR”  mactypm
3u€paTUUIIApHU YIIYF aBIuénap Tapuxuiaan
xa0apop KWIHIN, ITyHWHTIEK, XOPHKIa
XaM KEHT TapFul STUIIra XU3MaT KUIUIIHA
OusIaH aXaMUSTIUIUD.

1. Soatova S. Comparative Analysis of Upbringing Customs in Korean and Uzbek Families // Uzbekistan and
Korea: Historical, Cultural and Economic Relations. The 11" International Conference on Korean Studies. —

Tashkent, 2011 July.

2. Bobojonov Sh. “7 PIR” mobil ilovasi beshta tilda ishga tushirildi // www.xs.uz. 2021 vyil, 26 aprel.
3. Buxorodagi ziyoratgohlar hagida ma’lumot beruvchi “7 PIR” mobil ilova ishga tushirildi // www.kun.uz.

2021 ¥inn, 27 anped.

4. boboxonos II. 3uépar typusmmuna byxopo 3uéparroxyiapmaa TalIKWi STHITAH MYy3eHIapHUHT YpHH //
Myseitmynocnuk XXI acpaa: TagkMkKoTiap, aHbaHajap Ba HMHHOBALUsIap. Xalkapo WIMHI-aManui
amKyMaH Tytuiamu. 3-kuto0. — Tomkent, 2023. — 5.373.

5. Kanumwuii Byxoponunar myseinapu (Ty3yBumiap: Apcnanosa @., Anues P.). — Byxopo., 2015. — 95 6.
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FARG‘ONA VODIYSIDA TURIZMNI RIVOJLANTIRISH YO‘LLARI VA
ISTIQBOLLARI

Xoshimov Shoxrux Gulomovich
Turizm va madaniy meros muammolarini tadgiq etish institute mustagil izlanuvchisi, Latviyaning ISMA xalgaro
universitetining O ‘zbekiston Respublikasidagi vakolatxonasi boshlig ‘i
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ABSTRACT

Ushbu magqolada Farg‘ona vodiysining Xalgaro sayyohlik bozoridagi salohiyati, muammolari hamda ishga
solinmagan imkoniyatlari keng yoritib berilgan. O‘zbekiston Respublikasida 2010-2021 yillar davomida xorijiy
va mahalliy turoperatorlar hamda sayyohlar ishtirokida o‘tkazilgan so‘rovnomalar va statistik tahlillar,
sayyohlarni sanash hisobining yuritilishi o‘rganilgan. Farg‘ona vodiysi turizm obyektlarini Markaziy Osiyo
mintaqasida mashhur yo‘nalishga aylantirish bo‘yicha xorijiy tajribalar o‘rganilgan. Sayyohlarni yoshi,
mamlakati bo‘yicha tahlil qilingan. Sayohat uchun Ozarbayjon, Turkmaniston, Qozog‘iston, Tojikiston,
Qirg‘iziston va O‘zbekistonni tanlayotgan turistlarga Farg‘ona vodiysi sayyohlik mahsulotlarini qanday tavsiya
etish, ularga qulay yer usti, havo transporti bilan Vodiyga kirib kelish va sifatli va arzon sayohatlardan bahramand
bo‘lishlari bo‘yicha tahlillar misollar tariqasida yoritilgan. Aynigsa Sharqning o‘ziga xos savdo-sotiq
madaniyatini saqlab golgan Qo‘qon va Andijon bozorlaridagi shopping turlar ishlab chiqish, Farg‘ona vodiysi
temir yo‘l halgasi orgali harakatlanish, rekreatsiya va sog‘lomlashtrish turizm xizmatlaridan bahramand etish
ko‘zda tutilgan.

In this article, the potential, problems and unexploited opportunities of the Fergana Valley in the international
tourism market are widely covered. Surveys and statistical analyzes conducted with the participation of foreign
and domestic tour operators and beaches in the Republic of Uzbekistan during the years 2010-2021, and the
keeping of tourist counts were studied. Foreign experiences in making the Fergana Valley a popular destination
in the Central Asian region were studied. Tourists were analyzed by age and country, the analysis of people
entering the Valley by air transport and enjoying high-quality and cheap travel are highlighted as examples. In
particular, the development of shopping tours in the markets of Kokand and Andijan, which have preserved the
unique trade culture of the East, movement through the Fergana Valley railway, recreation and health tourism It
is intended to enjoy the services.

Kirish hamda mamlakatimiz eksport
imkoniyatlarini ortishiga sabab
bo‘layotlganligi ko‘pchilikka ma’lum. Boz
ustiga O<zbekistonning mavjud klassik
turizm  yo‘nalishlaridan  tushayotgan
daromad unga sarf etilayotgan xarajatlarni
zo‘rg‘a oglamogda. Mustabid tuzim
davrida O‘rta Osiyoning gavhari bo‘lmish
Farg‘ona vodiysi sayyohlik salohiyati
¢’tibor qaratilmagan edi. Xo‘sh Farg‘ona
vodiysining sayyohlik salohiyati gay
darajada rivojlangan?

Jahonda globallashuv va
integratsiyalashuvning jadallashishi
natijasida yangi turdagi sifatli turizm va
xizmat ko‘rsatishga nisbatan ist’emol va
talabning oshishi, aholi demografiyasining
o‘sib borishi va mintagamizda yuz
berayotgan  o‘zgarish va islohotlar
O‘zbekistonda turizm sohasini
rivojlantirish, mamlakatga salohiyatli
investorlarni  jalb  qilish, istigbolli
investitsiya loyihalarini amalga oshirish
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Hozirgi kunda turizm
bozorining

yo‘naltirilgan

“Respublikada
turli segmentlariga
turizm  mahsuloti  va
xizmatlarini diversifikatsiya qilish,
ularning  ragobatbardoshligini  yanada
oshirish, magbul va qulay ichki va xalgaro
ziyorat turizmi muhitini yaratish, transport
yo‘nalishlarini  kengaytirish,  transport
xizmatlari ~ sifatini ~ oshirish,  turizm
mahsulotlarini keng targ‘ib qilish”ni taqozo
etmogda [1]. O°‘zbekistonning mintaga
davlatlari bilan munosabatlari yangi
bosqgichga ko‘tarilib, mamlakatimizning
xalgaro maydondagi imidji  sezilarli
darajada yaxshilandi. Xususan, iqtisodiy
sohada Sh. Mirziyoyev davrida sanoat
tarmogqlari iqtisodiyotimiz “drayverlari’ga
aylanishi uchun yetarli sharoitlar yaratilib,
bunday omillar aynigsa to‘qimachilik,
sanoat va qurilish materiallari ishlab
chiqarish, meva-sabzavotchilik,
farmatsevtika va turizm sohalarida yaqqol
namoyon bo‘ldi, bu sohalar tizimli ravishda
go‘llab-quvvatlandi va rivojlandi [2].

O<zbekiston joriy 2023 yilda Jahon turizm
tashkiloti (UNWTO)ning bosh
assambleyasi 25 sessiyasiga mezbonlik
gilishi  [3] mamlakatning sayyohlik
salohiyatini yana bir bor dunyo migyosida
namoyon qilish va ko‘plab sayyohlarni
O‘zbekistonga jalb qilish imkoniyatini
beradi.

Tadgigotchi Sh.G. Xoshimov tomonidan
milliy turizm hisobi mamlakat miqyosida
bo‘layotgan ijtimoiy, igtisodiy jarayonlarni
ifodalovchi  ko‘rsatkichlar  tizimi, bu
ko‘rsatkichlarni hisoblash uslubiyati va
usullari tushuniladi.

olim B.K. Goyibnazarov
“Mamlakat  bo‘yicha  yaratilayotgan
mahsulot va daromadlarni hisoblash
uslubiyati bo‘lib, ularning hosil bo‘lishi,
tuzilishi, tagsimlanishi hamda foydalanish
jarayonlarini  ifodalaydigan  jamlama
iqtisodiy ko‘rsatkichlar tizimi hisoblanadi.
Bu tizim respublika ijtimoiy-igtisodiy
hayotining barcha jabhalarini o‘rganish,

Igtisodchi
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tahlil qilish va istigboldagi vazifalarni
belgilashga xizmat giladi” deb hisoblaydi.

Farg‘ona vodiysi azaldan o‘zining mo‘tadil
va yumshoq iglimi bilan insoniyatni o‘ziga
jalb qilib kelgan. Mazkur maqolada
Farg‘ona vodiysi viloyatlaridagi ichki va
tashgi turizm ogimini rivojlantirish va
uning hajmini yalpi ichki mahsulotda
o‘stirishni nazarda tutadi. Farg‘ona vodiysi
bo‘ylab sayyohlik xizmatlari ko‘rsatish
hajmini yangicha  yondashuv  va
mexanizmlar tufayli kengaytirish muhim
ahamiyat kasb etmoqda.

Ayni kunlarda, Mubhtaram
Prezidentimizning  e’tibor va  sa’y-
harakatlari bilan 2018 vyildan boshlab

turizm mamlakat igtisodiyotining eng
ilg‘or-lokomativ  yo‘nalishiga aylanishi,
xizmat Ko‘rsatish tarmog‘ini rivojlantirib
aholi bandligini ta’minlash masalalariga
ilgari surilmogda.

Farg‘ona vodiysi O‘zbekiston, Qirg‘iziston
va Tojikistonning yettita viloyatlaridan
iborat bo‘lib, ular Farg‘ona, Andijon,
Namangan, Botken, Jalolobod, O‘sh va
So‘g‘d viloyatlarini o‘z ichiga oladi.

O‘ylaymanki, bu loyiha jahon turizmi

integratsiyasini  rivojlantirish,  qgo‘shni
davlatlar — O‘zbekiston Respublikasi,
Qirg‘iziston va Tojikistonning

tinchlikparvar siyosatini yuritishda muhim
ahamiyat kasb yetadi. Bundan tashqari, bu
hududlarda aholi soni kundan kunga oshib
bormogda. Shuningdek, vodiyda madaniy
meros obidalari, obyektlari (Ko ‘kturk,
So ‘g ‘d, Qoraxoniylar, Temuriylar, Qo ‘gqon
xonligi, Chor Rossiyasi va SSSR davrlariga
tegishli yodgorliklarni o‘z ichiga oladi)
to‘lig va magsadli foydalanilmagan bir
gancha obyektlar mavjud.

Mavzuga oid adabiyotlar tahlili

Jahon igtisodchi olimlari  tomonidan
mamlakat iqtisodiyoti o‘sishini uning
hududlarida turizm va xizmat ko‘rsatish
yuksalishi bilan bog‘laydilar.
Igtisodiyotining turizm tarmog‘i taraqqiy
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etgan Turkiya, ltaliya, Fransiya, AQSH

kabi davlatlarning ma’lum bir
hududlarining  sayyohlik  imkoniyatini
oshirish va bu orgali aholi turmush

darajasini yuksaltirish borasida ko‘plab
fikrlari mavjud.

Misol uchun Turkiyalik professor, ekspert
Turkiya  Prezidenti Rajab  Toyib
Erdo‘g‘onning maslahatchisi Sadik Badak
Farg‘ona shahriga kelib Andijon, Farg‘ona
va Namangan turizm sohasidagi biznes
vakillari  bilan  bo‘lgan  uchrashuvda
Farg‘ona  vodiysi  uchun  umumiy
strategiyalar ishlab chiqgilishi zarurligi aytib
o‘tgan (2019 yil, 11 iyun sanasi).

Sodiq Badakning fikricha, Farg‘ona,
Andijon, Namangan va  Toshkent
viloyatlari uchun O‘zbekiston Respublikasi

hukumatining  turizm infratuzilmasini
rivojlantirishga oid garor va boshga
hujjatlari  bilan bu mintagani davlat

investitsiyasi  bilan  qo‘llab-quvvatlash
zarurligini  ta’kidlaydi hamda Farg‘ona
vodiysi sayyohlik salohiyatini targ‘ib etish
va tranzit turizmini rivojlantirish borasida
esa Qozog‘iston, Tojikiston,  Xitoy,
Qirg‘iziston, Rossiya Federatsiyasi hamda
Ovrupa Ittifogi bilan  O<zbekistonning
go‘shma xalqaro me’yoriy hujjatlari va
kelishuvlari ishlab chigishi va amalga
oshirishi lozimligi va Turkiy davlatlar
tashkiloti bunda tashabbuskor bo‘lishi zarur
deb hisoblaydi.

Mavzuga oid mintagaviy turizm rivoji

bo‘yicha 2021 yilda Rossiya
Federatsiyasining Irkutsk universitetida
o‘tkazilgan  Butun  Rossiya  ilmiy
konferensiyasida ma’ruzalarida mintaqaviy
turizmning barqaror rivojlanishini
ta’minlash bo‘yicha zamonaviy

texnologiyalar, turizm va mehmondo‘stlik
industriyasini  rivojlantirishda  ragamli
igtisodiyot texnologiyalari, mutaxassislar
tayyorlash tizimini modernizatsiya gilish
yo‘nalishlari kabi keng ko‘lamli masalalar
ham gamrab olingan. Turizm va
mehmondo‘stlik industriyasi, mintagadagi
rekreatsion va  resurs  salohiyatidan
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foydalanish muammolari va istigbollari,
mintaganing turistik mahsulotini ilgari
surish  strategiyalari  va  boshgalar
to‘g risida so‘z boradi.

Hududlar igtisodiyotini turizm tarmog‘i
bilan taraqqiy ettirish kam o‘rganilgan soha
hisoblanadi. Markaziy Osiyoga qo‘shni
Rossiya Federatsiyasi  Irkutsk  davlat
universitetida Butun Rossiya hududlari
uchun sohaga oid ilmiy konferensiya
o‘tkazildi. Yalpi majlisda Moskva davlat
universiteti rekreatsion geografiya va
turizm  kafedrasi  professori.  M.V.
Lomonosova, A.Y. Aleksandrova universal
ragamlashtirish  davrida turizmni fan
sifatida shakllanishi muammolarini batafsil
muhokama qilindi. Rossiya davlat turizm
va servis universiteti professori M.A.
Sarancha o‘z ma’ruzasida sayyohlarning
tashrif buyuradigan turistik markazlarda
zamonaviy texnologiyalar orgali tasvir va
matn tahlilidan foydalanish imkoniyatlari
mavjudligini aytib o‘tdi. Shu o‘rinda
Irkutsk mintagasi va Farg‘ona vodiysi
transkoridor nuqtai nazardan bir-biriga
o‘xshash  (mugobil)  joylashuv  va
imkoniyatlarga ega.

Xalgaro  ilmiy  turizm
assotsiatsiyasi (AIEST) mintaqaviy
turizmga quyidagicha ta’rif  beradi.
Mintagaviy turizm istigbolli faoliyat
yo‘nalishlaridan biri hisoblanadi. Uning
ahamiyati shundaki, u nisbatan Kichik
kapital qo‘yilmalar bilan kapitalning tez
aylanish  sohasi  bo‘lib, infratuzilmani
modernizatsiya gilishning samarali vositasi
bo‘lib, davlat va mintaga iqgtisodiyotida
yangi ish o‘rinlarini yaratish imkoniyatini
beradi.

ekspertlari

So‘nggi paytlarda tadbirkorlik va sayyohlik
va rekreatsion hududlarni rivojlantirish,
milliy madaniyatimizni yuksaltirish va
targ‘ib qilish uchun qulay sharoitlar
yaratilganini qayd etilmogda. Turizm
biznesida qo‘llanilishi mumkin bo‘lgan
mehnat resurslarini ishga solish bilan
bog‘liq holda turizm biznesi alohida
ahamiyatga ega ekanligi ma’lum bo‘ldi.
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“Turistik biznesni rivojlantirish maxsus
kichik va o‘rta korxonalarni tashkil etishda,
shuningdek, iqtisodiyot tarmoglarining
yirik tarmogqlari: qurilish, savdo, biznesni
faollashtirish va rag‘batlantirishga yordam
berishi isbotlangan. Bunda turizm sohasi
rivoji bilan qishlog xo‘jaligi, iste’mol
tovarlari ishlab chigarish, transport va aloga
sohasi  ham  baravar  rivojlanadi”.
Mintagaviy turizm biznesida faoliyatning
eng xarakterli shakli aksiyadorlik jamiyati
bo‘lib, unda investitsiya fondlari bir xil
nominal giymatdagi aksiyalarni chigarish
yo‘li bilan birlashtiriladi. Aniglanishicha,
hozirgi vaqtda turizmni davlat tomonidan
qo‘llab-quvvatlashning nihoyatda
cheklanganligi va uni rivojlantirish uchun
magsadli  byudjet  investitsiyalarining
yo‘qligi sababli kapital jalb gilishning keng
targalgan shakli mahalliy budjetdan
ajratmalar yoki maxsus soliq, shuningdek,
0°‘z mablag‘lari bilan cheklanib qolmoqda.
Turizm korxonalarini moliyalashtirishning
bir gator qo‘shimcha manbalaridan
foydalanish magsadga muvofiqdir,
jumladan: foizsiz kredit, bank krediti, shu
jumladan mulk, yer va asbob-uskunalar
bilan garovga olingan kredit, kreditlashning
lizing shakli, soliglar, majburiy to‘lovlar va
yigimlarni to‘lashni kechiktirish shaklida
solig investitsiya kreditidan foydalanish
imkoniyati xalqaro tajribada qo‘llanilgan.

Oc‘zbekistonning, Farg‘ona vodiysining
tarixiy rivojlanish davrida Qo‘gon xonligi
Chor Rossiyasi va Bolsheviklar agressiyasi
ta’sirida o‘lka aholisining ma’naviyati
tubdan o‘zgartirilib, kommunistik mafkura
ta’sirida ko‘plab nomoddiy va moddiy
madaniy meros obidalari va
madaniyatining  yo‘q bo‘lib  ketish
darajasiga kelib goldi.

Tadqgiqot metodologiyasi

Mintagaviy turizm rivojlanishini tahlil
gilishda turli toifalar bo‘yicha qiyosiy
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tahlillar olib borildi. Hududning sayyohlik
salohiyatini Kirish turizmi, chigish turizmi
va tranzit turizm bo‘yicha o‘rganishlar
o‘tkazildi.

Demak jahonda turizm rivojiga salbiy ta’sir
ko‘rsatgan 2019 yil davrigacha va undan

keyingi davrdagi yillik statistik
ma’lumotlar  asosida  asosiy  turizm
ko‘rsatkichlari  o‘sish  ko‘rsatkichlari
dinamikasi aks ettirildi. Sayyohlarning

tashriflarini magsad bo‘yicha tasniflandi.
Bundan tashqari ularni gizigtirgan savollar

bo‘yicha tegishli so‘rovnoma ishlab
chiqildi, mummolari o‘rganildi. Shu bilan
birga Farg‘ona vodiysi mintagasini

rivojlanayotgan davlatlar sirasiga kiruvchi
Irkutsk viloyati sayyohlik salohiyati bilan
taggoslanib zarur xulosalar va ko‘rsatmalar
ishlab chiqildi.

Tahlil va natijalar

Ma’lumki, hududning turizm va xizmat
ko‘rsatish, madaniyat sohasidagi xizmatlar,
umumiy ovgatlanish korxonalarining savdo
aylanmasi mahalliy aholining mamlakat
bo‘ylab harakati, ichki turizm va xorijiy
fugarolarning tegishli maqsadlarda
mintagaga tashrif buyurishlari va ularning
bir necha kun davomida gilgan sarf-
harajatlari hududga iqtisodiy daromad
tarzida foyda keltiradi.

O‘zbekistonda turizm ogimi 2015 yildan
2019 vyilgacha yuqori suratlarda oshib
bordi. Bunda Farg‘ona vodiysining
ahamiyati ham yuqori bo‘ldi. Marg‘ilonda
o‘tkazilgan Folklor festivali va Qo‘qon

shahrida o‘tkazilgan Xalgaro
hunarmandchilik  festivali ~ sayyohlik
ogimini yanada oshishiga olib keldi.
Hukumat tomonidan viza
rasmiylashtirilishning soddalashtirishga oid
gabul  qgilingan  hujjatlar  mintagaga

sayyohlarning emin-erkin kirib kelishlariga
imkon yaratdi.
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1-diagramma. O‘zbekistonning asosiy sayyohlik ko‘rsatkichlari (2015-2021yy).

Gistogrammadan 2015 yildan 2019 vyilga
gadar mamlakatga kiruvchi sayyohlar soni,
mehmonxonalar, sayyohlarga ko‘rsatilgan
xizmatlar hajmi ortib brogan. Bundan
tashqgari, turistik korxonalar ham yildan
yilga ortib borgan. Butun dunyo
igtisodiyotiga  jiddiy zarar  keltirgan
pandemiya Markaziy Osiyo davlatlari
turizm rivojlanishini to“xtatib,

“lockdown”lar davrida o‘n besh yil ortga
surdi, O‘zbekistonga kelayotgan sayyohlar
ogimi tubdan kamaydi.

Ma’lumotlar faqat viza va xorijiy pasportni
rasmiylashtirish, mehmonxona va boshga
yashash joylarini band qilish xizmatlari
ko‘rsatilgan fugarolarni go‘shgan holda
hisoblangan.

1-jadval. O‘zbekistonning asosiy sayyohlik ko‘rsatkichlari ragamlarda (2015-2021yy).

Ko‘rsatk

. 2010 | 2011 | 2012 | 2013 | 2014
ichlar

2016 | 2017 | 2018 | 2019 | 2020 | 2021

Turistik
firma va
tashkilotl 313 332 351 348 343
ar soni,
birlik

433 449 502 517 337 288

Jami
Xizmat
ko‘rsati Ig 363300 411736 511596 505395 514107
anlar,
kishi

560406 | 465403 | 669982 | 713167 | 941990 | 212349 | 577766

Kiruvchi

. 197886 | 218270 231120 | 225790 227475
turizm

191143 152616 167394 224796 348731 21693 44419

Ichki

. 150233 175214 232868 | 214357 216877
turizm

287225 244408 | 422935 | 441547 532544 176646 522009

Mehmon
xonalar
soni,
birlik

712 823 872 914 1000

1184 1307 1400 1560 1650 1177
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Mehmon
xonalard
agi joylar
soni,
birlik

57396 78659 79345 81775 89817

93048

95113 97920 100014 | 108255 | 108025 | 143024

2010 yilda Respublikada jami 313 turistik
firmalar faoliyat yuritgan bo‘lsa, 2018 yilga
kelib ular soni 502 taga yetgan yoki 160
foiz o‘sish  suratini  tashkil etgan.
Mamlakatimizda 2010 yilda 363 ming nafar
xorijiy sayyohlarga xizmat ko‘rsatilgan
bo‘lsa, 2018 vyilda 713 ming xorijiy
sayyohlarga xizmat ko‘rsatildi, bu ragamni
196 foiz o‘sish surati ikki baravarga ortgan.
O‘zbekistondagi  joylashtirish  vositalari
soni  mazkur davr mobaynida ikki
barovarga oshdi. Buyuk Britaniya xalgaro
nashrlari  O°zbekistonni dunyoning eng
kuchli (Top) 10 talik sayyohlik yo“nalishiga

kiritgani mazkur ragamlarning isboti
hisoblanadi.
Turizm salohiyati rivojlanish holatini

Farg‘ona vodiysi misolida tahlil giladigan

bo‘lsak, 2016 vyilda yirik turizm
infratuzilma obyekti ishga tushirildi.
Qamchig dovoni orgali Toshkent-Pop-
Andijon tezyurar temir yo‘l poyezdlari
gatnovi ishga tushirildi. COVID-2019
mazkur mintaqaga ham salbiy ta’siri katta
bo‘ldi. Ammo Prezident Sh. Mirziyoyev
tomonidan olib  borilayotgan liberal
igtisodiyot siyosati tufayli Farg‘ona vodiysi
viloyatlari ~ Andijon, Namangan va
Farg‘onada sayyohlarni jalb qgilish bo‘yicha
2022 yilga magsadli ko‘rsatkichlari ishlab
chiqilib (2-jadval), ular ijrosini ta’minlash
yuzasidan chora-tadbirlar ishlab
chigilmogda. 2022 vyil yakuniga gadar
ushbu chora-tadbirlar hisobidan mahalliy
byudjetga go‘shimch 681 milliard so‘m
tushirilishiga erishiladi.

2-jadval. Farg‘ona vodiysi viloyatlariga sayyohlarni jalb gilish bo‘yicha 2022 yil magsadli ko‘rsatkichlari

Farg‘ona vodiysi bo‘ylab jami 2724
- ming nafar
mahalliy 2347
Xorijiy 377
ulardan goladigan daromad 681 mird. so‘m
Andijon viloyati 478
mahalliy 381 ming nafar
xorijiy 97
ulardan goladigan daromad 1195 mird. so‘m
Namangan viloyati 1730
mahalliy 1700 ming nafar
xorijiy 30
ulardan goladigan daromad 432,5 mird. so‘m
Farg‘ona viloyati 516
mahalliy 266 ming nafar
xorijiy 250
ulardan goladigan daromad 129 mird. so‘m

Rossiyalik mutaxassis va ekspertlar Irkutsk
hududi sayyohlik salohiyatini rivojlantirish
Farg‘ona vodiysi imkoniyatlari bilan
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solishtirganda COVID-19 pandemiyasining
ikkala mintaga (Irkutsk va Farg‘ona)
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turizmni rivojlanishiga salbiy ta’sirini
ko‘rishimiz mumkin.

Endilikda Irkutsk mintagasi va Farg‘ona
vodiysining  solishtirma  ragamlarini
Ko ‘rishimiz mumkin.

3-jadval. Irkutsk mintagasi va Farg‘ona vodiysi turizm salohiyatlari solishtirma tahlili

Solishtirma
ko‘rsatkichlar

Irkutsk mintaqasi

Farg‘ona vodiysi

Sayyohlar sig‘imi kunlik

(kishi) 5000

7000

Yirik Tadbirlar

Baykal tur, Baykal investitsiya

Xalgaro hunarmandchilik festivali,

forumlari Folklor festivali, Atlas festivali
Mehmonxonalar soni 34 72 (46 ta Farg‘ona viloyatida)
Muzeylar soni 6 34

Solishtirma afzalik
Xususiyatlari

Rossiya Federatsiyasi va MDH
mamlakatlari tomonidan sayyohlarni
jalb gilihga qulay, Xitoy va Yevropa

transkoridorida joylashgan.
Energoresurs (elektr va tabiiy gaz)
va yoqilg‘i mahsulotlar narxi
nisbatan arzon.

Turkiy davlatlar va MDH mamlakatlari
tomonidan sayyohlarni jalb gilihga
qulay
Xitoy va Yevropa transkoridorida
joylashgan.

Mehnat resurslari, kiyim-kechak va
0zig-ovgat mahsulotlari arzon.

* Ma’lumotlar 2022 yil yakuni bilan hisoblandi.

* Farg‘ona vodiysi ragamlarida Andijon, Farg‘ona va Namangan viloyatlari umumlashgan holda aks ettirilgan.

Irkutsk viloyatida Kirish turizmi asosan
Baykalning yo‘li orgali tranzit
sayyohlikdan iborat. Chet ellik sayyohlar
shaharda o‘rtacha 1,5-2  kungacha
golishadi, ularning aksariyati  Xitoy,
Germaniya va Yaponiya sayohatchilaridir.
Turistik ogimning 70 foizi yoz mavsumiga
to‘g‘ri keladi, mehmonlar yuklamasining
cho‘qqisi sentyabrda ‘“Baykal iqtisodiy
forumi”ga kelishadi. 1980-yillarda har yili
shaharga 40 mingdan ortiq chet elliklar
tashrif buyurishgan.

2011 vyilda mehmonxonalar va shunga
o‘xshash turar joy obyektlarining xonalari
3,9 ming o‘rinni tashkil etdi. Hududda 72 ta
turoperator mavjud bo‘lib, turizm sohasida
23,4 ming kishi ish bilan ta’minlangan.
Xalgaro darajadagi mehmonxonalardan
Marriott mehmonxona tarmog‘i, (tort
yulduzli), shuningdek, uch yulduzli IBIS
mehmonxonasi ochildi. O‘rtacha yillik
mehmonxona  yuklanishi  40%  dan
oshmaydi. Har yili “Baykal-tur” sayyohlik
ko‘rgazmasi bo‘lib o‘tadi. Tibbiyot turizmi
yo‘nalishida Angara sanatoriy-kurorti,
“Irkut sanatoriyasi”, “Sinyushin tog‘i” va
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bolalar uchun “Podsnejnik’ sanatoriysi bor.
Irkutsk shahri yaginida “Talts” me’moriy
va etnografik muzeyi mavjud.

London fond birjasining sobiq dileri Devid
Rikardo A. Smit g‘oyalarini rivojlantirib,
o‘zining “Siyosiy iqtisod va soliqqa tortish
tamoyillari”  (1817) kitobida xalqgaro
savdoda ishtirok etish barcha mamlakatlar
uchun  foydali  ekanligini isbotladi.
Portugaliya va Angliyada vino va gazlama
ishlab chiqgarishi bilan mashhur shartli
misolda D. Rikardo matematik usulda
isbotladi.

Boshgacha qilib aytadigan bo‘lsak, bu
mamlakat o‘zi mutlag ustunlikka ega
bo‘lgan tovarlarni ishlab chigarishdan voz
kechib, boshga, samaralirog tarmoglarga
ixtisoslashganini, resurslari kam bo‘lgan
mamlakatlardan esa ishlab chigarishdan
voz kechgan tovarlarni sotib olishini
anglatadi.

Farg‘ona vodiysining ham mutlaq afzallik
imkoniyatlari ishga solinmay kelayotir.
Misol  qilib  aytganda, tekstil va
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to‘gimachilik mahsulotlari (kiyim-kechak),
ozig-ovgat (gishlog xo‘jaligi) O‘zbekiston
Respublikasining  boshga  hududlariga
nisbatan ikki baravar arzonligi e’tiborga
molik. Turmahsulotning shakllanishidagi
transport, yashash va ovgatlanish hamda
boshga turdosh xizmatlarning umumiy
xarajati  Ovrupa, Amerika va MDH
davlatlari  sayyohlarini  jalb  qilish
imkoniyati mavjud.

Joylashtirish vositalarining kunlik narxi
yangi texnologiyalardan foydalanishga va
davlatning iqtisodiy siyosatiga, birinchi
navbatda, solig va amortizatsiyaga bog‘lig.
Rivojlanayotgan mamlakatlar, masalan,
yangi texnologiyalar yordamida mehnat
xarajati narxi past bo‘lgan boshga
mamlakatlarga nisbatan (Misr, Tunis,
Marokash) nisbatan ustunlikka ega bo‘lish
uchun ishchi kuchi narxini va shunga mos
ravishda joylashtirish narxini pasaytirishga
harakat gilmoqda.

Turistik ogim — bu mamlakat yoki ma’lum
bir mintagaga turistlarning doimiy kelishi.

Turistik  ogim  hajmini  tavsiflovchi
ko‘rsatkichlarga  quyidagilar  kiradi:
uyushgan va havaskor turistlarning

umumiy soni; ekskursiya kunlari soni
(kechalar soni, yotoq kunlari); turistlarning
mamlakatda, mintagada (bir joyda yoki
aholi punktida) bo‘lishlarining o‘rtacha
davomiyligi (o‘rtacha vaqt).

Turizmni  rivojlantirish  ko‘rsatkichlari
tizimi quyidagilarni tavsiflovchi
ko‘rsatkichlarni o‘z ichiga oladi, turistlar
ogimi  hajmi, turizm moddiy-texnik
bazasining holati va rivojlanishi, sayyohlik
kompaniyasining moliyaviy-xo‘jalik
faoliyati, xalgaro turizmni rivojlantirishdan
iborat.

Turistik kunlar soni sayyohlarning umumiy
sonini bitta turistning mamlakat yoki
mintagada bo‘lish kunlaridagi o‘rtacha
davomiyligiga ko‘paytirish yo‘li (usuli)
bilan aniglanadi:

D=r=xt
D — turistik kunlar soni, kishi-kun;
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r — sayyohlarning soni, kishi;

t —ma’lum bir mintagada bitta turistning
o‘rtacha golish muddati, kunlar.

Turistik ogimning notekisligini tavsiflash
uchun notekislik koeffitsiyenti
go‘llaniladi. Turistik ogim dinamikasini
tahlil gilish magsadi va vazifasiga garab
notekislik koeffitsiyentini hisoblashning
bir necha xil usullari mavjud. Xususan,

D mazx
D min

bu yerda Ky - turistlar ogimining notekislik
koeffitsiyenti, %;

Dmax — maksimal turist ogimining oyidagi
tur kunlari soni, kishi-kunlar;

Dmin — minimal turistik ogim oyidagi tur
kunlari soni, odam-kunlar.

Turistik kunlarining o‘rtacha oylik soni
yillik tur kunlarini 12 oyga bo‘lish yo‘li
bilan aniglanadi:

100

Ky =

D, — Dyil

o' o 12
Turizmning moddiy-texnika bazasining
holati va rivojlanishini  tavsiflovchi

ko‘rsatkichlar uning ma’lum bir mamlakat
yoki mintagadagi imkoniyatlarini
belgilaydi. Bularga dam olish uylari,
pansionatlar, sayyohlik markazlari,
mehmonxonalar, sanatoriylar va
boshgalarning yotoq fondi, shuningdek,
mahalliy aholi tomonidan ajratilgan
yotoglar soni, turistlar uchun umumiy
ovqatlanish korxonalarining savdo
maydonchalaridagi joylar soni, teatrlarda
turistlar uchun ajratilgan o‘rindiglar soni,
sanatoriylarda turistlar uchun ajratilgan
vannalar soni va boshgalar mansub bo‘ladi.

Turistik kompaniyaning moliyaviy-xo‘jalik
faoliyati  ko‘rsatkichlariga  quyidagilar
Kiradi: turistik xizmatlarni sotish hajmi yoki

turistik  xizmatlarni  sotishdan olingan
daromadlar, mehnatdan  foydalanish
ko‘rsatkichlari ~ (mehnat  unumdorligi,

mehnat xarajatlari darajasi va boshgalar);
ishlab chigarish fondlaridan foydalanish
ko‘rsatkichlari  (kapital ~ unumdorligi,
aylanma  mablag‘lar aylanmasi  va
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boshqalar); turistik xizmatlar narxi; foyda;
rentabellik; sayyohlik kompaniyasining
moliyaviy ahvoli ko‘rsatkichlari (to ‘lov

XARITASI

s

- -

qgobiliyati, likvidligi,
bargarorligi, valyutaning
ta’minlashi va boshgalar).

moliyaviy
oZini 07

ELEKTROPOYEZDLAR VA MOBIL
ILOVA ORQALI HARAKATLANISH

m Elektriashtirilayotgan temir yo'l
= A-373 Xalgaro ahamiyatidagi yo'li
== Xalqgaro va respublika ahamiyatidagi yo'l

1-rasm. Farg‘ona vodiysida elektropoyezdlar harakati rejasi (2021-2024yy).

Oc‘zbekiston Respublikasi Prezidentining
Farg‘ona vodiysi viloyatlariga tashrifi
davomida (Namangan, Andijon va
Farg‘ona) temir yo‘l halgasi harakatini
ishga tushirish topshiriglari berilgan bo‘lsa-
da, mazkur vazifasi to‘la-to‘kis bajarilmadi.
Bunga vodiy ichida temir gatnovlari soni
juda ham kamligi, zamonaviy poyezd
vagonlarining yetishmasligi hamda
Farg‘ona-1 temir yo‘l vokzalining bugunga
gadar ishga tushirilmaganini misol qilib
keltirishimiz  mumkin. Ushbu turizm
transport infratuzilmasini zamonaviy talab
darajasiga  keltirilsa, = O‘zbekistonda,
xususan Farg‘ona vodiysida sayyohlarning
golish  kunlari  uzaytirilib,  ulardan
tushadigan daromadning o‘sishiga erishish
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imkoniyatlari mavjud. Bu borada mas’ul
davlat idoralari, mahalliy hokimiyatlarning
go‘shma harakatlar va e’tibori talab
gilinmoqda.

Bundan tashgari Farg‘ona vodiysining
beshta aeroportlari (Namangan xalgaro
aeroporti, Farg‘ona xalgaro aeroporti,
Xo‘jand xalgaro aeroporti, O‘sh xalgaro
aeroporti va Andijon aeroporti) da tashkil
etilayotgan turizm axborot markazlarida
sayyohlarga bunday turdagi taksilardan
foydalanishni  tavsiya qgilgan  holda,
avtotransport vositalariga nisbatan
go‘llaniladigan “O‘zbekturizm” logotipi
bilan “Turistlar uchun taksi” yo‘nalishi va
xizmatlarini kengaytirish zarur.
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TRANSCHEGARAVIY
TURIZM YO'NALISHLARI

A-376 xalgaro avtotrassa
orqali (Beshariq - Konibodom)
Farg'ona vodiysi Tojikiston

va O'zbekistonning Toshkent, Samargand

va Buxoro shaharlari bilan

bog'lanadi. TOSHKENT
| QO'QON
BUXORO v
==, SAMARQAND ’J‘ =
e —

XO'JAND

2- rasm. Farg‘ona vodiysida transchegaraviy turizm marshrutlari.

Tojikiston Respublikasi bilan go‘shnichilik
alogalari yanada yaxshilanishi munosabati
bilan Farg‘ona-Xo‘jand-Samargand
avtobus gatnovi yo‘lga qo‘yildi. Mazkur
yo‘nalishda turizm transport korxonalari
tomonidan xizmat ko‘rsatish ham yo‘lga

go‘yilgan. Fagatgina  Tojikiston va

O°zbekiston turizmi imkoniyatlari

mavzusida Samargand, Istaravshan

(Panjikent),  Farg‘ona va  Qo‘gon

shaharlarida xalgaro infotur va
AN’ANAVIY

TURIZM MARSHRUTI

XUDOYORXON
O’RDASI

QO'QON PATIRI
VA XOLVASI

L

QO'QON

@

QO'QON BOZORI

RISHTON
KULOLCHILIG

3-rasm. Farg‘ona vodiysidagi an’anaviy sayyohlik marshruti

»

RISHTON
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konferensiyalar ~ o‘tkazish  va  bu
marshrutdagi destinatsiyalarini keng targ‘ib
etish zaruriyati tug‘ilgan. Bu o‘rinda
Farg‘ona vodiysidagi O°zbekiston,
Andarxon, Do‘stlik va Farg‘ona chegara
o‘tkazish punktlarining sayyohlar uchun
imkoniyatlari  va  sharoitlar  deyarli
yoritilmagan. Quyidagi turizm marshrutlari
(3 va 4-rasmlar) bo‘yicha sayyohlarni
harakatlantirish dolzarb ahamiyat kasb
etmoqda.
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Sh.G. Xoshimov tomonidan
so‘rovnoma va o‘rganish
ko‘ra Farg‘ona viloyatiga
sayyohlar  ogimi hajmiga  turizm
salohiyatini targ‘ib qilish, marketing,
ko‘rgazmalar tashkil etish va markaziy va
viloyat miqyosida o‘tkazilayotgan boshga
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tadbirlar bo‘yicha gator muhim tashkiliy
chora-tadbirlar ta’sir ko‘rsatdi. Shu bilan
birga, 2022-yilga mo‘ljallangan turizm,
madaniyat va sport sohalaridagi tadbirlar
tagvimida rejalashtirilgan gator yirik
madaniy tadbirlar katta ta’sir ko‘rsatmoqda.
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4-rasm. Farg‘ona vodiysidagi eko-agro va gastonomik sayyohlik mashruti

Respondentlar o‘rtasida o‘tkazilgan so‘rov
natijalari tahlili shuni ko‘rsatdiki, Farg‘ona
viloyatiga tashrif buyurgan mabhalliy
sayyohlarning (O ‘zbekiston fugarolari)
o‘rtacha  yoshi 42 yoshni, MDH
davlatlaridan kelgan sayyohlarning
o‘rtacha yoshi 38 yoshni, MDHga a’zo
bo‘lmagan mamlakatlardan kelgan
sayyohlarning o‘rtacha yoshi — 38 yoshni
tashkil etadi. Umuman olganda, so‘rov
natijalari ko‘rsatganidek, 2022 yil kuzgi
turizm mavsumida xorijiy davlatlar va
mahalliy sayyohlar oqimining sezilarli

darajada  oshib  borayotgani  ko‘zga
tashlanmoqda.
2022 yil uchinchi chorak davomida

Farg‘ona viloyatiga jami 360 mingga yaqgin
xorijiy va mahalliy sayyoh tashrif buyurdi.
Olib  borilgan  o‘rganishlar  Farg‘ona
viloyatida mahalliy sayyohlarning gariyb
70 foizini, shuningdek, Farg‘onaga tashrif
buyurgan chet ellik sayyohlarning 50
foizini kunduzgi sayyohlar tashkil etishi va
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hech ganday turar joy turida yashamasligini
ko‘rsatdi.

Shu bilan birga, mehmonlarni ro‘yxatga
olish va joylashtirish tizimini gamrab
oluvchi “E-mehmon” avtomatlashtirilgan
axborot tizimi ma’lumotlariga ko‘ra,
Farg‘ona vodiysiga (Farg‘ona, Qo ‘qon,
Andijon va Namangan) 2018 yilning mart
oyida xorijlik sayyohlar soni 34 709 nafarni
tashkil etgan bo‘lsa, 2019 yil mart oyiga
kelib bu ko‘rsatkich 69 660 nafarni yoki
1,97 barobarga o‘sgan holda gariyb ikKki
barobarga oshgan.

Shu bilan birga, sayyohlar, Qo‘qon, O‘sh,
Namangan va Andijon shaharlarida
mahalliy sayyohlar uchun o‘rinlarni ijaraga
beradigan mabhalliy aholining shaxsiy
uylarida joylashtirish salmoqgli ulushni
tashkil etmoqda. Sayyohlik tashriflarining
katta gismi savdo va ziyoratlarga borish
bilan bog‘lig bo‘lsa, keyingi eng muhimi
ta’til kunlarida hordiq chiqarish, hordiq
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chigarish magsadida Farg‘ona vodiysining
so‘lim joylariga sayohat bo‘ldi.

Respondentlar o‘rtasida o‘tkazilgan so‘rov
natijalari  shuni  ko‘rsatdiki, mahalliy
sayyohlarning  aksariyati  bir  kunlik
sayohatlarni afzal ko‘radi — 57%, ikki kun
golishni rejalashtirmoqgda — 23%, uch kun —
10%, sayyohlarning atigi 10 foizi bir kunlik
golishni rejalashtirmoqda.

Xorijiy sayyohlarning aksariyati mahalliy
sayyohlarga nisbatan ikki kun qgolishni afzal
ko‘radilar — 36%, uch kunlik — 21%, 4 kun
va undan ko‘prog qolishni xorijlik
sayyohlarning gariyb 25 foizi gqayd etgan.

Tahlil ~ shuni  ko‘rsatdiki, Farg‘ona
vodiysiga kelgan sayyohlarning ko‘pchiligi
(taxminan 60 foizi) guruh bo‘lib tashrif
buyurgan bo‘lib, mahalliy sayyohlar
tashrifining qariyb 40 foizini shaxsiy
sayohatlar, jumladan, ularning oila a’zolari
bilan ham tashkil etadi.

Xorijlik  sayyohlar ~ uchun  vaziyat
boshgacharoq, turistlarning gariyb 85 foizi
Farg‘onaga uyushgan guruhlar tarkibida,
jumladan, sayyohlik kompaniyalari orqali
tashrif buyurishadi. Oila, do‘stlar, biznes
hamkorlar kabi shaxsiy sayohatlar bilan
Farg‘onaga kelgan xorijlik sayyohlar
gariyb 15 foizini tashkil gilgan.

O‘rganish davrida aniglangan kamchilik
va muammolar

O‘ganish bilan bir gatorda biz tizimli
ravishda hal qilinishi kerak bo‘lgan bir
gator muammolar aniglandi:

— turistik ko‘rgazma obyektlarining turli
mansubligi (mahalliy hokimlik,
Madaniyat vazirligi, Turizm vazirligi,
Vagf  jamg‘armasi) va  Kirish
chiptalarining har xil narx siyosati
(mahalliy sayyohlar uchun Kirish
chiptalarining arzonligi (kattalar uchun
5 ming so‘m, bolalar 2 ming so‘m,
o‘quvchilar 2 ming so‘m, bolalar
bog ‘chalari uchun).

— turizm namoyish obyektlariga
Markaziy Osiyo davlatlaridan kelgan
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sayyohlar uchun kirish chiptalarining
yugori narxi (har bir obyekt uchun 25
ming so‘mdan);

Farg‘ona shahrida kechki soat 23.00
dan keyin yosh sayyohlar uchun dam
olish va hordiqg chigarish uchun joylar,
shu jumladan tungi klublar va boshgalar
yetarli emas. Bu holat turizm sohasida
yugori haq to‘lanadigan kontingent
bilan ajralib turadigan yosh turistlarni
jalb gilishda jiddiy to‘sig bo‘Imoqda;
Farg‘ona shahrida ushbu transport
turiga talab yuqori bo‘lgan sharoitda

respublikaning  yirik  shaharlarini
bog‘lovchi,  turistlarni  tashishga
yo‘naltirilgan markazlashtirilgan

avtobus yo‘nalishi mavjud emas;
Farg‘ona shahrida hamda Qo‘qon va
Farg‘ona shaharlari o‘rtasida, aynigsa,
sayyohlar ogimining eng yuqori
mavsumida aviachiptalar va temir
yo‘llarning surunkali tanqisligi;
Andijon shahrida (Qo‘gon va Farg‘ona

orqali) tezyurar poyezdlarga
chiptalarning doimiy  tangisligi,
aynigsa, sayyohlar ogimining eng

yugori mavsumida;

turizm sohasida yugori malakali kadrlar
yetishmaydi, Farg‘ona vodiysining
turistlarga xizmat ko‘rsatishning o‘ziga
X0s ijobiy madaniyati bilan ajralib
turadi;

turizm  sohasi  uchun  kadrlarni
tayyorlash, gayta tayyorlash va
malakasini oshirish bo‘yicha konsalting
va o‘quv markazlari faoliyati yetarli
darajada rivojlanmagan;

turistik ko‘rgazma obyektlarida turistlar
uchun noqulaylik tug‘diruvchi va
Farg‘ona viloyatidagi turizm sohasi
hagida salbiy tasavvur hosil giluvchi

tilanchilarning mavjudligi  (Andijon
registon maydoni, Xudoyorxon
o‘rdasi);

sayyohlar uchun turistik ko‘rgazma
obyektlariga tashrif buyurishda
noqulaylik tug‘diradigan sanitariya
xizmatlarining  ishlash  rejimining

tartibga solinmaganligi;
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— gidlar, farroshlar, transport
kompaniyalari haydovchilari va
boshgalar uchun maxsus forma va
yorliglar mavjud emas;

— transport xizmatlari va turistlar bilan
munosabatlar qoidalari va axlogiy
me’yorlarining yo‘qgligi, bu sayyohlarda
mamlakatga tashrif buyurishdan salbiy
taassurot qolishiga olib keladi;

— turistik namoyish obyektlarda chigindi
qutilari yo‘q, tamaki mahsulotlarini
chekish uchun joylarni cheklovchi
belgilar mavjud emas;

— nogironlar aravachalari, shu jumladan
nogironligi  bo‘lgan shaxslar uchun
aravachalarni haydash uchun

akkumulyatorlar, elektr
quvvatlagichlar, shuningdek obyektlar
ichidagi  panduslari  yetishmasligi
aniglandi.

Xulosa va tavsiyalar

Farg‘ona vodiysi uchun mintagaviy
rivojlanish nuqgtai nazaridan turizm barcha
tovar va Xxizmatlar yetkazib beruvchilar
uchun daromad manbasi hisoblanadi.
Farg‘ona vodiysida mavjud temir yol
infraztuzilmasini takomillashtirish hamda
Xususiy avakorxonalar tomonidan
loukoster aviagatnovlarni yo‘lga qo‘yish
juda ham zarur.

Bundan tashqgari, mintagaviy rivojlanish
rejalashtirish jarayonida tarmoq tadbirlari
ko‘lamini kegaytirish,  tarmoglararo
majburiyat, belgilangan strategik
magsadlarni amalga oshirish imkoniyati
holati, muvofiglik, bilim va ishlab

Foydalanilgan adabiyotlar

chigarishga sodiqglik, mahalliy miqyoslar,
mavjud mintagaviy va mahalliy resurslar,
bargarorlik,  ijtimoiy  va  igtisodiy
muvozanatlar,  sifatga  yo‘naltirilgan
loyihalarni amalga oshirmoq lozim.
(Sarica, 2001).

Respublika turoperatorlari va xorijlik
turagentliklar ~ (Qozog‘iston,  Rossiya)
birincha navbatda ko‘tariladigan Farg‘ona
vodiysi transport muammosini bartaraf
etishda zamonaviy poyezd vagonlarining
keltirilishi hamda Farg‘ona shahridagi
Farg‘ona-1 temir yo‘l vokzalini ishga
tushirish uni O‘sh-1 va Xo‘jand temir yo‘l
vokzallari bilan bog‘lash kirish va ichki
turizmni rivojlantirish uchun asosiy bo‘g‘in
hisoblanadi.

Qirg‘izston orgali (O‘sh shahri) Kirib
kelgan sayyohlar ogimini 2010 vyildagi
natijalarga yetkazish yoki undan oshirish
bo‘yicha qo‘shni davlat bilan go‘shma
turizm siyosatini yuritish kerak.

Xulosa qilib aytganda, turizm
igtisodiyotning  boshga  tarmoglariga
nisbatan  rivojlanayotgan va  kam
rivojlangan tarmoqdir. Shunday qilib,
tarmoq rivojlanish darajasi, hududlararo
rivojlanish nomutanosibliklarini bartaraf
etish va iqtisodiy nomutanosibliklarga
barham beriladi.

Turizm sohasi tomonidan ko‘rsatiladigan
xizmatlar ulushi O‘zbekistonning yalpi
ichki mahsulotidagi o‘rni 2025 yilda besh
foizdan ortishi uning sayyohlik
salohiyatining yanada oshishiga olib keladi.
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ABSTRACT

Din — ehtiyoj, ishonch hamda turmush tarzidir. Dindorlar — Yaratuvchi mavjudligi, gunohlar va savoblar, oxirat,
dunyoning yaratilishi haqida oz e’tiqodiy garashlariga ega shaxslar. Ziyorat esa, din vakilining e’tiqodiy darajasi,
dunyogarashidan kelib chigib gunohlardan poklanish, ayrim o‘rinlarda ma’naviy hordiq chigarish magsadida
mugqaddas makon va din ulamosi (pir, so‘fiy va b.) qadamjosiga, tarixiy yodgorliklarga tashrif buyurishi. Bundan
kelib chigib ziyorat hayotimizning e’tiqodlarimiz bilan mustahkamlangan tabiiy ehtiyoji ekanligini ko‘rishimiz
mumkin. Maqolada O‘zbekistonda bugungi kunda ziyorat turizmiga qaratilgan e’tibor, erishilgan natijalar, yangi
psixologik tadgigot va takliflar, mavjud muammolar xususida fikr yuritamiz. Ta’kidlash joizki, ziyorat turizmi
yurtimizning yetakchi sohalaridan. Ziyoratchi psixologik portreti esa, bugungi kun talabiga ega, keng ko‘lamda
o‘rganib bo‘linmagan bir yo‘nalishdir.

Religion is a need, a belief and a way of life. Religious people - people who have their own religious views about
the existence of the Creator, sins and merits, the afterlife, the creation of the world. Pilgrimage is a visit to a holy
place and religious scholar (priest, Sufi, etc.) and historical monuments in order to be cleansed from sins based
on the level of faith and worldview of the representative of the religion. Based on this, we can see that pilgrimage
is a natural necessity of our life, strengthened by our beliefs. In the article, we will think about the attention paid
to pilgrimage tourism in Uzbekistan today, the achieved results, new psychological research and proposals, and
the existing problems. It should be noted that pilgrimage tourism is one of the leading sectors of our country. And
the psychological portrait of the pilgrim is a direction that is in demand today and has not been widely studied.

Kirish dunyoqarashi uchun katta turtkidir. Uni
harakatga undovchi kuch iymon masalasi
va o‘z diniga tegishli qadamjo, masjid,
cherkov, ibodatxona, gabriston ziyorati oliy
magsad va ehtiyojni qondiruvchi omil
hisoblanadi. Bundan tashqari diniy jihatdan
noto‘g‘ri qarashlarning ham mavjudligi
shaxsiy ehtiyojlar va maqsad yo‘lida
“o‘tgan ruhlardan ko‘mak so‘rash” singari
buzilgan psixologik va diniy masalani
oldinga qo‘yishi mumkin. Zero, bu
harakatlar islomda nojoiz va shaxsga
sig‘inish shirk hisoblansa, psixologiyada
ayrim qo‘rquvlar, dunyoqarash
shakllanishidagi buzilishlarni anglatadi.

Diniy turizmdan maqgsad ikki xil bo‘lishi
mumkin: 1-ziyorat turizmi, 2-ekskursiya va
ma’rifiy yo‘nalishdagi diniy turizm. Ziyorat
— o‘tgan avliyolar orqali Tangriga murojaat
gilish, ong va ruhni tinchlantirish,
mugqaddas haqgiqatni anglash, yolg‘izlik va
poklanish yo‘lidan o‘tish. Ziyorat turizmi-
keng tarqalgan, O‘zbekistonda asosiy
o‘rinni egallovchi, ma’lum bir ma’noda
madaniy va diniy ehtiyoj bo‘lgan
turizmning bir jabhasi. Ushbu soha
muayyan vaqt talab gilinadigan e’tigodiy
ehtiyojlar sabab ziyoratgoh va mugaddas
gadamjolarga sayohatni anglatadi va dunyo

miqgyosida salmogli o‘ringa ega. Quyida O‘zbekiston — dinlar beshigi, madaniy
insonni diniy sayohatga undovchi omillar sivilizatsiya o‘chog‘i. Markaziy Osiyo
haqgida to‘xtalib o‘tamiz. Ziyorat kishining gadimdan dunyo tamaddunlari uchrashgan
diniy munosabatlari, urf-odat va amallari, hududda joylashganligi bois ham, e’tiqod
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tushunchalari dastlab shu yerda kurtak
ochgan. Yurtimiz hududida UNESCO
ro‘yxatiga olingan ko‘plab yirik tarixiy
shaharlar, diniy majmua, 10dan ortiq
nasroniylik ziyoratgohlari, buddizm
ibodatxonasi va 3,5 ming islom diniga
alogador turistik obyektlar mavjud. Ushbu
obyektlar sabab bo‘lib, yildan yilga ularga
tashrif buyuruvchi ziyoratchi va sayyohlar
soni  oshib  bormoqda.  2017-yilda
mamlakatimizga 2,7 million turist tashrif
buyurgan bo‘lsa, 2022-yilga kelib ularning
soni 5 milliondan oshdi hamda ushbu
ko‘rsatkichlarning katta qismi ziyoratni
magsad gilganlardir. Bundan tashqari ichki
turizm ko‘rsatkichlari ham 2017-yilga
nisbatan 107%ga oshdi. Yuqoridagi keng
ko‘lamli yangilanishlarga Yangi
O‘zbekistonda  amalga  oshirilayotgan
o‘zgarishlar:

— turizm va madaniy meros vazirligining
tashkil etilganligi;

— turizm eksporti uchun davlat hisobidan
mablag‘lar ajratilayotganligi;

— ziyorat obyektlari muhofazasi
kuchaytirilib, ko‘plab rekonstruksiya
ishlari olib borilganligi;

— sayyohlar uchun xavfsizlik
ta’minlanuvi va viza rejimi
soddalashganligida ko‘rishimiz
mumkin.

Ziyoratchilar nega aynan O°‘zbekistonni
tanlashadi? Ma’lumki, o‘zbek diyorida
gadimdan kalom, hadis, tasavvuf singari
islomiy ilmlarda yuksak darajalarga
ersishgan ulamolar yetishib chiggan.
Ulardan golgan ulkan ilmiy meros dunyo
musulmonlarini o‘ziga jalb qilib turibdi.
Imom Buxoriy, Termiziy, Nagshbandiy,
Najmiddin Kubro kabi ko‘plab
ajdodlarimiz  nomi ila O‘zbekistonni
bilishadi. So‘fiylik va islom madaniyatiga
oid mugaddas makonlar — Buxoroyi-Sharif,
Sayqali ro‘yi zamin — Samargand, Amir
Temur beshigi — Shahrisabz va sanab
sanog‘iga yetish mushkul bo‘lgan qadamjo-
yu xonaqolar tarovatiga mahliyo bo‘lmaslik
imkonsiz. “Makka uzoq, O‘zbekiston esa
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yagin. Mamlakatda mingyillik tarixga ega
maskanlar yetarlicha”, — degan edi
Tatariston Respublikasi Turizm davlat
qo‘mitasi raisi Sergey Ivanov. Olimlar
vatani O‘zbekistondan dunyo hali ko‘p
narsalar kutmoqda.

Davlatimiz ~ rahbarining  “2018-2019
yillarda turizm sohasini rivojlantirish
bo‘yicha birinchi navbatdagi chora-

tadbirlar turishida”gi qgarori ijrosi mavjud
resurs va obyektlar sonini yanada oshirdi.
Isbot o‘rnida Buxoro va Samarqand
shaharlari turizm hududlari tajribasi asosida
Toshkent shahri, Farg‘ona viloyati,
Toshkent viloyati Bo‘stonliq tumanida
turistik zonalar ko‘paytirildi. Joriy yilda
gabul gilingan turizm sohasiga oid PQ-135-
sonli garorda ham dolzarb muammolar
yechim va takliflarni kutib turibdi.

Eng ko‘p keluvchi sayyohlarni biz bilan
aynan nimalar bog‘lab turadi? Etnik jihatlar
umumiy  bo‘lgan  davlatlar  aholisi
yurtimizga eng ko‘p tashrif buyuruvchilar
ekanligi statistika ma’lumotlaridan
ma’lum. Bu degani kelib chigishi, tarixi,
diniy e’tiqodlar umumiy bo‘lgan davlatlar
bilan munosabatlarni  kuchaytirishimiz,
ushbu hududlarda tariximizni namoyon gila
olishimiz, hamkorlikni yo‘lga qo‘yishimiz
ziyoratchilar soniga o°z ta’sirini ko‘rsatadi.
Mamlakatimizda tashrif buyurgan sayyoh
va ziyoratchilarda ganday muammolar
uchramoqda? Biz ganday yechimlar
ko‘rsata olamiz? Ziyoratchilar, albatta, 0°zi
uchun hali noma’lum mubhitga tushganida
moddiy va psixologik qiyinchiliklar
tug‘ilishi tabiiy. Sharoit bilan aloqador
kamchiliklarimiz yo‘l, transport, internet
tizimi, onlayn va ragamli xizmatlarning
yetarlicha emasligi kabilar va ular tez orada
0‘z yechimini topishiga umid qilamiz.
Mazkur muammolarni bartaraf etish uchun
quyidagi yechimlarni taklif etishimiz
mumkin:

— stress — har ganday shaxs o‘zining
“komfort muhitini tark etar ekan, unda
noqulaylik, kayfiyatida o°zgarishlar
kuzatiladi. Yechim o°‘rnida sayohat
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rejalashtirilgan transport vositasidagi
malakali ~ xizmat, tashrif nazarda
tutilgan mamlakat hagida tushuncha,
undan ma’lum milliy detallar (libos,
muomala, asarlar) bilan tanishtirish
orgali uning holatini yengillatish;

kutuv — har bir ziyoratchi borar
manzilidan, albatta, o‘zgacha-
standartlardan  boshgacha  yangilik

kutadi. Sayyohlarni giziqtirish, ularning
sonini oshirish uchun ham
aeroportlarda “o‘zbekona mehmonni
kutib olish”, “milliy giyofa’ni yo‘lga
qo‘yish orqali hal qgilinadigan bo‘lsa,
O‘zbekistonni dunyoga yanada kengroq
tanitish  uchun  neyromarketingdan
samarali foydalanish;

tashrif buyuruvchilar asosida etnik
tadqiqotlar o‘tkazish, jihatlarni
inobatga olib ularni jalb etish borasida
tadbirlar ishlab chiqish;

turizm xaritasini aniq ishlab chigish;

bu hududda joylashgan pir va olimlar
hayotini to‘liq yorituvchi, ziyoratchi
ehtiyojiga mos kelib qiziqish uyg-‘otishi
uchun ziyoratning nima uchun zarurligi
va undan o‘ziga nima olishi

Foydalanilgan adabiyotlar

1.
2.

3.
4,

mumkinligini  bildiruvchi  loyihalar
ishlab chigish va uni tadbiq eta olish.

Xulosa

Xulosa qilib aytadigan bo‘lsak, ziyorat
turizmi eng ommalashayotgan, e’tibor
tobora kuchayayotgan soha. Bizda asosiy
resurs-gadamjo, obidalar yetarli ekan
vazifamiz ularni hamjamiyatga tanita olish
mavjud imkoniyat va salohiyatimizni
to‘g‘ri  baholab ziyoratchilarni o‘ziga
yanada jalb qiluvchi infratuzilmalarni
yaratish, eskilarini o‘z holicha saqlash,
himoyaga olinmagan obyektlarni aniglash
va ziyoratchilar uchun sharoit yarata bilish.
Yugorida keltirilgan taklif va tavsiyalarni
inobatga olib ziyoratchilarning etnik,
psixologik jihatlariga qaratilgan tadgigot
hamda islohotlarning olib borilishi ijobiy
natija berilishi kutilmoqda. Niyatimiz
dunyoga kengroq ochilish ekan, bu yo‘lda
milliylik urg‘uni garatishimiz shart. Urf-
odat va an’analarmiz, xalgimiz hamda
tariximiz, kelib chigishimiz, milliy ta’b va
madaniyat jahon bilan tenglashishga
arziydi.

Isaqova M.T. Etnopsixologiya. Farg‘ona 2007. 40-41-betlar.
O‘zbekiston Respublikasi Prezidentining “Turizm sohasini rivojlantirish to‘g‘risida”gi farmoni. 2018, 2023-

yillar

O‘zbekiston milliy ensiklopediyasi. Birinchi jild. Toshkent 2000.
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ABSTRACT

B crarbe aBTOp onuchIBacT 0COOEHHOCTH MOATOTOBKY KaapoB aist chepsl Typusma B CIIIA u BenukoOpuranuu
¢ Y4€TOM HBIHEIIHEH CTpaTeruy, HalpaBJICHHONW Ha JOCTH)KEHUE BBICOKOIO KauecTBa Kaapos. IloguépkuBaercs
HEOOXOAMMOCTb COXpPaHEHHMsI KauecTBa OOYUSHHUs B YCIOBUSIX PACTyLIUX MOTPEOHOCTEl Ha phIHKE 00pa30BaHUsL.
IMpuBenensl mpuMepsl 00pa30BaTENbHBIX CTaHAAPTOB CTpaH. OTMedaeTcs BaKHOCTh M3YUCHMS OIBITA
KemOpumka 111 yCOBEpIIEHCTBOBAHHS CHCTEMBI HENTPEPHIBHOTO 00pa3oBaHus Y30eKUCTaHa.

In the article, the author describes the features of training for the tourism sector in the United States and Great
Britain, taking into account the current strategy aimed at achieving high-quality personnel. The need to maintain
the quality of education in the face of growing needs in the education market is emphasized. Examples of
educational standards of countries are given. The importance of studying the experience of Cambridge for
improving the system of lifelong education in Uzbekistan is noted.

Beenenue

Ycunenune WHTEJUIEKTyaJIbHON
cocTaBlsifolle  BOo  Bcex  cdepax
NeSITeNIbHOCTH, (dhopMupoBaHue
«OKOHOMMKH 3HAHHUI», CTaJIM OCHOBOM UIA
YCTAaHOBJIEHUS  TEHAEHUUN  pPa3BUTHS

BBICIIETO 00pa3oBaHMS B COBPEMEHHOM
mupe. Kak ormewaioce Ha Tperwent
Beemupnoii kongepenmn FOHECKO no
BBICILIEMY o0pa3oBaHHIo, KOoTopas
npoxoawna B Mae 2022 rojga, OCHOBHOU
TEMOI OBLJIO HOBOE BHAEHHE Mpolecca
o0yueHusi Ha OuMzKalee JecsiTHICTHE.
Celiuac B MHpe HacuuTbiBaeTcs 235
MWIJIHOHOB CTYAECHTOB BBICIIUX Y4EOHBIX
3aBeneHuii. 3a mociaennue 20 Jer ux
KOJIM4YecTBO Ooyiee 4YeM yIBOWIIOCH H,
CKOpee BCEero, BHOBb YyIBOHUTCS B
Omkaiiliee JecsATUieTHe. YBEJIWYECHUE
YHCJIEHHOCTH CTYJAEHUYECKOT0 KOHTHHI€HTa
CBUACTEINBCTBYIOT O TOM, 4YTO B
MEXIYHapOJAHOM COOOIIIECTBE B LIEJIOM U B
OTIENbHBIX CTPaHAaX IPOUCXOIAT Ba)KHBIE
n3MeHeHus. M3meHsiercsa cama CTpPYKTypa
o0IIecTBa, MPOUCXOIAT  CTPYKTYpHBIE

21

npeoOpa3oBaHus B COLMAIbHBIX Tpylmax
HaCeJICHUS, MOSABIIAIOTCS HOBBIC
MOTpeOHOCTH U HOBBIE cTpemiieHus. Kak
IIOKa3aHO Ha auarpamme 1, noTpeGHOCTh B
BBICIIIEM O0pa30BaHUU PACTET HE3ABUCUMO
OT YPOBHS JI0XOJIOB.

[Ipu [JIAHUPOBAHUU MaciTaOHOM
NEeSTeIbHOCTH B cepe  BBICLIETO
o0pa3oBaHUs MOSIBJISIFOTCS HOBBIE
MpoOJieMbl, C KOTOPBIMHU CTaJKHUBAIOTCS
rocyaapcTBo u PYKOBOAMTEIN
npeanpustai. B kadectBe omHOM U3
BECOMBIX  NIpoOJeM  paccMaTpUBaeTCs
BOIIPOC paBHOBECHS KOJIMYECTBA
CTYJEHTOB M  KauecTBa  BBICILIETrO
oOpazoBanusi. HoBele TpeboBaHug K
KayecTBY 00pa30BaHUS JOJDKHBI OTBEYATh
BO3PACTAIOIINM pa3zHoO00pa3HBIM
noTpeOHOCTIM OTEYECTBEHHOI'O u
MHpOBOTO pbIHKAa Tpyna. Hekoropsie us
yKa3aHHBIX BbIIIE TEHACHIUH - OBICTPBIN U
CTOMKHNA pOCT KOHTHMHIE€HTa CTYJEHTOB,
MOBBILLIEHUE MEX1yHapOAHON
MOOWJIHHOCTH, BBICOKAs CyMMa 3aTpar Ha
BbIcIlee 00pa30BaHME U YBEIUYEHHUE €ro
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CTOUMOCTH, OOBSICHSIOT 3HAYNMBIN YCTOP'I‘IHBOFO pa3sBUTHUA W MOIACPHHU3AIINH
IIOTEHIM A BBICILIEH IIKOJIBI I IIPOLIECCOB CTpaHBbL.
[lnxamuka UPYN [Jlnsamuka UPYN, He cBA3aHHOTO C AOXOAOM
0,010 0,010
0,005 0,005 f===-r~v=z L L . --------------- -----------------
0,000 1
-0,005 0,005 =2 Seensdanc o faania Selonsatiine oeeeeeennneneaas
0,010 - 0,010 > s .
»?" m@ Q$’ Q@ /Q?H Q@ Q§ Q.‘\
Poct poxopos Pocr poxonos

Juarpamma 1. [ToTpeGHOCTH B BhICIIIEM 00pa30BaHUH

OcoOeHHOCTH HOJArOTOBKU KaapoB JJIs
chepsl Typu3Ma OHpEAEIAIOT THOKoe
pearupoBaHUe CUCTEMbI O0Opa3oBaHMs Ha
U3MEHEHUs B TYpPUCTUYECKOM OTpPACIIH,
OOIIIECTBEHHON  JKM3HU B IIEJIOM.
VKka3aHHBIC BBIIIIE TCHACHLIUHA MPUBOOAT K
OTHOCUTENIbHOW  yHH(UKaLUu  y4eOHBIX

IIJTaHOB n Inporpamm Ha YpPOBHE
cojiepKaHusl 00pa3oBaHUsL.
Takoif MmOIXOA TOJHOCTBIO  OTBEYAET

HBIHEIIHEHN CTpaTeruu - Kak 0011eMHupoBOH,
TaK U HallMOHAJIBHOW - TOCTUYb BBICOKOTO
KayecTBa MOATOTOBKHU KaJApoB JUIs cepsl
Typu3ma.

Coznanne 00pa3oBaTeNbHOIO CTaHIApTa
3aKJII0YaeT B ce0e MpOsIBIEHUE TEHICHIIUN
IIPOHUKHOBEHHUs NPOEKTHON KYyJIbTYpHI B
obOpazoBanne. B 1946 r. Obuia co3mana

MeXTyHapOTHAS OpTaHH3aIHI o
CTaHAapTU3ALUU (International
Organization for Standardization) - UCO
JUIS  pemieHdus  3agad  pa3paboTKw,
KOOPIUHAIIHH " YHH(PUKAITTT
MEXIYHApOAHBIX CTAaHJAPTOB, a TaKXKe

ocyllecTBiIeHUsT oOMeHa uHpopMalueil B
oToii oOmactu. B wmauvane 80-x romos
texHnueckne komurersl MCO npuctynmmm
K COCTaBJICHUIO CTaH/1apTOB,

Mpe€aAHa3HAYCHHBIX I 06y‘-IeHI/I$I
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nepcoHana, 00CIyKUBAIOIIEr0 MAITUHBI U
MEXaHU3MBI. JTO SBUJIOCh TOYKOH OTCUETa
B pa3paboTKe MEXIYHAPOAHOTO CTaHIapTa
npodeccrnoHaIEHOTO o0OpazoBaHusl.
Bospactarommii uHTEpec K mpolieme
00pa3oBaTeNbHBIX CTAHAAPTOB OTPAXKEH B
noknane FOHECKO «O moinosxeHnu el B
obnactu oOpa3oBaHus B mupe 3a 1993 r.»,
B KOTOpoM BbifeneH pasnen «llouck
CTaHIAPTOBY. BaxapiMm  marom K
yrayOleHnuio Tpolecca CTaHIapTU3AINH

cTajno MPUHSTHE IOHECKO
MexnyHapoaHoi CTaHIAPTHOU
kinaccudukanuu odpazopanus (MCKO 15
CEB) KakK UHCTPYMEHTA,

CIOCOOCTBYIOLIErO COOpYy, KOMIWISALUU U
U3JIOKEHHUIO CTaTHCTUYECKUX TaHHBIX 00
o0pa3oBaHMM - 1O OTHONICHHIO K
OTJENbHBIM CTpaHaM U B MEKIYHapOJHOM
Maciiraoe. WnTepecen OTIBIT
CTaHapTU3ALUU o0pazoBaHUs Ha
perHOHANbHOM,  CyOperMOHAJbHOM U
MEXPETrHOHAIbHOM YPOBHSIX,
OCYIIECTBISIEMBII pa3sIMYHBIMU
MEXAYHapOAHBIMU OpraHM3alMsIMH,
TakuMH, Kak «VHunuatuBa  1eHTpa
negarornyeckux uccrnegoanuii (CERL)y,
«EBponerickuit LEHTP pa3BuUTHUSA
npogeccuoHaTbHON MIOATOTOBKH
(CEDEFOR)», ommparommMucsi B CBOCH
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JeATeNIbHOCTH Ha Pumckuii morosop 1957
r. (cr. 128) wu Pemenue Cosera
EBporneiickoro Coro3a 0 COOTBETCTBUU
KBTU(DUKAITMOHHBIX YI0CTOBEpEHUN
MEXIy CTpaHaMu - YJileHaMU
EBponeiickoro  Cosera. K  mpakrtuke
o0pa30BaTeNbHOM CTaHAAPTU3ALUHU pa3HbIe
CTpaHbl MPUOETAIOT Pa3HBIMH CIIOCOOAMH,
YUUTHIBAs OTPOMHBIE paznuuus
COLMOKYJIBTYPHBIX YCJIOBUM, TPaAULIUMA, B
KOTOpBIE  «IIOTPY>KEHBD» HMX CHCTEMBI
oOpa3oBaHwUs.

Tax, Coenunennsie IllTatel Amepuku,
3aluIIasi UHTepechl MoTpeduTenei yciyr
OypHO pa3BHBAOIICHCS CUCTEMBI
o0pa3oBaHMs, HAIILJIM BBIXOJ B CO3JAHUU U
BHEAPEHUH TPOLEAYpPhl AaTTECTallud U
aKKpeIuTalMd  y4eOHBIX  3aBEICHHU.
CornacHo 3TOU npouenype
YCTaHABJIMBAJIOCh COOTBETCTBHE
MoKaszarejgel  KOHKPETHOro  y4eOHOro
3aBe/ieHus1 00pa3oBaTeIbHBIM CTaHAAPTaM,
KOTOpBIE pa3pabaThIBaINCh u
MIPUHUMAITUCH npogecCuOHaTbHBIMU
coo01ecTBaMu u COOTBETCTBEHHO
BKJTIOYAJIN B CeO:

— OonHcaHue
XapaKTEPUCTHK;

— MHCCHIO U IIeITU BY3a;

— (uHaAHCHI;

—  (pusHueckue coopyKeHus;

— MaTepuabl;

— obopynoBaHue;

— OubanoTexu U 00yyaroIne pecypesbl;

— yueOHbIe IPOrpaMMBbl u ux
3¢ (PEeKTUBHOCTD;

— HeMpEepBIBHOE oOpaszoBaHune u
CHENHATBHYIO YIEOHYIO JIESITEIbHOCTD;

— oOyyJaronuii mepcoHar;

CTAaHAAPTU3UPOBAHHBIX

—  aJIMAHUCTPAIIHIO;
- KOHTHUHITCHT CTYACHTOB;, HAay4YHO-
METOIUYECKYIO u Hay4YHO-
HCCIIEI0BATEIbCKYIO pabory,

ACIMUPAHTCKUC ITPOTPAMMBI.

3/ech MHOTHE TOJIbI JICHCTBYET pa3BHUTas
CUCTEMA TECTOBBIX OLICHOK YPOBHA
00JTy4eHHOCTH.
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N3 »storo crnemyer, Oosiee TOJIOBHHBI

YETBIPEXTOJUYHBIX KOJUIEKEH u
YHUBEPCUTETOB CIIA HCIOJIB3YIOT
TPEX4acoBOM TeCTOBBIM dKk3amMeH The

Scholastic Attitude Test (SAT), koTopbrit

BIIEpBbIE ObLT BBeAeH B 1926 1. Kkak
o0s13aTesbHas 4yacThb IpUEMHOMN
npouenypsl. KomuwdectBo ©OammoB SAT

koseonercs ot 200 mo 800 enuHuI], U YeM
BBIIIIE TMPECTHXKHOCTh  KOJUIEHKA — WUIU
YHUBEPCUTETA, TEM OOJIBIIIEEC KOJIHMYECTBO
6amnoB SAT TpeOyercs 11si TOCTYIUICHUS B
takoit By3. B 1959 r. CoBetom kosuemxen
ObuTn  yTBepkzeHbl «lIporpamma TecToB
aMepUKaHCKUX KoJuIe/pKei - The American
Testing Programy» u orieHOYHBIC IK3aMEHbBI
- ACT Assessment. Ilocrynaromum B
MarucTparypy MpeACTOUT CIPaBUTHCA C
TecToBbIMU mporpaMmmamu The Graduate
Record Examinational (RE), The Miller
Analogies Test (MAT), The Advanced
Test. IIperenaeHT Ha JOHKHOCTH B pUpMeE,
KakK MpaBUIIO, MoABEpraeTcs
TECTUPOBAHUIO JUIS OIICHKH
MOJITOTOBJICHHOCTH K KOHKPETHOW padoTe.
O4eBHUIHO, YTO 3TH TECTOBBIE CHUCTEMEI,
NyCThb HESIBHO WU HEMOJIHO, HO OTPaXkaroT

NpopeCCUOHAIBHO  CJIOXHUBIIKWECA U
yCcTOsIBIIMECS TpeOOBaHUS K  YPOBHIO
IIOATOTOBKHN BBIITYCKHHKA
COOTBETCTBYIOLIEH o0pa3oBaTenbHOM

ctyneHu. OHM MOTYT paccMaTpHUBaThCs U
KaK MHCTPYMEHT OLICHKH 3TUX TpeOOBaHUH.

Omnako TIpM  3TOM SIBHOE OIMCaHUE
TpeOoBaHMit K MIOATrOTOBJIIEHHOCTH
BBIITYCKHUKA OTCYTCTBYET. Nmenno
MO3TOMY TaKOH MyTh pa3pabOTKU CUCTEMBI
TpeboBaHMI HEJIb3S CUHUTATh
ONTUMAJIEHBIM. boiee pa3symMHOH
CTpaTeTHel IOCTPOEHHUs COTJIACOBAHHOIO
KOMILJIEKCa JIMarHOCTUPYEMBIX

TpeOOBaHWII K TIOJITOTOBKE BBITYCKHHKA
SIBJIIETCS MTYTh OMEpekKaroneil pa3paboTku
TpebOBaHMil. DTOT BapuaHT MpeAroaraet
pa3paboTKy cpeACTB OIeHKH (Tporenypa u
WHCTpyMEHTapuii orieHkr ). OH BKIIIOYAET B
cebs co3laHue TECTOB HAINpPaBICHHOM
BIMJHOCTH M TOCJIEAYIOIIYI0 B3aUMHYIO
KOPPEKIHIO TPeOOBaHUN M CPEACTB IS
OIIEHKM MX JIOCTHKEHUS Ha OCHOBAaHHH
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pe3yIbTaTOB AKCTIICPUMEHTAIBHOTO
uccienonanus. B 1991 r. B CIIIA co3man
HanumonansHEBIN KOMUTET (0]
o0pa3oBaTeNbHBIM CTaHJapTam u

tectupoBanuio. OOpa3oBaHHe TpPaKTyeTCs
KaK «COKPBITOE COKPOBHINEY», OO0JIaTaHue
KOTOPBIM CITIOCOOHO «pPa3/IBUHYThH MPEAEIbI
pocTa IUBMWIM3AUUU U KynbTypb». CIIA
00BABIIN «...00IIEeHAIMOHAILHBIN
KpPECTOBBIN MMOXOJ] 32 HOBBIC CTaHIAPTHI B
oOnactu o00pa3oBaHUsA - CTaHAAPTHI HE
benepanbHOTO MIPABUTEILCTBA, a
oOlIeHAlIMOHANbHBIE,  MPEJCTaBISIONINE
BCE, YTO JIOJDKHBI 3HATh HAIU ydaluecs,
9TOOBl JOOUTHCS Yyclexa B YCIOBUSX
MPOCBEIIEHHON Y3KOHOMHUKN X XI Bekay.

st obpazoBarenbHbIX crangapToB CLIA
XapaKTEePHBI CICIYIOIINEe 0COOCHHOCTH:

— CTaHmapT paccMaTpuBaeTcs KakK
COBOKYITHOCTb KOHEUYHBIX u
COMYTCTBYIOIIUX Meneil (B obnactu
pedopmbl 00pazoBaHus);

— CTaHjapt MpeayCMaTpUBAET
IIOCTHIKEHHE (bMKCUPOBAHHBIX
ToKa3aTeJiei;

— BBINTYCKHBIE 9K3aMEHBI TPOBOJSTCS B
KOHIIE KaXJI0T0 YPOBHS 00pa30BaHus;

— HWMeEeT MECTO MHTepIpeTalus y1eOHOTO
IaHa Kak oOmel ycpeaHEeHHOM
KapTUHBI TI0 CTPaHE;

— ocylecTBisieTcss (yHIaMeHTaIn3alusl
TJIaBHBIX aKaJIEMUYECKHX MPEIMETOB C
YCTAaHOBKOM Ha HEAOMYCTUMOCTh HX
YCKOPEHHOT'O U3Y4EHUS;

—  yCTpaHsTCA HPOSIBICHUS
0OeccuCcTeMHOCTH, JUCKPETHOCTH,
cilyyaifHoro  mojabopa  MpeaMeToB,
OKJICKTUYHOCTH,

— Ha DJIEKTUBHBIE KypChl OTBOJIWTCS 25-
30 % oObema BpeMeHH;

— TIpexycMaTpuBaeTcs  0053aTeNbHOCTb
MaTeMaTHKHd W OJHOTO W3 TMPEIMETOB
€CTEeCTBO3HAHUS ISt Oyaymux
T'YMaHHUTapHEB, paBHO KaK
UHOCTPAHHOTO  53bIKa W OJHOTO
npeaMera OOMIECTBEHHBIX HAyK IS
Oynayliero MmareMaTuka/pusnka;
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— TpeaycMaTpHUBacTCs HW3MEHEHHUE
noaxoxaa k nuddepennuanuu, Ha [ u 11
ypoBHsx 10 15 CEB - enunas ydeOnas
aKajeMuyecKkas IoAroTOBKa.

B BemukoOputanuu o00pa3oBaTelIbHBIC
CTaH1apThl pa3zpabaThIBaOTCA u
(GYHKIIMOHUPYIOT Ha OCHOBE
MIPaBUTEIILCTBEHHOTO JOKYMEHTA
«HarmmoHabHBIA ~ y4eOHBIM  IJIAH» -
CO3J1aHHOTI'0 Ha HEKOHKYPCHOM,
HEKOHKypeHTHOH  ocHoBe (1987) wm
BBoJuBIIErocs modTtanHo (1991-1995), u
«3akona 00 obOpazoBanun»  (1988).
OcobenHoctu AHTJIMCKUX
00pa3oBaTeNbHbIX CTAaHIAPTOB:

— «HanuonaneHpiii  y4eOHBIN  TUTaH»
BKitouaeT 10 y4eOHBIX TpeaMeTOB, B
TOM YHCIIe 3 JIUCLUILINHEL,
oOpazymomue Sapo MOporpamMmbl, U
BBICTYIIAET KakK ITUPOKHHA u
cOaTaHCUPOBAaHHBIM €IUHBINA yUEOHBII
IUIaH;

— CTaHJapT MpeaycMaTpUBaeT HalUYHe
MPOJBUHYTHIX ILIE€Je M YpOBHEW IS
MOCTYIUICHUSI B YHUBEPCHUTET;

— pacmpeneneHue  BPEMEHH  MEXIY
mpeIMeTaMi  OCYIIECTBISIETCS IO
YCMOTPEHHIO yU4eOHOTO 3aBE/ICHHUS;

— CcTaHAapT NpeAyCcMaTpHBaeT: O0beM
BpPEMEHH, OTBOJUMOTO Ha
rOCyJAapCTBEHHBIM  y4eOHBIN  TUIaH,
noipkeH coctaBisTh 70-75 %;

— CcTaHgapt obecrnieunBaeT
HENPEPBIBHOCTh M IMPEEMCTBECHHOCTh
o0Opa3oBaHus HOCPEJICTBOM
MO3TAITHOTO TIOCTPOSHUS KYPCOB U
PEryIspHOTO  KOHTPOJS  YpPOBHEH
00y4eHus;

— CTaHAapT OmpeneNisieT  KOJIUYECTBO
pa3nenoB W WX COJepKaHue Jyis
Ka)XJIOTO JTara;

— craHmapt MpeaycMaTpUBaeT
BO3MOXXHOCTh ~ BapHMaTUBHOCTH U
mubdepennpanu o0yueHus: (pasHbIM
mpeIMeTaM - pa3Hble TOIXO0/bI) MTYTEM
BBIJICTICHUS «OCHOBHBIX) u
JOTIOTHUTETHBIX Pa3JiesioB;
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— CcTa”mapr obecrieunBaeT  BBIOOD
yyamerocss B KadecTBE TOYHOTO
ajipecara CTaHAapTa;

— CcTa”mapr peaycMaTpUBacT
00s13aTeIbHOE OBJIAJICHUE OJTHIM U3 19-
TH UHOCTPaHHBIX SI3BIKOB,
nudepeHIMPOBaHHBIM 0 JIBYM

rpynmnam: a) s3siku crpad EC; 0) s3b1ku
WHBIX TOCYJapCTB;

— CTaHJapT BBOAMT OLICHOYHBIE CPEJCTBA
Y TEXHOJIOTHUU;

— CTaHJapT BBOAUT NIPHOPUTETHOCTH B
«HarmoHalIbHBIA ~ y4eOHBIM  TUTAH»
yu4eOHBIX TUCIUIUIMH TyMaHUTapHOU
HarpaBieHHOCTH (6 u3 10).

O0bexTaMu CTaHJapTH3aIlUN
npodeccrnoHaIEHOTO o0Opa3oBaHwMs
BenukoOpuTaHum BeICTYNAIOT:

— ydeOHble TIUIaHBl (KOHTPOJb  Haj
yueOHBIMHU TIJIAHAMH);

— pabota 00paszoBaTeIbHOTO
YUPEKIACHUS B paMKkax
roCyJapCTBEHHOM MPOTrPaMMBbI;

— BK3aMEHallMOHHbIE TPEOOBaHUS.

ITpodeccrnonanbHoe o0Opa3oBaHue

BenukoOputaHum HaxoIUTCS B BEICHUU
MunucTepcTBa 00pa3oBaHMs U HAyKH, a
Taxke MUHUCTEPCTBA 3aHATOCTH.

OctaHoBuMcs mojapoOHee Ha mpoliecce
MOJIFOTOBKM crienuanuctoB B KemOpumxke.
KonkperHo Ha pabote, crosmel 3a
pa3paboTKoil y4eOHBIX HpOrpaMMm Juis
Kem6pumxckoro yposus IGCSE u ypoBHs
O B chepe myremecTBUi M TypusMma, a
TaKxe KBaJIM(pUKAIHiA Cambridge
International AS & A Level.

[Iate sTanoB KemOpumkckoro nytu natot
BO3MOXKHOCTh ~ y4alllUMCSi B Ipoliecce
oOydyeHuss B Bo3pacte or 3 mo 19 mer
IUIABHO  TEPEUTH  OT  JIOLIKOJIBHOTO
oOpa3oBaHusi K MNpoQeccCHOHAIBHOMY,
NPOi/IA MyTh MOJTOTOBKH ISl TOCTUKEHUS
YpoOBHS crnernuanucta (mpodeccruoHana)

orpaciu.  Kaxzaplii  stam  CIyXuT
CTPOUTENbHBIM  OJIOKOM, MOMOTaIOIIUM
HIKOJIaM paspaboTaTb y4eOHYyI0

MporpaMMy, OTBEYAIONIYI0 MOTPEOHOCTSIM
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WX YyYalIUXcs. YK€ B IIKOJax Jaércs

BO3MOYKHOCTh ~MpEUIaraTb BCE OTAallbl
Cambridge  Pathway  wim  TOJBKO
HEKOTOPBIC U3 HHX.

KemOpumx paszpaboTai yueOHbIe

IPOTrpaMMBbl [0 MYTEIIECTBUSAM U TYPU3MY
JUIsL CTAapIIMX KJIACCOB JJIs IIKOJIBHUKOB
CPEAHEro U MPOABUHYTOI'O YPOBHS 3HAHUMN
Cambridge Pathway. YueOHbIe
IPOTrpaMMBbl [0 MYTEIIECTBUSAM U TYPU3MY
ucnoisb3ytorcs noutu B 400 mkonax B 46
cTpaHax, BKJIo4as ApreHtuHy, Kwuraii,
CaynoBckyro  ApaButro u  Hosyro
3enanguro. B KemOpumxe
pa3pabarbIBalOTCsl MPOrpamMMbl U PAMKHU
y4eOHBIX porpamm, YTOOBI
CIIOCOOCTBOBATh Pa3BUTHUIO YBEPEHHOCTH,
OTBETCTBEHHOCTH, KpEaTUBHOCTH u
BOBJICYEHHOCTH - CBOWCTB, HEOOXOIMMBIX
Kaxaomy ydamemycs KemOpumxka. Lens —
paboTaTh CO IIKOJIAMU U BMECTE Pa3BUBATh
CaMOCTOSITENIbHBIX yUaIuXxcs,
o0ajjaroux He0OX0JUMbIMH HaBbIKAMH U
CMOCOOHBIX H3MEHUTh MHUDP K JydIIeMmy.
YroObl noAEpKaTh PYKOBOJUTENEH IIKOI,
ObLIO CO37]aHO PYKOBOACTBO «BHenpeHnue
yueOHo#l mporpammsl ¢ KemOpumkem», B
KOTOpOM W3JI0KEHBI TIPUHITHIIEI,
HeoOXouMbIe Ul ycrexa B pa3paboTke u
peanuzanuu yueOHOI IIPOrPaMMBI.
PykoBozacTBO pa3zpaboraHo, 4TOOBI TOMOYb
PYKOBOJUTENSAM U yUUTENIIM 3PPEKTUBHO

BHeApATh  KeMOpumkckyro  yuyeOHYIO
porpaMmmy B CBOUX y4eOHBIX
OpraHu3alusIX.

JIns ycnemHoro W IuiaBHOroO mepexoja K
KemOpumkckoii mporpamme ydutenss H
JpyTHe CTenuaInucThl chepsl 00pa3oBaHUS
MPOBOJIAT KOHCYJIbTAIIUH. ensro
KOHCYNbTAIlUN  SBJISIETCS  ONpeleNieHue
MPEAMETHOTO coJiepKaHusl,
JEMOHCTPUPYIOLIErO pa3uyusi ypOBHEU
oOydenusi. KoHCYIbTaTUBHBIA  MMOIXO[
MOJJIEP’)KUBAET U 00ECTeYUBAET KOHTEHT
BKJTIOYAEMBIN B y4eOHBIC TIPOTPAMMBI, IPH
BBEIOOpPE TEMaTHKU U O00BEMA KaKIOTO
stana oOydeHus. B cBoro ouepenp, Takou
MOAXOJ, CUMUTAETCS NPUBJICKATEIbHBIM U
JOCTYITHBIM ~ JUJIT  BCEX  ydYalluXcs.
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KoncynpTamum ¢ y4uTensiMu — Takxke
MIOMOTAIOT TapaHTUPOBATh, YTO y4deOHBIE
MIPOrpaMMBbI MOJIJIEP>KUBAIOT
I1eJarOrHYeCKUN IOJXO01, KOTOPBIN
MO3BOJISIET y4YalIUMCSl UTpaTh aKTHUBHYIO
POJIb B COOCTBEHHOM O0Y4EHUH.
«CnupanvHulli n00X00 K 00VUeHUIO»

B y4eOHBIX mporpamMmax HCIOJIb3YeTCs
CIHMpAJIBHBIA ~ TOAXOJX K  Pa3BUTHUIO
HABBIKOB, BBOJS TEMbl Ha ypPOBHE
Cambridge IGCSE u Cambridge O Level u
Oonee mOIpPOOHO paccMaTpuBas HMX Ha
ypoBae Cambridge International AS & A.
VYyeOnass nporpamma Cambridge IGCSE
Travel & Tourism maer 6a30BbIe 3HAHUS U
JaeT CTYJCHTaM IIMPOKOE MPECTABICHHUE
o6 »stom cexkrtope. B  Cambridge
International AS & A Level y yuenukoB
€CThb BO3MOXXHOCTh BEPHYThCS K TEMaM,
9TOOBI M3Y4YHTh UX TIy0ke U paboTaTh Hax
6osee nmoapoOHbIME Kelicamu. B yueOHbIX
nporpammax International AS & A Level
KIIIOYEBBIC TOHATHS OBUIM  CIEIUAIBHO
BBEJICHBI, YTOOBI IOMOYb  YYaIIUMCS
pa3BUTh TIOHUMAaHUE NYTCIICCTBUA U
Typu3Ma M YCTAaHOBUTh CBS3H MEXIY
Pa3TMYHBIMU acTIEKTaMHU MIpeIMeTa.

((Bblpa6HM6aHu€ KOHmermay»

TemaTnueckue o00JacTH MyTEUIECTBUN U
Typu3Ma B3auMocBsi3aHbl. [loaTomy ObLIO
BaXXHO COIIacOBaTh IIPEIMETHOE
coJiep’)KaHue Ha 00OMX YpPOBHSX, YTOOBI
ydauiecs oJlydaly IUIaBHBIN Nporpecc u
IIOCTOSIHHBIN OMBIT BO BpeMsi 00yueHusl.

«IIpedocmaenenue cmyoenmam 2ubKoCcmb
8bIO0pa c60e20 0OPA306aMeENbLHO20 NYMUY

HyTeHIeCTBI/IH n TypI/ISM — 3TO JUHAMUYHAas
TeMa, ¥ BAXHO, YTOOBI ydalruecs ObUIH
TOTOBBI CHpaBI/ITI)Cﬂ C HepeMeHaMI/I,
KOTOpBbIE TPHUHOCAT C coOoii. Pa3Buthe
AHAJIMTHYCCKUX HABBIKOB yqanmxc;[
MMO3BOJISIET UM OIIEHUBATh 51
WHTEPIPETUPOBATh CHTYAIUIO, WCIIOIB3YS
uH(OpMaIIMIO, JIOCTYIHYIO B JIaHHBIH
MOMCEHT, 4YTO Ja€T UM I/IHCTPYMeHTBI HJIA
THOKOCTH.
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«Boeneuenue cmyoenmos uepes cyenapuu
U3 peanvbHOU HCUZHUY

BoBiieuenne CTyAeHTOB HUMEET BaKHOE
3HAQUEHHE I YCHEIIHOW NpOorpaMmsbl, U
CTYJIEHTBl HaxOJST IOHMMAaHHUE CBOETO
COOCTBEHHOT'O MUpa U MUpa APYTUX JHOCH
yepe3  pEAJbHBIM  KU3HEHHBIA  OIIBIT,
KOTOPbI OJHOBPEMEHHO U TMpPHUATEH, U
uHTepeceH. bnaromaps sTtomy mnpenMery
y4daluecs Y3HaKoT, 4TO MOXET
MPEAJIOKUTh TIJIaHETa M YTO MBI JIOJKHBI
clenaTh, 4TOOBI 3alUTUTH PECypchl AJis
Oynymero.  PaccMoTpenue — BIMSHUSA
NyTEeIIECTBUII W Typu3Ma Ha Jpyrue

KyIbTYphl W OKPYXAIOILIyI0  cpeny
IIOMOTaeT pa3BUBaTh ATHYECKOE
NOHUMaHHE yYaIuXCs.
«Compyonuuecmeo, obweHue u
KOMAaHOHas pabomay
KypcoBast ~ pabora B Cambridge

International AS Level naer ywammmcs
BO3MOXXHOCTh ~ paboTaTh B  KOMAaHJE,
IUVIAHUPYST M YHOPABISISL TYPUCTHUECKUM
MEpOTPHUATHEM, W TPUBHOCUT B KJacc
peabHYyI0 atMochepy oOydeHue.
KypcoBoii mnpoekt maer oOydarommmcs
BO3MOXHOCTb pa3BUBaTh Iepe/laBacMble
HaBBIKH, TaKHEe KaK OOINEHHE W PEIIeHHE
npo0jeM, U BCe 3TO C OpHEHTAlMed Ha
KJIMEHTA (TypHCTa), YTO TaK BaXHO B 3TOM
CEeKTOpe.

3akioueHue

Ha ceropssiminuii neHs s oOpa3oBaHMs
V306ekucrana sBISETCS HEMaJOBaKHBIM
W3Y4YeHHE OMbITa CTpaH C pa3BUTOU
UHAYCTpUEH TypHu3Ma, PaBHO Kak U C
BBICOKMM  yYpOBHEM  o0OOpa3oBaHMs B
n3ydaemoit Hamu cepe.

JanepHeiiee pa3sBUTHE U YJIy4YLICHUE
HEMpephIBHOIO O00pa30BaHUsS B CTpaHe,
BBEJICHUE psla MPEIMETOB B IIPOLECC
LIKOJIBHOTO 00Opa3oBaHusl Y30ekucraHa
OyleT CHyXUTb pPa3BUTHIO HAaBBIKOB,
HEOOXOIMMBIX B JaHHOM OTpaciu, Cpeiau
YYaCTHUKOB U HETIPEMEHHO IOMOXKET NPHU
BBIOOpE TIpodeccuu B chepe Typusma.
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ABSTRACT

JlanHas HayuyHasl CTaTbs COCPENOTAYMBAeTCSI HAa MCCIEJOBAHUM U PA3BUTHH HKOJOTHYECKOTO TypHU3Ma B
PeciyOnnke Kazaxcran. OCHOBHOW 1LIENbIO MCCIICNOBAHUS SIBISETCS aHAIM3 HCTOPHYECKOTO DPa3BUTHS
9KOJIOTHUECKOTO TYpPHU3Ma, a TAaKKe CTPEMIJIEHHE K IOBBIIIEHWIO MOTeHIHMana 3To orpaciu B Kaszaxcrane. B
CTaThE TAKXKE paccCMaTpPHUBAIOTCA (PAKTOPBHI, OKA3BIBAIOIINE BIMSHUE Ha AWHAMUKY Pa3BHTHS KOJOTHYECKOTO
Typu3Ma B perHoHe. AKIEHT JeNacTCs Ha aHaIN3€ KIIOYEBBIX YCIEXOB M BBI30BOB, C KOTOPBIMU CTaIKHBAJICS
JKoJoruueckuil TypusM B KazaxcraHe Ha npoTsbkeHMHM UCTopuu. MccnenoBaHHe TakKe HANpPaBICHO Ha
BBIBIICHUE TOTEHIMANA U BO3MOXKHOCTEH, IPENIOCTABIAEMbIX Pa3HOOOPA3HBIMHU 3KOJIOTHUECKUMH PECypcamMu
CTpaHbl AN JANbHEHINEro pasBUTHA TYPHCTHYECKOM HMHIYCTpUH. B paMkax cTaTbM IpPOBEIEH aHAIU3
CPAaBHUTENBHBIX JaHHBIX O Pa3BUTHHM JKOJOTMYECKOro TypusMa B cTpaHax EBponsl u Boctounoil Asum.
Pe3ynbraThl 3TOro aHajM3a IO3BOJISIOT BBIIBUTH YCICIIHBIE MPAKTHKH M IMOJXOIBI, KOTOPBIE MOTYT OBITh
aJlalITUPOBAHBI TS Pa3BUTHA dKOJIoTHdeckoro Typusma B Kazaxcrane. [ AOCTHXKEHHS MOCTABICHHBIX Lienen
ObUT MPOBEJCH ONPOC CPEOH TYPUCTOB U OOIIECTBEHHOCTH, YTO IO3BOJMIO MOJYYUTh OOpPATHYIO CBS3b M
NIPE/ICTAaBICHUE O TIOTPEOHOCTSAX U NPEANOYTEHHSX B c(hepe IKOJIOTHYECKOTO Typu3Ma. AHaAIIU3 JaHHBIX OIpoca
cHocoOCTByeT 0oJjiee TOYHOMY OINpPE/CICHUIO HAMPABICHUH Pa3BUTHS W CO3JAHUIO HAWJIYHIIMX YCIOBHH ISt
TypucToB. CpaBHMBAs Pe3yJbTaThl UCCIEAOBAHMS C MUPOBOM MPAKTHUKON, CTaThd MOJYEPKUBAECT 3HAUUMOCTh U
MOTEHIMan ’Kojoruueckoro Typmsma g Kazaxcrama. OHa Takke NOJHMMAaeT BaXKHBIM BONPOC O PONH
9KOJIOTUYECKOTO TypH3Ma B COXpaHEHUH IPUPOIHBIX PECYPCOB M OMOPAa3HOOOPA3Hs CTPAHBI.

B urore naHHas cTaThd OXBaTBIBACT MHOKECTBO aCIEKTOB Pa3BUTHS IKOJOrMuYeckoro Typusma B Kaszaxcrane,
HA4MHAas OT HCTOPUYIECKOTO PA3BUTHUS 0 COBPEMEHHBIX TeHIeHINH. OHa Mpe1oCcTaBIIeT aHATUTHIECKYIO OCHOBY
JUISL TATTbHEHIINX MCCIIEIOBAHUI U (OPMYIIMPOBaHUS CTpATEruii pa3BUTHsI SKOJIOTHUECKOT0 TypH3Ma B CTPaHe.

Beenenune oT OeckpailHUX cTemeil 70 caMbIX
KpacuBEHIIMX JaHAAPTOB NPUPOIBI B
PasButHe skoTypH3Ma CBSI3aHO HaAIPSIMYIO
MUpe.

¢ JKoJIorTHed U ’kxocucteMor Kazaxcrana.
['oBOpst 00 5KOTYpHU3ME ClIENYyET MIOHUMATb, OcHoBHAA 4aCTh
qTO0 OH yJIy4dIlaeT HE TOJIBKO

YKOHOMHYECKOE ITOJIOKCHHUE CTPAHBI, HO H
Havaio B 70-80-x romax XX B. Bmepseie

MMOJIOKUTENLHO BIMSIET Ha €€ DKOJOIruio. B
TEPMHH «IKOTYPHU3M» OBbLI MPEJICTABICH B

OCHOBE a3BUTHUS SKOTYpHU3Ma B
p yp L 1983 r. MEKCHKaHCKMM  3KOJIOTOM

Kazaxcrane j1e:xuT DKOIOTHIeCKUI KOIEKC 3. Ceb 1 N T

Pecrvmin Kasaxera . Cebanbocom-Jlackypaitnom. Tounoro u
Y ) OOIIETTPUHSATOTO ompeeeHUs

AKmya]ZbHOCWZb . 3KOTypH3M ABIIACTCA

OKOTypU3My B HaACTOAIIEM BPEMCHU HC
CaMbIM 6I)ICTpOpaSBI/IBaIOH_[I/IMC${ BUI0OM

CYm€CTBYECT, HO €CTb pPiAd HECKOJIBbKO

Typu3Ma B TYpPUCTCKOM HWHAYCTpUHU, Ha
BapuaHTOB onpeneneHus. OIHO M3 HUX
om0 KoTtoporo  mpuxomutces  25%

HcTopus pa3BUTHS 3KOTypHU3Ma OepeT cBoe

. 3BYYHT  TakK:  OJKOTypU3M  —  3TO
MupoBoro Typusma. CornacHo BeemupHoit
. OTBETCTBEHHOE ITyTELIECTBUE B IPUPOTHBIE
TYPUCTKOH  OpraHu3ali  KOJHYECTBO
o TEPPUTOPUHN c BO3MOKHOCTBIO
9KOTYpUCTOB yBenuuuBaercs Ha 20%
HaclHaJuThCs WX OMOpa3sHOOOpa3ueM u
exxeroaHo. Kazaxcran o651a1aeT orpoMHBIM .
KpacoTOH.

MOTCHIMAJIOM I pa3BUTHA DKOTYypHU3Ma.
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Kazaxcran mMeer Bce BO3MOXKHOCTH ISt
Pa3BUTHS SKOTYpU3Ma 3a CUET OIPOMHBIX
HOPUPOIHBIX TEPPUTOPUH, Pa3sHOOOpa3HOM
¢opbl U payHbl, TAMATHUKOB MPUPOJLI U

00BEKTOB, BXOJISAIINX B COCTaB
Bceemupnoro nacnenus FOHECKO.

OCHOBHBIMH ~ OOBEKTaMH  JKOTypH3Ma
CUMTAIOTCA  yHUKAJbHBIE  MPUPOJHBIC
KOMITJIEKCHI Kazaxcrana, KOTOpBIE

IMPUBJICKAIOT S5KOTYPUCTOB 110 BCEMY CBCTY.
9KOTypI/ICTOB IIPUBJICKAIOT HE TOJIBKO
MNPpUPOAHBIC JIOKAIlMKM, HO W KYJIbTYPHO-
HUCTOPUYCCKHUC 00BEKTEI u
AOCTOITIPHUMEYATCIIBHOCTH.

['maBHOI1 3a1a4eil B pa3BUTUU IKOTYypU3MA
SIBJISICTCS COXpaHCHHUE MIPUPOTHBIX
KOMIUIEKCOB B TEPBO3JAHHOM BHJAE H
BOCIIUTAaHUE B  JIOJIAX  OEPEKHOTO
OTHOIICHUS K TpUpoJe, a  TaKKe
MOBBIIICHUE YKOJIOTHYECKON TPaMOTHOCTH
y HaceJeHHs. ODKOTypH3M HalleleH Ha
MIPEIOTBPALIICHHE T'YOUTEIHLHOTO
BO3JICHCTBUSL YEJIOBEKA HA OKPYXKAIOUIYIO
cpeny.

OxoHomuueckul nomenyuan 8 cghepe
skomypuzma. HeoOXoaMMOCTb CO3TaHuUs
UHOPACTPYKTYpPHl AL DKOJIOTUYECKOTO
Typu3Ma JaeT oOecredeHue IoCTyma K
yIoOHOMY MapuipyTy sl TypuctoB. s
ATOr0 HEOOXOIUMO CO3/1aTh YCIOBHUS IS
MPUBJICYEHUS] HHBECTULIUA C  IIENBIO
peaiM3aliii  TaKUX  TPOCKTOB,  Kak
CTPOUTENHCTBO TYPUCTCKOTO KOMILIEKCA.
PasButHe  JKOTypu3Ma  HE  TOJIBKO
MOJIOKUTETIFHO BJIHSIET Ha OKPYXKAIOUIYIO
cpeny, HO W  J1aéT  BO3MOXKHOCTh
dbopMupoBaHui0  Maloro Ou3Heca B
pernonax. Kpome TOrOo, pasBuTHE
SKOTYpH3Ma CO3/1a€T MPEANOCHUIKH K
OBJIAJICHUIO  3HAHUSMHU  KYJIbType H
MPUPOJHON KpacoTe IaHHOW MECTHOCTH.
Takke OHO JIOJDKHO COJIEMCTBOBATH
YCTaHOBKE TAPMOHUU MEXKIY YEIOBEKOM U
MIPUPOJIOH.

Ilonumuueckoe 3HaueHue 6 pa3zcUMUsL
sxkomypuzma. C pa3BUTHEM JTaHHOTO BHIA
Typu3Ma Oyzner CIocoOCTBOBATH
pacCIIPEHUIO MEXKTYHAPOJHBIX CBsI3eH U
OKa3bIBACT BIUSHUE HA YKOHOMUKY CTPAHBI
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MU CO3/JaHUC CIIEIHAINCTOB W KaapoB B
JIAHHOM 00JIaCTH.

MeToabl 1 METOA0JIOTHS UCCIEOBAHUS

B npouecce HCCIIEIOBAHUS
UCIOJB30BAIUCh  TaKM€ METOIbl, Kak
CPaBHUTEJIbHBIN aHaius, METOJ
COLIMOJIOTHYECKOTO orpoca, METO
AQHKETUPOBAHMSL. OO0BbexkTOM  paboOTHI
SABIISCTCS MEXTyHapOAHBIHI PBIHOK
9KOTYpU3M IpEeIMETOM SIBJIIETCS
KOHKYPEHTOCIIOCOOHOCTb Ha

MEX1YHapOJAHOM PBIHKE IKOTYpHU3Ma.

CpaBHHUTEIIBHBI ~ aHAJIU3 MPEIACTABIAET
coboi AMITUPUUYCCKUN METOL
HCCIIEIOBAHUS, KOTOPBI  IO3BOJISICT
OHpCI[CJ'I?ITI) HpI/ILII/IHI)I nu CJIICACTBUA,

CXOJACTBAa M OTJIMYUS, JOCTOMHCTBA W
HEOAOCTAaTKU, UIBMCHCHUA U TCHACHIINH.

Meron COIIOJIOTUYECKOTO orpoca
3aKirodaeTcss B cOope M MOJyYEeHHH
HEPBUYHBIX IMIMPUYECKUX CBEICHHUH 00

ONpeACNEHHBIX MHCHHSAX, 3HAHHSIX W
COLMATIBHBIX  (haKTax, COCTABJISAIOIINX
IpeIMET HCCIEAOBAHUS, IMyTEM YCTHOTO
WId  IHUCBMEHHOIO B3aMMOJIEHCTBHS
HCCIIEIOBATENS (MHTEpBBIOEPA) u
OTIpAIINBAEMbIX (MHTEPBBIOUPYEMBIX,
PECIIOH/ICHTOB).

Memooonozus Uccne008anusl.
Teopernuecknii coop uH(pOopMauu

KacaTeJIbHO UCCIIe10BaHus. bbliy n3ydeHsl
U TPUMEHEHBbl CTaTbH, IOCBSIICHHBIC
pa3BUTHIO SKOTypu3Ma B Kazaxcrtane u BO
BCEM MHDE.

Hccneoosanue — axkmyanvnocmu.  Tema
aKTyaJbHa, IOTOMY YTO 3KOTYPU3M OJMWH
U3 OBICTPO Pa3BUBAIOIIMX HAINPABICHUNA B
chepe Typusma, oxHako B Kaszaxcrane
pa3BUTHE UIET MEMJICHHBIM TEMIIOM.

B pamkax mpoBeneHUsS UCCIICIOBAHHS
KacaTelbHO BHYTPEHHETO Typu3Ma B
PecniyOnuke Kazaxcran B 2021 roxy, OIOJI
«KazaxcraHckasi TypuUCTCKasi acCOIUAITUS
(mamee KTA) mnpoBenu ompoc cpeau
JNEHCTBYIOIUX TYPUCTCKHX KOMIIAHUH,
CHCIHATN3UPYIOIINUXCS HAa BHYTPCHHEM H
BBE3HOM TypusMme. Takum o00pazom,
noasoas uroru 2021 roga, MOKHO CKa3aTh
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CIIeTyIOIlee: YUCI0 BHYTPEHHUX TYpPHCTOB
BbIpociio Ha 30%.

Omun w3 HamboJiee BOCTPEOOBAHHBIX
HANPABJIEHUN TypU3Ma — SKOJIOTMYECKHI U
CeJIbCKUM Typu3M, TO €CThb BBI€3] Ha
MIPUPOJLY.

CornacHo oIpocy BiaJebIeB TOCTEBBIX
nomoB, mposeneHHomy KTA, B pasrap
TypUCTCKOTO ce30Ha B 2021 rogy rocteBbie
noma B cpeAaHeM mpuHsiu o 35-50 wium
MeHee TypucToB. B Hanbosnee nonyssipHbIX
TYPUCTCKUX JIECTUHAIUSAX YHUCIIO0
OOCITy)KEHHBIX  IOCETUTEJeH OJTHUM
rOCTEBBIM JOMOM A0X0u10 10 200 yer.

Pe3yJIbTaTbI HCCJIeJ0BaAaHUA

Memoo CPABHUMENILHO2O ananusa.
CornacHo panHbeiM  Komurera mecHoro
X0351CTBA u YKUBOTHOTO MHpa,

MuHHCTEpCTBA 3KOJIOTUU TEOJIOTUM U
npupoaHbIX pecypcoB PK, obmas niuomanpb
0c000 OXpaHsAEMbIX IPUPOJIHBIX
TEPPUTOPUIN CTpaHbl COCTABISAET 26 MIIH.
ra, IpH 3TOM KOJUYECTBO TYPUCTOB JIHMILb
2 MJIH. yenoBek B roj. Mexnay tem B CLIIA
3TOT noka3zarenb gocturaet 200 mMiH. ra.

Memoo COYUONO2UYECKO20 onpoca.
HccnenoBanust u onpocsl (okosno 10 000
aHKeT), MpoBeAcHHblE B [epmaHuu,
Benukobpurtanuu, ®panuuu, HOxHOU
Kopee n SAnonum mnoxkaszanu, 4to cpeau
UHOCTPAHIEB  IPUCYTCTBYET  BBICOKAs
3aMHTEPECOBAHHOCTh B JKOJOTMYECKHX
Typax B Kazaxcras.

OrnucaHHbIE BBINIE HCCIEIOBAHUS OBLUIN
npoBeaeHbl KazaxcTraHCKOM TypUCTCKOM
accormuarnmert, a Take KomuteTom
JIECHOTO XO35MCTBa U )KUBOTHOTO Mupa PK
ITPOOH B chepe sxoTypusma.

Hcnouab3oBanHas Jureparypa

1. https://ru.wikipedia.org/wiki/Oxomoruueckuii Typusm
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DKOTYpU3M CHOCOOCTBYET YCTOWYHUBOMY

Pa3BUTHIO HSKOHOMUKH. OCHOBHBIM
Typnpoaykrom  Ka3zaxcrana  sBisercs
9KOTYpU3M, KOTOPbIH HMMEET claldyro

KOHKYPEHIIMIO Ha MEKyHapOTHOM PBIHKE.
DKOTYpHU3M, 3aHUMasl JY4YIIyIO IO3UIUIO
HA MHPOBOM pBIHKE, JOJDKEH CTaTh
KJIIIOYEBOW  IMO3MLIMEN Ul pa3sBUTUA
Kazaxcrana. [y foCcTHXKEHUS LIETH HYKHO
pa3paboTaTh MPOrpaMMBbI WU MIPOEKTHI 110
OPOABMKCHHUIO JKOTypH3Ma, B paMKax
KOTOPBIX JOJDKHO OKa3aThCsl COACHCTBUE
Pa3BUTHUIO HAI[MOHAJILHBIX MapKoB,
PaCIOJIOKEHHBIX B CEJIbCKON MECTHOCTH.

W He MeHee BakHBIN acmeKT — OO0y4deHHE
MECTHOTO HaCeJIeHus, KOTOpOE
HEOOXOJUMO HauaTh €  OO0y4aroumx
TPEHUHIOB, KypCOB, JKCKYpCUH  Ha
npupojie, 3KO-CAaiTOB W BU3UT-IICHTPOB.
Jus  wux  mpomaBukeHHs — TpeOyercs
OpraHU30BBIBATH MEX1YHApOIHbIE
BBICTaBKH, ITYOJIMKAIIMK B COIUAIBHBIX
CeTSIX U MPOCTOpax MHTEPHETa, OYKIIETHI,
nyOJIUKAIMK CTaTel B ra3eTax u )KypHalax.

3akiroueHue

[Ipupona Kaszaxcrana odenb Oorata u
pa3HooOpa3Ha, 4To JaeT BO3MOXKHOCTb IS
PasBUTHUA MOYTH BCEX BHUAOB TypuU3Ma, B
TOM YHCJIE U DKOTYpHU3Ma.

bnaronmaps 5KOTypHu3My JIOAH CTAHOBSITCS
OMKe K MpUpoJie, HAYMHAIOT OCO3HABAaTh
LEHHOCTh, obeperatb ee. Bce 310 B
COBOKYITHOCTH MOHUMET YpOBEHB
HSKOHOMHUKH CTpaHbI, 00ECHeuuT SpKoe U
3710poBo€ Oyyliee HaceaeHHs.
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ABSTRACT

B nmaHHOM WcclemOBaHWMM PAacCMAaTPUBAIOTCS BONPOCH Pa3BHTHA CEIbCKOTO Typu3Ma W HapOJHOTO
XYIOKECTBCHHOTO  TIPOMBICNIA, OOOCHOBBIBAETCS  HEOOXOOUMOCTh HX  «CHMOWO3HOTO»  Pa3BUTHAL
COOTBETCTBEHHO, CENILCKUH TYpHU3M paccMaTpUBaeTcs Kak (akTop AUBEpCH(HUKAINHN CEIbCKOH SKOHOMHKH, a
HApOJHBIH MPOMBICEN — KaK aJlbTepHaTHBHAs GopMa 3aHATOCTH cenbuaH. Bee perronsl Keipreizcrana o6nanaror
MOTEHLMAIOM (OPMHUPOBAHHUS W Pa3BUTHS CeNbCKOro Typu3ma. OIHAKO pacIIMpEeHUE CIEKTpa YCIyr |
MIOBBIIIEHHE aTTPAKTUBHOCTH arpOTypUCTCKOTO MPOIYKTa HEBO3MOXKHO 0€3 IIpeJOCTaBICHUS TOBApPOB U YCIYT
HapOJHOTO XyJI0’KECTBEHHOT0 MpoMbicia. HapoaHele peMecia — 3Ta HeoThbeMJIeMasl 4acTh CEJIbCKOro Typu3Ma.
AHanu3 (HUHAHCOBBIX IIOKa3aTeNied NPENNPHUATHI HapoAHBIX peMeceN MOoKa3ald, 4YTO OHHU HE SBISIOTCS
pUOBIIBHBIMU. B 1esIsiX COBMECTHOTO pa3BUTHS CEBCKOTO TypHU3Ma U HApOJHBIX pEMece IpeIaraloTcs Mephbl,
HanpasJeHHbIE Ha pa3pabOTKy KOMIUICKCHBIX MpPOrpaMM pa3BUTHS AAaHHBIX OTpaciei; CO3gaHHe arpo- H
STHOTYPHUCTCKHX KJIACTEPOB; pPAa3BUTHE CEMEHHOro NPEeINpPHHUMATENLCTBA; OPraHM3alMi0  00yYaroIuX
TPEHHHTOB U MAacTep-KJIAacCOB; COXpaHEHHE HAIMOHAIBbHBIX TPAJUIMH W MECTHBIX OOBIUAEB; HPOJBIKCHHUE
MIPOXYKIMH (pepMepcKuX CTPYKTYp, CENbCKHUX IOMOXO3SIMCTB M HApOJIHBIX PEMECICHHUKOB; COLMAJIBHO-
HSKOHOMHYECKOE Pa3BUTHE OTAAICHHbIX U JCNPECCUBHBIX PAfOHOB 1 JIp.

This study examines the development of rural tourism and folk art craft, substantiates the need for their
“symbiotic” development. Accordingly, the former is considered as a factor in the diversification of the rural
economy, and folk craft - as an alternative form of employment for the villagers. All regions of Kyrgyzstan have
the potential for the formation and development of rural tourism. However, to expand the range of services and
increase the attractiveness of the agro-tourist product is impossible without the provision of goods and services of
folk arts and crafts. Folk crafts are an integral part of rural tourism. An analysis of the financial performance of
folk craft enterprises showed that they are not profitable. In order to jointly develop rural tourism and folk crafts,
measures are proposed to develop comprehensive programs for the development of these industries; creation of
agro- and ethnotourist clusters; development of family business; organization of trainings and master classes;
preservation of national traditions and local customs; promotion of products of farm structures, rural households
and folk artisans; socio-economic development of remote and depressed areas, etc.

Beenenue COXpaHEHHUs U NPUYMHOKEHUS IIPUPOIHO-
PEKpEallMOHHBIX  PECYpPCOB  MECTHOCTH.
OnHako, MBI CUMTaeM OLIMOKON Takoe
OTpaHUYEHUE, TOCKOJIBKY OTPOMHBI MECTO
U POJIb TypU3Ma B Pa3BUTUU KYJIBTYPHOI'O
IIOTEHIMajda CTPaHbl M €€ PEruoHOB,
COXpPAHEHUHU U IEMOHCTpAlUU KyJIbTypHON

OOcyxmass BOMPOCHI  TypHU3Ma, YacTo
oOparmatot BHUMAaHUE Ha ero
YKOHOMHYECKHE u 9KOJIOTHIECKUE
ACTIeKThI, TO €CTh Ha TOTyYeHUE MPUOBLIH
TOCYJapCTBOM M MECTHBIM COOOIIECTBOM
OT TYPUCTCKOH JIEATEIBHOCTH MIPH YCIOBUH
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UICHTHYHOCTH u ITHOKYJIbTYPHOM
OCOOCHHOCTH  MECTHOTO  HACEJICHHS.
CeromHsi, KOrja MEHSIOTCS IEHHOCTHBIC
OPUOPUTETHI  TYPUCTOB U (OPMBI
TYPUCTCKOH  aKTUBHOCTH, KYJIbTYypHOE
pa3zHooOpa3ue, ITHUYECKHE OCOOCHHOCTH,
HApPOJHbBIC TPAJAMIUK W OObIYAH, B TOM

qucIie HapOJIHO-XY/I0’KECTBECHHBIC
IIPOMBICIIBI (pemecia), CTaHOBSTCA
00s13aTeTbHBIMH 3JIEMEHTAMH B TIO3HAHHUH H
MOCEIIEHUN  TYPUCTCKHX  TEPPUTOPHIA

HapsAgy C TPUPOAHBIMH OOBEKTaMH, B
pacIIMpEeHUH NAJIUTPBl PEKPEAllMOHHBIX
peCypcoB peruoHa.

B cBa3m ¢ 93THM, BOIPOCHI Pa3BUTHS
Typu3Ma Ha OCHOBE HCIIOJIb30BAHUS
BO3MOXHOCTEU HAapOJHOTO
xynoxectBeHHoro npomsiciaa (HXII) kak
ocoboro  OpeHja  TypusMa  CTpPaHbI
(pernoHa) CTaHOBSATCS CBOCOOpa3HBIMU
TeMaMHu MHOTHUX uccienoBareneit
(P.I" Axmemwuna [1], I"M.Camocmpoenko
[2], H.B.Akosenxo [3] u mp.).

B naHHOM Hcciie[oBaHUM [T HAC BayKHBIM
ABIIIETCA ~ PACCMOTPEHHE CEJILCKOTO
Typu3Ma Kak (axkTopa AMBEpCHPHUKALUN
CEIbCKOM  DKOHOMHUKHM, a  HapOJHBIA
MIPOMBICENT — KaK albTepHAaTHBHas (Gopma
3aHSTOCTH (CaMO3aHATOCTH) cenbuaH. UWx
COBOKYITHOCTb IpeJCTaBiseT
«CHMOHMO3HBIE» CTPYKTYpPhl B OCOOEHHOM
CeKTOpe TYpUCTCKOW oTpaciu. HMHbIMU
clioBaMHu, B JItoO0M pernoHe Kbipreizcrana

pa3BuTHE CEIbCKOTO TypH3Ma,
pacIIpeHne €ero CIeKTpa YCIyr W
MIOBBIIIICHUE aTTPaKTUBHOCTH

arpOTypUCTCKOrO MPOAYKTa HEBO3MOXHO
0e3 TNpeAOoCTaBICHHUs TOBAapOB U YCIYyT
HXII. D10 o0co0GeHHO akTyallbHO, Koraa
yCTOWYNBOE pa3BUTHE TypHu3Ma
OIpeAeIsieTCsl KaK  yJOBJIETBOPSIOIICE
HBIHEIIHWE TMOTPeOHOCTH TYPUCTOB U
MNpUHUMAKIUX PErUOHOB, npu STOM
OXpaHsisi U MPUYMHOKasi BO3MOKHOCTH Ha

oynyiee [4].
CenbcKkuil Typu3M — OJOTPACIb TYpHU3Ma,

HANpAaBJIEHHAsT Ha TIOCELIEHUE CEIIbCKUX
TEpPUTOPUN C LEJIbK0 TMO3HAHHUS HUX
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MIPUPOJHBIX u KYJIbTYPHBIX
(XO3sIICTBEHHBIX ) 0COOCHHOCTEH u
ydqacTusi B OBITOBOM M XO3SHCTBEHHOU
nearenbHOoCTH cenbyaH. B Keipreiscrane
JaHHBIA ~ BUJ ~ Typu3Ma  Ipuodpen
nonyisipHoctb B Havaie 2000-x ronos.
Tounee, arpotypusm paszsuBaercs ¢ 2009
roja. ITo JTAHHBIM KBIPTBI3CKUX
TyponeparopoB, eciu B 2015 rony
Ksiprezcran nocernsiu 208 arpoTypHcToB,
to B 2016 rony yxe 443 yenoseka [5]. D10
Majoe KOJIMYECTBO, HO dbaxt
(¢hopMUpOBaHMSI U Pa3BUTHUSI CEIBCKOTO
TypU3Ma B CTPAHE YK€ €CTh.

JlaHHblii  BHA ~ Typu3sMa B CTpaHe
pazpabarbiBaeTcsi U HOJICPKUBACTCS
TYPUCTCKUM CEKTOPOM u
MEXKIYHAPOIHBIMU OpraHu3aALUSIMH

(ydacThe TrOCyJapCTBEHHBIX OpraHOB B
9TOM JieJie TIoKa He 3aMeTHO). [IpoBoauTcst
oOyueHwue, rie OTIPENEIISIOTCS
0COOEHHOCTH arpoTypHCTCKOTO Om3Heca,
CO3MAIOTCSl  OBITOBBIC ~ YCJIOBUSL IS
TypucToB. llepen CEeNbCKUMH SKUTEISIMH
OTKPBIBAETCSI BOBMOXKHOCTh IO OKa3aHUIO
OOJIBIIOTO CHEKTpa YCIYr U TOJYy4EHHUIO
JOTIONTHUTENbHOU TpubbIH. B Habop
TYPUCTCKOTO TIaKeTa BXOJSAT OCHOBHBIC W
JOTIOTHUTENBbHBIE BUBI yeayT. K mepBomy
OTHOCSITCS  pa3MeIIeHHe, MUTaHUE W
opraHm3zaiusi TypoB  (aKTUBHOTO H
pa3BiekarenpbHOro oTbIxa). Ko BTopomy —
ydacTue B cbope ypoxas
CEJIbXO3MCTBEHHBIX  KYJIbTYp;  cOop
TOJIE3HBIX TPaB M JUKUX STOJ; y4acTUE B
MPUTOTOBJICHUU TIMHIMA W3 IPOIYKTOB
JUYHOTO TIOJCOOHOTO XO3sHcTBa (Kpome
TOTO, JIETYCTAaIlsl KyMbICa, >KapMbl H
JIPYTHUX HAI[MOHAJILHBIX HAITUTKOB);
OpTaHMU3aIHsI SKCKYPCHUH 110 €CTECTBEHHBIM
cpenam (OpexoBO-TUIOJIOBBIE Jieca, TOPHBIE
03epa, Temepsl, BOAONA/IbI, apuoBHIE Jieca,
QNBIHICKUE JIyra U JAp.); MacTep-KJIACChI
10 U3TOTOBJICHHUIO HAITMOHATBHBIX U3]ICITHMA
W3 BOWIOKA © JIPYTUX MPUPOIHBIX
pPecypcoB; ydacTue Ha pa3HbIX (DecTUBAISIX;
BepxoBas e3na u Jap. B Keipreicrane
CaMbIM TIONMYJIAPHBIM BHJIOM CEJIBCKOTO
Typu3Ma SBIISETCS JKAUIO00-TypU3M, T
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Typucthl ¢ npoxaykuusimu HXII wmoryr
MO3HAKOMUTBHCS ~ HEMOCPEJICTBEHHO B
OBITOBBIX  yCIOBUAX (Oopra W €e
YKpalleHus, KyXOHHasi yTBaphb U JIp.).

Pasymeercs, B cenbCKOM Typu3Me, B €ro
MpeIIoKEHUH 0co00e MeCcTO 3aHHMaeT
HXTI, SIBJISIFOLITUACSL dakTopom
[IPUBJIEKATEIIBHOCTU CEJIbCKUX
TeppuTopuil. «Vcronp30BaHue HaCAEAUS B
CEIbCKOM TYypU3ME peaau3yercs dYepes

COXpaHEHUE  IPOMBICIOB,  TPAIULIUH,
pemecieHHuYecTBa U Ap. BoBieueHue B
IIPOEKTHI 1o COXPaHEHUIO 51
UCIIOJIb30BAHUIO  HACleqUusi  MECTHOIO
CEJIBCKOIO HACEJICHUS IpUAACT
JOTIOJIHUTENBHBIA ~ MMILYJIbC  Pa3BUTHUIO

O0OHOBJIEHHOT'O 00pa3a CeIbCKUX PErMOHOB
U POCTy TMPHBIEKATEIILHOCTH CEIHCKOU
MECTHOCTH B IJIa3aX MOTCHIHUAJIBHBIX Kak
BHYTPEHHUX TYpPHUCTOB, TaK u
3apyOeKHBIX» [6].

[lo 3akOHY «HapOJHBIE XYH0XKECTBEHHbIE
IIPOMBICIIBI IIPEJICTABIISAIOT co0oii
HEOThEMJIEMOE HAIIMOHAILHOE JOCTOSHHUE
1 oJHy 13 (GOpM HApPOJHOTO TBOPUECTBA U
KYJIbTYpbI HapoJl0B, JKUBYLIUX B
Koipreisckoit PecniyOnuke. CoxpaneHue,
BO3POXKJCHUE U PpPa3BUTHE HAPOIHBIX
XYJI0)KECTBEHHBIX TPOMBICIIOB SIBJISFOTCS
Ba)XHOW TOCYJIapCTBEHHOM 3amaueii» [7].
HaponHo-Xyno0KeCTBEHHBIM MPOMBICET —
3TO CEKTOp MEJKOro MpPOU3BOJICTBA,
OCHOBAHHBIM Ha PYYHOM TPYJE U JIMUHOM
MacTepcTBe pabOTHUKA, €ro y4acTOK
paboTel — 1eX, OTHed, JOMAIlllHEe
xo3siictBo.  IloaTomy OH  OTHOcHUTCA
HETIOCPEICTBEHHO K MaJloMy OHu3Hecy.
CootserctBeHHO, Bee mpennpusatus HXII
Keipreizcrana  sBAsitoTCs  CyObEKTaMU
MaJjoro npearnpuHUMAaTeNbCTBA U UX BKIIAJT
B HAI[MOHAJBHYIO SKOHOMHUKY IIOKa HE
3aMETEH.

B cBmu ¢ stum g dddexTuBHOTO
pa3BUTHS ~ HApOJHBIX  pemecenl U
MOBBIIIEHUS! MX 3HAYUMOCTH B TypU3ME
HeoOXo/MMa TIOJJIEPIKKA CO  CTOPOHBI
rocyJapcTBa M MECTHBIX COOOLIECTB.
NMeHHO cenbCKHMil TypuU3M B KOHTEKCTE
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pazButusi ¢ HXII, Bo-mepBbIX, CHUXKAET
OTACJIBHBIC CTOPOHEL HEraTuBHOT'O
BIMSHUS  rjo0anu3alvy, BbIBISAS U
MOKAa3bIBasi YHUKAIBHOCTh U OCOOEHHOCTH
Pa3HBIX 3THOCOOOIIECTB B MUPE, COXPAHSET
CaMOOBITHOCTh ~ XKH3HH U KYJbTYpPbI
KaXJI0ro Hapojga (K COXKaJeHHIO, BO
MHOTHX MECTaX B MPOIECCE rI00aH3aIiu
u  ypOaHu3alMM  TakhMe  CBOMCTBa
TEPSIIOTCS), BO-BTOPHIX, 1a€T BO3MOKHOCTh
MECTHBIM coool1ecTBaM MOJIYYUTh
aJbTEPHATUBHYIO BBITOLY IIPU COXPAHEHUHU
TPaIMLIMOHHOTO YKJaJa B  CEJIbCKOM
XO035MCTBE, PA3BUTHH HAPOHBIX PEMECEN U
MOMYJSIPU3AMA UX MPOAYKIMHA. Pernons
nojy4yaT peajbHyI0 TIO0JIb3y B BHJIE
MOBBIICHUST ~ UMHKA, HPUOOpETEHHS
OpeHJa, MPUTOKA WHBECTHIIMHA, CO3IAHHS
HOBBIX pabOYMX MECT, MOCTYIUICHUS
HaJIOrOB U Jp.

B nanHOW oOTpaciu cambIM  KPYIIHBIM
npennpustTueM cuurtaercss HanumonaneHoe
00BbEIMHEHNE HAPOIHBIX XY10’KECTBEHHBIX

npoMbIcioB  «KpsuD» — €IUHCTBEHHOE
IIPEANPUATHE, 3aHMMaloLIEeeCs
IIPOU3BOACTBOM U IONYyJsIpU3anuen

KBIPTBI3CKOTO HAPOJHOTO MPUKIATHOTO
HCKYCCTBA. B 00beTMHEHUN
(GYHKIIMOHUPYIOT BCEro 7 1EXOB U
YYaCTKOB: ex TOYEHO-PACITUCHBIX
U3JIENHIA; TIeX XY/I0KECTBEHHON 00paboTKH
MeTajula; IeX CTPOUYEBBIIIUTHIX W3CIUA;
Y4acTOK  XYJOXKECTBEHHOW  00paboTKH
KOXkH; ydacTok «CaliMa»; y4acTok IO
nmienkorpaduy;  Yy4acTOK IO  BBITYCKY
U3JEIUN C TOCYIapCTBEHHOW CHMBOJIMKON
[8]. TIo uMeromUMCsT TaHHBIM M aHATU3Y
MOXHO  3aKJIIOYUTh, YTO U JIaHHOE
IpeInpusITHE HENb3s CUUTATh
npuobuIbHBIM. Hanpumep, B nepuos ¢ 2019
no 2022 rox romoBas  BBIpydYKa
npeanpusaTs  (0e3  ydera  HAJIOTOB)
yBenuumnach Ha 25%, a o0Imue pacxosl
(6e3 yueTa HaJIOTOB) yBEIMUUIUCH Ha 27%.
JluHamuKa W3MEHEHUs OO0IIel BBIPYYKU U
oOIINX 3aTpaT NPEeaIpUITUS ITPE/ICTaBICHA
B BHJe rpaduka (Juarpamma 1).

Kaxk Bugno, B 2020 roay kak 10X0/bl, TaK U
pacxo/ibl MPEANPHUATHS PE3KO COKPATHIIUCH
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n3-3a SKOHOMHYECKOTO KpHU3HCa,
BeI3BanHOoro manmemumern COVID-19. B
2021-2022 rogax HaOIOOAETC TEHACHIUAS
pocta (DMHAHCOBBIX IMOKAa3aTeNel, HO, K

COKaJICHHIO, TEeMIIbl pOCTa PacxoioB
OKa3aJMCh BBILIE 10X0J0B. B pesynbrare B
2022 romy pacxoabl  NPEANPUATHS
MIPEBBICUIIM J10X0/bI Ha 431,66 MIIH COMOB.
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30000 28456,828332,4
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Juarpamma. 1. JlunamMuka J0XOA0B M PacXoJ0B rocyaapcTBeHHOro npeanpusatus «Koism» 3a 2019-2022 roxsr

B 1iensix COBMECTHOTO pa3BUTHS CEIBCKOTO
Typusma u HXII u noBelmeHus wux
B3alMOBBITOHOM 3HAYUMOCTHU
HE00XO/AMMBI MEpBI, HalpaBJIEHHbIE HA:

— pa3paboTKy KOMIUIEKCHBIX HpOrpaMMm
Pa3BUTHSL JAaHHBIX OTPACIEH;

— CO3JlaHu€ arpo- M DJTHOTYPUCTCKUX
KJIaCTEPOB;

— pa3BuUTHE
peaNpUHIMATENbCTBA,;

— OpraHM3anuioo oOyyarolUX TPEHHUHIOB

CEMEWHOT0

M MacTep-KJIacCoB [JIi  CEIhCKHUX
JKUTENEH, KPECThSIHCKUX XO3SUCTB,
YaCTHBIX MpeANpUHAMATEIICH,

MacTepoB U JIp.;

— COXpaHEHHWE HAIMOHAJBHBIX TPaTUIIHIA
Y MECTHBIX OOBIYaEB;

— MPOJBHKECHUE NPOAYKIIAN
bepMepcKUx  CTPYKTYp,  CEIbCKUX
JIOMOXO3STICTB  (JIMYHBIX TMOJCOOHBIX
XO03SICTB) ¥ HAPOJIHBIX PEMECIIEHHUKOB
(TorucTuka, MapKeTHHT, peKJama,
WHTEPHET-TEXHOJIOTUH U JIp.);
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— COINUAJIbHO-3KOHOMUYECCKOC pPa3BUTHUE

OTJIaJIEHHBIX U JIeNIPECCUBHBIX
pailoHOB;
— Ppa3BUTHE pPEMECIEHHOIO Jela H

IMPUBJICHCHUC MOJ'IO}Ié)KI/I K HaBBIKaM
€ro BCIACHUAA,

— BOCIIMTaHHE MO/IPACTAIOILETO
MOKOJICHUSI B JyXe HAIMOHAJIBHOTO
CaMOCO3HaHUS.

3aKJIoUYeHne

B JaHHOE BpeMs B OrmickoMm

rocyJapCTBEHHOM YHUBEPCUTETE

MPOBOJASATCS  HAy4HbIE  HCCIEIOBaHUS

(GopMHpOBaHHA M Pa3BUTUS HAPOIHBIX
XYJ0’KECTBEHHBIX IPOMBICIIOB B KOHTEKCTE
pa3BUTHsS HALMOHAIBHOIO TypusMma. B
YaCTHOCTH, TOTOBHUTCS IUCCEPTALMOHHOE
uccrnenoBanne Ha Temy «IIpoGiemsl
pasBUTHA M pa3MEUICHHWS peMecia B
KsIpreiscrane», rne paccMaTpUBAIOTCS
TEOPETUYECKUE U NPAKTUYECKUE ACIECKTBI
passutusa HXII B ctpane u ee peruoHax. B
pamKax JAaHHOU paboTHI ObLTH
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OpPraHM30BaHbl HAYYHBIC OKCICIUIUU B Typusma. Takue mccnenoBaHUs IMO3BOJIAT
peruonbl  Keipreiscrana, rae  Obuin BCKPBITH  €I1€ OJMH BaXKHBIM  ILIACT
HCCIIeIOBaHbl TEHJIEHIIMM U OCOOEHHOCTHU npuBieKaTeabHOCTH KbIpreisctana u ero
pa3BUTUS JAHHOM OTpaciuu, U B pPsif OIIPEIETICHHBIX PEruoHOB IIyTeEM
3apyOexxHbIX cTpaH (Poccust, Y36ekucran), paclIMpeHus cocTaBa TYPHAaKETOB B
rae  ObUTM  W3YYEHBI OIBIT  Pa3BUTHUSA paspese mnpemioxenus HXII B ero
HapOJHBIX IPOMBICIIOB M WX pOJIb B pa3HooOpa3uu B TEPPUTOPUATBHOM
paclpeHu TpeuIoKeHust B cdepe aCIICKTE ¥ TOBAPHOM aCCOPTHMEHTE.
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ABSTRACT

Pa3BuTne KynpTypHOTO TypH3Ma Kak JHIO cTpaHbl. Onekaa, oOblYaW W TPAIWLUH KBIPIBI30B MHTEPECYIOT
MIPUEKUX TypUCTOB. (DONBKIOPHBIE HOTKH B OAEXKIEC M aKceccyapax MOAYEPKUBAIOT JIPEBHIOID HK30THKY,
CaMOOBITHOCTh, 3CTETHYHOCTh, I€JIeCO00pa3sHOCTh Kpod. JluzaiiHepsl pa3pabaThIBAlOT — ITHUYECKYIO
CaMOOBITHOCTh KOCTIOMAa B COYETAaHUH C COBPEMEHHBIMH TEHACHLUAMH. B KBIPIBI3CKOM KOCTIOME H3IpEBIIE
MIPUMEHSUIN TEXHUKY «Kypak». Kypak —3To nockyTHoe mmuThe. «[194BOpK» 3TO aHanor «kKypak», KOTOpbIil ObLT y
HaponoB EBponel u Poccun. DT TeXHUKHU HA CErOfHA 0COOEHHO aKTyaJbHbI B CBSI3U C SKOHOMHUEH MaTepHaloB,
COXpaHEHHEM 3KOJIOTHHU B CTpaHe.

The development of cultural tourism as the face of the country. Clothing, customs and traditions of the Kyrgyz
are of interest to visiting tourists. Folklore notes in clothes and accessories emphasize ancient exoticism,
originality, aesthetics, expediency of cut. Designers develop the ethnic identity of the costume in combination
with modern trends. Since ancient times, the “kurak” technique has been used in the Kyrgyz costume. Kurak is
patchwork. “Patchwork” is an analogue of “kurak”, which was among the peoples of Europe and Russia. These
techniques are especially relevant today in connection with the saving of materials, the preservation of the
environment in the country.

OmauM W3 BUAOB TYypU3Ma  SBISIETCS K KYyJbTYpe M HCKYCCTBY KBIPT'BI3CKOTO
KYJIbTYpHBIN Typu3M. KylnbTypHBIN Typusm Hapo/Ja.

B KbIprei3ctane HEBO3MOXKHO MPEACTaBUTh
0e3 MCKYCCTBA, SIBJISIFOIIETOCS] €r0 BaYKHOM
COCTAaBIISTIOIICH. Hacnaxnasce
BBICTYIICHUSIMHU aHcaMOJen
HAIlMOHAJILHBEIX IIeCEH MW TaHIEB Ha
decTUBANSIX B IOPTOBBIX JIarepsix W
KYJIbTYPHBIX IIEHTpaxX, MOXETE y3HaThb O
MECTHBIX MY3bIKAJIbHBIX WHCTPYMEHTaX.
MOXHO yBUJETHh BOWJIOYHBIE U KOBPOBBIE
MacTepCcKHe,  3aKylascb  NaMATHBIMU
cyBeHupamu Ha Omickom 06a3zape B

[IpuBnekaTenbHOCTE 3THUYECKOIO CTHUIIA
3aKJIFOYAeTCS B HEMPEMEHHBIX MPUHIUIIAX
HapOJHOTO KOCTIOMa KaXKJIOro 3THOCA,
TaKMX KakK JCTETHKa, (PYHKIMOHAIHHOCTD,
[IPAKTUYHOCTh, PALMOHAIBHOCTH KpOS M
ucnojsHeHus. Kpome TOro, 3THUYECKUU
CTHJIb HUKOMM 00pa3oM He BIHUSET Ha
pangocThb SKCIIEPUMEHTUPOBAHUS u
HOBATOPCTBA, 0€3 KOTOPHIX HE MOKET OBIThH
JIM3aliHa, OpPUEHTUPOBAHHOTO HA HOBEMIINE

bumikeke unum OIHOM M3 PETHOHATBHBIX HayHHO-TCXHIHCCKHE AOCTHZKCHHA,
PEMECIICHHEIX [[HTPOB, COBIAHHBIX IV TEXHOJOTMM W MaTepualibl, IOCIEIHHUE
MPOJBIXKEHUSI U TOJAJEPKKUA Typu3Ma B TCHACHITHH MOJBL 1 Ccamplc
Ksipreiscrane. M3nenuss B 3THUYECKOM TpeOOBaTeIbHbIC HOTpEOHTEILCKHE
CTUJIE, KOHEYHO, TOBOPAT O KYJIbType 3alpoCEL.

CTpaHbl, BBI3BIBAIOT UHTEPEC Y TYPHCTOB. Ceromus (D OIBKIOPHO-3THO TTUHUT
IlpuMeHeHHe OTHHYCCKUX TPAAULUKA B NMPUJIAIOT TMPAKTUYECKU KaXIO0M MOJIHOU
ofexze GOPMUPYET YCTONUNBBIA HHTEPEC KOJUIEKLIMUA CTaPUHHYIO 3K30THUKY, IPKOCTh

Y TJIAMYPHBIA WK, CO3/1al0T HACTPOEHUE

106



Proceedings of the International Conference

“The Future of Tourism - Innovation and Sustainability”

ISBN: 978-9910-9409-0-3

CBOMMHU pEIKMMHU JETalsIMU WU J1axke
CTaHOBSATCS oOpazom JKU3HHU.
[IpuBnekaTenbHOCTh 3THUYECKOIO CTHJIA
3aKJII0YAETCS B HEIIPEMEHHBIX NPUHIIMAIAX
HapOJHOIO0 KOCTIOMa KaXKJOro JTHOCA,
TaKUX KaK 3CTETUKA, (PYHKIMOHAIBHOCTb,
MPAaKTUYHOCTh, PAMOHAIBHOCTb KpOsS W
ucnojsiHeHuss. Kpome TOro, 3THUYECKUU
CTHJIb HUKOMM 00pa3oM He BIUSET Ha
pangocThb JKCIIEPUMEHTUPOBAHUS u
HOBATOPCTBA, 0€3 KOTOPBIX HE MOKET OBIThH
JIM3aliHa, OPUEHTUPOBAHHOI'O HA HOBENIINE

HAyYHO-TEXHUYECKHE JOCTUKECHHS,
TEXHOJIOTUM ¥ MaTepuajbl, IOCJICIHNUE
TEHJCHINH MO/JIbI u camble
TpeOoBaTEIbHBIC OTPEOUTETBCKUE
3amnpocsl [1].

OTHUYECKUH CTWJIb YacTO Ha3bIBAIOT

(hONBKIIOPHBIM WIIM HapoIHbIM. Hampumep,
HapoJIHAasI OJIe’Ka UMEET CBOE BHYTPEHHEE
MPOCTPAHCTBO, MOXHO TPUKOCHYTHCA K
rucTokaM. bosbiioe BHUMaHUE KbIPTBI3CKHE
TTU3afHEPbI YIENSIOT repeaaye
YHUKQJIBHOCTH, [ICHHOCTH HApOJa C Y4ETOM
COBPEMEHHBIX TEHICHIIUH B MOJIC.

JIroOuTenn HMCTOPUM W KYIBTYPHl MOTYT
OTIPABUTHCS B My3€H B CTOJIHUIIEC CTPAHBI U
y3HaTh O TPAAMLUSAX M OBITE€ MECTHOTO
HaceneHus. [locenieHne 0PTOBBIX J1arepeit
U JIOKaIBbHBIX (ecTUBaCl JacT Bam
BO3MO)KHOCTh HOTPY3UTHCS B
TPaAMLIMOHHBIA KOYEBOH 00pa3 KHU3HU
KBIPTbI30B [2].

KbIpreizcknii KOCTIOM Kak OJWH U3 BUAOB
JIEKOPATUBHO-TIPUKIIAJHOTO HCKYCCTBA
AKTUBHO pPa3BUBACTCS B COBPEMEHHOM
MHpe. B KBIPIrbI3CKOM KOCTIOME U3APEBIE
NPUMEHSTIN TEXHUKY «Kypak». Ecmu y
KBIPTBI30B  3TO TEXHUKA Ha3bIBajach
«Kypak», TO y €BPONEHCKUX HAPOJIOB U
Pycu «mmauBOpK».

[I>yBOpk — HMCKYCcCTBO  IIUThI W3
JIOCKYTKOB. DTO 3aHSTHE OYEHb JIPEBHEE.
Cxopee Bcero, OHO MOSIBUJIOCh HEMHOTHM
MO3Ke, YEM JIOJU HAYYHIIUCh TKALKOMY
MAacTEpCTBY. A MNpHUYMHA BO3HUKHOBEHUS
TEXHUKM - MHUHMMH3ALMSI OTXOJIOB, BeIb
HCKOTJa TKaHU 6I)IJ'H/I OYCHb ULICHHBIM
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MaTtepuasoM. IlepBble HaxXOOKM TakKoro
tuna parupyrorcs 980 romom 1o Hamiei
3ppl. B AHMIMHM  JIOCKYTHOE IIHThE
npuobpeno nonyisipHocts B XVIII Beke,
Korja Bo3HMK Aeduuut curua. Ocratkamu
TEKCTUJISl YKpalladu M3[elus U3 JbHA U
IIEPCTH, CO3/aBas pPAa3JIMYHbIE  Y30DBbI.
HNuorna u3 JIOCKYTKOB TKaHU
(hopMHPOBATIUCH LiENIbIE NT0JIOTHA — OJIesIa,
MokpeIBaia. [3].

JlockyTHOE€ mIMTHE OBUIO U3BECTHO B
Poccun 3amonro mo XVIII Beka. Hamm
MPEAKU HE BHIOPACHIBAJIM JIOCKYThI TKAHU B
LEsAX 9KOHOMHUHU. JIOMOCTpO# yCTaHOBWII
MpaBWJIa XPAHEHUS W  HUCIOJb30BaHUS
TEKCTHJIBHBIX ~ OoTXo#oB. OcraTku B
OCHOBHOM HCIIOJIb30BAIIICh IS
W3TOTOBJICHUS TEKCTHIISA IS JOMAIIHETO
HCITOJIb30BaHUS. [T>uBOpK KakK
JIEKOpaTUBHOE HamnpasieHue B Poccuu
MosIBUJICS JiMIIb B cepenune XIX Beka. 91o
CBSI3aHO C HA4YaJiOM IIOCTaBOK B CTpaHy
3apyOekHOro cutia. Mznenus uz oOpe3koB
TKaHU BCETJa HMEIW B KPECThHCKHUX
CEeMbsSIX PAKTUUECKUU XapaKTep.

Kaxk YK€ TOBOPUIIOCH, B KBIPI'bI3CKOM
MPUKIIAAHOM HUCKYCCTBC JIOCKYTHOC HIUTHC

Ha3bIBACTCS «KYpaK». Kypak
WCIOJIb30BAJIM B ILEJIAX  OKOHOMMH
marepuana. OH mpenacTaBiasieT coOoi

CO3JJaHUE OPHAMEHTAJIBHBIX KOMIIO3ULIMI
U3 PAa3HOLBETHBIX MENKHX (parMeHTOB
TkaHu. [lomOop TkaHel 1o 1BETYy H
(hakType, pacmojgoKeHHe 1IBETOBBIX MATEH,
CO3JJaHME PUCYHKAa «HOBOWM TKaHMW» — 3TO
HCKYCCTBO, YXOJdIllee KOPHSIMU B JaBHUE
BpeMeHa. B ObITy Kypak HCIIONb3yeTcsl B
Tyum-kuiinzax (yOpaHCTBO IOPThI) — IO
KpasiM, IIMPOKO MPHUMEHSIICS B OJEXKIE, a
UMEHHO — OellbJeMuH, TO0sCa, MaHKEeThl
IJJaThEB, YaIlaHOB, BBIIOJHEHHBIE B
JaHHOM TexHMKe. Bc€ 9210, a Takxke
«TyMappl» CIyXWIN 3alIUTONH OT AYPHOTO
maza. Jlaxke ManeHbKUM JAETSIM Japuilu
Kypak. CymectByer Tpaauuus — Ha 40-i
JIeHb C MOMEHTa MOsBJIEHUS peOEHKa Ha
CBET €r0 0JICBAIOT B OJICKLY, CIIUTYIO U3 40
JIOCKYTKOB. JTO MOXET OBbITh Xajar, yarnaH
1 Tomy (IIarmoyka WM MOBS3Ka) Ha IOre,
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yaraH, Iuiatbe, pyOarieuka, )KHUJIeTHK — Ha
ceBepe. Macrepupt u3 Kypaka
W3TOTABIIMBATIN OJEsIa, OTYLIKH, TOLIOK,
KOILIOTO; MEIIOYKH JIJIsl TIOCYbI, 3epKaia,
JIOKKH; TOAYAHUKH, 10CTapXaHbl [4].

B Hacrosimee BpeMs C yBeIHYCHHEM
KOJIMYECTBA OTXOJOB IpPU IPOU3BOACTBA
OJIeXK/Ibl BCE 4Yallle MPUMEHATCS METOJ
arnicalikIMHra — OJHa M3 Pa3HOBHUJIHOCTEU
MPYBOpKa. AMNCAHKJIMHI — 3TO HE Mpo
mporecc  MOJHOW — mepepaboTKu U
BOCCTAHOBJICHHS Belei KaK B
pecalikiiuare.  ANCaKJIMHT -  3TO
BJIOXHOBEHHE HOBOHl JH3HH B CTapylo
OJleXky. DTO OTHAEIbHBIA BUJ HCKYCCTBA,
TPYJOEMKHIl mpoiiecc, KOTOPBIA OTBeYaeT
Ha 3aI1pocC JIFOAEH M0Iy4aTh OPUTMHAJIbHBIC
BEUIM, 3a KOTOPBIMU CTOUT Kakasg-TO
uctopusi. ONnocpeOBaHHBIM PE3YIbTATOM
9TOro Ipolecca SBISIETCS IMOAJIEPIKKa
OKpy)XarIied  cpeapl, a  HMEHHO
COKpALIEHUE OTXOIO0B.

TexHUMKOM IPYBOPK MOJKHO CO3/aBaTh
MOJIHYIO OJI&XKIY, aKCecCcyapbl, MPEAMETHI
UHTEpbepa, Mebenb. OTO MOryT OBITh
BCEBO3MOXHBIE — IIAThsl, FOOKHU, MMUHKAKH,
KAKETbl, KypTKH, OPIOKH, )KUJIETHI, TAJIBTO,
11apgsl, CyMKH, TOJIOBHbIE YOOPBI U T. 11. U3

Mebenu W TPeAMETOB  HHTEphepa
W3TOTaBINBAIOT MaHHO, ojesa,
MOKphIBaja, HABOJOYKH, CYBEHHUPHBIC

WUTPYILIKH, YeXJbl A CTYNIbEB, KOBPHKH,
IIOACTAaBKU I HOCYI[I)I, JJaHYMAaThl U T. O.
JluzaiiHephbl U PYKOAETbHUIIBI HCTIONb3YIOT
MpU TIOIIMBE B OCHOBHOM CIJICIYIOIIHE
TKaHH: XJIOMYaTOOYMaXXHYIO TKaHb, IIENK
(catuH, aTiac), JieH, mepcTh, aparn. OgHaKko

MOTYT TPUMEHATh M  pPa3Hble BUJbI
TEKCTHUIIS.

Oco0enHo aKTyaJIbHO MIpUMEHEHNE
WCTOJb30BAHHBIX  CTApbhIX  JPKUHCOBBIX

MaTepuaioB U COYETAHHE UX C APYTUMHU
TKaHAIMH 10 1BeTy u Qaktype. Tak,
HarpuMep, ¢ Hadama XX BEka M MO
Hacrosiiee BpeMs C IOSBICHUEM U
pa3BUTHEM JKUHCOBOM MOJIbI 00pa3oBajcs
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nepen30bITOK  M3eNMH U3  JKUHCOB.
[IpakTuecku B KaKIOM CEMbE BCE €r0
YWIEHBI HOCAT JUKUHCBI, OHM OKa3aJMCh HE
TOJIBKO MOAHBIMH, HO U OYCHb y,[[O6HBIMI/I,
IPAaKTUYHbBIMM B HoweHuu. Ilocne wux

HU3HalllMBaHU s OCTacTCA TEKCTHUJILHBIN
mycop. Takum 00pa3oM, IOCTOSHHO
oOpa3yeTcs TEKCTWJIBHBIH Mycop W3

Pa3sHOro aCCoOpTUMEHTa OACKIBI.

Bo3znukiee B IIOCIIEIHUAE roJbl
HallpaBJICHUE AallCallKJIMHIa B MOJE U
JU3aiiHe KaK METOJ COXPAaHEHUS YKOJIOIMH
JaJI0 TOMYOK AW3aiHepaMm Uil CO3JaHus
U3 IEIINN.

TBopuecTBO MozenvepoB Keipreizcrana
CeroJHs  TPYAHO  HpEACTaBUTH  0e3
(ONBKIOPHO-3THUYECKOTO  HAIPABIICHHUS.
KynsrypHOe Hacienme KakIoro Hapoza
Bcerjga ObUIO MCTOYHUKOM BIOXHOBEHHUS
Ul TM3aiHEPOB-MOJEIIBEPOB. DJIEMEHTHI
JIPEBHEH KOCMOJIOTHM B COBPEMEHHOM
JU3ailHE KOCTIOMA IPOCIECKHUBAIOTCS B
TakuX cdepax, Kak TEKTOHHKAa KOCTIOMA,
OTPaXKAIOIYD B TBOPYECKOM METOAE
aBTOPOB HX  KYJbTYPHO-HCTOPHUYECKHUE
IPEJICTaBICHUsS 4Yepe3 KOHCTPYKTHUBHO-
(opMasbHbIE pEIIeHUs, XYJO0’KECTBEHHOE
JNEKOPUPOBAHKE Ha OCHOBE
KOCMOJIOTHUYECKON OpPHAMEHTHKHU,
KOJIOpUCTHUYECKOE peleHue. B pesynbrare
MOJIYy4YalOTCd ~ HMHTEPECHBIE  PEIICHHs,
KOTOpBIE BCErAa AaKTyaJdbHbl WU HMEIOT
0OJIBIIION cTIpocC.

[IprMeHeHnEe COBPEMEHHBIX TEXHOJOTHH,
BBINIOJIHEHUE 3THO-IEKOpPA B Pa3IUYHBIX
TEXHUKaX JaeT BO3MOKHOCTb
pa3pabaThIBaTh COBPEMEHHBIHN, CTUIIBHBIN 1
KOHKYPEHTHOCTIOCOOHBII ACCOPTUMEHT
OJIeXK/Ibl, CO3/1aBasi KaK IPOMBILUICHHBIE
KOJUIEKIIMHM KJacca IpeT-a-nopre, Tak MU
aBTOPCKHUE, DKCKIIIO3UBHBIE KOJUICKLHUH,
BBIpaXKAIOIITHE UJIEI0 TpanchepTa
HAIlMOHAJILHOTO KBIPTBI3CKOTO OpHAaMEHTa
B COBPEMEHHBIM E€BpPONEUCKHNA JW3alH
KOCTIOMa.
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Puc. 7. U3nenus, soinonnendsie Yanapioaesoii A.M.
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ABSTRACT

B crarbe mocraBieHa nenb paccMOTpeTh Typu3M KbIprbiscraHa, ero mpoOiieMbl M NEpCHEeKTUBBI pa3BUTHA. B
paboTe Tak)Ke pacCMaTPHBAIOTCS M IIPOAHATM3UPOBAHBI IAHHBIE O COCTOSIHUU U Pa3BUTHU TYPUCTHYECKOH chepbl
pecrryonuky. JlaHHBIE 0 pa3BUTHH TypHCTHYECKOI cepbl KbIpreizckoit PecriyOniky npencTaBieHsl B TaOIUIax,
CXEMaTUYHO M300pakeHbl B IuarpamMmax. Takum oOpa3om, MpeAcTaBlCHHBbIE JaHHBIE MOKa3aiu, 4To cdepa
Typu3Ma IO JaHHBIM CTaTHCTHKHU pacTeT U3 roja B roj. OAHAKO KadecTBO TYPUCTHUECKUX YCIYT OCTaBISAET
JKeJaTh JIyYLIEr0 — OHU HE COOTBETCTBYIOT MEXIYyHAPOAHBIM cTaHaapraMm. Hamu chenaHa momnelTKa U3y4MTb
BONPOC TYPHCTHYECKOW CQepsl IESITENPHOCTH M Kak o0CTOosST B HeH aena ceroans. ChenmaHa IIONBITKA
paccMOTpeTh MPOOIEMBI Pa3BUTHSI TYpHU3Ma B PECITyOIHKe U MPEATIOKUTh IyTH UX pemeHus. B padore caenan
BBIBOJI O TOM, YTO Ha pelIeHre 00bsIBICHHBIX MTPpo0eM OoJIbIliee BINSHUE OKAa3bIBAET TOCYIapCTBEHHAS MOJIUTHKA
B chepe Typu3Ma M, KOHEUHO K€, KaJIpbl, 00J1aJafolIie HOBBIMH 3HAHUSAMH, KOMIIETEHIUSIMH, CIIOCOOCTBYIOIIHE
Pa3BUTHIO TypH3Ma pecITyOJINKH.

The goal of the article is to consider tourism in Kyrgyzstan, its problems and development prospects. The paper
also considers and analyzes data on the state and development of the tourism sector of the republic. Data on the
development of the tourism sector of the Kyrgyz Republic are presented in tables, schematically depicted in
diagrams. Thus, the presented data showed that the tourism sector, according to statistics, is growing from year to
year. However, the quality of tourist services leaves much to be desired and that they do not meet international
standards. We have made an attempt to study the issue of the tourism sector and how things are going in it today.
An attempt was made to consider the problems of tourism development in the republic and suggest ways to solve
them. The paper concludes that the solution of the announced problems is more influenced by the state policy in
the field of tourism and, of course, personnel with new knowledge and competencies that contribute to the
development of tourism in the republic.

Beenenue Hudpactpykrypa MPECTaBIISAETCS
COOCTBEHHBIMU PECYpPCAMU, TAKUMHU KaK:

Typucruueckas cdepa, a TaKXKe

MEPCIEKTUBLl Pa3BUTUA TYPUCTUYECKOIO e Ilpupoxansie pecypcesl;

OusHeca B COBPCMCHHBIX YCJIIOBUAX 3aBUCAT ° PerCaLII/IOHHBIC pecypcHI;

oT COCTOSIHHS " pa3BuTUA ® TPOU3BOJICTBEHHBIE donas! _

HH(PACTPYKTYPEL. Undpactpykrypa MPEANPUITHS 00CTY>KUBAHUS

Typu3Ma — O3TO TIpylna IPOU3BOJACTB, e  Kajphl;

00ecIeunBaronnx MIACCUBHBIN ® CRIH c APYrUMH CeKTOpaMu

TypucCTHYECKHil OanaHc. SKOHOMUKH"
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® pecypchl, obecrneunBaroIIme
pa3MelIeHue,;

® TMTaHUE,

® OTIbBIX;

e uH(}OpPMALIMOHHOE U TPAHCHOPTHOE
o0ciyK1UBaHUE TYPUCTOB.

[IpaBWiIbHO U TPaAaMOTHO IpEJCTaBIECHHAS
uHppacTpykTypa Typu3Ma JaeT
BO3MOXXHOCTb ~TYpPUCTaM  OTIbIXaThb C
KOM(}OpTOM, CO BCEMHU HEOOXOIUMBIMU
pecypcamu. Hepassurass uHppacTpykTypa
U cnalblif MapKeTUHT TYPUCTUYECKOM
cpeper B Keipresckoii PecryOnuke emie
Jajex oT JTOCTH>KEHHS CBOEro
TYPUCTUYECKOr0 noreHnuana. Hemmpoknii
(orpaHuYeHHBIM) BBHIOOP M HH3KOE
KAayecTBO TYPUCTHUYECKHX IPOIYKTOB, UX
KOpOTKas CE30HHOCTh TaKXKe
MPEMSATCTBYIOT Pa3BUTHIO TYPUCTUYECKOTO
cektopa B pecnybnuke. Co CTOPOHBI
rocyapcTaa MIPUHUMAIOTCS
3aKOHO/IATEJIbHbIE U HOPMATHUBHBIE AKThI
(IOKYMEHTBI), KOTOpBIE JOJDKHBI JIaTh
TOJYOK Pa3BUTHUIO Typu3Ma B KbIpreizcrane
C  OpraHM3alOHHOM TOYKM  3PECHUS.
OpHako, HeCMOTps Ha BCE YCWIMS IIO
pazButuio Typusma B  KeIpreiscrane,
XOpOILLIUX PE3YJIbTAaTOB €0 pa3BUTHs ITOKa
He HaOmonaercs, nons Typusma B BBII
IIOKAa €HI€ OCTAaeTCsi O4YEeHb HHU3KOM.
WNudpactpykTypa TypusmMa pa3BUBAaETCS
oueHb cnabo. Typusm B KeIpreiscrane
JEPKUTCST TOJIBKO HAa €ro caMOOBITHOCTH,
YHUKQJIBHOCTH  NPUPOJHOM  KpacoThl,
HallMOHAJIBHOW KyXHHU U Ap. bonee pa3Bur
IUISDKHBIM - Typu3M. OJHaKo IUBSDKHBIN
TypU3M UMEEeT KOPOTKHH CpOK, U
o0ecreynTh TPYJOBBIE PECYpPChl T'OJOBBIM
CTaOWJIBHBIM JOXOJOM He jerko. Ceromgas
cTaln MOMYJISIPHBIM OTJIBIX Ha
TOPHOJBDKHBIX 0a3ax. YHUKaAIbHOCTh H
Kpacora IIPUPOJIBI SIBIIIOTCS
MIPUOPUTETHBIMU B pa3BUTUU
TypUCTHYECKOH cdepsl B pecmyOnuke,
COOTBETCTBEHHO MOHO OTMETUTbh, UTO
TypusM B KsIpreiscrane — sBisiercd
MPUOPUTETHOM  OTpacibl0  pPa3BUTHS
SKOHOMMKHM. bnarogaps npoBOAMMBIM
pedbopmam B pecnyOivMKe, B HACTOSIIEE
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BpeMs yKe CIIOXKHIICS PBIHOK
TYPUCTHUYECKUX  yCIyr, HO  CJEAyeT
OTMETHUTH, YTO B HACTOsIIee Bpems B cepe
Typu3Ma mpeodianaer J0Jds YacTHOTO
cektopa. Hampumep, Ha blcbik-Kyne B
HacTosilIlee BpPEMsi MHOKECTBO YaCTHBIX

IIAaHCHOHATOB, OJTHaKO OHU HE
COOTBETCTBYIOT ~MHPOBBIM  TpeOOBaHHUS
(cTranmapram), HO CTOMMOCTD

MpeUIaraéMbIX MU TYPUCTHYECKUX YCIYT
BBICOKAs M, YBBI, YPOBEHb YCIyr HeE
OTBEYAIOT noTpeOHOCTIM aKTUBHO
Pa3BUBAIOLIETOCS TypH3Ma.

DJIeMEeHThI TYPHCTHYECKOI0 MPOAYKTA H
OCHOBHbIE TYPHCTHYECKHE YCIYT'H

Typuctuueckuii TPOAYKT COCTOUT W3
CIIEAYIONIMNX OCHOBHBIX (00s3aTEIbHBIX)
COCTaBJISIFOIIHX:

1) Tpancmopr;

2) pa3MelIcHueE;

3) mnuTaHue;

4) TpUBIEKATEIHHOCTB;
5) comnpoBoxacHUE;

6) cHabxeHue.

Cocras TYPUCTHUYECKOTO MIPOJIYKTa
00BEIUHACT PNl OTpaciieil HaIlMOHAIBHON
JKOHOMUKH, KOTOpbIE ydacTByroT B BBII
oTpaciu W  cTpaHbl. TypucTHYeckue
KoMnaHuu B KeIpreI3ctaHe npe1oCcTaBIsoT
JIOBOJIBHO HIUPOKHM CIEKTP YCIYT.

OcHoBHbIE TYPUCTHYECKUE yCIIyrH,

KOTOpBIE MIPEIOCTABIISIIOT YaCTHBIC

TypI/ICTI/I‘-ICCKI/IC KOMITaHUH, 3TO:

® pe3epBUPOBAHUE u npojaxka
aBUAOWIIETOB;

® pe3epBUpPOBAHUE TOCTUHMI] u
TPAHCIIOPTA;

e pa3MElICHHE U BCTpeya TYPHUCTOB;

® OKazaHMe YCIyr 10 O(QOPMIICHHIO
3arpaHacnopToB, BHU3, CTPaXOBBIX
II0JINCOB;

®  yCIyTU I'MJa-NIEpPEeBOAUNKA,

e opraHu3zalus TypoB U IOE3/0K;

® [IPEJOCTAaBJICHHUE TPAHCIOPTHOTO U
HKCKYPCHOHHOTO  OOCHYXHBaHHUS C
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MOMOIUIbIO CBOMX PECYPCOB, a TaKXKeE C
MIOMOIIBIO 3apYOEKHBIX MAPTHEPOB;
® OKa3zaHHe MPOYMUX YCIYT.

AHaJu3 pa3BUTHSI HHPPACTPYKTYPHI

Typusm siBiIsIeTCSI OAHOU U3 TPUOPUTETHBIX
oTpaciiel skoHoMuKH Ksipreizcrana. st

pa3BUTHUS BHYTPECHHETO n
MEXyHApOIHOTO Typu3Ma CTpaHa
pacroyiaraet OoraTbIM MIPUPOJTHO-
peKpealuoOHHbIM u 9KOJIOTHYECKUM
MMOTCHIIHAJIOM. B Keipreizcrane

pAacIioyIOKEHbl TaKHE HM3BECTHBIE TOpPHBIC
BepIIuHbI, Kak ik [To6ensr (7439 m), nuk
Jlenuna (7134 m), Xan-Tenrpu (6995 m).
OauH U3 cambIX MPOTSHKEHHBIX JICTHUKOB
«OHBUIBYCK TaKXKe SIBJISICTCS
JOCTONPUMEYATETbHOCTHIO MHPOBOTO
Mmacmtaba. Ha teppuropun pecnyOnuku
NnercTByeT 14 KypOpTHO-peKpealrOHHBIX

30H, 10  TOpHBIX TYpPUCTCKUX U
AIBIIMHUCTCKUX  30H. PekpeannoHHoe
3HauYE€HUE  CTpaHbl  OOYyCIIOBIMBAeTCA

HaJau4ueM OOJBIINX 3armacoB JIEYEOHBIX
rps3eif, 0OOrarcTBOM MHHEpaIbHBIX U
TEPMAIbHBIX HCTOYHHKOB, IKOJIOTHYECKU
YUCTBIMM U IIOYTU HE TPOHYTHIMU
uuBMiIM3anuein nanamadrtamu. Bcee 9T0
CO3JaeT  YHUKaJIbHBIE  YCIOBHS IS
TypusMa W  KypOPTHOTO  OTAbIXa B
Keipreizcrane. Kpome MPUPOTHBIX
JocTonpuMedarenbHocTe,  KeIpreizcran
uMeeT O0oraToe HCTOPUYECKOE IPOILIOE.
Uepes Hero npoxoauii Benmmknid menKoBbIid
nyte. Ha  Tepputopum  pecmyOnuku
HAXOoJUTCA 0oJiee 5 THICSY UCTOPUUECKUX U
KyJIbTYpPHBIX NMaMATHUKOB. Paccmorpum u
MIPOAHATIUZUPYEM pa3BuTHE
TYPUCTUYECKOU UHPPACTPYKTYPHI
Kewipreizcrana, mnpeicTaBiIeHHOE HUKE B
TadJuLax.

Tadauua 1. [Ipennpuarus Typru3Ma, UMEIOIINE BO3MOXKHOCTD Pa3MEICHNS TypHCTOB

HanmenoBanue 2018 2019 2020 2021 2022
Ipennpusitust Typu3sma 899 813 928 220 1709
Barkenckas o6macTb 110 - - - 50
Jxaman-AbGamckas 001acThb - - - - -
Hccrik-Kynbekast o6mactsb 324 556 1939 40 1017
Haperackas o6acth 263 238 307 - 164
Omickas o0JyacTb - - - - -
Tanacckas obnacth - - - - -
UYyiickast o0macts 116 134 106 180 394
r. bumkex - - - - -

r. Om - - - - 84
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Juarpamma 1. [Tpeanpustus TypusMa, UMEIOIINE BO3SMOXHOCTh Pa3MEleHUsI TYPUCTOB

W3 naHHBIX, IPECTaBICHHBIX B Tabmuie 1
M CXEMaTUYHO  HW300paXCHHBIX B
nuarpamme 1, BUIIHO, YTO 3a MOCJEIHUE 5
net (c 2018 mo 2022 rombl) pacTeT YUCIO
MPEeNNpUATHI Typu3Ma, KOTOpbIE HMEIOT
BO3MOXXHOCTh pPa3MEIIEHUsI TypUCTOB. B

2022 romy ux umcno coctaBmsuio 1 709
npeanpusaTiuii Typusma, u3 Humx 1 017
OpeAnpusTHiA pacroyiokeHsl B Mccblk-
Kynbckoit ob6mactu  (3T0  mpennpusTHs
TypH3Ma, KOTOpBIE PACHOJOXKEHbI BJOJIb
o3epa Hccrik-Kyib).

Tabauuna 2. [lesTenbHOCTh CIENUaIM3UPOBAaHHBIX CPEACTB pa3MeLleHus 10 Tepputopuu B 2022 r.

EnuHoBpemenHas Yueno mect/Koexk YuciaeHHocTh
BMeCTHMOCTh B MecsI JeYNBIIUXCH U
Cy0bEKTOB, MeCT MAaKCHMAJIbHOT0 OTIBIXaBLINX,
pa3BepTHIBAHMS, YeJI0BeK
MecT
Typucrckue 6a3sl 1268 1508 8 275
Jxanan-AbGaackas 00acTh 640 640 4319
HUccrik-Kynbekas obmacts 258 258 3048
UYyiickas 001acTb 344 534 599
Hapeinckas obnacts 26 26 309
Canaropuu 13 389 15 549 85 760
Jxanan-AbGaackas 001acTh 1874 4034 20430
HUccrik-Kynbekas o6macts 10 241 10 241 62 853
Uyiickas 001acTb 1274 1274 2477
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Jerckue caHaTopuu 994 1564 2 896
Jxanan-Abanackas 00aacTh 362 532 1776
HUccrik-Kynsckas 06macTp 152 152 596
UYyiickast ob6macts 480 480 524
CaHaTOpUH-NPOPUIAKTOPUH 1567 2525 9 064
HUccrik-Kyneckas 06macTp 160 160 1958
Otmckast o6macTb 767 1725 4188
UYyiickast ob6macts 100 100 1214
r. Om 440 440 1596
baTtkeHckast o6macTs 100 100 108
EnnnoBpemMeHHast Yucyao MecT/KoeK YucjieHHOCTh
BMECTHMOCTH B MecsiI JIEYUBUINXCS H
Cy0BeKTOB, MeCT MaKCHMAJIbHOTO OT/bIXaBUINX,
pa3BepTHIBAHMS, YeJI0BeK
MecT
Jloma oTabIxa 2436 2436 15 144
Jxaman-AbGaackas 0061acTh 30 30 90
HUccrik-Kynsckas 00macTp 2 406 2 406 15 054
ITancuoHaThwl OTABLIXA 19 768 31230 185 775
Jlxanan-AbGanckas 00J1acTh 840 840 4 568
HUccrik-Kynbekast o6mactb 18 928 30390 181 207
ITancuoHaT ¢ 1eyeHHeM 240 360 1710
UYyiickast 00macTs 240 360 1710
Ba3bl oTabIxa 1041 1191 10 419
BarkeHckas o61acTsh 22 22 943
HUccrik-Kynsckas 00macTp 783 783 6 726
Jxanan-AbGaackas o0acTh 66 66 1414
Yyiickas 001acTh 20 20 35
Omickas o0JyacTb 150 300 1301
J?;lrﬂez;)Tﬂop1-10-03;:[0p01mTeJ1l,mﬂe 1565 1565 5843
HUccrik-Kynbckas 00macTp 283 283 2 253
Jxanan-AbGaackas 00acTh 1112 1112 2 850
Omckast o6acTb 170 170 740
JS:F(L[;I;{I/IBl-[0-03210pOBl/lTeJ'll>H]>le 3937 3467 14 622
HUccrik-Kynbekas o6macts 2 537 2617 13 217
Tanacckas obnacTb 280 280 765
Barkenckas o6nacTb 420 570 640
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Jduarpamma 2. JIesTenbHOCTb CIIELUATU3UPOBAHHBIX CPEICTB pa3MeILEHUs N0 TeppuTOopuu B 2022 1.

B tabnuue 2 npencraBieHa AEATENBHOCTh CHELMATM3UPOBAHHBIX CPEJICTB PasMELICHHs 110
tepputopuu B 2022 r., re npeacTaBieHa eIMHOBPEMEHHAs BMECTUMOCTh CYOBEKTOB (MECT),
YHCII0 MECT/KOEK B MECSIl MaKCUMaJIbHOT'O Pa3BePThIBAHUS (MECT), YUCIEHHOCTh JCUUBIINXCS
1 OoTAbIXaBUIMX (YenoBek). [1o Bcem mpencTaBaeHHBIM JaHHBIM BUAHA JUHAMHKA POCTA.

Ta6auna 3. OuHAHCOBBIE MOKA3aTENN AEATEILHOCTH NPEANPUATHNA M OpraHHU3alMil TypHU3Ma, YUpeXIEeHUH
OT/BIXa (MJIH. COMOB)

2018 2019 2020 2021 2022
1 2 3 4 5 6
Bripyuka 2065,1 21614 988,0 2320,0 28725
ITpu6sL1H 3449 426,6 116,3 553,1 611,5
YobITKH 51,5 37,6 129,8 43,1 79,8
CnpaBo4Ho
Konngectso
OTYHUTABIINXCS
HpeAnpUsITHI 492 574 563 553 574
1 2 3 4 5 6
Konngectso
NPUOBIIBHBIX 142 152 84 120 156
peanpUsITHIA
Konngectso
yYOBITOYHBIX 128 134 161 95 76
IpeAIPUITUH
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V nenbHbIN Bec
NPUOBIIBHBIX
TPENPUITHI B 00IIEM 28,9 26,5 14,9 21,7 27,2
YHCIIC MPEIIPUATHIA,
TIPOIICHTOB

V nenbHbIN Bec
YOBITOYHBIX
TPEINPHUATHH B 001IEM 26,0 23,3 28,6 17,2 13,2
YUCIIE MPEANPUATHH,
MIPOIICHTOB

3500
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Jduarpamma 3. OuHaHCOBBIE MMOKA3aTENM NEATEIBHOCTH NPEANPUATUN U OpraHu3aluid Typu3Ma, YUpeKIeHUI
oT/IbIXa (MITH. COMOB)

W3 nannabIx Tabmuiel 3 BUAHO, YTO (PMHAHCOBBIE MOKA3aTENH AEATENbHOCTH MPEANPUITHI U
OpraHu3alyil Typu3Ma, YUYpeKJIeHU OT/bIXa (MJIH. COMOB) U3 rojia B roj pacteT. Pacrer kak
BBIPYYKa, TaK U MOJyUYeHHAass MPHUOBLIb OT JeSTENbHOCTH MPEANPHUATHI Typu3Ma 3a 5 jer (c
2018 mo 2022 romsi).
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JAuarpamma 4. OUHaHCOBBIE MMOKA3aTENM IEATENBHOCTH NPEANPUATUNA U OpraHU3ALMM TypU3Ma, YUpEeKIECHUN
oT/bIXa (MITH. COMOB)

W3 nanHbIX Tabaubl 3 BUAHO, YTO KOJIMYECTBO MPUOBLIBHBIX MPEANPHUATUN TYpUCTHUECKON
oTpaciu pacteT u3 roga B rog u B 2022 roxy WX 4MCIO COCTaBUIO 156 mMpuOBLIBHBIX
NPEINpUATHHA TypU3Ma, a YUCIO0 YOBITOUHBIX MPEANPUATHI TypHU3Ma 3a UCCIeyeMbli mepruo
COKpaTWiioch ¢ 95 no 76 mupeanpusTvii, 4TO SBISIETCS TMOJOXKUTEIBHBIM PE3YIbTaTOM
NesITeIbHOCTH MPEANPUATHHA TypU3Ma pecyOIuKH.

Tadauua 4. [TocTynueHue NpsMbIX MTHOCTPAHHBIX HHBECTULMH B cepy TypHu3Ma 1o cTpaHam (0e3 yueTa OTToka,
ThICAY JojutapoB CIHIA)

2018 2019 2020 2021 2022

1 2 3 4 5 6
OTABIX M TYPU3M 59 680,5 157 7779 39 811,6 41 456,4 49 809,7
B TOM YHCIIC U3:
Crpan BHe CHI' 55 559,2 157 066,8 395845 42 456,7 48 200,3
ABctpust 8,7 - - - -
Baurnanem - - - 0,1 -
Bosrapust - - - 0,3 0,3
ggg;::f;‘;: 0CTpOBa, 254 65,0 ; 341 214.4
T'epmanus - 2,3 34,2 141,3 1516,4
I'py3us - - - 1,0 4,4
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Wunus - - 0,1 265,6 -
Wranus - 14,5 0,7 0,1 0,5
Wpan, Ucnamckas
PecniyOinka i i i i 11
Karap 71239 178,1 323,6 - -
Kurnp 11,2 3469,1 - - -
Kurait 503,7 973,7 113,1 506,4 53374
JlaTBus - 12,1 449 8,1 5,0
JIuBan - - - 0,1 -
JIutBa - 0,1 - 0,9 -
Momnromaus - - - 0,1 -
Hunepnans 34 049,2 32 660,8 37 062,0 34 814,6 271948
Hosas 3enmannns - - - - 15,2
Hopserus 6,2 25,2 - - -
ggzggf::glﬁ;epanl 0.1 i i 6.7 12520,7
ITakucrau - - - 0,2 0,3
Kopes, Peciybnuka - - - 1,3 1,4
CaynoBckast ApaBus - - - - 0,3
Ceiresnsl - - - - 170,6
Cupus - - - 0,2 -

1 2 3 4 5 6
CoequHEeHHOE
KoponescTo 12,6 5,9 95,1 62,6 -
(BenukoOpuraHus)
i;’;iii‘*m"e [rarer 4955 556,8 1909,6 2 655,9 847,3
Typrust 89,6 18 116,1 1,2 28,1 298,5
Opanist - 75,0 - 0,1 6,0
[IBeiiapust 13233,1 100912,1 - 21129 46,3
IIsenus - - - - 19,3
Ipu-Jlanka - - - 0,2 -
DcToHUS - - - - 0,1
Crpan CHI' 41213 7111 227,1 32349 1609,4
Azepbaiimkan - 197,9 27,5 0,1 112,9
Kazaxcran 31,1 15,9 17,5 106,1 328,9
Poccus 4 090,2 483,6 182,1 31231 11345
TamKUKUCTaH - 5,6 - - -
V306exucran - 8,1 - 5,6 33,1

N3 tabnumer 4 BUIHO, YTO TOCTYIUICHUE
NpSIMBIX HMHOCTPAHHBIX HWHBECTUIMH B
chepy Typusma mo crtpanam (6e3 ydera
0TTOKa, Thicsu nosmapoB CIIA) coctaBuio
B 2022 rogy okono 50 MIH. A0OJUIapoB
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CIIOA. Tlo cpaBHenuro c¢ 2019 romom
WHBeCTHULIMM B  chepy Typusma B
Ksipreizckoit Pecniy6mnrke CHU3UINCH B TPU
pasza.
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IIpo06JieMbl ¥ MyTH pelIeHust

[TonbrTaemest IPEIICTaBUTh YeThIpe
npo0JIeMBbl, OT PEIICHHS KOTOPBIX 3aBUCUT
Oyayliee TYpUCTHYECKOTO CEKTopa B
Keipreizckoii Pecriy6inke.

Oty npolsieMbl HE PEIIAloTCs B TEUCHHE
JIOJITOTO BPEMEHH, HO SABJISIFOTCS ’KU3HEHHO
BaXHBIMU I pa3BUTHUSA chepbl TypU3Ma.

Ilepeasi npobnema WCXONHas, W3 Hee
CIEYIOT U BCE OCTaJIbHBIE. DTO CIa00CTh
roCyJJapCTBEHHON HOJIUTUKH B
TYPUCTHYECKOU OTPACIIN.

Bmopas  npobaema,
HEOOCTAaTOYHOH
Ksipreizcrana 3a pyoexom.

3aKJIF049acTCA B
HN3BCCTHOCTHU

Mgl 4acto roBOpHM, 4YTO HalOa CTpaHa

3aHUMAaET BBICOKHE MecTa B
MEXIYHAPOIHBIX peiTuHrax, HO
(aKkTHYECKH 3a TPaHMIEH Malo 3HAIT O
HEH, B  YAaCTHOCTHM, Ha  HaIUX
MOTEHIIMATIBHBIX pbIHKaX. Peub 0 cTpanax
JaJIbHETO 3apyOexnbs, Harnpumep,
€BPOIEHCKHUX.

Tpemveii npooaemou Ha3BaHa
TPYyAHOAOCTYNHOCTh  KbIpreiscrana ans
WHOCTPAHHBIX  TYpUCTOB B  YacTH
IIEPEIIETOB.

Yemeepmas  npobrema  CBsi3aHa  C

6€30MaCHOCTBIO TYPUCTOB.

YUro, ecnu MpPOM30MIET HECYACTHBIN
ciyqyait? Typuct mnorubHET B Tropax,
MIOTOMY 4YTO Yy HAac HET CHacaTelbHBIX
BepTosieToB. OAHONM W3 TJIABHBIX HAIIMX
mpobnem B cdepe Typusma SBISETCS
OTCYTCTBU€ TApAaHTHUU T[OMOILIH, €CIH
YEeJIOBEK TMOMaJeT B  UYPEe3BbIYANHYIO
CUTYALHIO.

K coxanenuto, KsIprei3ctan Ha ceroass
SIBISCTCS CTpaHOM C HEPa3BUTOU
MH(PPACTPYKTYpOH, HE UMEIOIIIEH BBIX0/1a K
Mopito. CrnaGopa3Butast HH(]pacTpykTypa

Opocaercs B riiasza KaKJOMY
myTelecTByomeMy 1mo  crpae. Ilo
MHEHUIO MCKAYHAPOJAHBIX 9KCIICPTOB,

npobaemMa HHPPACTPYKTYPhI MPENATCTBYET
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HE TOJIbKO TYpU3MY, HO M Pa3BUTHIO BCEX
ceKkTopoB 3KOHOMHUKH Kbeipreiscrana. [lo
1991 rona typuctuyeckas cucrema CCCP,
pykoBouMas pohcor3aMu, pa3BUBaach
B HaIlpaBJICHUH MPEJAOCTABICHUS ICIIEBOTO
OTAbIXa JUIA TPYIALIMXCS W He Obuia
UHTETPUPOBAHA B MHUPOBYIO CHCTEMY
Typusma. EcTecTBEHHO, 4UTO 1OCIe pacnaja
CCCP OTPOMHOE TYPUCTUUYECKOE
XO3SIICTBO  OKa3aJIoOCh COBEPLIEHHO HE
IPUTOJIHBIM K paboTe B HOBBIX YCIOBHSX.
Hagamo 90-x romoB OBLIO MEPHOIOM
MOKMCKa HOBOW MOJIENH Pa3BUTHUS TypU3Ma,
OJTHAKO JI0 CETOHSIIHETO AHs 3P PeKkTrBHE
OyTH pa3BUTHUS JTHUX OOBEKTOB HE
HallIeHbl. ODTU TYpPUCTUYECKHE OOBEKTHI
HaXOJATCS B OUYEHb TUIOXOM COCTOSTHUH, Ha
Halll B3IJIAJ, TOCYJapCTBO CaMoO JIOJIKHO
YIPaBISATh STUMU 00BEKTaMU WU CO3/aTh
roCy/1apCTBEHHO-YaCTHOE  MAapTHEPCTBO.
MOXHO OXHUBUTH OMNBIT PAaOOTHI 3TUX
npennpustTuii kak Oowu10 mpu Coroze, T.e.
MO>KHO U HYKHO HaJIQJUTh MIPSIMbIE CBSI3U C
KPYITHBIMH MIPOMBIIUICHHBIMH
npeanpustusimu ctpan EADC, cocrasmusis
JIOJITOCPOYHBIE TOTOBOPHI, PACIIPOCTPAHSIS
MYTEBKU KOJJIEKTUBY ATUX MPEITPUATUH.

CymectBytonue mpobiemsl B cdepe
Typu3Ma  OMNpPENeNsioT  MPUOPUTETHHIE
HaIlpaBJICHUs PA3BUTHS TYpPUCTUYECKOU
OTpaciu:

1) coBeplIEHCTBOBaHWE HOPMATHBHO-
IIPaBOBOM 0a3bl;

2) TOBBIIICHHE KAYECTBA YCIIYT 10
YPOBHS MEXIYHAPOIHOI'O
yIpaBJICHUS;

3) mpuBICUYCHUE HHBECTHUIINH B

yIIpaBJIEHUE;

HaJIN4ue pa6OTI)I 10 U3BECTHOCTHU

KbIpreizcrana Kkak TypuCTUYECKOH

CTpaHBbI.
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Hcnoan3oBaHHast JuTepaTypa

3akon Keipreizckoii Pecniyonuku «O typusme». B penakimun 3akoHoB KP ot 10 mas 2017 rozna
allbest.ru
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