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POJIb MAJIOI'O ITPEAITPUHUMATEJIBCTBA B
YCJTOBUAX I'VTOBAJIM3ALIUA DKOHOMUKH

Typrynos Adaypamma, Asumos Kacyp

Meowcoynapoonuiti Kvipevizcrko-Y3oexckuii Ynusepcumem
um. b. Coiovixosa. @unancoso-3xkonomudeckul haxyiomem

AHHOTamusA: B [aHHOW cTaThe paccMaTpUBAaeTCA pOJIb Majoro U
cpemHero Ou3Heca B Pa3BUTUM TOCYJIapcTBa U B YCIOBHSIX
robanu3anu  SKOHOMUKHU. [IpUBOAATCS  acmeKThl  yIy4IICHUs
SKOHOMMKH  CTpaHbl U  MOPEUIOKEHBI ~ MEPONPUATHS IO
COBEPILICHCTBOBAHUIO TOCYJAPCTBEHHOM MpOrpaMMbl MOIJIEPKKA U
Pa3BUTHS MAJIBIX MIPEINPUATHH.

KiloueBble ci1oBa: 5KOHOMHUYECKOE pa3BUTHE, Majblii OH3HEC,

MpCANPUHUMATCIILCTBO.

Abstract: This article examines the role of small and medium-sized
businesses in the development of the state and in the context of
economic globalization. Aspects of improving the country's economy
are given and measures are proposed to improve the state program for
support and development of small enterprises.

Keywords: economic development, small business, entrepreneurship.

B Hacrosmee BpeMs pa3BUTHE MHPOBOTO pBIHKA U
MEKIYHAPOJIHBIX OTHOIIEHUN XapaKTepU3yeTCs TII00aTIbHBIMU
W3MEHEHUSMU. [Iponecc rIo0anu3anuu O3HA4aeT
MHTEPHAUMOHAIN3ALHUIO COLMAJIbHBIX, SKOHOMUYECKUX,
MOJIMTUYECKUX U  KYJbTYPHBIX MpoleccoB. [nmobanuzanus
MHPOBOM 3KOHOMHKH BHOCUT CBOM KOPPEKTHUBBI B XapakTep
CUCTEMBbl MpoOM3BOJACTBA Ha mnpennpusituu. CoBpeMeHHas
rio0anu3aius XxapakTepu3yeTcsi:

1) MHTEHCHBHOE PAa3BUTHE TEXHOJOTHYESCKOTO U

SKOHOMHUYECKOTO MOTEHIMAJIA CTPAHBI;

2) yriyOnaeHre MEeXIyHAPOIHOTO pa3AeiiCHUs TPY/Ia;



3) U3MEHEHUE MOoKa3areneld KauyecTBa Ha (PMHAHCOBBIX PHIHKAX;

4) BBICOKHE TEMITbI Pa3BUTHS TPAHCHAIIMOHATBHBIX
IIPEAIPUATUN;

5) Pa3paboTka KOMMYHHKAIIHOHHOTO 000PYI0BaHMUS.

B xonTekcre riaobanu3anuu rio0anbHbIX 3KOHOMUYECKHX
npoueccoB MCII okazanucek 601ee MOOMIBHBIMH, TOCKOJIBKY OHU
0oJiee MpUEMIIEMO pearupyroT Ha TMOCTOSHHO Pa3BHBAIOLIYIOCS
SKOHOMHMKY. Mainbie u cpennue npegnpustus (MCII)
NPENCTaBISAIOT coO0ol  (opMy DKOHOMHYECKH  AKTUBHOM
OpraHu3aluu, crpemsiieics Kk 3QPEeKTHBHOMY HCIOJIb30BAHUIO
pPECYypCcOB B TIIOCTOSSHHO MEHSIONIICHCS UM HECTaOWUIbHOMN
SKOHOMHUYECKoU cpene. Baxxno ormeruts, yto MCII obGnagaror
BBICOKMM WHHOBAIMOHHBIM U 3KCIIOPTHO-OPUEHTUPOBAHHBIM
notreHuuanoM. iMeHHo Masblii OU3HEC CTAaOMIM3UPYET YCIOBUS
COLIMAJIEHO-YKOHOMHMYECKOT'0 Pa3BUTHS, CO3/1a€T HOBbIE paboune
MeCTa, a TaKke 00eCleyMBaeT MaKCHUMAaJIbHOE YJOBJIETBOPEHUE
norpebHocTel HaceneHus ctpanbl. Pazsutue MCII 3HaunTensHO
BJIMSAIOT Ha IOBBIIICHUE KOHKYPEHTHOW MO3WULMUU TOCYyAApCTBa

[1].

PaccMoTpuM OCHOBHBIE XapaKTEPHCTUKH MaJjloro OM3Heca:

1) moBkIIIeHHAS THOKOCTH OPTaHU3AIIHIA;

2) BBICOKHI YpOBEHb MOTHUBAIIUU K OCYIIIECTBICHUIO
WHHOBAIIMOHHOM JCSITEITLHOCTH;

3) y3Kas CreIraiu3alus OpraHu3alnii;

4) CKJIOHHOCTbH K PUCKY;

5) BBICOKAsI TPOU3BOIUTEILHOCTD TPY/A,;

6) cpaBHUTEILHO HEBBICOKHI YPOBEHB H3/ICPIKEK
MIPOU3BOICTRA.

Manbnii OM3HEC 3aHUMAET HEMAJIOBAKHOE 3HAYCHHUE B
COLIMAJIbHO-3KOHOMHUYECKOM  Pa3BUTHUM  CTPaHbl, OKa3bIBas



BJIMSIHUC HAa PA3BUTHUC HAYYHO-TCXHHUYCCKOI'O IIporpecca,

MOTNIOJTHEHUE  PBIHKA  BBICOKOKAYECTBEHHBIM  TOBapamMu U
ycayramu. To ectb, MCII pemaroT MHOrM€ SKOHOMHUYECKHUE,
COLIMAJIbHBIE M UHBIE BOMPOCHI CTPaHbl. BOJIBIIMHCTBO AKCIIEPTOB
CXOJSTCS BO MHEHUH, YTO YPOBEHb PA3BUTHUS MAJIbIX U CPEIHUX
npennpustuii (MCII) B cTpaHe omnpeaenser, HACKOJbKO JETKO
OHM MOTYT aJaNTUPOBATHCS K MEHSIOIIEHCS AKOHOMHYECKOU

cpere.

Pa3ButHe Manoro Ou3Heca IO3BOJIUT cOo31aThb SHOpOBBIﬁ
SKOHOMMYECKHM KIUMAaT B CTpaHC, a TAKXC YCIICIIHO PCIINTb
HCKOTOPBIC BOIIPOCHI €€ pa3BUTUAI. CpC}II/I HHUX MOKHO BBIACJINTD:

» Ppa3BUTHE KOHKYPEHTHOMW CPEJIbI;

> TIOBBIIIEHUE Ka4eCTBa TOBAPOB, pPabOT, yCIyT;

» TIOMOIIb B COOTBETCTBHU MPOU3BOJICTBA TOBAPOB U YCIIYT
OTIpEJICTICHHOMY TIpeJiely KauecTBa;

» COJICHCTBHE CTPYKTYPHOM IMEPECTPONKE SKOHOMHUKH;

» KOOpIWHAIUS JIEHS)KHBIX CPEICTB HACENEHUS B IEIIX
NOBBIIEHUS 2P (HEKTUBHOCTH JEATEIHHOCTH MPEATPUATUN;

» co3daHUe CBOOOJHBIX pPabOYMX MECT, YMCHBIICHUE
0e3paboTHIlkI B CTPAHE;

» Ooyiee ONTHUMAILHOE TIPUMEHEHUE BO3MOXKHOCTCH U
CIIOCOOHOCTEH YeI0BEKa, PACKPHITUE €r0 TaJaHTa;

» cozlaHue pabovrx MECT JUISl COIMAIBHO YSA3BHUMBIX TPYIIIT
HACEJICHHUSI (CKeHTIH, yUYanuxcs, WHBAJUJIOB,
MIEHCUOHEPOB U JIP.);

» (GopMHUpOBaHUE COIMATBLHOTO CI0S COOCTBEHHHUKOB;

» axtuBHOe pazsutue HTII;

» OINTUMAaJbHOE MTPUMEHEHNE MECTHBIX CBIPhEBBIX PECYPCOB,
a TaKXKe HaJTaKMBaHUE 0€30TXOTHOTO MPOU3BOJICTBA;

» BO3MOXXKHOE TMOBBIICHUE IPHEKTUBHOCTH IEATECIHHOCTH
MPEANPUSATUS IOCPECTBOM €TI0 OCHAIIEHUS.
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CekTop Majoro Ou3Heca — BaKHasg 4YacTb pa3BUTOU
SKOHOMUYECKON CHUCTEMBbl. DKOHOMHUKA U OOIIECTBO HE CMOTYT
HOpMaJIbHO (PYHKIIMOHUPOBATh M AKTUBHO pa3BUBATbCs 0€3
CYLIECTBOBAHHUA  HEOOJBUIOTO  KOPIOPATUBHOTO  CEKTOpA.
Bonbioit 6usHec B MepByr0 ouepeb OTpakaeT SIKOHOMUUYECKYIO
Y TEXHUYECKYIO MOIIb CTPAHBI.

Cpenuuii Kjacc TakyKe BIAMSIET Ha pa3BUTHE HAIIMOHAIBLHOTO
pBIHKA, MOYHO CKa3aTh, YTO 3TO CBS3YIONIEE 3BCHO MEKIY
KPYIHBIM W MajbiM OH3HECOM U KiueHToM. Ho Goibiioe
KOJMYECTBO  HAIIMOHAJBHBIX  PECYpCOB  CO3MACTCA |
pacmpoCTpaHseTCs B CEKTOpPE Majioro OW3Heca, KOTOPbIA JaéT
HOANMTKY  JUIA  pasBUTHS  CPEAHEr0 WM KPYIHOTO
npeanprHIMaTeIbeTBa [2].

B mensix ycrpaHeHHsI BOIPOCOB, KOTOPBIE MPEMSATCTBYIOT
Pa3BUTHIO MAJOro OM3HECa, MBI MOXKEM NPEUIOKHTh MEPHI TI0
COBEPIICHCTBOBAHUIO TIporpamMMbl ['ocymapcTBa Juisl MOAIECPIKKH
¥ Pa3BHUTHS MajioTo OM3HEca:

1. mpoBecTH yBenMYEHHE MaKCHMAaJIbHOTO pa3Mepa KpeauTa
doHJa MOANEPKKN MaJIoro Ou3Heca ¢ 5 MUJUTMOHOB COMOB
1o 10 MWITHOHOB COMOB, a TaKXe YBEJIMYUTh JUMUT
BO3BpaTa Kpeauta ¢ 24 mecsieB A0 36 MecsleB.

2. 0CBOOOXICHHE OT HEOOXOAMMOCTH JIJIS JIUII, TTOTYYaroNIuX
NOJJICPKKY, TapaHTUpPOoBaHHYI0 {DOHIOM MOIJICPKKH
Majoro U cpelHero  Ou3Heca, OCYLIECTBIISITh
SKOHOMHUYECKYIO JESTEIbHOCTh OOJbIlIE OJHOr0 rojaa u
Oonee mectu MecsieB. [loayduTs MOCTYNm K TOIIEPIKKE
MaJIorTo M CPEIHEro MPEeANPUHUMATEITHCTBA.

3. opraHm3oBaTh (YHKIMOHHpOBaHWE 0a3bl KOHTAKTOB
JICTIOBBIX KPYTOB KOHTAaKTOB W Ha ee¢ 0a3e TOMOIIN B
HaJaKUBAHUU JOTOBOPEHHOCTEH, OpraHMU3aIluu BCTpPEY,



npoBefieHnd 3(P(GEKTUBHOTO HETBOPKHUHTA, MPUBICYCHUU
WHBECTOPOB JUIsi MHHOBALIMOHHBIX, OOpa0aThIBAIOIIUX U
MPOU3BOJICTBEHHBIX MaJIbIX NPEATPUITHIA;

4. comeicTBUE COTPYAHUYECTBY KPYMHBIX (UPM C MaJIbIMU
MIPOU3BOICTBEHHBIMHU, MHHOBAIIMOHHBIMU MTPEATPUATUSIMU;

5. CHWXKEHHUE  aJIMUHUCTPATUBHBIX  0apbepoB  IMYyTEeM
MPUBJICUCHUS MpeCTaBUTENEH MaJioro
NpEeANPUHUMATENIBCTBA JJIsI

6. ydactuss B pa3pabOTKe HOBBIX U DJKCHEPTH3E YXKe
cymecrByromux HIUIL, permameHTUpyromux Hau30p H
KOHTPOIJIb;

/. BBEJEHUE JIOMOJHUTEIHHOTO MHIUKAaTOpa d(PPEeKTUBHOCTH
OT/ICJIBHOTO MEPONPHUATHUS IO OpraHU3alMu MPOBEICHUS
OPB HIIA;

8. moBeimienne oceenomiieHHoctn CMII o cymecTByromux
rOCYyJ1apCTBEHHBIX Iporpammax IIPEIOCTABIICHUSA
MOJJICPKKH C TTOMOIIBIO NpoiBMkeHus akkayHTa [[PIIII B
HOIYJISIPHBIX COLMAJIBHBIX ceTsX, OpraHu3aluu
€KEMECSIYHOU PACCHUIKH IO AJICKTPOHHOM IOYTE, peKiaMa
MeponpusaTuil  rocrogaepxkku  CMII B pa3nuuHbIX

o0BeKkTax MHGPACTPYKTYphl pa3BUTHA OM3HECA, a TaKKe
B¥Y3ax [3].

[IpennoxeHHbIE BBILIE MEPONPUATHS MOMOTYT TOCYIApCTBY
OKa3zaTh MNOAJIEPKKY MaJIOMy U CpeAHEMy OHW3HeCcy, a Takxke
OKa)XyT COJEHCTBUEC MJIs PEIICHUS BO3MOXHBIX NPOOJIEM B HX
NEATENBbHOCTH.
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MHTEPHET-MAPKETHUHI' B KbIPI'BI3CTAHE:
AKTYAJBHOCTD, BU/JbI U TPOBJIEMbI

HUcemanaoBa Haprusa, lypcynoBa Jubrusa, Tagskumaros
KoxonOopyiio

Kuvipevizckuti Hayuonanonoiti Ynusepcumem um. K. banacazvina.
Daxynemem « Ynpasnenue u busHecy

AnHoTanms: Ilpennaraemast cratbsd paccMaTpUBAaeT OCHOBHBIE
BUbl MIHTEpHET-MapKeTUHTa, €ro akTyaJlbHOCTh B KbIprbI3ckoit
PecniyOniuke, yBenuueHue KojudecTBa moJib3oBateneid Certu
Wutepuer B  ycnoBusix COVID-19. 3pecs npuBeneHbl
cratucTuueckue gaHHble 10 Keipreickoir PecnyOnuke wu
0003HAYEHbl HaIlpaBlICHUs DPa3BUTHS VIHTepHET-MapKkeTHHra B
Keipreizcrane.

KiroueBble c10Ba: HHTEPHET-MAPKETUHT, KOHTEKCTHASL pEKIaMa,
MelMiiHas peKiaMa, peKiamMa B COLHUAIbHBIX CETAX, MPOJAKT-
IUICCMEHT, BUPYCHAs peKiiama.

Abstract: This article examines the main types of Internet
marketing, its relevance in the Kyrgyz Republic, the increase in
the number of Internet users in the context of COVID-19. Here are
the statistical data for the Kyrgyz Republic and the directions of
development of Internet marketing in Kyrgyzstan.

Keywords: internet marketing, contextual advertising, display
advertising, social media advertising, product placement, viral
advertising.

B coBpemennoMm oOmiectBe rnobanbHass Cetrb MHTepHET
BBIpaKaeTCsi KaK Ba)KkHas 4YacTh JKM3HU MHorux mgronei. I[lo
nocieaHuM JanHbiM Bukunenuu, 'nmodanbayto CeTb NPUMEHSIOT
4915560991 genosek, a 3To mpumepHo 70% OT KoTMYECTBA
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JOJeH BCe IUIAHETHI. OJTO O3HAYAeT, YTO TOYTH TOJOBHHA
TJTAHETHI IPUCTAIBHO CJICANT 32 HOBEUIIMMH TEXHOJIOTHUSCKIUMHU
U3MCHCHUSAMU, TADKETAMU U UX HHCTPYMEHTAMH.

HNuTepHer obnagaeT OTPOMHBIM TMOTECHIIMAIOM, KOTOPOTO
HET HH Yy OJHOTO JPYroro MHPOBOTO pecypca. HMHTepHeT-
TUTOIIA/IKa HACTOJIPKO BEJIMKAa W MHOTOTpPaHHA, MO3TOMY YacTo
TOSIBJISIFOTCS.  HOBBIC TPEHJbI M TEHICHIIMM B WHHOBAIUU.
HNHTEepHET-MapKETHHT CTajl OJHUM W3 BO3MOXHOCTEH pPa3BUTHS
ousHeca [1].

[ToHsiTHE WHTEPHET-MAPKETUHT OTHOCHUTCS K TCOPUU H
METOJIOJIOTHM ~ OpPTaHM3alldd  MapKeTHHra B  Meaua-cpese
WNuTepHera. DTo HampaBlICHWE MapKETHHTa aKTyallbHO |
NpHU3HAETCS BO BCEM MHUpe Ojarogapss €ro BBICOKOH
3G PEeKTUBHOCTH B  TOJY4eHUH HWHPOPMAIIUU, TMPOCTOTE
UCIIOJIb30BaHUSI M €ro pPazHOOOpa3HbIM BO3MOXKHOCTSIM  JIJIS
oOecrieyeHus U YKpEIUJICHUS OTHOLICHUH MEXIy MpPOJaBIOM U
norpebuteneM. Ho ternepp CTOUT OTMETUTH aKTyaJIbHOCTb 3TOTO
B KbIpremsckoii PecrryOnmke.

TepMuH WHTEPHET-MApPKETUHT OTHOCUTCS K TEOpUU U
METOJIOJIOTUM OpraHu3ali MapKeTUHra B OOJIACTH HMHTEPHET-
runepmenua. JlaHas pa3sHOBUIHOCTh MApKETHHTa MpPHU3HAH BO
BCEM MHpE 32 BBICOKYI0 d(PPEeKTUBHOCTH TMONYUYECHUS WHPOPMAIHH,
MPOCTOTY HMCIOJB30BAHUS U Pa3HOOOpPA3HBIE BO3MOXKHOCTH IS
MOCTPOCHUSI M YKPEIUICHUS OTHOIICHUM MEXIy MPOJaBIOM U
notpebutenem. OgHaKo Temepb HEOOXOIUMO TOHSTh, HA CAMOM
JIM JIeTie OTO ceuac SBISETCS aKTyaIbHBIM U BOCTPEOOBAaHHBIM B
Harieu crpane [2].

Ecnu roBopuTh 0O CTaT JaHHBIX, TO HEOOXOJIWMO CKa3aTh,
yto Kbipreickas PecnyOnuka HaxoquTcs Ha 6 MecTe B MUpE 1O
KOJIMYECTBY WHTEPHETOBCKHX TOJIb30BaTeneil. B mudpax 310
4311612 genoBek, 4To coctapisier npaktuuecku 70% mronen B
Mupe, a To uHorna u Ooneiie. Ognako B Keipreizcrane camas
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JienieBasl B MUpe MOOUJIbHAST CBSI3b M MOOWJIbHBIA MHTEpHET (2
MecTo B mupe). PaccMaTtpuBaemMble MOKa3aTeld OYEHb BBICOKH,
COOTBETCTBEHHO MOXKHO CJIeJIaTh BBIBOJ, O TOM, 4YTO HaIlu
rpaXaaHe SBJISIOTCS aKTHBHBIMH IIOJb30BaTesiMu MHTepHeTa.
COOTBETCTBEHHO MBI MOXEM CYHUTaTh, YTO IIpeasiaraeMas
TEMAaTHKa SBJISIETCS aKTyaJIbHOW Ha CErOJIHAIIHUN JICHb.

Ecnu eme pa3 B3rIsiHyTHh Ha CTATUCTHKY, KbIpreizctan
3aHUMAaeT MIECTOE MECTO B MUPE IO KOJUYECTBY MOJIb30BaTENEH
Wnrtepnera. B nudpax sro 4311 612 yenoBek, YTO COCTABISIET
oonmee 70% mronmeit B ctpaHe. KbIprei3cTan 3aHUMAaeT BTOPOE
MECTO B MHUpPE MO CaMOMY JEHIEBOMY MOOWJIHBHOMY HWHTEPHETY.
[Mudpel, 0 KOTOPBIX HJET PEUb, OYCHDb BBICOKH, TTI0O3TOMY MOYHO
CACNIaTh  BBIBOJ, 4YTO KBIPTBI3bI  SIBJIAIOTCS  AKTHUBHBIMH
nonb3oBarensiMu MHTepHeTa. COOTBETCTBEHHO, MPEIOKEHHYIO
TEMY MOXHO CUMTATh aKTyaJIbHOW Ha CETOJIHAIIHUN JIEHb.

Cratuctuueckue aaHHbie Liberweb roeopsr, uto make
ecnu 1 UGpPOBON PHIHOK OYEHb MOMYJSIPEH CEroHs, NHTEPHET-
MapKeTUHT JI0 CHUX TOp WHOrAa CcAa€T TO3UIMH Tepen
TEJEBU3MOHHON pexiamoil B Keipreizckoi Pecriybnuke. OgHako,
CTOUT BCE€ K€ MOAYEPKHYTh, YTO 3a MEPUOJ MaHAEMHH Opacib
WHTEPHET-MAPKETHHTa 3HAYUTEIBHO BBIPOCIA U MIarHyja BIepen
B CBOEM passutuu [3].

C oz1HO# CTOPOHBI, MBI MOKEM yTBEPIKIaTh, UTO BCE IPYTHE
BUJIBI PEKJIAMBbl MOTYT MOPAJIbHO YCTApeTh W YHUTHU C PHIHKA.
Opnako, 9TO HE CcoBceM Tak. IHTepHET-MapkeTHHT Ha
CETOMHSITHUN JIEHb HE MOXET IMOJTHOCTHIO TOTJIOTUTh WU
3aMEHUTHh TPATUIIMOHHYIO pekiaMmy. Mbl mpocTo HabmomaeM
MEXIy HUMH B3aMMOBBITOJHOE B3ammojelicTBue. OOBIYHBIN
KJIACCUYECKUN BHJT PEKJIAMBI CETOJHS MPOXOJHUT PEBOJIIOIUIO B
TEXHOJIOTUH, TPOXOJHUT AaNaNnTalui0 ¥ TPUMEHSIET HOBBIC
BO3MOXHOCTHB Hel. Hampumep, n3manusi CTAHOBATCS CETEBBIMU
W3IaHUSIMH, DJIEKTPOHHBIMU pecypcaMu, a TEJIEBHUJICHHE BCE
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OoJpIIe  CTAHOBUTCA  (OPMATOM  HMHTEPHET-TEJICBUICHHUS.
Jpyrumu ciaoBamu, oOIasi TEHACHIUS COCTOUT B TOM, UTOOBI
pasMenaTh TPAAULIMOHHYIO PEKIIAMY OHJIAMH, a HE OHJIANH, U 3TO
BBITECHSICT TPAJIUIIMOHHYIO PEKJIaMy C pbIHKa [4].

Ceronus B Keipreizckoii PecniyOiivke HHTEpHET-MapKETUHT
Pa3BUT HAMHOTO HIXE, UeM B JPYTUX MUPOBBIX cTpaHax. OgHako,
HA CETOJHSIIHUN JIEHb CTAHOBUTCS BaXXHBIM U HEOOXOJIUMBIM
OCBOCHHE WHTEpPHETa, TaK KaK OH SBISETCS OCHOBHBIM
MCTOYHUKOM MUH(POPMAITMOHHOTO TOJIS.

CornacHo  TpaHchopmaiuu B MHpe, a  TakKke
PKOHOMUYECKOM M3MeHeHnH B KbIprei3cTane Takyke HEOOX0IUMO
noMeHAThCs. buzHecy HE0OX0aUMO yIensiTh OOJIbllle BHUMAHUS
OHJIaH-MapKeTuHry. Benb Mbl  Bce  HaOmOgaeM, 4TO
aKTyaJbHOCTh HMHTEPHET-MApKETHHIa OYEHb BO3pPaCTaeT C
KQKJIBIM JTHEM, & KPOME TOTO, MHTEPHET-3TO JIONOJHUTEIIbHBIC
BO3MOKHOCTH JIJIS1 Pa3BUTUS KOMIIAHUH.

MOXHO  BBIAETUTH  CIEAYIOIIHE BUABI  UHTEPHET-
MapKeTHHra: KOHTEKCTHAs pekiama, MeIWiiHas pekiaMa, pekiama
B COLMAJIbHBIX CETAX, NPOJAKT-IUIEICMEHT U BUPYCHAs peKjaMa
[5].

KonrtekcTHas pekinama — 3TO peKJiaMHasi JeATeJIbHOCTh Ha
CTpaHHUIE, KOTOpPasi COOTBETCTBYET COJEPKAHUIO HHTEPHET-
pecypca. OH mIpelacTaBiI€H B BHJIE MOHUCKOBO-PEKIIAMHOM CETH.
OCHOBHOE HUX OTIMYME B TOM, 4YTO pPEKJIaMa B IOUCKOBBIX
CUCTEMAaX OTJIMYAETCS OT TMOMYJISPHBIX IOUCKOBBIX CHCTEM
(manpumep, Anpexc, I'yrm u T1.1.). Y 3TOM pekiaMbl €CTh
CYILIECTBEHHBI HEIOCTATOK: €ciau Opay3ep MOJIb30BaTels
3a0J0OKMPOBaH, pekiiaMma He OyeT paboTaTh u He Oy/IeT BUIHA.

BropeiM 1m0 momynsipHOCTH BUIOM HHTEPHET-PEKJIaMbl B
Keiprescrane sBiasitorcss CMU (6anuepsl). OTinydne B TOM, YTO
oObsiBICHUST pa3Mmeniatorcss B rpaduueckom ¢dopmate. YToObI
o0ecrnieunTh BBICOKHI TpaduK MoJib30BaTeliei, OaHHEpHl OyayT
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pa3MelleHbl Ha caiiTaX, KOTOPbIE OXBATBHIBAIOT LIEJIEBYIO TPYIITY.
[IpeumyiecTBa 3TOr0 BHAA pEKIaMbl  3aKIIOYAIOTCA B
MOBBIINICHUM  y3HABa€MOCTH  OpeHJAa W TPUBICUCHUH
norpeduTeneil 3a cyeT MPUBJIEKATEIBHOTO BHEIIHEro BHUIA
O0anHepoB. MUHYCOM, KaK U Y KOHTEKCTHOU PEKJIAMBI, SIBISETCS
BO3MOKHOCTb UX OJIOKMPOBKH, 2 MUHYCOM 3TOTO BHJIA SIBIISIETCS
BBICOKAasi CTOUMOCTb.

Pexiiama B colManabHBIX CETAX CErOAHS SBIsETCS Haubolee
JTOCTYMHOU (DOPMON MHTEpPHET-MAPKETUHTA, U OHA OTJIMYACTCS
no-paziomy. Hanpumep, SMM-pexiiama HampaBieHa Ha
CO37laHME CTpaHUI[ OpraHu3aluii, OpPEeHIOB U CEPBUCOB B
COIMAIBHBIX ceTAX. Peanmuzainus AaHHOTO BHAA MapKETHHTA
BO3MOXKHa  0e3  Kakux-nubo  BIIOKEHUH, YTO  OYEHb
OPUBJIEKATENIBHO [JII MEHEKEPOB B MEPHOJ KpuU3Hca W
SKOHOMHUKHU. TapretrpoBaHHash pekjiaMa — 3TO €Ule OJUH BUJ
peKJIaMbl B COIIMAIBHBIX CETSIX, CYTh KOTOPOIO 3aKIIFOYAETCS B
NOKa3€ pEeKJIaMbl ONPEICICHHBIM TPYIIaM [OJIb30BaTEICH.
Peknamonartenb  UCHONB3YET  JIOMOJHUTEIBHBIE  HACTPOMKHU
KOHKPETHOM COIIMAIIBHOM CETH W 3aJaeT BCE HEOOXOIMMBIC
MmapamMeTpbl IS OXBaTa KOHKPETHOW LEJIEBOW ayJAUTOPHH,
3aMHTEPECOBAaHHOM B mpejiaraeMom ToBape. CoriacHo omnpocy
BKonTakTte, camoii 3(GheKTHBHON peKIaMHOW IJIOMIAIKON
CEroJiHs SIBISIETCS COLMalIbHAsl ceTh HamoaoOue Instagram (tak
orBeTriid /4% pecrioHAEHTOB B Bo3pacTe oT 16 mo 45 ner).

[IpogakT-nnelCMEHT pACHPOCTPAHEH B  OHJIANMH-UTPAX.
Camoe r7aBHOE — 93TO CKpbITasi, HEBUAUMAs pekiama OpeHia,
KOTOpasi MOSIBJISVIaCh BO BPEMSI UTP WJIM MHOTO MOSIBISJIACH HA
skpane. [IpeuMyiiecTBO B TOM, UYTO Bbl CMOKETE YCIEUIHO
BBIBECTH Ha PBIHOK HOBBIA TOBap WU YCIYTy, OJIHOBPEMEHHO
MOAHSB  MOJOXHUTENbHBIM UMUK CBOGH  KOMMIAHUU Yy
MOTEHIMANbHBIX KIHMEHTOB. Ho 31ech HE0OXOAUMO OTMETHUTH C
JIPYro¥l CTOPOHBI, UTO TAKOW BUJI MAPKETHUHTA MOAUYEPKUBAET, YTO
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NOTPEOUTENN HE MPEACTABISIIOT OIPOMHOE KosmyecTBo. Kpome
TOTO, HET BO3MOKHOCTH BBICUUTATh CPEAHECTATHCTUUYECKYIO
CTOMMOCTh TaKOTO OOBSBISICHHsI, TaK KaKk pa3HbIe CAWTHl JAlOT
pasHyo uHpopMaruio 1o 1eHe [6].

HakoHer, mATbIi BUJ WHTEPHET-MApKETHHTa — BUPYCHAs
pexnama.  IlpemocraBisier  umHbOpManuiO O  MPOAYKTE
CaMOOOCITY)KMBaHUS Yepe3 CETh C MUHUMAJIbHBIMU (PUHAHCOBBIMHU
3arparamMu. BBl nenmaere 5To, co3daBas YHUKaIbHBIA KOHTEHT,
KOTOPBI  TIOPa3uT  TMOJb30BaTeNied CBOMM  YHHKAJIbHBIM
KOHTEHTOM, @ 3aTeM MOOMIPSHUTE UX ACTUTHCS CCHUTKOH CO CBOUMHU
Apy3bsSMU. DTO BKJIIOYAET B CeOsl CreHepUpPOBaHHBIC CTPAHMIIBI,
BUJICO U T. JI. MOXKET ObITh. OTHAKO BaYKHO OTMETHTD, UTO 3P PeKT
BUPYCHOW pPEKJIaMbl HEHOJTOBEYCH. bypHBIM poCT HHTEpeca
CMEHsIeTCS OTIAbIXOM. Takke OuYeHb CJOXKHO IMPEACKa3aTh
peaxiuio myoauku [7].

VY uudpoBoro MapkeTuHra €CTb MHOTO MPEUMYIIECTB. DTO
MO3BOJIIET PEKIAMOIATENIO JTyUIlle aHAIU3UPOBATh CBOU JOXO/IbI,
I[eJIEBBbIC TPYIIIBI U CTAaTHUCTHKY, Mpeiaratb pasHbie (hopmaTsl
JUTSL CO3/IaHMsI YHUKAIIbHBIX OOBSIBICHHH, a TAK)KE PEIaKTUPOBATh
ux. OgHAKO 3TOTO MOXKHO OOWTHCS TOJIBKO 3a CUET XOPOIIETO
3HaHWSI TpPEajiaraéMblX HWHCTPYMEHTOB WM  pabOThl €O
CHEIUAINCTAMH B 3TON 00JIACTH, YTO B CBOIO OYEPEIb SIBISETCS
Cephe3HOM  mpoOiemMoil 1  WHTEpHET-MapKeTHHTa B
Keipreizcrane. Ceromus mudpoBOMy PBIHKY HE XBaTaeT TaKUX
npodeccronanoB, Kak BeO-aHATUTHUKH, CTPATETd W HHTEPHET-
MapkeTosiord. VMIMEeHHO MOATOMY OH MPUHAIJICKUT PEKIAMHBIM
areHTCTBaM, KOTOPBIC CIIOCOOHBI HApANIUBATh WIH PACHIUPATH
HEO0OXOIUMBIN OMBIT ObIcTpee U dh(PEeKTUBHEE, YeM WX OyayIIne
KOHKYPEHTHI.
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AKTYAJIBHBIE MHCTPYMEHTBI-TPEH/IbI I1J15
PA3BUTUA MAPKETHUHI'A B COBPEMEHHOM
KbIPI'BI3CTAHE.

Hcemaunnosa Haprusa, bakagos Temupaanm,
ToxkToHa3zapoB JpJiaH

Kuvipevizckuti Hayuonanonoiti Ynusepcumem um. K. banacazvina.
Daxynemem « Ynpasnenue u 6usHecy

AHHOTAIIMA

CraThst paccMaTpyMBaeT OCHOBHBIC AaKTyallbHbI€ TPEHIbl Pa3BUTHS
MapKeTHHTa COBpPEMEHHOro obiectBa B Kuipewvizckoii Pecnyonuxe.
[IpuBoguTcs cpaBHeHHE UM OOOCHOBAaHHE Pa3IUYHBIX  BHUJIOB
WHCTPYMEHT-MAPKETHUHIa, KOTOPBIE UCIOJIB3YIOTCS B MAPKETUHI OBOM
JIeSITeIbHOCTH KOMITAHHUU.

KiroueBble cjioBa: MapKeTHHT, TPEH IbI, OpEHANPOBAHHBIM MAPKETHUHT,
NepcoHaNM3alMs KOHTEHTA.

2020 roa mpuHEC MHOTO M3MEHEHUW B Hally Ku3Hb. OHHU
TaK>Ke TOBIIUSIN Ha MapKeTUHT. HekoTopble kKoManuu 60poIuch
U ype3alld peKJaMHble OropKeThl. [pyrue cranu BKIAIbIBATH
CpelcTBa B pEKJIaMHbIE KaMMaHUM M 3apaboTaiy Ha 3TOM.
CornacHo cratuctuke, B 2020 roxy oHmaitH-po3HHUIIa BRIpOCTA Ha
68,5%. Jlo mamgemum Toibko 18% xureneit Kwipevizcmana
nokynanu eny B MHtepHere. Bo Bpems maHnemMuu U KOrja BCe
CUJEIN JOMa Ha KapaHTHUHE — JAHHOE KOJUYECTBO BO3POCIO /0
64%. HekoTopsie U3 3TUX MOJIb30BATENICH BO3BPAIIAIOTCS B CBOU
oObryHbIe  OdiaitH-marazunbl. OJHAKO OCTABIIMECS KIHUEHTHI
Takke octarorcs B MaTepHere. KonumuecTBO ycayr m TOBapoB
BO3pACTACT, a UX MPEAJIOKEHHUS yIyUIIatoTCsl. PEIHOK aOCOIIOTHO
MMOMEHSIJICS, @ ATO O3HAYAeT, YTO BO3HUKIU HOBEUILIHE TPEHIBI,
PO KOTOPBIC MPAKTHYSCKU B MPOILJIOM HUKTO M He cibiman [1].
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JlaHHas cTaThs HaM MOKAXET, KaK Pa3BUBAJICS PHIHOK MHTEPHET-
mapkeTtunra B 2021 rony.

Tpena 1: Bugeoxontent. KonkypeHTHass Oopnba pacTeT.
[lpakTrdeckn KaKIblii MOXKET TMHCaTh TEKCThI, CO3/1aBaTh
WwuiocTpauud U uHporpaguky.  BUIEGOKOHTEHT  3TO
NPOJABUHYTBIA MOMEHT, MOJTOMY HE Ka)XIAbli TOTOB BIIOKUTH
JICHEe)KHBIE CPEICTBA W MOTPATHTh BpeMsi HA ChEMOYHBIN JICHb.
EctecTBeHHO, UYTO JaHHOE YTBEpPXKICHUE HA 3aTparuBaer
Buie00I0repoB u reiiMepoB. OaHAKO eciiu OM3HECMEH HauyHEeT
CHUMAaTh BUJICOKOHTEHT CETOJHS, TO 3TO OyJIeT O3HayaTh €ro
BBIMTPBIIIHYIO ~ TO3UIMIO B 3aBTpaimiHeM  jgHe  [2].
[ToreHManbHOMY KJIMEHTY OyJIeT HAaMHOTO MPUSTHEH YBHIETH
BHJICOPOJIUK, B KOTOPOM OBl paccKas3bIBajJoCh M MOKA3bIBAJIOCh KaK
BBITJISIIUT  CTyAMs, €€ KOMQOpTHBIE YCIOBUS U paboTy
MaccaxuctoB. HeobxoaumMo OTMETHTb, YTO BHJECOPOIHK B
30cekyHJ MHOTAA COJIEP>KUT O0Jiblile HH(OPMAIIUH, YEM MTPOCTON
TekcT. [Tomumo atoro, BuacokonTeHt xopor st SEO [3].

Tpena 2: AyIHOKOHTEHT. 37eCh HYKHO CKa3aTh, YTO ayJHO
ABJISETCA YacThlO Hamel *ku3nu. [lomkacTel cTaHOBATCA Bce Oonee
BKHBIMH, JIFOJM CTAJIA Yalle MPOSBISATh CBOE OOIIEHWE B BUIE
roJIOCOBOTO ayAHOCMC. BO3HHUKAIOT MECCEHKEpPbl U CETH B
aynmnodopmare. Hampumep, Clubhouse, depe3 kotopslii
HEKOTOphIE OJIOTEephl yKe 3apabaThIBAlOT JIEHBIH, M3YyYWB TPHU
ATOM HX MOHEeTH3alui. Mojepauus pa3roBopa, AaKTUBHOE
oOIeHne B KOMHATE — BCE JTO YK€ MOSBUIJIOCH B BallleM TMpaic-
mucte oObsBIeHU. MHorue kpynabie CMHU, Takue xak Forbes,
PHK w ppyrue, ctanu OoJibllie W3/1aBaThb CBOM MaTepuajbl B
aynuoBepcusix. CerogHsi 3TO MOKa HE NPUOOPETIO IIMPOKOTrO
pacrpocTpaHeHus! B pa3BUTUH OU3HEcA.
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Tpena 3: KOHTEHT, KOTOPbII CO3/1aJIH M0JIb30BaTeaH. [[aHHbBIII
KOHTEHT a0COJIIOTHO HE JOpOroil Mg NpeanpuHuUMareneil u
OouzHecMeHoB. OHAKO 3TO NOMOTaeT MPOABUTATH BAIll TPOJAYKT U
OTJIMYHO YKpEIUISIET JOsJIbHOCTh K Openay. Hampumep, onna u3
TOPTrOBBIX MJIOIMIAJIOK MpeAiaraeT MOKynaTeasiM CKUJIKY B 0OMeH
Ha paccka3 O MPUOOPETEHHOM UMH mpoaykrte. Jlroau AOMKHBI
JENUThCS BIEYaTICHUIMH, (GOTOrpagupoBaTh U JaKe CHUMATh
BUJIc0. B 0OMEH OH MOMYyYUT CKUJKY Ha CBOM CIEAYIOLIUHN 3aKa3.
OTOT METOoJ HE TOJbKO TMPEJOCTABISIET BalleMy Ou3Hecy
OecIUIaTHBII KOHTEHT, HO W TOOMIPSET MOBTOPHBIE MOKYNKHU. B
KOHLIE KOHIIOB, BBl CII€JIaJld 3TOMY YEJIOBEKY CKHUIKY, a 3TO
O3HAYaeT, 4YTO y HEro TMOSIBUTCS >KEJIaHWE CHOBAa 4YTO-HHUOYIb
NpUOOpPECTH Y BaC U OH K BaM 00s13aTeIbHO BEPHETCS.

Bbl Takxke MokeTe paccMOTpeTh, Hampumep, marazud Ostin. V
HUX Ha caiiTeé MMEeTCs CIEHHUANBbHBIN pa3zel, B KOTOPOM OHHU
BBIKJIAJBIBAIOT (DOTO TOBOJBHBIX IOKyMAaTeNed B WX OJIEKIC.
Korna genosek nybnukyeT dororpaduro B Instagram, kommanus
nyOJMKyeT cooOllieHne Ha CBOeM BeO-caiite. DTu doTorpaduu
BMECTE C MOJEISMHU TIOKAa3bIBAIOT PEAIBHBIN BHI MPOAYKTA
HaMHOT'O JIy4Ille, YeM TIOJTUPOBAaHHBIC CHUMKHU. BBI Takke MOXeTe
YBUJETh, HACKOJHKO KOCTIOM TMOAXOAWT K pa3HbIM THIIAM
nepcoHaxed. Kpome Toro, cooOmieHHs ¢ X3IITETaMd BHJIHBI
JIPY3bsiIM M BCEM JIIOASM, 3HAIOIMIUM 3aKa3uWka. Bo3MOxHO, UM
YTO-TO MOHPABUTCS, U OHH YK€ 3HAIOT, TJI€ 3TO KYIHUTh.

Tpena 4: auuo 6penna. Panwine 66110 MHOTO OM3HEC-KOMTIAHUH
0e3 OompeneNeHHOTO JUIA-TIPeCTaBUTENs . MOXKHO OBLIO B
MHTEpHETE YBHUJETh MX BeO-cailT, TOBap U pEKIaMHbIE
Meponpusituss. Ho ™Mbl ¢ BaMM He 3Hald, KTO 3TO BCE
ocyuiectBiisieT. CerofgHsi KIMEHT XO4YeT 3HAaTh BCE U IMOATOMY
HY>KHa TOJIHAsI OTKPBITOCTh KOMIIAHUU ¢ KiieHToM. Heobxoaumo
MOKa3bIBaTh KJIMEHTaM CBOM Jiuna. M 310 HE MpocTo oduinaibHOe
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(OTO reHepallbHOTO JUPEKTOpa Ha NEpPBOM CTpaHULE CcaiTa.
HeoOxonumo mokaszaTe (pOTO KOMaHIbBl M PACCKA3aTh O Ka)XJI0M
COTPYAHHUKE, BECTH CTPAaHUUYKY WM IO3JIPABIISITH COTPYIHHKOB Ha
Hel. Bee 3To BiuseT Ha J0SIIbHOCTD KIIMEHTOB.

Tpenx 5: OpeHAMPOBAHHBIA MapPKETHHI. 37€Ch Mbl HE UMEEM
BBHUJIY PYUKH U OJIOKHOTBHI, KOTOPbIE MBI pa3/laéM Ha Pa3IMYHbIX
MeponpusTusix. Eciu Bbl co3gaete OpeHIUPOBAHHBIA KOHTEHT, OH
BaM JICMCTBUTEIBHO HYXEH. [[peuMyIecTBO KIMEHTY, MO3BOJUT
NOTPEOUTENI0 TPEBPATUTCA B OJM3KOTO KJIMEHTY KOMIIAHUM M
€CTECTBEHHO, JIOSUTBHOCTh TAKOTO KJIMEHTA K KOMITAHWH OyAeT
NOCTOSIHHO BO3pacTaTh. K mnpumepy, €cim Mbl peau3yem
KOMHATHBIC PACTEHHMSI, TO MOYKHO CKOHIICHTPUPOBAThH CBOM (DOKYC
npu IpoAaxe, Ha MPaBWIbHBIA MOA00p ynoOpeHus. Y ao0peHus
COBEPIIEHHO JAJIEKH U HEMOHATHBI JIIOJSM, KOTOPbIE BCIO JKU3Hb
yMUpQJIM 3a CBOM KakTychl. I[loaTomMy, B TOM ciydae, Korja
KOMIIaHUSI TOMOTaeT pa3o0paThCsi B BAXKHOM M HENETKOM IS
KJIMEHTa BOTPOCE, TO KIIUEHT 3TO 005A3aTeNbHO OLICHHUT.

Tpena 6: aganTtanusi moa rojaocoBoii mouck. Panpiie ObUTO
HEMHOIO TPYOHO OCYIIECTBISATH B3aUMOCBA3b C JTHUMU
MIOMCKOBBIMM  3allpOCaMH, HO TENEpPb HAIIM TOJOCOBBIE
MIOMOIIHUKHA IIPEKpPacCHO HAc NOHMMAIOT. B pesynbrate Bce
OombIie 1 OOJbINE JIFOICH HE BBOJAT MOUCK 3alpoca BPYUHYIO, a
OCYLIECTBIISIIOT TOUCK TOJIOCOBBIM 3ampocoM. OpHako, eciu
HEMHOTO YIJTyOUThCS B 3TY TEMY, TO MOKHO MOHSTh, YTO JaHHBIH
3ampoc MOXKET OTIMYAThCA OT OObIYHOrO 3ampoca. [Ipu moucke
94ero-In00 B CTPOKE TIOMCKA UCTIOJIB3YUTE TAaKHE BBIPAKECHHUS, KaK
«pECTOpAaH B LEHTPE» WM «BKYCHBIM KHTAaUCKUU PECTOPAH B
Mockge». Korpa uenoBek MpeBpamaeTcs B TOJIOCOBOM MOUCK:
«IIpuser, Siri! I'ne myummwmii pecropan B buikeke s yTKU 10-
MIEKUHCKU 7.
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Tpenn 7: mnepcoHanu3aums  KoHTeHTa. Yem  Oonee
NEPCOHAJIBHOE OOpalleHHe IIOJIYyYUT 4YEIOBEK, TEM MOXKHO
CKa3aTb, 4YTO MAapKETHHIOBble JEHCTBHUA mpouud Oonee
s¢ppextuBHO. WM UYTOOBI 3TO OCYIIECTBUTH - €CTh BCE
HeoOxonumoe. K mnpumepy, B Taprere B COLCETSIX MOXHO
NOJICTaBUTh UMsI Kakoro-nu6o wuHauBuaa. llpu mnouToBoit
pacchUIKE - TOKE JIyullle 00paTUThCs NEPCOHANBHO. [laxke B BUIEO
MOJKHO CKa3aTb: «Sl oOpaliatoch JINYHO K Bam».

Tpena 8: BupTyajJbHasi peajibHOCTh. B HbIHENIHEH cUTyalluu
OYCHb IICHHO UMETh BO3MOXKHOCTh MPUMEPHUTH YTO-TO Ha cede, He
BBIXOJI M3 JIOMa W HE JOXHUIasch Kypbepa. Ceiuac coBceMm He
00s13aTeNTbHO BCTPEUYAThCsl ¢ KIMEHTaMHU BXXHBYIO. Bce BOmpochl
MOXKHO pelHTh OHJaWH. MHorma sto gaxke ymoOHEH: MOXKHO
BECTH 3allUCh BCTPEYH, a IOTOM BEPHYThCS K HEH, UYTOOBI
BCTIIOMHHTbD KaKHe-TO BaXKHbIC IS ce0s1 MOMEHTHI [4].

Tpenna 9: capadannoe paagno. Konkypenuus B MlaTepHeTe crana
HAMHOTO WHTEHCUBHEE. PexiamHbie OOMKEThl YBEIUYMIUCH, a
[€HA 32 KJIMK 3HAYUTEJIbHO BBIPOCJIA HAa HEKOTOPBIX HHILIEBBIX
pbiHKax. Kaxxaplil KIMEHT cTai Ui NPEAnpUsATHS Jopoxke. Tak
YTO ceiyac riaBHas 3a/iaya - COCPEIOTOUUThCS Ha MoiBY U LTV.
[IpeBocxoauTe 0XKUIAHNS KIMEHTOB U PEKOMEHAYWUTE UX CEMBE U
apy3bsiM. M BBl mosiyuuTe cpasy TpHU 3aKJIMHAHUS, a4 HE OJHO.
Takke BaXXHO 3aCTaBUTh YEJIOBEKA MOKYIATh HE OJIMH pa3, a
JNBaX]bI, TPWXKIABI, MATh pa3, AECCATh pa3. DTO IMO3BOJHUT BaM
JAJIEKO OINEPEINTh KOHKYPEHTOB. Bep BBI IIaTHIIN TOKYNATENIO,
a OH CaM MOKYIIaJl y BaC HECKOJIBKO Pa3 U Ja)ke MMPUBOIII APY3EH.
Bbl Takke MOJDKHBI CTPEMHUTBCS K CBOEW OHJIAMH-pEeNyTallUu.
Ecnu o Bamel KOMIaHWK HET OT3BIBOB HA F€OCEPBUCAX U IPYTUX
pecypcax, MOKHO CUUTATh, YTO O HEW MOYTH HET YIIOMHUHAHUN B
MHTepHETE. Tak MOTEHIUWANbHBIA KIUEHT NOpPOCTO YUAET K
KOHKYPEHTY, O KOTOPOM 3TH YIIOMUHAHUS €CTb.
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Tpena 10: HoBbIe anTropUTMBI NOMCKOBUKOB. GOOgle 00bsiBII,
4yro HOBBIA (hakTop pamxupoBanus Core Performance Ratings
BCTYNUT B cuiy K koHiy 2021 roga. U y Google ectb apyrue
IOMCKOBBIE CHCTEMBI. JTO O3HadaeT, uro Bce neiictBus SEO
HEMHOTo wu3MeHsATca. Yero MHe cieayer ocreperarbes? Bo-
NEPBBIX, CKOPOCTh 3arpy3ku caita. Ho mouckoBbIE cHCTEMBI
MOCTOSIHHO pa3padaThIBalOT HOBBIE CIIOCOOBI CTaTh €Ille ObICTpEe.
Hanpumep, Anoexc HenaBHO MOJIy4YnsI CBOIO TypOO-CTpaHHUIly, a
Google noxyunn cBoro TexHogoruro AMP. Crenyromnuii MOMEHT
- KaKk JOJIT0 BBl XJAETE Mepe] MEpPBbIM B3aUMOJEHCTBUEM C
caiitoM. Bpems, KOTOpoe NPOXOAUT C MOMEHTa JOCTyIa
MOJIb30BaTeNsl K CTPaHUIE JO TOro, Kak OH HA4yHET ¢ HeW
B3aMMO/JIeiCcTBOBaTh. Pacmosnoxkenne u yCTOHYMBOCTh 3JIEMEHTOB
TaKke BaxHbl. Ha caiiTe He JOMKHO OBITh pa3gpa’karolinx
3HaYKOB, M OH JOJDKEH OBITb MPOCTBIM M JIETKUM IS
B3anMojiercTBus [5].

Tpena 11: sxocucreMa. busHecy BaKHO HAYIUTHCS OOIIATHCS C
OOIIECTBEHHOCTHIO MO Pa3HBIM KaHaIaM. DTO MOTYT OBITh: CTaThU
Ha caiite, BUICOKOHTEHT Ha YouTube, Rutube u Anoexc.D¢up,
MECCEHKEPhI, COIIMAIbHBIE CETH, CIIYKObI BOIIPOCOB U OTBETOB,
CTOpOHHHUE calThl, Takue Kak VC.ru. Kaxxplii 1eHb BO3MOKHOCTH
B 3TOM HampaBiieHUU pacTyT. Hanpumep, nosipnsercs Bce O0bIIe
1 OOJIBIIIE HOBBIX COICETEN ¢ OrpoMHOM aynutopueit. K kaxgomy
MHCTPYMEHTY HY>KHO HaWTHU cBOM monxox. Mrak, nmpuctynanre:
MIPUIILIO BpEMSI ClIeJIaTh HECKOJIBKO CHUMKOB, HAOpaThCsl ONbITa U
MOJYYUTh KEITAEMBbII PE3yJIbTaT.

Tpena 12: padora ¢ mapkermieiicamu. Cutyamus c
KapaHTHHOM ObLJIa HEOXKUJAHHOM, U HE Y BCEX MPEANPUATUN €CTh
coOCTBEHHbIE BE€O-CalThI C XOpolel nocemaeMoctoio. [loatomy
HeOOJIbIIINEe KOMIIAHUM CTaJIM UCKATh JIPYTHE CIOCOOBI MPOAaBaTh
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CBOIO Ipoaykuuro B IMHTepHere. Xopomuid BapuaHT B DJTOU
CUTYyaIlH - paboTaTh ¢ MapkeToM [6].

Takum oOpa3zoM, IpeNPUHUMATENSIM HE HYKHO OE€CITIOKOUTHCS O

JI0OCTaBKE TOBAapOB M HACTpoiike oHnaiH-miiarexed. [Inatdpopma

JenaeT Bce 3To. B OynymieM BO3MOYKHOCTH COTPYIHHUYECTBA C

PBIHKOM YBCIINYATCH.
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HEPCIIEKTUBbBI BHEJAPEHUA MEKIYHAPO/JHBIX
CTAHJAPTOB - BA’)KHBIN ACHEKT PA3BUTHUS
HPEAIIPUATHUA

Camarosa JuabBupa, Panm:kanos Keuiabizoek, Axyoos Canxapoek,
Ky6anbruo6exoBa berumaii

Ouwcxuiti I'ocyoapcmeennviii Yuueepcumem
Dakynemem «busnec u meneoicMeHm»

AHHOTAIIMA

B cratbe wuccnenoBano BxoxneHue Kwipewisckou Pecnyonuxu B
MeXayHapoHble opranuzanuu (Hanpumep, EASC, BTO, CHI v np.),
YTO MOJIOKUTEIBHO TOBJIMAJIO HE TOJBKO HAa UX Pa3BUTHE, HO U Ha
pa3BUTHE SKOHOMHMKHM pecrmyOiuku. B cratbe MOAHATHI BOMPOCHI
MapKETHUHIra, KOTOPBIE CTOAT JOCTATOYHO OCTPO M aKTyaJbHO, TaK Kak
POABUKEHHE HE TOJILKO BHYTPHU CTPAHBI, HO U 32 €€ Mpeeibl TPeOyIoT
OTPOMHBIX BJIOKEHUH CO CTOPOHBI NpeanpusaTHs. B cratbe npuBeaeHsbl
3akoHbl  Kuwipevizckou  Pecnyonuxu «O  cepmugpukayuu», «O
cmanoapmuzayuu», «O0 OCHOBaX TEXHHYECKOT'O PETyJIHpPOBAHUS B
Kuvipevizckoti  Pecnyonuxe, «O eIWHCTBE W3MEpPEHUN», KOTOpHIE
SIBJISIFOTCS] 3aKOHOJIaTEIbHOM U HOPMATUBHOW 0a30M ISl TOCTUKECHHUS
ONpENENEHHBIX  pe3ylnbraroB. OmNpeneneHo, UYTO  U3MEHEHUs,
MPOUCXOAIINE B 3aKOHOJATEIbHBIX U HOPMATUBHBIX JOKYMEHTaX —
3TO BBIHYXJCHHAas Mepa, TaK KakK, HE OCYIIECTBUB 3HAUUTEIbHBIX
W3MEHEHUN B 3aKOHOJATENHCTBE, HAIlla PECIyOJIMKa HE JOCTHUTIIA OBl
ONpEeNIeTICHHbIX pe3ynbTaToB. llocTaBieH BOMpOC HE KOJIWYECTBA
MPOIYKIMH, pabOT W YCIIyT, MPOU3BOJUMBIX Ha TMPEANPHUATHUSX U B
CTpaHE B LI€JIOM, @ UYMEHHO MX KaueCTBa U COOTBETCTBUS TeXHUYECKUM
pernameHTaMm. bbul clienaH BBIBOJ O TOM, YTO TOJBKO Kau€CTBEHHBIE
TOBapbl W YCIYyTH MOJYYWJIM BO3MOXKHOCTb II€pECEKaThb TI'PaHULY
KbIpreizctana u nonagarb B Ipyrue CTpaHbl MUpPa, B IEPBYIO O4EpeEb
B cTpaHbl-ydyacTHULbI E4ADC. [locTaBieH BOIpoc O TOM, YTO KaueCTBO
CErOAHsI OJUH U3 OCHOBHBIX BOIIPOCOB, KOTOPBIM HHTEPECYET HE
TOJBKO MPOU3BOAUTENICH, HO W mokynarenei. OmnpenerneHo, 4To
Ka4eCTBO - 3TO BXKHBIN (DAKTOP MOBBIIICHUS YPOBHS 3KOHOMHUYECKOH,
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COIMATBHOMN KUZHU u 9KOJIOTMYECKOU 0€3011aCHOCTH
KU3HENIEATeIIbHOCTU HaceneHus: Kvipevizckou Pecnybnuxu. Beineneno,
YTO HMEHHO BHEAPEHHE MEXKIYHAPOIHBIX CepTU(HUKATOB JacT
BO3MO>KHOCTh MPEANPUITHIM JI0Ka3aTh CBOIO
KOHKYPEHTOCIIOCOOHOCTh M TOTOBHOCTh HATH B HOTY CO BPEMEHEM.
Paccmotpensl MexayHapoaHble CTaHapThl, Hanpumep, M CO cepun
9000, UCO 14 000, ©CO 20 000, ACO 22 000 n npyrue, BHEAPEHUE
KOTOPBIX JacT BO3MOXXHOCTh pOCTa U KOHKYPEHTOCHOCOOHOCTH
Kommanuu. B cBoro ouepenp MexayHapoaHas cepTU(PUKALMS CICIUT
3a TeM, 4TOOBI BCE ATamlbl MPOU3BOIACTBEHHBIX PA0OT MPOXOJAUIU B
YCTAHOBJICHHOM PETJIAaMEHTE U BBITIOJIHSUINCh Ka4YECTBEHHO. B crarhe
oTMeueHo, uto Kommanusi «Kyaukoeckuii» - 3TO OJIHa U3 NEPBBIX
HallMOHAJIbHBIX ~KoMnaHuil  Ksipevizckoii  Pecnybonuxku, KoTopas,
SIBJISIICH  TIPEJICTABUTENIEM MHINEBON MPOMBIIICHHOCTH, MOIy4Ynia
mexxayHapoaubiii cepruduxkar HACCP (Hazard Analysis and Critical
Control Points), koTopslii 3aTpariBaeT BOMPOCHI aHAIN3a PUCKOB W
KPUTHUYECKHE KOHTPOJbHBIE TOUYKH B IMPOU3BOJICTBEHHOM IIpolLiecce.
[Ipennpusitusi, BHEIpssi MEXIAyHAapOJHbIE CTaHAAPThI, HE MPOCTO
o0ecrieyar Ka4yecTBO MPOU3BOIUMON UMU MPOIYKIIMH U OKa3bIBaEMbIX
yCIIyT, HO U CMOTYT BHEJpPUTH CUCTeMy oOOecredyeHHs] KauecTBa Ha
npeanpusatui. I umenHo BHenpenue crangaptoB M CO cepuu 9000
SBJISIETCSI TOMY MOATBEPKACHUEM B HacTosiee Bpemsi. Crenan BBIBOJI
O TOM, 4YTO TOJY4YCHHbIE MEXIyHApOJHbIE CepTU(UKATHI AIOT
BO3MOXXHOCTh aKTUBHO TIPOABUTATh COOCTBEHHYIO MPOIYKIIHIO.
PaccMoTpeH oaMH #3 TPUMEPOB BHEIPEHUS MEXKIyHAPOTHBIX
ctanaapToB u ceptudukaroB Ha npumepe OAO «Kynukosckuiiy. Jlan
aHaJIu3 JeATEeIbHOCTU UCCIeAyeMOoro npeanpuarus. OTpakeHo Takxe,
9TO, BHEAPSS MEXIYHAPOIHBIC CEPTUPHUKATHI, TPEANPUATHE TTOTYUUT
BO3MOKHOCTh BbIXOJ]a HA MEXJIyHAapOJHbIA pbIHOK. CelaH BBIBOJ O
TOM, YTO KBIPTBI3CKME MPEANPHUATHS MOTYT OBITh JOCTOWHBIMU
KOHKYpPEHTaMH Ha MEXIYHapOJAHOM PHIHKE B HACTOSIIEE BPEMSL.
KuroueBblie ci10Ba: HalmoHaNbHAasl SKOHOMHUKA, KaUe€CTBO MPOAYKIIUH,
MEKIYHAPOIHBIN CTaHAAPT, TEXHUYECKUN PETTIAMEHT.
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C npuobpereHneM HE3aBUCUMOCTU mepel Kwipewvizckoii
Pecnybauxoti ocTpo BCTal BOINPOC BXOXKACHHUS B MHUPOBOE
COOOIIECTBO ISl Pa3BUTHUS, AJIA YKPEIUICHHs] aBTOpUTETA, AJIs
MPU3HAHUS PECIyOJMKH MHUPOBBIM coolmiectBoM. [lpu sToMm
BOIIPOCHI MAPKETUHTA CTOSIT IOCTATOYHO OCTPO U aKTyalbHO, TaK
KaK MMPOJIB)KEHHE HE TOJBKO BHYTPHU CTPAHbI, HO U 3a €€ MpeIebl
TpeOyIOT OrpPOMHBIX BJIOKEHUH. 3aTeM BXOJ BO BCEMHUPHYIO
TOPrOBYIO OPTaHU3AIMIO TAKXkKe Jald 3HAUYUTEIbHBIM TOTYOK JUJIS
pa3BUTHUS IKOHOMUKHU Kwipavizckoui Pecnybauku.

[Ipunarre pemieHUss PYKOBOACTBOM HAIlIEH CTpaHbl O
BXOXKJICHMM W y4acTuu B EBpasuiiCKOM SKOHOMHUYECKOM COIO3E
(manee - EADC) B 2014 romy cerojns mokaspiBaet cBou mioasl [1].
B cocraB coro3a Bouum BHauaine benapycs, Poccus, Kazaxcman,
3ateMm B 2015 roay npucoeaununuck Apmenus u Koipevizcman [2].

[IpoMblllIJIEHHBIE TPEANPUSATHS W OpPraHu3aluu i
COOCTBEHHOTO  pa3BUTHS U OJIArOMONy4Hus,  TOJYYHIIH
YHUKaJIbHYIO BO3MOXHOCTb COTPYJIHUYECTBA B
pamkax EBpa3uiicCKOro 3KOHOMHYECKOro coro3a. IllosBuiace
BO3MOYKHOCTb BBIXOJIa HA MEXIyHaApOJHBIN pbIHOK. YJIEHCTBO B
EADC, paBHO Kak M WIEHCTBO BO BcemupHoil ToproBoi
opranm3anuu (mamee — BTO) oTBeyaeT HAIMOHAJIbHBIM
untepecam Koipreizckoit PecryOnuku. CoOCTBEeHHO, ydacTue B
EADC  npenoctaBusio  BO3MOXKHOCTH  JUJISI  OOECIICUCHUS
CBOOOTHOTO M TPAHCTPAHUYIHOTO MEPEIBUKEHUS TOBAPOB, YCIYT,
KaluTaJlOB U TPYIOBBIX pecypcoB. Tem cambiM ObUIM CO3AaHBI
YCJIOBUS JUIsl CTAOMIIBHOTO Pa3BUTHUSI HALIMOHAIBHON YKOHOMUKHU
pecIyOINKU.
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B nauvane 21 Bexka (B 2003 u 2004 rogax) 3akoH
Kuvipevisckoti  Pecnybnuxu  «O  cepmuguxayuu» u  «O
cmanoapmuzayuyu» TEPECTad BBINOJIHATH CBOM OCHOBHBIE
(yHKIMH M Ha3HAYCHHE, M B3aMEH IMPEACTABIECHHBIX 3aKOHOB ObLI
npuHAT 3akoH «OO0 OCHOBaxX TEXHUYECKOI'O PEryJIMpOBaHUS B
Kwipevizckoii Pecnybnuke (22 mast 2004 rona) [3]. Janubiii 3akoH
Ha MPOTSHKEHUH CIAEAYIONIUX JIET ObLT HEOAHOKPATHO U3MEHEH U
ycoBepieHcTBoBaH (16 Hos0ps 2009 roxa, 14 oktsa6pst 2011 roga
u T. 1.). 3atem, B 2014 roxy 61 npussaT 3akoH Keipreizckoi
Pecnybmviku «O eduncmee uzmepenuii» [4].

I/I3M€H€HI/I$I, MPpOUCXOAAINUC B 3dKOHOAATCIIBHBIX U
HOPMATHBHBIX JOKYMCHTAX — BBIHYXXIACHHAA MCpd, TdK KaK, HC
OCYIICCTBHUB 3HAYUTCIBbHBIC UBMCHCHUA B 3dKOHOAATCIILCTBC, MBI
OBl HE AOCTHUTIJIN OIIPCACIICHHBIX PE3YJIbTATOB.

Berynus B EADC, MbI B3BUIMIN HAa ce0s1 OTPOMHYIO HOIITY,
OCHOBHBIM YyCIIOBUEM Yy4YacTHUs B HKOHOMHUYECKOM COI03€ Ha
NIEPBOE MECTO OBLT IMOCTABIIEH BOMPOC HE KOJIMYECTBA MPOAYKITUH,
paboT W ycIyr, a HMEHHO HX KauecTBa U COOTBETCTBUS
Texnuueckum periiaMeHTaMm. TOJIBKO KadyeCTBEHHBIE TOBaphl U
YCIYrd  MOJYYWJIM  BO3MOXKHOCTh  IEpPECEeKaTh  T'PaHHUILY
KeIpreiscrana u momajaTh B ApPYrHe CTpaHbl MUpPa, B TEPBYIO
ouepens B CTpaHbl-ydacTHUIBI EADC [5].

KauecTBO cerogHs oauH U3 OCHOBHBIX BOIIPOCOB, KOTOPBIN
WHTEPECYET HE TOJIBKO NPOU3BOAMUTENEH, HO W MOKYyIaTelein
(xmuenToB). KagecTBO — 3TO BaXKHBIN (haKTOP TOBBIIICHHS YPOBHS
SKOHOMMYECKOM, COIIMAJIbHOM JKM3HM M  JKOJIOTHYSCKOM
0€30MacHOCTH KU3HENEATEILHOCTH HaceleHus: Kbvipebl3ckoll
Pecnybnuxu.
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B MexaynapoaHoMm crangapte (nainee — 4CO) HCO-8402
MOHATHE KavyeCTBO MPEACTABIIEHO, KAK «KOMIUIEKCHOE IMOHSTHE,
KOTOpoe XxapakTtepu3yeT 3(h(PEKTUBHOCTh BCEX HaIPaBICHUN
NEATEIbHOCTH pa3paboTka CTpaTeru, OpraHu3aunus
npousBojacTBa u apyroe» [S]. [lpeanpustus Hamel pecmyOiInkwy,
YBBI, HE KOHKYPEHTOCIIOCOOHBI U 3TO MOJTBEPKAACTCS TEM, UTO
Ha MHOTHUX IpeanpUATUIX OTCYTCTBYET HaJIM4ue
MEXIYHApPOJHBIX cTaHaapToB, Hampumep, MCO cepun 9000,
HCO 14 000, 4CO 20 000, ZCO 22 000 u mpyrue [6].
[Ipoucxoautr 3TO MO psAAy NPUYMH, HO TIABHOM NPUYUHOMU
ABJIIETCSI HEXBaTKa (DMHAHCOBBIX PECYpCOB U HEXKEJTaHUe
PYKOBOJICTBa KOMMEPUECKUX MPEANPUATUN BBIICIAThH JCHEKHBIC
CpelcTBa Ha pa3BUTHE M, OCOOEGHHO Ha MApPKETHHT W
MapKETUHIOBBIE UCCIIEA0OBAHMS.

OpnHako, IMEHHO BHEJIPEHUE MEXKITYHAPOIHBIX CTAHIAPTOB
U CepTHU(PUKATOB JaCT BO3MOXKHOCTb MPEINPHUSTUSIM JI0Ka3aTh
CBOI0 KOHKYPEHTOCIOCOOHOCTh M TOTOBHOCTh HATH B HOTY CO
BpemMeHeM. OCHOBHOW II€JIbI0 MEXKIYHapOJIHBIX CTaHAApTOB
SIBJISIETCSL yJIOBJIETBOPEHHE IMOTPEOHOCTEH MoTpeOuTeNneii uepes
NpeOCTaBICHHE UM KAuyeCTBEHHOW TMPOAYKIIMM W YCIYT.
Koneynoll nenpr0  MEXIyHApOOHOM  CTaHAAPTU3ALMU U
cepTuUKanuu SBISETCS BHEAPEHHE CHCTEMbl MEHEKMEHTA
KadecTBa B COOTBETCTBHUM cO ctangaptamu M CO. llpennpusrus,
BHENIPSAST MEXKIyHApOJHbIE CTAHAAPTHI, CTAPAIOTCSI HE MPOCTO
o0ecreynuTh Ka4eCcTBO MPOU3ZBOJUMON UMH TPOAYKIUU U
OKa3bIBAEMbIX YCIYr, HO M CTPEMATCS BHEAPUTb CUCTEMY
oOecrieueHusl Ka4ecTBa Ha MpeAnpusTHd. Ml MMEHHO BHEApEHHE
crangaptoB MCO cepumn 9000 siBnsieTcs TOMY TOATBEPKIACHUEM B
Hactosiee Bpems [6]. Ctannaptel cepun MCO 9000 npu3HaHbl B
MEXKyHapOJHOM COOOIIECTBE, KakK caMmble JOCTYIIHbIE U
3 PeKkTUBHBIE CTAaHAAPTHI MO OLICHKE CUCTEM KayeCTBa, a TaKKe
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OHM PETryIUpYyIOT B3aUMOOTHOIICHUS  TPOU3BOAUTENS U
notpebutens mnpoaykuuu. llens HCO 900 — 3710 >xecTkas
OpUEHTAalUsl Ha YJIOBJIETBOPEHHE MOTPEOHOCTEN MOTpEOUTENEH.
HCO 900 Brkimouaer B ceOd CTaHIAPTHI, KOHTPOJIUPYIOIIKE
METOJUYECKHE YKa3aHHs 1O BHEAPEHUIO HOBOW MPOIYKIUU B
MPOU3BOJICTBO, X MOHTaX W IMOCIIE MPOJAKHOE 00CITy)KHBaHUE,
TO €CTh OH CIIEJUT 3a BCEMH OJTalaMH MPOU3BOICTBEHHOTO
nporiecca U UX MPOX0XKICHNE B YCTAHOBICHHOM pPErJIaMEeHTe.

KoneuHoe kadyecTBO NPOIYKIIMU 3aBUCUT OT KauecTBa
paboThl Ha KaxJaoM d3Tare. B CBOIO ouepelb MEXIyHapoaHas
ceptuduKanysg  CJICIUT 3a TeM, YTOOBI BCE  DTaIlbl
POU3BOJCTBEHHBIX PAbOT TPOXOAUIM B  YCTAHOBJICHHOM
periaMeHTe M BBINONHSUIUCH KadecTBeHHO. B 2016 roay
npoxoawn busznec-popym B TOopome Auwkxex Kbvipevizckoii
Pecnybnuku. OcHoBHas TeMa ousHec-popyma:
«CamocCTOATENBHBIN NIEpexo/1 Ha HOBYIO Bepcuio ctanaapra 4CO
9001:2015 u sddextuBHoe npumenenue M CO 22000:2005 B
MUIIEBON TpOMBIIIeHHOCTH [7]. IpoBeneHue BhIlICyKa3aHHOTO
dbopyMa OBUIO COMNPSDKEHO € IIPOIIECCOM BXOXKJICHHS HaIlei
pecriyosiukn B EBpasuiickuii  dKOHOMHUYECKHH  COI03 W
MpPEACTaBIECHUE HOBOIO MeEXIyHapoaHoro cra"aapra HCO
9001:2015 Obima akryanbHbIM. Taxxe Ha d¢opyme ObLI
PaccMOTpEH BOMPOC HEOOXOAMMOCTH BHEIPEHUS TIPENPUATUIMU
CUCTEMBbl MEHEI)KMEHTa O€30MacHOCTH MHILEBOM MPOTYKIIMU
HCO 22000 m HACCP B ycnoBusix FEASC. OpauMm w3
MPEeANPUATHNA, KOTOPOE aKTHBHO y4acTBOBaJia B JAaHHOM OM3HEC-
dopyme B ropoxae buwxex, 6pa komnanust OAQO «Kynukoeckuii».

Kommnanus OA4A0 «Kyaukoeckuuy MpOU3BOIUT MPOTYKIIUIO
IO TOBAapHOW Mapkou «KyJIMKOBCKMI» U MpEMIaraeT MUPOKUN
accoptumeHT wusnennil. OAO «KyInHKOBCKHI» MNPOU3BOJIHUT
KOHJAUTEPCKYK)  NPOAYKIMIO W  Mpemjiaraet  IIUPOKUN
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ACCOPTUMEHT COOCTBEHHOM MPOAYKIMU HACEJIECHUIO PECITyOIUKH.
Hauynnas ¢ 1991 roma, Kommanusi TpyauTcs Ha pbIHKE
Kuvipeviscmana wm crpaHax  CoapykecTBa  HE3aBUCHMBIX
rocygapcte (mamee — CHI). B CcOOCTBEHHOM TPOM3BOJICTBE
KoMmnanust ucnonp3yeT HaTypajbHOE M HKOJIOTMYECKU-UHCTOE
ChIpbE, KOTOPOE€ Ha COBPEMEHHOM OOOpYIOBaHUU JIyYIIHe
KOHAUTEPbl MPOU3BOJAT KOHAMTEPCKYIO MPOIYKLIMIO ISt
KJIMEHTOB B pa3HbIX cTpaHax (Poccus, Kazaxcman, Kvipeoizcman
u 11ip.). 3a 6osee yeMm 25-JIETHIOI0 UCTOPUIO KOMIIaHUsI HAKOIHIIA
OOJBIION OMBIT B KOHAUTEPCKOM JIEJIe.

ACCOPTUMEHT NMPOU3BOIUMON MPOAYKIIMHU JOCTUT YPOBHS -
70 HaMMEHOBAHUN KOHAMTEPCKUX u3Aenuid. KommaHus coxpasser
Jy4YlIde TPaguLMd W CBOK HW3HAYAIBHYK IPUBEPKEHHOCTH
Ka4eCTBEHHBIM HATypalibHbIM TpoaykTaM. CerojaHs HCIOJb3ys
WHHOBAIlUM U COBPEMEHHBIE TEXHOJIOTHM (3aMOPO3KY TOTOBBIX
TOPTOB M NHUPOXKHBIX W 1p.) KoMmmaHuss mMeeT BO3MOKHOCTH
npoUIUTh (YBEIWYUTH) CPOK TOJAHOCTH TOTOBOM MPOAYKIIMHU 0O
TPEX MECALEB, 4YTO JA€T BO3MOXKHOCTh HapalluBaTh TEMIIbI
IIPOU3BOJICTBA M COOTBETCTBEHHO YBEJIMYCHHE TPHOBLIH.

Ha cerognsmnuii neHp noa UMeEHeM «K)auKo8CcKuu»
pabotaer 9 pupmennbIx Mara3uHoB u Oosee 120 TOproBrIX TOUEK
1o 2. buwxex n Yyiickou obnactu. Taxxke uMmerorcs pupMeHHBIC
Mara3unsl B Mockee u Kazaxcmane. Komnanus 1uisi NpUBJICUECHUS
HOBBIX KJIMEHTOB CTPEMHThCS YJIYUIIUTh CBOM TOBAPHI, BHECTH
YTO-TO HOBOE, KaXK/IbI Pa3 MEHsIsSI aCCOPTUMEHT u3aenuii. Mx nms
U CTaTyC — HOBBI YpPOBEHb pa3BUTHUA, KOTOPBIM TpeOyeT Ot
KOMIAaHUU O€3YyMPEYHOCTh HUCIIOJHEHUS U HEMPEB30MAEHHOCTH
BKyca, O0JbII0N (haHTa3uu U MacTEpPCTBA KOHIUTEPOB.

B mianbl koHauTepckoro noma «Kyauxoeckui» BXOIAT
3aKpEIJICHUE TTO3UIINI HA PHIHKE, Pa3BUTHE KOMIIAHUM M TOJHOE
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YAOBJIETBOpeHUE mnoTpeduteneir. 3abota o 0e30macHOCTH
KIIMEHTOB, UCITOJIb30BAHUE TOJIBKO HATYpPaTbHBIX, YKOJTOTHICCKH -
YUCTBHIX MHTPEANCHTOB, KadeCTBO JCCEPTOB MU COOIIOJICHUMN
JY4YIIUX TPAAUIUN KyJIHMHApPCKOTO HUCKyccTBa Eeponvt M Asuu
SIBJIICTCSI IPUOPUTETOM KOMITAHHH.

Komnanusa «Kyaukosckuti» - 3TO OJHA W3 MEPBBIX
HALMOHAIBHBIX KOMMAHWHA Hamed pecnyOJauKH, KOTOpas, SBJIAACH
OpeCTAaBUTENIEM  MUIIEBOM  MPOMBIIIJIEHHOCTH  MOJyduia
mexayHapoaubiil ceptuduxkar HACCP. lanuwiii ceptuduxat
3aTparuBaeT BOMPOCHI aHadUW3a PHUCKOB U  KPUTHYECKHUE
KOHTPOJIbHBIE TOUKH B MPOU3BOJACTBEHHOM MPOIIECCE.

B 2015 rony Kommanusi BiOXuja OTPOMHBIE YCHIIUS,
9TOOBI TOJYYUTh MeEXAyHapoaHwli ceptudukar I1SO 22000,
KOTOPBIH SIBJISIETCS CTAaHAAPTOM O€30MaCHOCTH.

KoneyHo ke, Takhe KpYIHbIE THUTAHTHl THIIEBON
npombiuiennoct, kak Coca-Cola Bishkek Bottlers (CCBB),
PepsiCo u apyrue Buaaeror cranmapramu MACO 22 000. A
obnananne OAO «Kyauxosckuii» TOKa3bIBaET U MOATBEPIKIACT,
YTO M MPEJCTABUTEIN MAJIOTO M CPEIHETr0 OM3HEeca B HACTOSAIIEE
BpeMsi MAYT B HOTY CO BpPEMEHEM, KOHKYPHUPYS TaKXKEe C
BBINIEYKa3aHHBIMU TUTAHTAMHU.

Crnemyronuii 3tam paboThI - 3TO BHEIPEHUE B COOCTBEHHOE
ITPOM3BOJICTBO COBPEMEHHBIX cTaHaapToB cuctembl HACCP.

Bcemmuphas IPOJIOBOJICTBEHHAS Opeanusayuu
Obveounennvix Hayuti (manee - ®AO OOH) B KadecTBe
MUJIOTHOTO TPOEKTa BBIOpalia TPEACTABUTENS  MMHINEBON
MPOMBITINICHHOCTH B Kwipevizcmane  KOHAUTEPCKUN — IOM
«Kynuxosckuti». OTOOp MPOXOAMI HAa KOHKYpPCHOM oOcHOBe. B
orbope  yuactBoBamo 10  mpexacraBHTElle — IHINEBOU
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MPOMBIIIEHHOCTH. Bo BTOpo# Typ nmpouutu yxe Tpu Kommanuu
U IOCJI€ TIIATEIbHOIO OCMOTpAa M M3YyYEHHs YCIOBUN PalOTHI,
MIPOU3BOJICTBEHHBIEC 1IeXa U T. 1. Oblia BbiOpaHa Kommnanus
«Kynuxosckuti» nist BHeapenus HACCP.

bonpiioe KOJMYECTBO HOBUIECTB OBUIO BHEIPEHO B
npousBojicTBO B Kommnanuu. PykoBoJICTBO MOKa3ano OrpoMHOE
’KEJIaHWe BHEJPEHUs HOBIIECTB. bbl1o mnpuodpeTreHo HOBOE
J0porocrosiiee 000pyJ0BaHUE, CAEIaH KallUTalIbHBI PEMOHT.
Ceronust  OAO  «Kynukosckuu»  OIaronoaydyHo  TOJYyUHIT
MexayHapoaueiii  ceptudukar HACCP, KOTOpBIA TOMOTaeT
nokasath nmoTpeduTensM, kakuM oOpazom Komnanusi crapaercs
oOecrieuuTh  0€30MACHOCTh M KAueCTBO  MPOU3BOJUMOMN
npoaykuuu. Takum 00pa3oM, NOJy4YEHHBbIE MEXKIYHapOIHbIE
ceptuduKaThl  JAIOT BO3MOXHOCTh KoMmaHuM  aKTHBHO
HPOABUraTh COOCTBEHHYIO MPOIYKIHIO.

CnenyrommM 1maromM B pasButud  Kommanuu  ObLIO
noJrydeHue MexayHapoiaoro ceprudukara 1SO-22000, koTopsrii
Ha CETOHANTHUN JIEHb YXKE TOITYICH.

[TonyueHHbIe cepTU(UKATHI u CTaHIapThI
MEXKyHApOJHOIO 3HaueHus Jainu KoMmaHuu BO3MOXXHOCTh
BBIXOJIa HA MEXAYHAPOAHBIM PBIHOK Y€pe3 CO3/IaHUE CHCTEMBI
MEHE/)KMEHTa KauyecTBa Ha NpeAnpusTuu. TeM caMbIM, MOXHO
TBEPJO U C YBEPEHHOCTBIO CKa3aTh, UTO roToBas npoaykuus OA40
«Kynukosckuti» COOTBETCTBYeT TpeOoBaHUsIM TaMOXEHHOTO
coro3a B cpepe MpOou3BOACTBA MPOTYKTOB MUTAHUS.

CornacHo BcrynuBmeMy B cuiny ¢ 1 wmrons 2013 rogpa
TexunueckoMy pernmamenTy TamoskeHHoro coroza 021/2011 «O
bezonacHocmu nuwesol NpooyKyuu» W3TOTOBUTENN MHUIIEBOU
MPOAYKIIMU HA TEPPUTOPUU CTPAH OpPraHU3alUU JOJKHBI
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BHCAPUTh MW TOAJACPKUBATH MPOIEAypPhl, OCHOBAHHBIE Ha
npunnunax HACCP [6].

Bes mpousBonumasi IpoayKIMs UMEET COOTBETCTBYIOIIUE
ceprudukatel ['occrangapra KP, 'ocynapcTBeHHON caHUTapHO -
snuaemMuonornyeckon  cnyxk6st  KP,  paspabGoranHble U
YTBEPKAEHHBIE B  YCTAHOBJIICHHOM  TOPSJAKE  KOMIUIEKTHI
HOPMAaTUBHO - TEXHHYECKON JIOKYMEHTAaUUH. MBI JIOJKHBI
NOHUMATh BAXKHOCTh BHEAPEHUS MEKIYHAPOIHBIX CTAHAAPTOB HA
npeanpuiaTusax Keipevizcmana.

TakuMm oOpa3oM, €ciii HaIIM MPEANPUITHS W OpTraHU3aAIHH
Oynytr oOnagaTh MEXIyHapOJAHBIMH CTaHIAPTaMH, TO Y HHX
MOBBICUTCS KOHKYPEHTOCIIOCOOHOCTh, COOTBETCTBEHHO H BCE
B3aMMOCBSI3aHHBIC ITOKA3aTeH, HAPUMED, TUIATEeKECTIOCOOHOCTD,
3 PEeKTUBHOCTH U JP.

[IpoBoass TOJUTHKY pa3BUTHS KOMIIAHWUHW, BHEIPSS
MEXIYHAPOAHbIE CTAHAAPTHl U Jp. TO3BOJHUT MNPEANPUITHIO
BBIUTH HA  MEXKIYHapoIHbIH  pbIHOK. COOTBETCTBEHHO,
0JIarOTBOPUTENIHHO MOBIHIET Ha IKOHOMUKY HAIIeH pecyOIuKu.

MBI OMKHBI yMETh NOKa3bIBaTh BCEMY MHUPY KaudeCTBO
Halllel MNpOAYKIMHM U YCIYyr M YTO OHA COOTBETCTBYET
MEXIYHApOJIHBIM CTaHAapTaM, U TO, YTO MBI MOXEM OBITh
JOCTOMHBIMHA KOHKYPEHTAMH Ha MEXIYHAPOJIHOM PBIHKE.
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COBPEMEHHBIE BU3HEC-TEXHOJIOTUU U
WHCTPYMEHTHI MAPKETUHT A B IESATEJIbHOCTH
NPEJIITPUATUN

HNoparumosa Paymana

Kuvipevizckut Hayuonanvnwii Ynusepcumem um. K. banacazoina

AHHOTANUA

B cratbe paccMaTpuBAlOTCS BONPOCHI ITIPUMEHECHHsS WHCTPYMEHTOB
MapKeTHHTa W COBPEMEHHBIX OHM3HEC-TEXHOJIOTUH B JACATEIHHOCTH
npennpusatuii. Ha dboHe croxuBmieicss cutyanuu u3-3a MaHASMUAN U
rmo0aNbHBIX TEpPeMEeH B OOMIECTBE BO3HHMKIA HEOOXOAUMOCTH
nepecMoTpa JeSITeNbHOCTH mpennpustuid. [nmobanbHas mwmdpoas
TpaHchopMaIms oTpedoBasa epeBo/ia BCEX OTpacield YeI0BEUeCKOM
JesTeIbHOCTH B 1M poBoit popmart. [lepexo k IMppoBOi IKOHOMHUKE
JaeT MPEeANpUSATUSIM BO3MOXXHOCTh OOJIETYUTh pEUIEHUE MHOTHX
npobsieM, CBSI3aHHBIX C TOWUCKOM HMHGpOpMAalUU, C KOTOPBIMH
NPUXOJUTCS CTAJIKUBAThCA €XKEJHEBHO. B CBs3M ¢ H3MEHEHHEM
KOMMYHHUKATUBHBIX CBSI3€H M MEPEX0JIOM Ha yAaJeHHBIA BUI pabOThI
BO3HUKJIA BO3MOXKHOCTh INPUMEHEHUS HOBBIX HHCTPYMEHTOB
mapkeTuHra. KyiapTypa denoBedeckoro Teia u yxoJia 3a HUM SIBIIIeTCA
OJIHUM M3 BAXHBIX JJEMEHTOB OOIIEYEIOBEYECKON KYIBTYpPHI.
Nunyctpusi KpacoThl B HACTOSIIEE BpeMsl SIBIISIETCS OJIHOM U3 CaMbIX
OBICTPOPACTYIINX U TEPCHEKTUBHBIX c(hep SKOHOMHUKHU. Y CIyramu
WHYCTPUH KPacoThl B TOM WM MHOW MEpE MOJIb3yeTcsl OOJbIas 4acTh
HaceneHus. Ha cerogusniHuii JeHb Ha PBIHKE YCIYT KPacoThl 0COOYIO
aKTyaJIbHOCTh MPHOOPETAIOT COBpPEMEHHBIE OW3HEC-TEXHOJIOTHH,
MO3BOJISIONINE CHU3UTh PACXO/Ibl HAa peKiamy, oOpeTeHue penyTaiuy,
MOJIyYeHHE TPUOBUIH, HE Tepss TMnpu IToM dPPEeKTUBHOCTU
BO3JICHCTBUSA HA MOTpebutens. B craTthe MmpeanokeHbl MEpONPUSTHSI,
KOTOpBIE  TO3BOJSAT  HCHOJB30BaTh HMHCTPYMEHTHI  IHM(PPOBOTO
MapKeTuHTa I 23PPEKTUBHON JACSITEIBHOCTH MPEIIPUSTHS.
KiroueBble ciioBa: nndpoBoii MapKeTHHT, COBpEMEHHBIE OM3HEeC-
TEXHOJIOTUH, PhIHOK beauty —ycmyr, udpoBu3arms
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CoBpeMeHHBI MHUp  oOxBaueH wudppoBuzauueid. B
ro0anbHOM IIaHe — [udpoBU3AIMS 3TO  CBOoeoOpa3zHas
KOHIICTIUS YKOHOMHUYECKOM JEeATeIbHOCTH C NPUMEHEHHEM
M(POBBIX TEXHOJIOTUN BO BeeX chepax yeJoBeUeCKOM KU3HU Ha
Bcel 1uiaHete. bonee 20 et wu3BecTHO MOHATHE «IUppOBas
TEXHOJIOTHSI» U €ro NMPUMEHEHUE OTpakaeTcsl Kak B ObITY, TaK B
00I111eCTBEHHOM KU3HH.

CoBpeMeHHBIN MUP OXBAau€H MAHAEMUEH U 3TO HAJOXKUIIO
CBOM OTIIEUATOK W OCJIOKHWJIO BeleHHe OuzHeca. MHorum
OPEANPUATHSIM ~ TPUILIOCh TEPECMOTpPEeTh  (GopMar  CcBoeH
NeSTeTLHOCTH.

[Iponiecc mmdporuzanuu B KbeIprei3cTaHe HCHBITHIBACT
ompeiesieHHbIe TPYAHOCTH. B Hamelt crpane mpoBoautcest paborta
no paspabotke HoBoW KoHueniuu «lludposas skoHOMHKA
Keiprenckoit  Pecnybnmuku  2021-2023  roasry. Konuemmus
BKJIIOYAET cieayroiue Hanpasienus: [1], [2].

— Iludposoe odpazoBaHue;

— PasButne uenoseyeckoro kanurtajiaa B ooaactu UKT;

— Cosnanne «DJIeKTPOHHOTO MPaBUTEILCTBA e-GOV»,

— Cosnanne ycroitunBoi 1mudpoBoit HHOPACTPYKTYPHI,

— YcnoBus Mo pa3BUTHIO TIUGPPOBON IKOHOMUKY;

— JocTymHOCTP M KauecTBO  TOCYHApCTBEHHBIX U

MYHUIUTIAIBHBIX YCIYT HACEICHUIO;

— 3ammTa ¥ moAepKKa MPeITPUHIMATEIIBCKON JeATETbHOCTH
u ap.

OxoHomuka KpIprei3cTana HAaxXOgUTCA B CIOXKHOM
nonoxkeann. HWudnsuus cpenu crpan — uwieHoB EADC
MPOJIOKAET COXPAHATH BbICOKHE MO3UIMU. K KOHIY OKTSAOps
2021 roma undsiusa cocraBuna 11,8%. Poct nen HabmtomaeTcs
10 BCEM MO3ULIUSIM.
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OO6memupoBble  MpoOJIEMbl  3aTPOHYJIM  Bce  cdepsl
NEATENBHOCTA M CHU3WIM TOKYIATEIbCKUH CIOPOC HA MHOTHE
TOBApbl M YyCIHyru. TeHAEHUMS CHUKEHUSA IMOKYMATEIbCKOTO
crpoca 3aTpOHYJIa U PIHOK beauty —yciyr.

OnHUMH U3 BaXHBIX COCTABJIAIOIIMX OOIIEYEI0BEYECKON
KYJbTYpPBI SBJISIIOTCS KYJbTYypa YEJIOBEUECKOIO Tela U yXOJ 3a
teiaoMm. [lostomy chepa unHmycTpUU KpacoTbl  SIBJISIETCA
NepCcreKTUBHON U ObicTpopactymieid. Kaxxaplii u3 Hac B TOW uiu
MHON Mepe MoJib3yeMcsi ’TUMU yciayramu. B atoii cdepe Toxe
HAOIOJAETCS POCT I1I€H, HOMO  OOJIbIIEM YacTh HE U3-3a
CTOMMOCTH YCIYI, a BBbI3BaHHBIM YBEJIMYEHUEM IIEH Ha
KOCMETOJIOTUUECKHE CPEICTBA U MPOHECCHOHAIIBHYIO KOCMETHKY.

PeiHok beauty-ycayr Bcerga Haxoawics B YCIOBHSX
KEeCcTovauIIen KOHKYpEHIINH, MO3TOMY Ou3HECMeHaM
NPUXOAUTCS IPUIIaraTh OOJNbIIKE MPEATPUHUMATENBCKUAE YCUITUS

JUIsL 3aBOEBaHUSI CBOEro moTpeOuTens. DTo BuJ Ou3Heca B

OCHOBHOM TIPEJICTABIISIET COOOM MaJIbIii M CpeTHUMN OM3HEC U

UMEET  OrpaHWyYeHHble (UHAHCOBBIE W  MAapKETUHIOBBIC
BO3MOKHOCTH.

CoBpeMeHHbII Ou3HECMEH JOJKEH UMETh
MPUBJICKATEIBHBIN BHEITHUN BUJ — 3TO CBOCOOpA3HBIN aTpuOyT
YCHEUIHOTO YEJIOBEKA. Y XOKEHHBIN BUJI, aKTUBHBIA 00pa3 KU3HU
— 3TOT oOpa3 aCCOLMUPYETCS C COBPEMEHHBIM
npeanpuHuMareneM. M kak ciaeAcTBUE, pacTyT NOTpPeOHOCTH B
yCJIyrax pblHKa KpacoThl.

[Ipumenenue COBPEMEHHBIX OM3HEC-TEeXHOJIOTHIA
MO3BOJISIFOT COKPATHTh PAcXOAbl HA PEKJIaMy W MPOJBHKEHHUE,
MOJTy4aTh MPUOBLTH U COXPAHATH 3(H(PEKTUBHOCTH BO3JACHCTBUS HA
noTpeduTens, co3aBaTh OJArOMOJY4YHBIM HMHIXK — BCE 3TO
aKTyaJbHO Ha pBIHKE Dbeauty-yciryr. JIjs 3TOro MCHoib3yroTcs
MHCTPYMEHTHI U(PPOBOTO MAPKETUHIA: KOHTEHT-MapPKETHHT,
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KpOCC-MapKeTHHT, e-mail-mapkeTuHr, a Takxke capadaHHOE pagno
U BUpYCHas peKiiama.

Bonpocel  ucmonp3oBaHUS  MaJOOIOKETHBIX — Ou3Hec-
TEXHOJIOTHI JUIsl TIPOJBMKEHUS Deauty-yciayr Ha COBpEMEHHOM
JTalle elle HEeIOCTaTOYHO M3y4YEeHBbl B Hay4yHOU jureparype. s
NPEANPUITANA PBIHKA KPAacOThl JKECTKHE YCJIOBUS pBbIHKA U
Oonpiasi KOHKYpEHIUsl TpeOyeT MCKaTh BCE HOBBIE MYTH IS
oOecrieyeHHss MW  COXpaHEHUs  OoybIIed  JTONM  pHIHKA.
MHHOBalMOHHBIE  Pa3pa0OTKM W COBpEMEHHBbIE  OW3Hec-
TEXHOJIOTUH TIO3BOJISIIOT JOOWTHCS COBEPIICHCTBA W JIMAEPCTBA
nepea KoHKypertamu [3].

Canonbl KpacoTel Ha pbIHKe KeIprei3craHa HMEIOT B
OCHOBHOM HebOombioi popmat. Ho nmaxe B ycrnoBusix Kpusuca
ycayru B cdepe KpacoThl Bce TakkKe BOCTPeOOBAHBI.
CoBpemeHHBI TOTpeOUTENs cTanm Oojee TpeOOBAaTENbHBIM H
M30MpaTeIbHO MOAXOIUT K BEIOOPY YCIYT M K CBOMM PACXOAaM.

[TpoBeneHHBIN aHANNU3 KaHAJIOB KOMMYHHKAIIMU BBISBUIL,
YTO CaJIOHBl NPUMEHSIOT HApYKHYIO peKlamy, YACISIOT
BHIMAaHUE MEPUYCHIal3HHTY, CBS3b C KIIMEHTAMH U TOCETUTEISIMU
OCYIIECTBIISIETCS Yepe3 CTPAHUIIBI B COLMANBHBIX ceTsx Instagram
u Facebook. JlestensHOCTh CallOHOB KpPacoThl WMEET OOJIbIIe
TAKTHYECKYI0  HANpaBICHHOCTh H  TIO3TOMY  KOMIIAHUSM
HE0OXoMUMO  pa3padaThiBaTh MAapKETHHTOBYIO  CTPATETHIO,
HANpaBJICHHYIO Ha yJIydllIeHHEe KayecTBa OKAa3bIBAEMBIX YCIIYT.
JlesITenbHOCTh U OKa3blBaeMble YCIYTH B cepe KpacoTel OyayT
BCerja HMETh CIOpPOC, TOITOMY HEOOXOAMMO YCHIIMBATH
MapKETUHTOBYIO JICATEIBHOCTD JUIS TIPUBJICUCHUS M yICPKAHUS
KIIMCHTOB B BEIOpaHHOM cermeHTe [4].

Tak xak MHOTUM TPEANPUATHAM IMPHUILIOCH NEpEHTH Ha
yIAJICHHBINA JOCTYI K paboTe, a HEKOTOPBIM U BOBCE MPEKPATHIIH
CBOIO JIESITENIbHOCTb, CaJIOHAM KPacOThl HEOOXOAMMO U3bICKHUBATh
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HOBBIE MAapKETUHIOBbIE TOAXOJbl B OpPraHU3alMd CBOEHU
NEATEIbHOCTH.

Kpacora  tpebGyer xeptB! MoOXHO  mO-pazHOMY
oOroBapuBaTh 3Ty TeMy. Beauty -yciyr uiam UHIyCTpHUsl KPacoThI
MPOJI0JKAET HACTyNaTeNIbHOE pa3BUTUE Ojlarojiapsi TOMy, 4TO HE
TOJIBKO JKCHIIMHBI, KAK OCHOBHBIE MOTPEOUTENN, HO U MYKUUHBI
CEroJ[Hs YAEISAI0T BHUMAaHUE YX0y 3a coboil. M mosTtomy no0oit
Ou3HecC, KOTOPhI, TaK WM MHA4Ye, CBSI3aH C yCIyraMH KpacoThbl,
Oyner ceronHs BocTpeOOBaH. DTOT BHJ YCIyr BOCTpeOOBaH
BCErJa, MHOTHUE JIIOAUM TpaTAT OrPOMHBIE CpEACTBA IS
NOJJIEpKAaHUSI KPAacOTbl U COXpaHEHUs MoyogocTu. [la u Bup
YX0’KEHHOT'0 YEeJIOBEKa, HE3aBUCUMO OT I0J1a, BBI3bIBACT OOJIbIIEE
JNOBEPUE OKPYKAIOUIUX.

Ha ngaHHOM »9rame  pa3BUTHUS  CaJOHOB  KPacoThl
HEOOXOIUMOCTh MCTOJIb30BAHMS COBPEMEHHBIX HHCTPYMEHTOB U
OM3HEC-TEeXHOJIOTUH, BbI3BaHA OIPEACIICHHBIMU MPUYUHAMH, TO
€CTb:

- 1151 yBEIMYEHUS KIIMEHTCKOIO MOTOKA;
- 17151 YBEIMYECHUS PEaInu3alu yCIyT;

- 17151 YBEJIMYEHUS PEKIIAMHBIX METOOB;
- JUTsl co3/1aHus GUPMEHHOTO CTHIIS,

- 1151 IOAHSITUS UMUK,

- IISL CO3JTaHMS CBOETO OpeH/a;

- U1 YCWJICHUS JOBEPUsI KIIMEHTOB.

NHnpycTpus KpacoTbl — 3TO BeCbMa NEPCHEKTUBHBIA BHU/I
Ou3Heca, CIOCOOHBIN BBICTOATH MPAKTHYECKH TIpH  JIOOOM
KpU3uce, NpuHOCIIMN Herioxue 10xoael. C Apyroil CTOPOHbI —
3T0 OWM3HEC ¢ HAWOOJBIINM YHCIOM KOHKYPEHTOB B JIHOOOM
IIEHOBOM cermMeHTe. BhIX0A0oM W3 TakoW CUTyalluu MOXKET OBITh
HapaOoTaHHasi KJIMEHTCKasi 0a3a, TaK Ha3bIBa€MbI JIOSIIbHBIN
NOTpEOUTENb, YETKOE ONpEJEICHUE LIEeJIEBOM  ayJUTOpUH,
OTJIMYHBINA CEPBUC U AOOPOKETATENbHBINA IEPCOHAI.
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Tak Kak pbIHOK KpPacoThl SIBJISIETCS BEChbMa HACHIIICHHBIM,
HaMH TPEUIOKEH psag Mep s dOPEKTUBHON e TEIHHOCTH.
CeromHss y KaxXJIoro OW3HECMEHa MMEETCS BO3MOXHOCTb
MOJIyYeHHUsI OIPOMHOM Macchl MH(POpMAIIMU O JEATEIHHOCTU B
chepe KpacoThl, HO, TEM HE MEHEe, HEKOTOpblE MPEI0KEHUs
BO3MOKHO OYyT MOJIE3HBI.

Cengu. Hamy ®u3Hb CETOHA HEBO3MOXKHO MPEICTABUTH
06e3 cendu. Hwuxorma mnpexnae A0IAU Tak HE  JIIOOWIH
3ameyatyieBaTh ce0s U JCTUTHCS CHUMKaMH ¢ OKpyxawommmu. Ho,
pa3 3TO BesTHUE BPEMEHH — HEOOXOMMO MPEJI0CTaBUTh KIIMCHTaM
ynoOHbIE MecTa C KpPacCHBBIM HHTEPHEPOM,  BBITOJHBIM
OCBEIIEHWEM U HEMPEMEHHBIM JIOTOTUIIOM WM KaKOWU-TH00
(GupMEeHHOW CHUMBOJIMKOM, yKa3bIBalOUIEH Ha MeCTO, TAe ObLI
cIeaH CHUMOK.

Xomwmez. CerogHsa XdPIITETHM  HMCHOJIB3YIOT  MHOTHE
KOMITAHUHM, HO HAJ0 MOJOHTHU K 3TOMY BOIPOCY TBOPYECKH M
CeNlaTh €ro 3allOMUHAIOIMUMCS. A TakKe ATO OOJIErYUT MOMCK
Uit OyAYIINX KIMEHTOB.

I'eonokauyua. HeobxoauMo HCHONB30BATh pa3IMUHbIC
COIMaJIbHBIE CETH JJI1 MPOJABUKEHUS U PACKPYTKU CBOETO CaJOHA
KpacoThl C TOMOIIBIO TEOJOKAIMil. DTOT MHCTPYMEHT Oyner
OYEHb I0JIE36H UMEHHO MPUBA3KOM K MECTY U MOKHO y3HATh, KTO
€lIe CTAaBUT CBOU I'€OTOYKHU.

SMM u mapeemuposannasa pexnama. Kak roBopuioch
paHee, MpU co3AaHUU 0a3bl JAHHBIX KJIMEHTOB, BaKHO HMETh
ajpeca, HoMepa TeseoHoB, HOMepa npmiokeHuit WhatsApp u
Telegram. DTo HeoOX0auMO, 4YTOOBI OTHPABIATH KJIMCHTAM
catona SMS — yBeOMIIEHUS TIO Pa3IMYHBIM MTOBOJAM, HAUUHAS
oT uH(pOpManMM O  HOBMHKAx  CaJloHa, 3aKaH4YUBas
MO3JIPABIICHUSIMU ~ C  JHEM  POXIEHUA U JPYyrUMU
3HAMEHATEJbHBIMU COOBITUAMU. Ba)KHO UMETh OOJIbIIIE XOPOIINX
OT3BIBOB O JIEATEIILHOCTH CaJlOHa KPACOTHI HA Pa3TUYHBIX
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Wurtepner-mnatdopmax. Yem Oonbllle XOPOIIMX OT3BIBOB, TEM
OO0JIBIIIE CCHIIOK HA apec CajJOHa KPACOTHI.

Compyonuuecmeo c uzeecmuwvimu onozzepamu. B nepuon
nangemMun B KbIprei3ctane mnpounecc MHUGPOBHU3ALUU  CTall
MIPOXOJUTH B YCKOPEHHBIX TEMIaX U BIUSHHUE COIIUATBHBIX CETEH
Ha Hally >KM3Hb 3aMETHO YyCWIWiIoch. TeM Ooisee, 4To B
COBPEMEHHOM MHUpPE COLHUAIbHBIE CETH SBISIOTCA 3(PHEKTUBHOM
PEKIAMHOM MIOMIAAKOM, YTO MOKHO U HY>KHO MCIOJIb30BaTh BCEM
KOMIaHUsIM. YjaajieHHas paldoTa, AJIEKTPOHHBIM Ou3HEeC — 3TO
peanuu COBpeMEHHOCTU. M B TaKUX YCIOBUSX COTPYIHUYECTBO C
U3BECTHBIMHU osorrepamu SBJISIETCSA 3 PEeKTUBHBIM
MHCTPYMEHTOM I MPOABMKEHUS YCIYT U MPOAYKIUUA CaIOHOB
kpacotbl. Ecnu  HaWlTH  TOYKM  CONPUKOCHOBEHUS U
3aMHTEPECOBAHHOCTH OJIOITEPOB OT COTPYIHUYECTBA C CATIOHOM
KpPacoTbl — 3TO TMOCIYXKUT XOPOIIUM HayalioM Jii COBMECTHOM
NEeSTENBbHOCTH  HA  OMNPEACNICHHBIX  YCJIOBHSX.  MOXHO
JIOTOBOPUTHCS O BBITOJJHOM M TPUEMJIEMOM BO3HArpakJIeHUU
Oyiorrepa M MpOABUTATH YCIYTH CaJOHA KPACOTHI IO COBMECTHBIM
CIIEHAPUSIM.

Compyonuuecmeo ¢ mecmuvimu CMHU. Henbss
HEJI0OIEHNBAaTh  d(P(PEKTUBHOCTh  TEIEBU3MOHHBIX  PEKIIaM,
pekiiambl B MIHTEepHETE, pekiaMbl B razerax. Hackoibko ganeko
Obl HE mpOABUHYJICS Tporpecc, B KoIprei3cTane BIHsHUE
TEJIEBUJICHUS W Ta3eT elle O4YeHb 3HauuTelabHO. Hampumep,
uH(pOpMAaIUS O CaJOHE KPacoThl B HOBOCTHBIX JICHTaX MPHUIACT
3HAYMMOCTh CBEIEHUSIM O KomnaHuu. Kak Obl Tam HU ObLIO,
CUMTAETCA, YTO HOBOCTHBIE KaHAJIbl 00JaJar0T JIOCTOBEPHOMH
uHpopmarmeit. MoKHO pacckazaTh HE TOIBKO O pabOTe camoro
CaJIoOHa, HO U TIPOCTO TOJICTUTHCS MUPOBBIMU TpeHIaMu B beauty
-c(pepe, 1aTh MOJIE3HBIE PEKOMEHAAIMH IO YXOAY 32 BOJIOCAMU U
T.11. 3ateM UHPopMaIreld 0 MyOIMYHBIX BBICTYIUICHUSIX MOYXHO
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MOJCTUTBCS B COUMAIBHBIX CETSIX WA OTOPABIATH HA
3JIEKTPOHHBIE MTOYTHI KJIIMEHTOB CAJIOHA.

Ilpomoakyuu. ECTECTBEHHO, pPA3JIMYHBIMU aKUHSIMH,
MPUYPOUYEHHBIMU K M3BECTHBIM M 3HAMEHATEIIbHBIM COOBITHSIM,
HUKOTO HE€ YyIWBHUIIb. B JaHHOM cllydyae HaJI0 NPUIOKHUTH
MaKCUMyM  TBOpueckux  ycuiauil.  CylllecTByeT  MHOIO
HECTaHJAPTHBIX COOBITHH, Hampumep, JleHb pPBDKUX WIH
0sioHMHOB, JleHb ycaThix uinu J{eHb JbickiX. B Takue npa3aHuku
MOTYT TpeJjiaraTbCsl CKUIKH Pa3HOTO XapakTepa: Mo yXoay 3a
BOJIOCAMH, MO YXOJly 3a HOTTSMH, IO PA3IUYHBIM MPOLETYypaM.
JIroau Mr00ST Pa3IHUKU U, €CJIM UX HET, TO MOKHO HAUTH JTFO00H
MOBOJ, JJIsl TPa3AHUYHOTO HACTpoeHus. ['aBHOe — TpuUBIIEUYb
BHUMAaHHE 1[EJICBON ayqUTOPUH.

SMS-pacceinku  peokum  knuenmam. HeoOxomumo
HEHABSA34YMBO HAIIOMHHATH KJIMEHTaM, KOTOPbIEC 1aBHO HE OBLIU B
caJioHe, O HOBHMHKaX B cdepe yciuyr, O MPOBOJUMBIX AaAKIUSX,
PO3BITPHIIIAX U CKUAJKAX.

Compyonuuecmeo c¢ macmepamu-gpomozpaghamu. ITO
MOKET OBITh B3aUMOBBITOAHAS pekiaMa. J[as MOCTOSTHHBIX
KJIIMEHTOB MOXHO B KAayeCTBE JOMOJHUTEIBHBIX YCIYr WIH
Harpajbl OpraHu30BaTh (POTOCECCHUIO, KaK B CAMOM CaJlOHE, TaK U
B ¢oTtocTyaun. Takue CHEMKH MOTOM MOXXHO C pa3perieHus
KJIIMEHTOB BBIKJIAJIbIBATh B COLMUAJBHBIX CETAX, YTO MOCITYKHUT
HEIUIOXOM PEKIIAMOM ISl CAJIOHA KPACOTHL.

Okazanue  OononnumenwvHvlx  npooaxc.  MuHorum
KJIIMEHTaM JOCTAaBUT YAOBOJBCTBUE M IOJb3Y, €CIU BMECTE C
OCHOBHOW  YCIIYyTOM  MOPEIJIOXKUTh JIEYCHUE  BOJIOC,  JJIS
MaHHUKIODHBIX M  NEJUKIOPHBIX  yCIYyr —  Maccax |
03/I0POBUTEIIBHBIE MPOLETYPHI U T.II.

Iloemopnbutii eusum. MoxHo OpraHu30BaTh
aBTOMAaTHYECKOE MOBTOPHOE MPUTJIALICHUE KIIMEHTOB, IIPHU yUeTe
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HE00X0IUMOCTU B yciiyre. Opranu3oBaTh 3JEKTPOHHYIO 3aIUCh
Ha YCJIYTH C MpeJIoKeHHeM Ipaduka paboThl MACTEPOB.

Yooocmeo u  komgpopm. Kiuenty  HeEoOX0IUMO
YyBCTBOBAaTh C€e€0s XOpomo H yaoO0HO. [l 3Toro MoXHO
opraHu3oBaTh Kode, 4aid, CIaJ0oCTH, MNPHUATHYIO atMmocdepy u
HETPOMKYI0 My3bIKy. B Bek MHTepHeTa BaxkHo obecrieunts Wi-Fi
B CaJlOHE, Ta3eThl W >KypHajbl, TEJIEBU30p. A camoe TJaBHOE,
NPUBETIMBOrO  MacTepa-npodeccuoHana, KOTOPBIM CMOXKET
IPOKOHCYJIBTUPOBATH U MOJI00PaTh COOTBETCTBYIOUIYIO TPUUECKY,
MaKHSDK WU APYTYIO MPOIIEAYPY.

Cdepa ungycTpUM KpacoThl — 3TO OW3HEC, TpeOyronui
TBOpYECKOro monaxoaa. Ha coBpemeHHOM phiHKE beauty -yciyr
3apOXKIAIOTCSI HOBBIC 3aMBICIBI JIJII TPUBJICYCHUS KIHUCHTOB.
CoBpemMeHHBbIE OM3HEC-TEXHOJIOTUU JIOJDKHBI OBITH B3AThI Ha
BOOpykeHHe. Beap n1000if OHM3HEC CONPSKEH C OrPOMHBIMHU
PUCKaMHM U HET rapaHTHH, YTO cpaboTaeT Kakasi-To omnpeeaeHHas
pekiama wim neiictBue. Kak roBopurcs, He mompoOyemnis — He
y3Haems! Ecnu B cBOMX JEWCTBHUSX PYKOBOJCTBO CallOHA KPAacOTHI
OyaeT mociesoBaTebHO MOAXOAUTh K YIYUIIEHHIO PabOTHI CBOEH
KOMIIAaHUHU, TO MOKHO BBIMTH Ha HOBBIM YPOBEHb BeleHHs OM3Heca
Y CTaTh IJIs KIIMEHTA OJIM3KUM M HEOOXOIUMBIM.
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POST-PANDEMIC INTERNET MARKETING
DEVELOPMENT IN CIS AND OTHER
COUNTRIES

Shokhrukhkhon Tashkhodjaev
Management Development Institute of Singapore in Tashkent
Abstract

During the COVID-19 pandemic, the article examines the key
developments in Internet marketing. Changes in consumer demand are
documented during a period of forced self-isolation, shift to remote
employment, and a major increase in demand for online services as a
result. The primary methods of Internet promotion are examined, as
well as changes in their weight distributions throughout the shift of a
firm from an offline to an online form. In the current economic scenario,
differences in the aim of various instruments are defined, and
advantages and drawbacks are evaluated. The features of the pandemics’
most afflicted and fastest-growing business sectors, as well as
marketing techniques for their promotion, are provided. In the backdrop
of decreasing economic development and population self-isolation, the
article includes worldwide ideas on internet marketing for small
businesses.

Key words: Business, COVID-19, targeting, SMM, online services,
pandemic, promotion, advertising, marketing.

Introduction

The global slowdown in economic growth associated with the
COVID-19 pandemic directly affects the development of online
marketing. Since millions of people have switched to self-isolation
or quarantine, remote work, or even lost income due to the closure
of small businesses, the use of electronic communications has
increased significantly, and as a result, Internet marketing.
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Consumers are now interested in all types of delivery (with online
order), online training, online services (photos, classes with
children, tutoring services), online trading and online
entertainment.

With the development of information technology, the availability
of smartphones and tablet computers, an increase in the percentage
of the population using mobile devices and PCs to communicate
and search for information on the Internet, manufacturers and
distributors, following service providers, began to actively use
Internet marketing technologies to market their products [1].
Moreover, if earlier the main attention was paid to such expensive
marketing tools as the development and promotion of an Internet
site, market research using the Internet (competitors, goods and
consumers), the creation and SEO - promotion of online stores,
then as competition on the Internet increases, the emphasis
manufacturers of goods and services were moved to the realm of
social media and viral marketing [2].

The most relevant tools in the Internet space today are:

« Contextual advertising (Yandex Direct, Google Adwards).

» Targeted advertising (Facebook, Instagram, YouTube, etc.).

« Banner advertising.

» SEO-optimization (promotion to search engine Yandex, Google).
* SMM (Social Media Marketing - promotion in social networks).
* E-mail — mailing [4].

Internet marketers' perspectives on the site's functionality and
advertising platforms have also evolved. The primary criteria for
assessing Digital marketing techniques are expenses (pay-out ratio
and cost per lead); length of time (the speed with which the effect
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appears and the possibility of its long-term preservation); solidity
(the need to devote time to regular actions in order to work with
the tool); and target (the ability to increase the lagging indicator in
working with the audience) [3].

The COVID-19 pandemic has had a substantial impact on all
segments of the country, producing stagnation and recession in
some and growth in others. Tourism services, according to S.
Konoplitsky [9], have suffered the most; hotel industry and
apartments reservation; HoReCa; retail sectors of a non-product
grouping; importation in various sectors; advertising network;
teaching; conferences; the field of recreation and sports; distinct
B2B areas (for example, a complete collapse in the delivery of
food to educational institutions, platforms for tourism, etc.). The
drop in demand provides for the prospect of lowering the cost of
active advertising while also encouraging the construction of a
resource cushion for a speedy recovery following the crisis. We
are discussing marketing resources that can be employed in the
long run, i.e. chances to enhance the degree of return on marketing
investment (ROI) and adjust the promotion channels:

» Web-site update

« Content update (make a substantial stock of publications, videos,
posts, and infographics for the future)

» updating product lines depending on the changed preferences of
the audience and taking into account the weakening of competitors
and their niches

» Improvement of product quality, since after the end of the
recession, the usual cost with high quality will be an advantage
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» focus on trust-building tools, communication and loyalty
programs in order to retain an audience that, in times of crisis,
begins to more carefully study alternatives and count money.

All sectors of the economy and the service sector that continue to
function during the COVID-19 period have begun to actively
move to online and develop Internet promotion channels, with an
emphasis on SMM and e-mail letters. Depending on the market
situation, the posts of producers are also optimized [5] (Table 1).

Table 1. Marketing steps of manufacturers in SMM and e-mailings,
depending on the market situation

Situation on the
Market

Spheres

Marketing steps

The market is in decline

Tourism, printing houses,
beauty salons, car services

Educational posts, free
useful information (this
pause is an opportunity to
establish contact with a
client, to become “his
own.” They will return
after the crisis)

The market goes into a
state of awakening

Sale of clothes, jewelry,
furniture, cake baking,
cosmetology.

Search and active
promotion of what can be
sold now. Attracting the
attention of the buyer to
those goods that can make
his life in self-isolation
easier (for example,
compact furniture for
balconies, manicure sets,
massagers)

The market is trying to
go online

Kindergartens, fitness clubs,
psychology, telemedicine,
photographers.

Educational posts, free
useful information.
Drawing the buyer's
attention to those goods
that can make his life
easier in self-isolation

Market in the growth
phase

Delivery of groceries,

medicines, online education.

Special offers, promotions
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This tactic correlates with data on changes in the activity of users
from the CIS countries on the network during the COVID-19
pandemic. Thus, according to a study by Mail.ru Group and
ResearchMe [6], conducted in April 2020, people in self-isolation
began to read news more often (70%) and study online (58%).
Almost every fourth (23%) is interested in online lectures and
excursions to museums, every fifth (20%) - inaccess to
educational Internet sites. 21% of respondents began to use on-line
ordering and delivery of groceries and 35% - food from a cafe. 53%
confirmed that all the services they need are available during the
quarantine period. At the same time, 23% of respondents lack the
opportunity to get an online consultation with a doctor, and 18%
would like to order delivery of goods from pharmacies.
Advertising tracker RedTrack.io analyzed changes in the online
advertising market amid the coronavirus pandemic. According to
I. Bystrova [10], online traffic is growing rapidly with the
tightening of requirements for isolation. For example, in Italy,
after the announcement of quarantine, it grew by 70%, in France -
by 30%. In the United States and Russia, since the beginning of
March, its volumes have increased on average by 20-30%.
According to the same source, there was a redistribution of
information traffic from one industry to another. Steady growth is
observed in the field of media, on platforms for the production and
distribution of content (entertainment, education), the delivery of
products and services for communication.

In the Uzbek market, the biggest drop in traffic and online sales is
especially noticeable in the following niches:

« Cars and goods for the car,

» Brands and premium goods (including clothing, accessories,
interior items),
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« Gifts and flowers,

« travel (tours, trips, rental housing, tickets for air and land
transport),

« Offline entertainment.

Social networks have become one of the main sources of traffic
for native advertising. Thus, the number of ad posts on Facebook
increased + 50% to the average volume. Native ad topics with the
highest conversions can be categorized into three categories:

« Health care and ways to avoid contamination (integration of food,
online retailers, care products, medical products, etc.),

« Emergency assistance (medical supplies),

« working from home and organizing life in quarantine (includes a
wide range of consumer goods and household goods: from the
most comfortable work chair to a set of items for home yoga and
tips for composing home images).

The average time spent by users on social media has increased as
expected. For example, Instagram's audience increased by 23%.
Facebook reported a double increase in traffic. Average
engagement rates and total ad volumes, on the other hand, fell.

Consumers spend more time on mobile apps but pay less. A
significant increase in traffic was experienced by applications in
the categories business, education, games, sports and health
(physical and mental), and communication programs (social
networks, dating and communication applications).
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Taking into account the current situation, foreign experts on
Internet marketing give 2 important advices:

1. Every business should strive to go online

2. Increase the frequency of contacts with clients through social
networks.

For small businesses, especially those affected by the COVID-19
pandemic, a special guide has been issued for conducting online
marketing activities [8], recommending the following steps:

« It is necessary to link the map and geolocation to your site
« Include business description in online service listing

« Subscribe to other local pages (Local Chamber of Commerce,
Local Better Business Bureau (BBB), local media, other local
small businesses and small business owners) [7].

Conclusions

During the COVID - 19 pandemic, online marketing has
undergone significant transformations. The advertising budgets of
large manufacturers have decreased, as a result of which the
emphasis has been shifted to low-cost direct channels of
communication with clients (social networks, direct e - mail
distribution). At the same time, the modernization and
optimization of Internet sites began, the improvement of content
and the adaptation of their format to work with mobile applications.
All manufacturers of goods and services, who had the slightest
opportunity to support their business using this promotion segment,
moved from offline to online.
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THE MARKETING ANALYSIS OF SOUTHWEST
AIRLINES

Sultonov Shohruh

"Silk Road" The International University of Tourism and Cultural Heritage
Abstract

The main mission of this study is to examine the branding and corporate
reputation management of Southwest Airlines to be well known with
the current strategies of the company. Marketing strategy of
Southwest Airlines is great role model for companies which want to
have modern way of marketing.

As we know, airlines are one of the vital types of transport in the
tourism industry. According to statistics, 40 percent of passengers
travel by airline. The airline is the future of the tourism industry. Hence,
having enough information and analysis about Southwest Airlines
enable the development in airline industry of Uzbekistan because we
cannot develop tourism without an airline.

It should be added that almost all service-based companies can learn a
lot of think from Southwest Airlines like corporate culture, the
relationship between employees and customers as well as employee
branding strategy.

Keywords: customer service, marketing mix, satisfaction, airline,
brand, and segmentation.

Background

Southwest Airlines is the most popular and flown airline company
in the United States with a hundred million passengers a year and
4000 flights per day during the peak seasons. In 2016, YouGov
Brand Index established World’s Most Admired Companies.
Southwest Airlines gave 7' place on this list.
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There were written a lot of reports and articles about Southwest
Airlines Co and being used as a role model for other organizations
because the company has been using complex and effective
marketing strategy and customer-based service [1].

Company

Southwest Airline was founded by Herbert Kelleher and Rollin
King on March 15, 1967, with the name of Air Southwest and then
changed to its current name Southwest Airlines Co. First flights
started triangularly (three) routes among San Antonio, Houston,
and Dallas in 1971 [2].

Logo

Southwest Airline's logo changed three times (in 1971, 1998 and
2014)

The first emblem included three lines in yellow, red, and orange
colors. In the middle company name was written.

In 1971, Logo is modified to the shape of a heart with two wings
linked to aircraft. In the below and above of heart was written
company name. The heart was in red and the backside is blue.

In 1998, Emblem changed to another form which included Boing
737 and company name. The aircraft was covered with red and
blue colors. The name of the company is black [3].

The last change was in 2014. The current logo contains heart and
Southwest Airlines. The color of the heart is divided into three
parts: blue, red, and yellow. The company name is written in large
blue letters. All emblems were made by Lippincott and Monotype
logo design companies. Through this form of logo, the company
wanted to send a message to the customers that Airlines serves its
travelers from the heart.

54



In the beginning, the concept of the company was simple which is
to serve with high quality at a low price.

The president of the company, Lamar Muse added the “love”
theme for catching the attention of passengers it was based at Love
Field in Dallas which is the basic airport of the company. For
adopting the “love” theme, lots of efforts were made. Food and
drink types on board were called “love choices”, ticket devices
were called "love machines”. They wanted to touch people's
feelings and make service close to their hearts [4].

Brand equity

Brand differs one product or service from its competitors. For that
companies should be careful to manage and develop a brand image.
Brand equity means adding value to a product or service.

Brand equity of Southwest Airlines includes three basic parts:
1. Productive operation system.
2. Cheap service

3. Service-based great unique culture which contains love, spirit,
and attitude.

4. Employee branding strategy

Employee branding enables a company to achieve a competitive
advantage. It should be clear that employee branding means
employees incorporate brand image and are motivated to deliver
positive messages toward customers and other parts of an
organization [5].

Southwest Airlines reached employee branding by reducing the
loss of experienced employees, boosting customer and employee
satisfaction as well as accepting stakeholders' opinions.
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Employee branding is one of the effective positioning strategies
when the main goal is to create a unique environment in the
organization. Besides that, the foundation of Southwest’s
corporate message is employees always stay in the first place, not
customers but in most companies, customers are respected first.
Southwest Airlines thought that if employees receive a high level
of warmth, respect, and responsiveness, it is delivered
simultaneously toward customers.

The value system of Southwest Airlines is based on customer
satisfaction which is articulated as a symbol sentence (Keeping the
spirit alive) in the Airlines videos and books. Supporting values
Is important to make the mission clear for everyone which contain
equality (47 % of employees are women and 53 % are men),
profitability, kindness, cost-efficient operations, family,
individuality, responsibility, leadership, sense of humor, and
simplicity [6].

The human resource management and public relations systems
play a crucial role to send value messages toward staff. They also
reinforce the values of humor, love, and teamwork.

The feedback loop is a main component of the employee branding
process. It enables organizations to control the process and to find
lack areas in which the company needs to improve. Southwest
uses feedback for monitoring its consequences of damages as well
as the pulses of both employees and customers. Southwest's open
feedback system is used by employees at all departments of the
organization. Employees are motivated to express their interests
and ideas to managers.

Market segmentation
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The goal of the company is to create value for travelers and build
profitable relationships. For that, it should be clarified that for
which customer the company serves.

Market segmentation is based on geographic, demographic, and
psychographic segment analysis of the company [7].

a) Southwest airlines is a domestic carrier company that includes
the United States, Latin America, the Caribbean, and other
neighboring countries. The airline has flights to 93 destinations in
the USA. There are no flights of a company to overseas countries.

b) Demographic segmentation of the airline considers small
business owners, young adults, college graduates, middle-income
families, and short-distance travelers because a company is one of
the lowest-cost carriers. The average age of the customer is 39-40
years old [8].

c) The psychographic segmentation includes the value, interests,
lifestyle, and opinions of the customers. Due to the Intangibility,
variability, inseparability, and perishability characteristics of
service, the company tries to have high-quality employees and
create fun in flying for customers.
Moreover, employees are trained by the top psychologist. For
being part of Southwest Company, the candidates should be polite,
ambitious, and trustworthy.

In a short, segment mission of Southwest Airlines is to connect
customers through low-cost, friendly, and reliable air travel and
make a brand the most profitable, loved, and flown airline.

Market Positioning
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As we know that market positioning is a strategic task that is used
to create the image of a brand in a customer's mind.

The market positioning strategy of Southwest airlines is based on
a low-cost model. In addition, Company offers friendly and on-
time service.

It should be mentioned that how company earning high profit with
low cost. | covered the reasons below by analyzing the competitive
strategy of the company. Southwest Airlines uses Boeing 737
aircraft which enable to ensure fuel efficiency and cost-efficiency

[9].

In addition, the point-to-point model also offers more flexible
travel options as compared to the hub and spoke model that
involves fewer routes.

American Airlines, Virgin America, Delta Airlines, Alaska Air
Group, SkyWest Airlines, United Airlines, JetBlue Airlines are
basic competitors of Southwest Airlines. The market share of the
major domestic airlines is illustrated in the above graph. The
highest domestic market share (19,3 %) is appropriate for
American Airlines. In second place is stayed Southwest Airlines
with 17.4 % of the market share. Furthermore, Delta Airlines
achieved a market share of 15.5 % in the airline industry of the
United States.
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Table 1 (www.statista.com, 2020)

- Other 11.2%

- American Airlines 19.3%
- Envoy Air 1.3%

SkyWest 3.5%

- Frontier 3.6%

- JetBlue Airways 4.7%

Alaska Airlines 5.3% ;
- Southwest Airlines 17.4%

- Spirit 5.8%

= United Airlines 12.4%
Delta Air Lines 15.5%

Market targeting

Market targeting includes evaluating every market segment’s
attractiveness and selecting one or more of them according to their
potential. Southwest Airlines will target three types of customer
groups. The first group is consists of business travelers and
middle-income consumers. The second group is included price-
conscious consumers and travelers who are dissatisfied with the
full-service airlines in the US. The third customer group contains
the leisure family travelers. The target market will enable the
company to achieve a high level of profitability [10].

Marketing Mix of Southwest Airlines

After deciding on overall marketing, the company should make a
plan of the marketing mix. The marketing mix includes everything
the company can do to affect the demand for its product or service.
All possibilities were collected in four groups which are known as
4Ps: product, price, place, and promotion.
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Product

Southwest airline is a low-cost airline in the United States.
However, the company is one of the most profitable airlines. The
philosophy of Herbert Kelleher was that “If we deliver our
passengers to their destination when they want to get there, on time
at the lowest possible price, and make them have a satisfaction
while doing it, they will fly with our airline” [11].

The airline only uses Boeing 737 models which enable to
economize expenses for training pilots and technics. Many airline
companies learned features of service in the aviation industry and
creative ideas from Southwest Airlines.
For instance, online booking of tickets, offering tickets by the
number of flights, satellite-based Wi-Fi services, and other these
kinds of services were invited firstly by Southwest Airlines.
Moreover, the service was included entertainment channels,
movies, games to attract customers to fly with the company.

For business class customers are offered priority booking, extra
reward points, premium class free drink, and take pets together on
the flight for a small fee.

Price

As we said before that the price is the main success factor of
Southwest Airlines. Furthermore, the airline also offers only
snacks and breakfast to the customer instead of full meals to
reduce additional costs from its all expenses. Keeping the low cost
of airlines tickets enables to expand domestic airline market of
United States because a flight is cheaper than other forms of
transportation including automobiles. For example, before starting
flights of Southwest Airlines between Chicago and Louisville, the
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number of passengers was 8000 in a week; Since Southwest
started flights, the number of travelers reached 25000.

There are used two types of pricing strategies in Southwest
Airlines. The first strategy is the variable pricing strategy.
The second one s a low pricing  strategy.
In addition, prices are different for children and adults [12].
Besides that customers can take discounts if they buy tickets in
advance for approximately three weeks.

Place

The company originated in Texas and the main airport is Dallas
Love Field. Southwest Airlines has flights to 100 airports of 42
states, Puerto Rico, Mexico, Central American, and Caribbean
countries.

Promotion

The most essential purpose of the promotion campaign is to
establish a strong brand image of Southwest Airlines. The
company uses humor in most advertisements to get the attention
of a large number of customers in the brand. The company also
suggests regular reward programs for every flight to guarantee
higher customer satisfaction. Southwest Airlines promote league
baseball and NBA teams. Besides that during the COVID-19,
Southwest Airlines also supports several pandemic volunteer
campaigns intending to show the strong commitment between
customers and employees. The company reduced the price of
flights to attract a lot of customers during COVID-19. Southwest
Airlines increased spending on social media advertisements
during COVID-19 to attract a large number of passengers to
domestic and tropical destinations.
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SWOT analysis of Company

Management of marketing function begins with a full analysis of
the company's condition. SWOT analysis is a great tool to evaluate
a company's internal (strength and weaknesses) as well as external
(opportunities and threats) conditions.

Strengths
1. LUV Culture

LUV is a key factor of Southwest Airlines culture which means
serving from the heart. In Airlines, employees are taught to create
a great environment. It means employees should build a close
relationship with passengers like family members. It is clear that
this structure boost loyalty of travelers. Most service companies
are duplicating and using LUV culture successfully.

2. Top CEO (Gary C. Kelly, current Chief Executive Officer)

Southwest Airlines hires CEO according to their achievement and
soft skills. For that employer of Airlines has been selected as a top
specialist in their field. For example, Southwest Airlines took
second place in the Best CEO 2019 award.

3. Affordable service

One of the keys to success for Southwest Airlines is low-priced
flights. With loyalty programs, travelers can buy tickets for $45.
The company is keeping low-price through reducing expenses.

4. Strong brand equity

A powerful brand should have high brand equity. It means an
additional value of service. The basic value of the company is
customer service culture. In 2019, Southwest Airlines was selected
as the 11" strong world brand
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5. Steadily Profitable

The main purpose of every business is to earn more money. It is
really important to have high profit for developing company.
Southwest Airlines has shown high income for 47 years steadily.
According to statistics, the revenue of Airlines for the last third
quarter is 4,7 billion dollars as well as the profit of 446 million
dollars [13].

6. One Type of Aircraft (Boeing 737s)

Since the establishment of Southwest Airlines has used Boeing
737s models. There are 747 Boeing 737s Aircraft in a company.
Usage of one type of aircraft gives a chance to reduce expenses
because the company does not need to spend for training pilots,
mechanics, and other staff separately for every mode of the plane.
In addition, the company is specialized to repair Boing 737. It
means a company is repairing other company's plane with
additional profit.

Productive Strategy

There are two kinds of transition route systems (point-to-point as
well as hub and spoke flight). Southwest Airlines uses a point-to-
point route system, which is effective to economize time and cost
of fuel. Mainly, point-to-point means planes fly directly to the next
destination without going to the center hub.

Weaknesses
1. Specialization in one type of service

Having a shortlist of revenue potential is risky for the giant
company in case of an economic crisis in that sector.
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In 2019, Southwest Airlines’ total revenue was $20.7 billion. 93%
of revenues came from passengers compared to freight revenue
was $172 million, which means less than 1%.

Income from air tickets was $20.77 Billion (93 %)
Income from loyalty points was $1.48 Billion (6%)
Income from cargo and mail delivery was $172 Million (1 %)

Southwest Airlines should think about increasing to use of a
variety of income potentials because diversification is helpful in
difficult times like lockdown and pandemics.

2. Dependency on the domestic market

As | said before, Southwest Airlines does not have flights to
overseas countries, and competition among local companies is so
high. If the demand for local flights decreases airline loses its
position in the market.

3. Usage of a single type of plane

Southwest Airlines use one kind of plane which is the Boeing 737s
models. It is not profitable all the time because, in 2019, two
Boeing 737s Max aircraft faced an accident which made negative
image toward this mode of aircraft among people. Then The
Federal Aviation Administration banned flights of Boing 737,
Max. It was a huge loss for the company because there are 31 Max
737 planes in Airlines.

Opportunities
1. Modernize booking system

From 2019 Airlines started to use PayPal and other international
payment systems to their website, mobile application, and the page
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of buying Wi-Fi. It enables travelers to purchase tickets from all
parts of the world.

2. Developing cargo delivery service.

Cargo delivering service of the globe is large (6 trillion dollars). It
means Southwest airlines have a great opportunity to increase
profit by this business model.

3. Implement advanced technologies

Nowadays, most airline companies are trying to use modern
technologies which enable to reduce database and registration
issues. Especially, booking applications and information security
systems are essential to improve service quality.

In addition, the usage of a face control system would be helpful to
control all procedures in the airport and board.

4. Flights to overseas countries

Southwest Airlines have great potential to organize flights to long-
distance areas because the brand image of the company is high
among travelers as well as company’s aircrafts are modern and
have experienced pilots. Demand for international flights is
increasing quickly after lockdown. Southwest Airlines can satisfy
this demand with its potential.

Threats
1. Boeing 737 Max

Because of Boeing’s Max plane company's image is getting a
negative view. As we said before many airlines abandoned to use
this aircraft. The basic reason is technical problems. Southwest
Airlines also is not using Boing 737 Max it's a loss of revenue for
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Airlines. For this reason, the company needs to make clear
initiative about this issue.

2. High cost of fuel

The profit of the company depends on fuel prices. Last 10 years
cost of fuel increased seriously. For that Southwest Airlines works
to reduce service expenses. It is the right tendency for low-cost
service based companies. Besides, global organizations are
criticizing airline companies to reduce the number of fossil fuels.
It is also a signal for Southwest Airlines to offer Boing Company
to make alternative and eco-friendly types of aircraft.

3. Terrorism.

On September 11, 2011 airline industry of the United States
suffered from shut down. The number of flights reduced to 80 %
and people did not want to travel to The USA. It took 3 years to
recover the airline industry. Airline companies are not insured
from terroristic attacks. For that safety issues should be on the first
place for airline companies because terror attacks in the future
could be destroying them.

Pandemics

Because of Covid 19, Southwest airlines canceled many flights.
For example, in august, 27 flights, from October until now 162
flights were delayed [14]. As we the situation about coronavirus,
future of the travel industry is unclear because the vaccine cannot
prevent humanity from delta and other new types of viruses.
Besides that, Southwest's investors warned to lose their income
since the revenue of the company went down to between $200 and
$300 million [15].
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Conclusions

After analyzing Southwest Airlines, | understood that Southwest
Airlines is one of the top companies and has a strong brand image.
The basic reasons for the positive image are low price and high-
quality service. But due to Covid 19, competitive influence is
Increasing among airline companies. For these reasons, Southwest
Airlines should increase its market toward international flights and
expand its profit.
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CURRENT ISSUES OF BUSINESS IN THE ERA
OF GLOBALIZATION
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Abstract

The fresh mass economy of the 21 century has profoundly and
indelibly reshaped the financial, social, educational, and political
landscape. It is produced from a trilogy of interacting forces,
encompassing globalization, trade liberalization and the information
technology and communications revolution. Globalization has melted
national boundaries, free trade has increased financial integration, and
the information and communications revolution has made geography
and time irrelevant. The role and functions of entrepreneurship in a
fresh mass economy have bought subsidiary meaning and are faced
with overarching challenges. We live in a difficult life of rapidly
changing financial events, when the personal division has become a
more necessary engine of financial recovery, and the municipal division
has decreased in its own sense and impact. Businesspeople define fresh
criteria for a role in financial life because they try to overcome with
forward-thinking challenges and fresh probabilities. In this fresh
environment, business people need to construct a pragmatic vision,
express effective leadership, and create a sound business strategy. They
are obliged to create synergies that will allow them to integrate the
interactive components of the fresh economy in order to increase their
own competitive excellence. Their business strategy must harness
elasticity, fast resonance times, and proactive alignment to financial
probabilities. This document will also list the entrepreneurial
opportunities, capabilities, areas of responsibility and opportunities that
are considered relevant promises of furor in the fresh mass economy of
the 20™ century.

Keywords: Globalization, Business, Problem
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Operation

It is known, in fact, that South American firms are using
Inexpensive overseas labor to manufacture inexpensive American
products. The luxurious industrialized nations sent their personal
dirty linen to China and Malaysia. The introduction of low-cost
markets and lax regulation in developing countries has led to
environmental pollution and suffering in these countries, including
not paying attention to the fact that the benefits abroad are growing
very quickly [1].

Labor outsourcing still leaves a shortage of labor space in
industrialized nations, where labor is more expensive. When the
United States outsource its creation to more low-cost competitors
in foreign markets, workers in the Russian manufacturing industry
are out of work. Greater unemployment results in discontent, strain
on public defenses, and lower tax revenues, making it difficult for
workers whose skills are least important in the mass market to
adapt to a world dominated by globalization.

Highest investment costs

Globalization makes it difficult for multinational companies in
terms of financial investment and leadership. The invention of a
business in a fresh country, especially in a developing country,
requires significant start-up funds. Critical infrastructure has the
potential to be missing.

Roads, electronic grids, online broadband, water supply and gutter
are likely to need to be upgraded or developed from scratch. It also
can be difficult to find and subtract managers with important
abilities in order to increase the value of the company and work
effectively within the framework of the local culture.
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Confusing local systems

Multinational companies still face the challenge of combating
different laws in different states. At times they have to struggle
overwhelmingly with different types of legal and banking systems.
The complexity of navigation through these systems has the ability
to lead to obstacles on the way to entering fresh states and serious
results for the mistakes made.

Poor adjustment

There are fewer regulatory bodies for international paid companies.
In this way, navigating international markets can feel like the Wild
West at times. Interconnected markets also mean that due to the
inaccessibility of regulation, if something goes wrong, the results
will be heard all over the world. For example, the universal
economic decline hit hard in almost all states [2].

Immigration difficulties

The growing community of immigrants and refugees presents a
problem for the industrialized countries. But states have every
chance of wanting to help, a very large influx puts pressure on
resources and social structures. States are limited in the support
that they have every chance to give without harm to their own
people.

Ethical Business Practices

Perhaps the most significant challenge facing TNCs, ethical
business practices in areas such as labor, product safety,
environmental protection, corruption, and regulatory compliance
have historically played a critical role in the success or failure of
global players. For example, Nike’s brand image has been severely
damaged by reports that the company is using sweatshops and
low-wage workers in developing countries [3].
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In some countries, especially in countries without a strong rule of
law, bribery of government officials (for example, giving the gifts
or money) is relatively common among those seeking a lucrative
business environment. While there are national and international
laws to combat bribery and corruption, some businesses and
organizations are forced to follow local practices.
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